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Top Cars 


New-car registrations for eight 
months: 


1958 


Fs. 


PEPET ERT PP rrrpryre 


1957 
Pos. 


Make 
Chev. 972,571— 2 
Ford 1,022,072— 1 
Piym. 429,162— 3 
Olds. 256,305— 5 
278,783— 4 
Pontiac 223,453— 6 
Rambler 72,059—12 
Mercury 190,542— 7 
e 183,185— 8 
Esainn RI 
Chrysler 74,225—10 
DeSoto 73,471—11 
Stude. 43,518—13 
Edsel 
Lincoln  25,043—14 
Imperial 23,647—15 
Met. 7,755—16 
Packard 4,165—17 
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Dealer Stocks Near Alltime Low 


By Maynard M. Gordon 
News Editor 
E volume push in new-model 

Selling will start this week with 
franchised-dealer inventories below 
200,000 units for only the second 
time since the Korean war. 

Not since November, 1954, and 
seldom before then have dealers 
fared so well in a cleanup period. 
Public introductions of the ’59 
Chevrolet, Ford and Plymouth on 
Thursday and Friday this week 
will find ’58 carryovers at rock- 
bottom. 

The stockpile of anil aden 
madels on Oct. 1 amounted an 


estimated 346,201 units, the lowest 
jin two years and 1958’s seventh 
consecutive monthly decline. The 





Wraps Off Five More '59s 


—= 
j 


a 


overall inventory has continued to 
recede since Oct. 1, owing mainly 
to production snags. 

At the monthly selling rate which 
has prevailed throughout the cur- 
rent calendar year, the Oct. 1 in- 
ventory represented about a 30-day 


supply. 

THE mid-month Stockpile, how- | 
ever reflects only a 13-day sup-| 

ply at the anticipated delivery pace | 

for all of October. 

This poses a potential supply 
problem. Dealers, while pleased to 
be polishing off a real “cleanout” 
after a cold model run, are fearful | 
of showroom shortages in case con- | 
sumer demand turns up sharply | 
next week and thereafter. 

A quick settlement of local 
labor disputes at Big Three / 
plants, on the other hand, could 
quickly replenish the pipelines fo 
the new-car marketplaces. - 
sion day, in any event, is at Rand | 
for the Big Three’s “b 
butter” products. 

The lowest monthly s of new 
cars since 1952 brought/ about the 
sharp downturn in 
tories during Septem 
1 supply of 346,201 
percent below tof 

year and 40 percegt 
@ year ago. 
* . . 
()CTOBER invéntories were lower 
than the 1 level in 1954 and 
1956, and higiger in 1955 and 1957. | 
The comparafive inventories are as 
follows: 195 72,634; 1956—314,003; | 
1955—538,378, and 1954—296 469. 

It was gh Nov. 1, 1954, that new- 
car stocl® descended to their 
modern-gay low of 157,607 units. 
The mif-October level, now at 
hand, Will be approximately 20 per- 
cent gbove the alltime low at a 
shade under the 200,000 mark. 


Mception of the ’59 Chevrolet, 
d and Plymouth cars—coupled 


> > s 





Sept. 1 this| 
below Oct. 1| 





Fo 
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with the resolution of plant pro- 
duction difficulties—w i 1] deter- 
mine whether the downsweep in 
stocks can be reversed by the 
first of next month. 


Inventories have waned since last | 


March, when the 
near-alltime high 
> + 


New-Car Stocks 


In Field and in Transit, 
Tefal for Industry 


572,634 


J 
fy 346,201 


Current Previous 1957 
Month Month Month 


Current Records 
High (903,789) - March 1, 1956 
Low (157,607) - - ~ Nov. 1, 194 
© 1958, by Automotive News 


| midst of a “spring selling season” 
| that flopped for the third year in 


|a@ row. 


| With sales mired well below the 
500,000-a-month tempo, plant sched- 
ules were sliced back acutely to 


* > + 


| RETRENCHED Selling rates in 

the spring and summer months 
brought the dealer inventories to 
nearly a 70-day supply in the sec- 
ond quarter. This induced many 
dealers to cry “panic,” since credit 
sources regard 45 days as the aver- 
age inventory target. 

Dealer profits softened with Sales, 
as the NADA first-half report 
showed. The six-month net oper- 
ating loss averaged 0.1 percent, on 
top of a first-quarter deficit of 0.8 
Percent. 

For the model year as a 
individual dealer performances 
varied widely, of course. Chevro- 
let and Oldsmobile dealers re- 
ported more consistent profits 
month to month, while Chrysler 


(Continued on Page 4, Col, 1) 








'Dodge Prices Up 


3.44 Pet.; 


Make-Ready Fee Boosted 


By John K. Teahen Jr. 
Staff Writer 


[ID°OPcE last week announced ’59 

prices which are an average of 
3.44 percent higher than the tags 
On comparable ‘58 models. The 
boosts ranged from $47.25 for the 
nine-passenger Sierra wagon to 
$153.25 for the Royal four-door 
hardtop. 


: ard on all * 
Contributing to the increase | Coronets. Th 


was a rise in the suggested 


? sing cp 


PLYMOUTH—Story on Page 56 


wl 
eg 


ta” 


yee 


dealer-preparation 
installation of a larger engine as 
standard equipment in Royals, 
Custom Royals and station wag- 
ons. 


The prep fee now is $50 through- 
out the line. In ’58, it was $35 for 
Coronets, $40 for Royals and wag- 
ons and $45 for Custom Royals. 

A 361-cubic-inch engine is stand- 
59 models except the 
is is the '58 D-500 en- 
gine which was available for about 
$100 on Royals, $36 on Custom 
Royals and $36 and $60 on wagons, 

> > > 


charge and the 


TV! ‘59 prices start at $2,515.50 
for the Coronet Six two-door 
Sedan and climb to $3,438.50 for the 
nine-passenger Custom Sierra. The 
58 spread was $2,448.75 to $3,354.25 
(Continued on Page 4, Col. 3) 


Output Curtailed 
By Labor Unrest 
And Parts Pinch 


By Martin L. Whitmyer 
Staff Writer 
(CONTINUED labor strife and 
parts shortages have cut a deep 
chunk out of October car Produc- 
tion schedules. 


output and it is now 
(Continued on Page 65, Col. 3) 
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Latest Auto Fashions from Paris— 


Fourteen nations displayed their automotive wares at the 45th Paris Salon, an over- 


head view of which is shown. 


Renault's first convertible, the Floride, Studebaker's 


new economy Lark gnd the '59 Buick drew special attention. 


59 Truck Sales to Total 


$75,000, Sattler Predicts 


By Jack Weed 
Truck Editor 
ATLANTIC CITY, N. J.—New- 
truck sales in 1959 will total 875,000 
units, H. P. Sattler, Chevrolet as- 
sistant general sales manager, pre- 
dicted last week. 


He was among the speakers at the 
annual convention of the Truck 
Body & Equip- 
ment Assn. 

Sattler said his 
prediction for 1959 
was 16 percent 
higher than the 
1958 forecast, and 
about 2 percent 
above registra- 
tions for 1957. 

“It now appears 
that 750,000 new 
. trucks will be 

H, P. Sattler sold in the do- 
mestic market in 1958,” he added. 

He said the Federal highway 
program is making steady progress 
and “will importantly stimulate 
sales of trucks, special bodies, 
equipment, road-construction ma- 
chinery and materials. 

Sattler also expressed confi- 
dence that truck registrations 
would be eased soon in many 
states. 

“There are encouraging signs of 
states trending toward liberaliza- 
tion of restrictive laws governing 
total gross vehicle weights, overall 
length and axle-load limits,” he 
said. 

Sattler said the need for trucks 
and truck equipment will continue 
to be increased by the exodus to 
the suburbs. 

He touched on the sales trend to 
the lightweight, low-powered 
“European type” of small truck. 

“This type vehicle, of course, is 
identified with compromises,” he 
continued. “Some operational ad- 
vantages are gained while, at the 
same time, others are lost.” 
Sattler said only time will tell 
whether the trend is “a fad or 





fact.” All manufacturers are watch- 

ing the trend closely, he added. 
“This is the age of specialization 

and truck business is no exception,” 





Here's a ‘59 Peek— 

E."N. Cole, Chevrolet general manager, 
exposes just a wee bit of the 1959 Chev- 
rolet, which dealers will show on Oct. 16 
after an Oct. 14 press announcement. 


Sattler said. “This increasing trend 
toward customizing in the truck 
industry spells both challenge and 
increased opportunities for each of 
you in the body and equipment 
business.” 

Sattler said the manufacture of 
trucks is highly complex today. 

“We find it necessary to offer 
many types of truck options 
where the volume is quite ques- 
tionable,” he added. “But we 
carry these options to keep our 
dealers and our product in a 
strong competitive position. 


“We have absolutely no desire 
nor intention to get into the special 
body or truck-equipment field,” 
Sattler said. “That is your business. 
—— not be invaded by Chevro- 
e Lo 

He said Chevrolet became deeply 
entrenched in the body business in 
1930. “We learned our lesson then, 
and never again do we intend to 
repeat that experience,” he said. 

Sattler said Chevrolet reluc- 
tantly entered two new equipment 
fields several years ago by offering 
a complete forward control or 
multistop panel unit and also a 
four-wheel-drive unit. 

“We entered those two fields 
simply and only because industry 
volume had reached an important 
level,” he explained, “and because 
our dealers were not properly 
competitive with dealers repre- 
senting other truck manufactur- 
ers who themselves were featur- 
ing such equipment.” 

Sattler then told what truck 
manufacturers and dealers expected 
of distributors of bodies and special 
equipment. 

He said the distributors are ex- 
pected to carry a reasonable and 
representative inventory, provide 

(Continued on Page 62, Col. 1) 


Frenchmen Prefer It French .. . 





Lark, Floride, Buick Fly at Paris 


By Robert M. Finlay 
Editorial Director 
PARIS.—Cars of 14 nations went 
on display here last week at the 
45th Salon de |’ Automobile, one of 
the major auto shows of the world. 


Taking its first bow here under 
the huge glass dome of the Grand 
Palais was the Studebaker Lark, 
billed as “a smaller, more economi- 
cal, more maneuverable, common 
sense car designed to meet the 
specific demands of today’s driving 
needs.” 

It is also designed to keep 
Studebaker in the running as an 
auto maker. About two feet 
shorter than ’58 Studebakers, it 
is still big by Europe’s standards. 
And while of great interest to 
American observers, it was draw- 
ing only passing interest from 
the Parisian men and women at 
the show. Neither was the Buick 
—one of the few American 59s 
on display—getting a big play. 

While many Americans like to 
think the Europeans pass up the 
American cars simply because of 
price, the French seemed largely 
disinterested in the cars. Instead 
they were packed around the 
French products—Renault, Citroen, 
Peugeot, Simca, Panhard. 
Drawing top interest was the 

first convertible from Renault—the 
Floride, with racy lines styled by 
the Italian designer Ghia, and 10 
inches longer than the Dauphine, 
which is doing well in the U.S. 

American dealers have been urg- 
ing addition of a convertible to the 
Renault line. The Floride is due in 
the U.S. by next June. Its price is 
expected to be about $2,300, and, as 
an indication that Renault is shoot- 
ing to compete with Volkswagen, a 
Renault man remarks it will have 
a favorable position to the Kar- 
mann-Ghia (a body style created 
by Ghia for the VW), which sells 
for about $2,725. The Filoride also 
will come in a hardtop and a 
cabriolet with removable hardtop. 

Mechanically, the Floride is re- 
ported to be a stock model 
Dauphine. 

Despite the new Floride, the 
Lark and finned Buick, the French 
experts blandly report that there 
are no big changes this year. Obvi- 
ously they have in mind outstand- 
ing mechanical developments rather 
than styling. 

Yet the fin is hailed here as 
America’s gift to European cars 
and it is noted that even the most 
classic of Italian sports cars, the 
Lancia, now sports fins. 

Incidentally, the French display 
their practical, economical nature 

at shows as elsewhere. One of the 
biggest crowds was noted around 
a 2-CV Citroen, which has had the 
same styling (something like a 
pup-tent on wheels) for decades. 
Yet it still attracts because of its 


Business Barometer 


Automotive News Economic Index — 


99.3 Percent of 


Last Week 


103.8 Percent of Like Week Last Year 


Auto Registrations— Year to date. 
Truck Registrations—Year to date. 


Pa rd Production—tons ... 

Coal Output—tons 

Oil Refinery Output—Barreis . 

Electric Output—Kilowatt hours .. 

Barometer Freight Car Loadings 
Store Sales Index .. 
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314%-21% 
10 - 2% 
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"Kaiser Industries, parent firm of Willys Motors. 
(Oct. 13, 1958) 








low price and dependable transpor- 
tation. 

The French also were giving 
a good play to the Minicars and 
cabin scooters. 

The Hillman Minx, also popular 
with Americans, was on hand with 
a more powerful engine, new styl- 
ing and new color schemes. It 
sports a restyled grille and two- 
tone paint this year. 

The new Dutch baby car—the 

* ¢ *# 





Renault's Floride Hardtop— 


DAF 600—claims a solution to the 
automatic transmission problem for 
small cars which cannot afford the 
power loss of U.S. mechanisms, 
The DAF device is called Vario- 
matic and involves drums mounted 
on the drive shaft which use a sys- 


tem of centrifical weights. : 


One of Holland’s first auto ef- | 
forts, the DAF is slated for mass 


production next year. § 
> * 7 


The new French-built Floride series, introduced by Renault, includes a coupe with 
permanent hardtop and a cabriolet with detachable hardtop. The new cor features a 
grille at the rear (where the engine is) rather than at the front as in American cars. 


2,250 in S-P Fold... 








Lark Bringing In Dealers 


By Joseph M. Callahan 

SOUTH BEND.—The Studebaker 
dealers’ profit picture this past 

year was “doggone better” than the 
factory’s, Studebaker-Packard 
President Harold 
E. Churchill said 
last week. 

Speaking at a 
press preview of 
S-P’s new Lark 
line, Churchill 
said the smaller- 
car entry by the 

company brought 
more than 200 
new dealers into 
the fold last 

H. E. Churchill month alone. Half 
of these hold competitive fran- 
chises, he added. 

S-P dealer profits have exceeded 
the industry average because of 
cost-cutting and the 
good used-car business of 1958, 
he said. 

Churchill reported that S-P had 
2,250 dealers, about 25 percent of 
whom are duals. 

Although he refused to discuss 
any sales goal for 1959, Churchill 
said dealer orders for the Lark 
already are above half of the total 
production of the company during 
the 1958 car year. Total ’58 produc- 
tion was about 49,700. 

The Lark is definitely aimed at 
the motorist who is interested in 
low initial cost and low operating 
cost. However, it is considerably 
more plush, inside and out, than 
the austere Scotsman that was 
brought out in 1957. 

S-P officials declined to say 
what the car’s cost and gas mile- 
age will be. But it was learned 
that several of the six Lark 
models will sell for less than 
$2,000, and gas mileage of 25 to 
30 miles per gallon has been 
achieved. 

Dealer previews of the new Lark 
series will start Oct. 20. Details of 
the ear will be disclosed publicly 

Nov. 3 and the cars go on sale 
about Nov. 14. 

Churchill said, “The new Lark is 
out to capture an important share 
of the fastest growing segment of 
the American automobile market. 
The demand is there and I believe 
we are going to get our share. 

“Smaller cars, both foreign and 
American, for some time were re- 
garded by the automobile industry 
as a fad. However, in 1957 sales of 
such cars exceeded the 300,000 mark 
and in the first seven months of 
the present year the figures have 
reached an estimated 288,000. By 
the end of 1958, the figure should 
represent better than 15 percent of 
all automobile sales in the U.S.” 

He said that one of the factors 
in the recession was the lack of 


availability of the cars people 
were clamoring for, because peo- 
ple have become much more 
conscious of their investments 
and expenses. He added that the 
imported cars are supplying this 
small-car demand, but that 
they’re not satisfying it because 
they’re a “little too small.” 

“We believe that with the Lark 
our company in 1959 will demon- 
strate that Studebaker-Packard has 
come up with the right car at the 
right time. 

“I think it will gain sales previ- 
ously going to imported cars when 
the public recognizes it can pur- 
chase a small economical automo- 
bile with large car comfort; con- 
versely our new car should attract 
a large number of purchasers of 


American cars who are revolting | 


against the bigger car and bigger 
horsepower race.” 

Churchill said the Scotsman was 
introduced 


in 1957 to probe the 


depth of the low-priced field and ~ 


that it confirmed S-P’s opinion that 
this was a growing field. 


He said S-P is reducing the 
number of its models from 18 to 
seven and the number of colors 
from 13 to seven solids because 
“multiplicity of models is con- 
ducive to lost sales.” 

In addition to the Lark series, 
Studebaker in 1959 will offer the 
Silver Hawk five-passenger coupe 
and a new line of trucks. New taxi 
models also were displayed last 
week, but Packard was missing and 
is “on the shelf” for the time being, 
S-P officials said. 

Churchill said the objectives of 
the Lark were to reduce the buy- 
er’s “exposure to obsolescence” by , 
stressing low depreciation and more 
durability. 

The two Lark sedans and hard- 
tops will have a wheelbase of 108 
inches and an overall length of 175 
inches. The station wagon’s wheel- 
base is 113, with an overall length 
of 184.5 inches. By contrast, the 
Rambler is 191 inches long and 
has an identical 108-inch wheel- 
base. 


New Address, 
New Phone for 


Automotive News 


Starting Oct. 19, Automotive 
News will have a new address 
and phone number in Detroit. 

Please address all material to 
965 East Jefferson Ave., Detroit 
7, Mich., and phone WOodward 
3-9520 after Oct. 19, 1958. 
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On the House . . 


ican cars, many 


warrant the tag 


“bushing” .. . 


Wemhoff 


Detroit dealers, 





Now that they’re in direct competition with Amer- 


imported makers have started this 


. year to bring out new models at the time 1959 U. S. 
autos appear; not too many changes but enough to 


“new model” . . . Under the price- 


disclosure act, Maryland association hopes its mem- 
bers will bury the phrases “lowball,” “highball” and 


One dealer group reports more of its low-volume 


dealers showed losses in August than those in 
the higher-volume group ... Charley Dalgleish, 
former NADA director and ez-president of 


expects that cars some day will 


have a sliding bar on the instrument panel so driver can decide 


whether he wants economy or performance in his car. . 


. M. C. 


Patterson, Dodge chief, set a record for brevity in his talk at 


Detroit press preview: One minute and 20 seconds. 


Newsmen 


previously had been given a longer press release on his thoughts... 


Columbus (O.) dealers have made 5,000 cars and trucks available 
to Central Ohio Civil Defense Authority in case of major attack or 


disaster—every vehicle available 


in showrooms and used-car lots. 


Petre Wemuorr, Editor, 
Automotive News 








Imports Top 9 Pet. in 


By Robert M. Lienert 


Associate Editor 


| ghee cars snapped up history’s 
biggest bite of the U. S. new-car 
market in August. 

With a record of 34,368 registra- 
tions during the month, the upstart 
imports scored 9.27 percent of total 
sales. In other words, one buyer 


Fake Titles Used 
In Texas in Sale 


Of Stolen Autos 


AUSTIN, Tex.—Counterfeit cer- 
tificates of title and license receipts 
are being used in Texas to dispose 
of stolen cars, the Texas Automo- 
tive Dealers Assn. has warned its 
members. 

“These counterfeit documents 
look very much like the real thing 
and two Texas dealers have already 
bought stolen cars,” an association 
spokesman said. 

The TADA sent out a bulletin 
giving a description of two men it 
said are known to have used the 


bogus papers. 

“Be certain that everyone in your 
dealership who handles titles and 
engages in the buying, selling or 
trading of automobiles is thor- 
oughly familiar with what to look 
for in spotting the counterfeit 
titles,” the spokesman told the deal- 
ers. 


He said the main difference in 
the counterfeit title and a real one 
is in the style and size of type 
used to number each title. 


Credit Cards OK 


NEW YORK.—American Express 
announced Thursday that its new 
credit cards would be accepted at 
all Big Three auto dealerships. 
Non-Big Three vehicle owners can 
use American Express cards at 
General Motors, Ford and Chrysler 
Corp. dealerships, it was stated. 
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te every 11 during the month pre- 
ferred an imported auto to a U. S.- 
| built car. 

Featuring the im porte d-car 
scramble during the month was 
the sharp gain by Renault in its 
fight to take No. 1 spot away from 
Volkswagen. Renault registered a 
record 4,764 new cars in August, 
or more than 88 percent as many 
as VW. 

Volkswagen's total of 5,408 was 
o > > 





Sales Score 
For Imports 


Forty-eight states for August: 
958 


1 
Pos. Make res, 
1— 5,408 Volkswagen 4571—1 
2— 4,744 Renault 2,911—2 
3— 3,129 English Ford 1,831—3 
4— 2,247 Fiat ° 
5— 1,795 Vauxhall a 
s Metropolitan 1,336—4 
s Hillman 1,309—5 

17,025 All Others 8,205 

Total All Makes 
20,163 


* Not in Top Five. 
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Improvements Urged 


For Dealer 


WASHINGTON. — Strengthening 
of manufacturers’ dealer council 
programs was urged by NADA’s 
industry relations committee at a 
two-day session. 

The group said it will continue 
to work “unrelentingly to bring 
further into proper balance the 
power of manufacturers and 
dealers, obtain selling agreements 
which are fair, equitable and 
definite in their terms. 

Chairman Hanford A. Crockard 
(Chevrolet), Berkely, Calif.. said 
|the committee expressed satisfac- 
| tion with gains made in dealer- 
manufacturer relationships and ex- 
pressed hope of even greater im- 
provement. 

The committee suggested that the 


U.S. Sales 


down sharply from the previous 
month’s count of 6,590. 
= > + 
ECORD registrations for one 
month were also set by other 
makes in the Top Five. English 
Ford had 3,129; Fiat, 2,247, and 
Vauxhall, a newcomer in the top 
ranks, 1,795. 

As compared with all domestic 
new cars, Volkswagen ranged No. 
11 and Renault No. 12 for the 
month. Both cars outsold Chrysler 
and DeSoto. 

English Ford was 15th, running 
ahead of Studebaker and Fiat was 
17th, nosing out Edsel. Vauxhall 
was 19th, ranked just ahead of 
Lincoln. 





aa FORD sold half again 
as many units as its division- 
mate, Edsel, and came within 600 
units of outselling Edsel, Lincoln 
and Continental combined. 

Market penetration of the im- 
ports for the first cight months 
was 7.21 percent. The unit total 
was 226,406. 

Figures are supplied by R. L. 
|Polk & Co. and do not include 
registrations in Oregon, whose re- 
| port has been interrupted since 
| June. 








U. C. Stocks at Minimum 
For 93% of Dealers 


ORE than nine out of 10 dealers 

were within the theoretical 30- 
day limit on used-car inventories 
as of Oct. 1, according to AvuTomo- 
tive News estimates based on field 
reports. 

Of all dealers reporting, 93.3 
percent said stocks of unsold used 
cars represented 30 days or less of 
selling. 

Never before in the four years in 
which Automotive News has com- 
piled used-car stock figures has the 
situation so closely approached per- 
fection. 

A month earlier, for example, 
only 688 percent of the dealers 
reporting placed themselves in the 
30-days-or-less category. Over the 
past two years, the average has 
been 58.1 percent. 


” * > 


A moere all dealers, the average 
inventory represented a 21.7- 
day supply. This was the smallest 
inventory census figure computed 
thus far in 1958 and it approached 
the low of 20.2 days recorded on 
Dec. 1, 1956. 

Two basic factors were at work 
in the used-car inventory reduc- 
tions, dealer reports indicated. 
The highly successful cleanup of 
new cars, of course, sharply cur- 
tailed the number of tradeins 
flowing into the nation’s dealer- 
ships. 

More surprising, however, was 
continued strength of the used-car 
market in the face of “new model- 
itis” during September. 

Normally, used-car buyers tend 
to stay out of the market as new- 
model time approaches, waiting for 


> 


the price reductions that normally 
occur. 


ILE some dealers did note a 

slowdown over the past several 
weeks, the used-car market by and 
large continued active. 

Among other things, the used- 
car market over the past several 
weeks has proved that there are 
always buyers for clean units. 

A volume dealer in the East, in 
discussing the used-car market, 
said, “Supply is low and demand is 
normal. So, relatively, the market 
is excellent. Prices are good and 
sales resistance is lacking.” 

A dealer in the South said, “Late 
models aren’t moving very fast, but 
we can’t get or keep any clean '54, 
53, '52 or 51 models.” 


GevanAL dealers suggested that 
news of another round of price 
1) 


(Continued on Page 8, Col 





Foreign-Car 
Registrations 


Forty-eight states for eight 
months: 
1958 


Pos. 

1— 52,256 
2— 26,352 
3— 19,493 
4— 12,063 
5— 10,993 
* 


1957 
Make Pos. 


Volkswagen 40,902—1 
Renault 13,220—2 
English Ford 9,319—3 
Fiat * 
MG 9,249—4 
Metropolitan 7,309—5 
105,249 All Others 43,323 
Total All Makes 
226,406 123,822 


* Not in Top Five. 








Councils 


dealer council setup could be 
strengthened by: 
1. Insuring that the democratic 
election process be used in selec- 
tion of members and chairmen. 


2. Devising improved methods of 
orderly and systematic distribution 
of essential information to and 
from the individual dealer and top 
corporate policy-making manage- 
ment. 

3. Utilizing methods to insure 
continuity of purposes and pro- 
grams until satisfactory solutions 
are obtained. 


The committee also announced it 
was considering “the proper ap- 
proach and a course of action with 
respect to the problem of area of 
service responsibilities and territory 
security.” 

Crockard emphasized, however, 
that any recommendations would 
be in line with NADA’s position 
that all its programs and policies 
must be in the public interest. 

Other members of the committee 
are: 


A. W. Bartlett (Chrysler), Ogden, 
Utah; R. E. Bickelhaupt (Stude- 
baker), Clinton, Ia.; Ray S. Darwin 
(Buick), Albuquerque, N. M.; 
Charles C. Freed (DeSoto), Salt 
Lake City; Carl E. Fribley (Cad- 
illac), Norwich, N. Y.; Bill Hermann 
(Rambler), Detroit. 

J. P. Morrow (Lincoln-Mercury), 
Lincoln, Neb.; J. E. O’Daniel (Olds- 
mobile), Evansville, Ind.; Robert F. 
Pulliam (Ford), Columbia, S. C.; 
Paul .E. Ruch (Dodge), Clearfield, 
Pa.; M. H. Yager (Pontiac), Albany; 
James C. Downing (imports), At- 
lanta; Harry O. McGee (Edsel), 
Indianapolis; Herman Schaefer 
(ATAM), Indianapolis, and James 
C. Moore (NADA). 





Automotive News 
To Occupy New 
Building Oct. 19 


Automotive News will move 
into its new $600,000 building next 
weekend (Oct. 18-19), it was an- 
nounced this week by Mrs. George 
M. Slocum, board chairman of 
Slocum Publishing Co. 

The new building, constructed 
of Vermont marble and Minnesota 
granite, is located at 965 East 
Jefferson Ave., in Detroit’s new 
Civie Center development. It will 
house all departments of Auto- 
motive News, including the edi- 
torial, advertising, business, cir- 
culation and mechanical divisions. 

For the past 15 years, these de- 
partments have been located in 
three downtown Detroit buildings. 

The new building was started 
last January and was dedicated 
last July to the memory of the 
late George M. Slocum, founder 
of Automotive News in 1925. 


When the Walter P. Chrysler 
Expressway is completed, the 
Automotive News building will be 
on the corner of the Expressway 
and East Jefferson. 

An Open House, formally dedi- 
cating the new building, will be 
held in the early part of Decem- 
ber, Mrs. Slocum said. 





New Home of Automotive News 
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Dealer Honored— 


Nelson K. Mintz (DeSoto-Plymouth), 
right, Staten Island, N. Y., receives a spe- 
cial award from Andre Bigsbee, president, 
New York State Automobile Dealers Assn. 
A life director of the association, Mintz 
was honored for “outstanding leadership 
on behalf of all franchised dealers.” He 
is chairman of the installment sales com- 
mittee and serves as the dealer repre- 
sentative on the state attorney general's 
advisory committee to the division of con- 
sumer frauds and protection. 


Banks Note Rise 
In Delinquencies : 


On Auto Loans 


NEW YORK. — Delinquencies on 
auto loans from banks increased 
during August, the American Bank- 
ers Assn. reported. 

Of loans obtained directly from 
banks, .85 percent were delinquent 
on Aug. 30, compared with .84 per- 
cent on July 31 and .705 percent at 
the end of August, 1957. 

Of auto loans obtained through 
dealers (indirect loans), 1.58 percent 
were delinquent on Aug. 30, up from 
the 1.51 percenf for July 31 and 
the 1.279 percent at the end of 
August of last year. 

August was only the second 
month in 1958 in which the de- 
linquency figure for both types of 
auto loans showed an increase. 
Both totals fell in January and 
then went up together in February. 
Since then the totals have moved 
in a narrow range and shown very 
little net change. 

The delinquency rate on two 
other classes of bank loans to con- 
sumers—personal loans and home 
appliance borrowing—increased dur- 
ing August. On two classes of home 
improvement loans, the delinquency 
rate dropped during the month. 


Philadelphia Show 
Opens Nov. 22 


PHILADELPHIA.—The 1959 
Greater Philadelphia Automobile 
Show will open at Convention Hall 
Nov. 22, sponsored by the Philadel- 
phia Automobile Trade Association. 

The show will be open daily until 
Nov. 29, with the exception of Sun- 
day, Nov. 23. 

Named to the executive commit- 
tee of the show are Edward S&S. 
Swirsding, vice-president of the as- 
sociation, Raymond P. Scott, im- 
mediate past president, and Ed- 
ward J. Ronan, a director. 








Highway Post for Wilson 

FRANKFORT, Ky. — Frank B. 
Wilson, a Bardstown (Ky.) auto 
|dealer, has been appointed Third 
| District advisory highway commis- 
sioner. 
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"59 Shortages Feared... 


Dealer Stocks Slide, 
Near Alltime Low 


(Continued 


Corp. and Ford dealers generally 
were slightly in the black or at 
break-even in the early months 
and closing stages of the run. 

A Dodge-Plymouth dealer in the 
rural Midwest edged into the black 
last month for the first time this 
year. He has chopped his inventory 
to 10 days and is bullish for the 
59 season because of good crops. 

“Very promising” is the forecast 
for the new model year from a 
Buick dealer in the South. He failed 
to make a profit on '58s and also 
entered the 59 season with a 10- 
day backlog. 

* > + 
N OLDSMOBILE-CADILLAC 
dealer in the Southwest has 
cleaned out all ’58s despite a 38 
percent profit decline. He expects 
better business on ’59s. 
Mercury-Edsel-Lincoln dealers 


Los Angeles Show 
To Feature 50 
Makes of Cars 


LOS ANGELES.—Fifty makes of 
cars—17 domestic and 33 imported 
—will be displayed at the 36th an- 
nual Los Angeles International Mo- 
tor Show in the Pan Pacific Audi- 
torium. 

The show is sponsored by the 
Los Angeles Motor Car Dealers 
Assn. and is scheduled for Nov. 
13-23. Regular tickets will not be 
sold for the first night which has 
been reserved for a charity showing 
sponsored by the Assistance League 
of Southern California. 

Imported and domestic cars will 
not be segregated at the Los An- 
geles exhibition as has been the 
case at some shows in recent years. 
Some of the captive imports—Opel, 
Vauxhall and Mercedes-Benz—will 
be displayed in the Buick, Pontiac 
and Studebaker exhibits, and Ford 
and English Ford will occupy ad- 
joining spots. 


Henry Ford to Address 


M-E-L Dealers at Dallas 


DALLAS.—Ford Motor Co. exe- 
cutives, headed by President 
Henry Ford II and M-E-L Gen- 
eral Manager Ben D. Mills, will 
attend a meeting of 900 South- 
western region dealers and 
M-E-L field personnel here today 
(Oct. 13) and preview the 1959 
Mercury, Edsel, Lincoln and Con- 
tinental cars. 

After a luncheon in the Adol- 
phus Hotel, at which Ford and 
Mills will speak, dealers and 
company executives will attend a 
two-hour Broadway-type musical 
presentation of the new cars in 
the Dallas Memorial Auditorium 
Theater. They then will inspect 
the 1959 models in the adjoining 





Support Price Label— 


Leland S$. McCarthy, right, managing 
director of the Better Business Bureau 
of Metropolitan Washington, looks on with 

as Robert D. Stewart, president, 
Automotive Trade Assn. National Capital 
Area, explains the new price label. The 
label, according to law, must be on every 
new car beginning with ‘59 models. 


from Page 1) 





were less inclined to view prospects 
for the 59 market with unalloyed 
optimism. An Eastern M-E-L 
dealer with a 25-day supply and a 
20 percent profits shrinkage fore- 
saw only a “fair’ market ahead. 

A Buick dealer on the Atlantic 
Seaboard managed to boost his 
profits 10 percent. His 59 market 
judgment, coming two weeks 
after introduction of the new 
Buick line: “Better but hot good.” 


An Oldsmobile dealer on the West 
Coast, who raised his profits about 
$150 a car over the '58 season, re- 
ported a brisk delivery of new ’59s 
last week. But he conjectured that 
the influx of customers who waited 
for the 59s soon would diminish 
and that “a strong selling job 
would be needed after the next 30 
days.” 

7 . * 

© A Pontiac dealer in the Far 

West, the ’59 market appears 
the “best in years.” He predicted 
that Pontiac, Cadillac and Stude- 
baker would be the hot cars. His 
58 cleanout has been complete and 
he went slightly into the red in 
the model year. 

A Chevrolet dealer on the West 
Coast said his ‘58 profit equalled 
his '57 loss. His inventory was down 
to 10 to 15 units as the ‘59 intro- 
duction day approached. 

Despite a profit drop of 30 per- 
cent, a Ford dealer in Texas voiced 
optimism about 1959. A similar re- 
port was given by a Pontiac-Cad- 
illac dealer in the Rockies and a 
Ford dealer in New England. 





New-Car Stocks 








How Dodge Prices Compare 


(Including Federal tax and suggested dealer preparation charges.) 
CORONET SIX 


4-dr. 
2-dr. 
2-dr. 


4-dr. 
2-dr. 
4-dr. 
2-dr. 
Convertible 


eentsscebeocesseesenees ewoswwnvene 3,089 


Increase 
+$ 57 
66.75 
72 


"58 
$2,529.50 
2,448.75 
2,571.50 


Increase 
+$ 70 
79.75 
77.50 
85 


2,941.50 147.50 


ROYAL V-8 


59 "58 
$2,797 
2,915.25 


2,854 


Increase 
+$137 
153.25 
136 


CUSTOM ROYAL V-8 


secessssccseess Spay L445 
sssnsecessesereeccs Spe EOD 
eececeeseeeecess SpOO.T5 
we 8,421.50 


"59 Increase 
+$114.75 
137.25 
129.75 


123.50 


"58 
$3,030 
3,142 
3,071 
3,298 


STATION WAGONS 


ssssevey hee 
coves 3,223.50 
4-dr., 2-seat Custom Sierra .... 3,318 
. 3,438.50 


4-dr., 3-seat Sierra 


4-dr., 3-seat Custom Sierra . 


"59 "58 

$3,034.75 
3,176.25 
3,212.25 


3,354.25 


Increase 
4$ 68.25 
47.25 
105.75 
84.25 


Dodge Prices Up 3.44 Pet.; 
Make-Ready Fee Boosted 


(Continued from Page 1) 


with the same two models at the 
top and bottom of the list. 

Percentagewise, the smallest in- 
creases were applied to the four 
wagons, which rose 2.39 percent, 
and the three Coronet Six units, 
which went up 2.59 percent. 

Other boosts were: 3.39 percent 
for Coronet V-8s, 4.98 percent for 
Royals and 4.03 percent for Custom 


| series, tacked $1,073 onto the price 
lof its Seventy-Five models. 

| The new Seventy-Five eight- 
passenger sedan is $9,533, compared 
with $8,460 in '58, and the limou- 
sine is $9,748, compared with $8,675. 


NADA to Build 


'8-Story Addition 

















GM Workers 
Stay Off Job; 
Output Delayed 


UAW Resumes Talks 
At American Motors; 
Sets New Deadline 


By Frank Gawronski 
Staff Writer 
LL but a few of General Motors 
Corp.’s 126 plants remained 


ee ae Se ee a 


closed last week when a back-to- 7 
work movement expected by GM 


officials failed to materialize. 


When the United Auto Workers © 


and GM announced their national 
contract agreement 

Oct. 9, GM officials 

said they expected 

most workers would 

be back on the job 

in a few days. 

However, as AvutTomotive News 
went to press last week, only 14 
UAW plants were working, with 
only 36,000 employes of the 300,000 
hourly workers on the job. 

The other plants were down be- 
cause of local issues. The UAW 
authorized its local unions to con- 


tinue striking until local problems ~ 


were settled. 

GM executives now estimate it 
will be another week before the 
company can start rolling out 
cars again. 

GM also announced it reached an 
agreement with the International 
Union of Electrical Workers on a 
contract covering 25,000 employes 
in six plants. The agreement paral- 
lels the UAW settlement. However, 
the six plants affected will not re- 
open until local issues are settled. 

While GM production was at a 
standstill, Ford division and Chrys- 
ler Corp. were nearing pre-change- 
over levels. 


GM and the UAW reached an 
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Royals. | agreement on the national 
| pact a 
In Field, In Transit Most equipment items are To Head arters day after the union and Chrysler | 
(Compiled by Automotive News) higher-priced this year. _Terque- qu had settled their differences con- 
See nia Deatere Flite © ‘aaanae on “aedie aoe WASHINGTON. — Bids were) C¢™ing hourly workers. The union | 
- oo & Flite — ; po opened Friday (Oct. 10) for the|#"4 Ford Motor Co. had agreed to 
Period Field te inventory | Drakes bay to t oe y and | construction of an addition to the|* Rew contract Sept. 17. 
—e ; = Dealers Stocks | heater $08.55 up $9.90). NADA headquarters here, accord- The economic terms of the three- 
ian. 1, °50.... 251,754 188,500 440,254 Power steering dropped a dimej|ing to Dean Chaffin (Chevrolet-|¥e®" contracts signed by the Big 
apr. 1's. 270.138 1eneee 434134 [tq $0215, and the radio 8 UN-| Buick), NADA president "| Three auto makers are essentially 
» "50... ” ; . » e 
Oct. 1, "50... 208,367 157,800 366,167 changed at $86.50. The new swivel| Work on gee exten-| the same. 
dan. 1, 'Si... 205m Se-eee = Ses. 708 | seats are $70.95 a pair. sion, which will double the fioor|,, T¢ major provisions on which 
jy L’st. 387808 «© betes antes} Dodge had planned to make|space of the NADA Building, will|*®¢ GM, Ford and Chrysler eco- 
ont. ea 250,762 79,500 330,262 | PowerFlite standard on '59 Royals|begin this month, Chaffin said. |"°™ic packages parallel are: Pay 
ne ese 138k ahiees, © toeaen | 2nd TorqueFlite standard on Cus-| Completion target is late 1959, in boost of 10 cents an hour for the 
July 1,52... 193.462 84.500 277.962 | tom Royals and wagons, but the (time for the national association's first year and at least seven cents 
Oct. 1, °52.... 233,556 89,000 322,556 | division apparently decided that | annual convention here in January, each of the next two years; an 
can. 1, ‘53. setert $3,200 374,971 this is not the year to add a $200) 1960. extra eight cents an hour for skilled 
July 1, 53... 479.698 82.800  562.498| item to published prices. About 96 When the addition is completed, workers; pension increases; in- 
Oct. 1, °53.... 519,037 60,900  579,937| percent of the purchasers of these | the NADA headquarters will in-| “™®®5¢s and extensions of supple- 
- ~ — con ise oe ees = Saa'azza| Models order automatic transmis-| clude more than 100,000 square feet. mental] unemployment benefits, and 
Mar. 1,'54... 511,122 62,000 573,122 | Sion. Total frontage will be increased (0) oy Sectece noah —— one 
Apr. 1, 54... 541,911 64,000 605,911 | . +5 123 feet. << sme e 
May 1, ’S4... $38,775 $8,500 697.278 | (~ORONET V-8 prices are within| The addition will include six| ‘4 se i ae 
July 1, ’54.... 445,665 62,500 508,165 a few dollars of Pontiac’s Cata-/| floors of office space—in line with 
Aus. 1, “se. s00.0¢ 51.000 447,854/ lina series on all models. The|the top six floors of the present Leaders Hail Contracts 
ee vess so ton'aag| COronet four-door sedan ($2,707) | building—and three levels of park- THE GM agreement differs from 
Nev. 1, 34 - 390.107 37.500 157,607 one Sue-seer sedan a — $3\ing. The parking quarters, which the other two in that GM 
- 1, "54. 4 -700 8=—s. 265,153 | higher than corresponding ta-| will accommodate from 50 to 75| agreed to set up a fund to adjust 6 
o- * oo eae oi ier 'ess | Linas, while Coronet hardtops are cars, will have separate entrances| wage differentials in certain Chev- 
Mar. 1, "55. 407.088 96.000 562.486 oe yn $4 above the Pontiac for each level. Some office space | rolet and Fish Body plants; agreed 
ase. a A = — Ss. aiitew sioon ; will be available for leasing. to end the 7%-hour work day for 
June 1.°55... 756.496 e3.00e 0 848.498 ] prices quot y AUTOMOTIVE Provisions have been made for| certain employes, and agreed to 
July 1, "55... 736,591 77,000 © 813,591; News include Federal excise tax larger meeting room facilities in| pay five cents an hour premium “ 
— 1, -* =e ease aya 289 suggested dealer-preparation | the lower level. A 30-by-80-foot as- for workers engaged in seven-day 
Oa. 1.°S5.. 40.475 4a':00 538.375 | © 2TSes. sembly room will have a seating| operations. 
Nov. 1, ’55.... 481,735 87,600 569,335 In the middle series, the Dodge | capacity of 225 and will be designed Chrysler won a stronger no- 
» * 065, 708 32-400 358.209 Royal four-door sedan at $2,934 so that it can be subdivided into| strike clause and a reduction in 
* 01400 8.900 «870.390 2 oo oe — /as many as four conference rooms. (Continued on Page 62, Col. 2) 
840,089 63,700 903,789 ef four r, an e top os ~ 
827,977 68,100 898,669) of the line Custom Royals 
ae ao. Seem about $50 below eccunineniian 
613.451 50.568 679.596 a me yo — 
y d . 7] n other price developments last 
‘tos 6s naibes so Stacoos | Week, Cadillac, which held the line 
212,967 65,008 277,975 | On its Sixty Special and Sixty-Two 
318,587 79,656 398,243 - ~ —|} 
$1934 68100 630,034 K S 
664,608 68400 733,008 sa 
Si SS Ga Mansas Suspends 
; 724,320 63.420 787,749 2 Loan Offices 
van GAB, 59,300 §=— 704,745) + TOPEKA, Kans.—The license of 
= eas theese = pavion,| Consumer Finance Corp. offices 
Lia oae.340 —— 268,000 here and in Wichita has been sus- 
-- 460, 1,949| pended 30 days for violations of 
"ee naan a a hes the Kansas small loan law, accord- 
b .e 821,566 865,566| ing to Leo Snyder, consumer loan 
— ae” Wee cao. $53,201 | commissioner. 
June 1, ’58... 704,751 36,500 741,251 Snyder said the violations in- 
aay 1, a... eons 45,000 £75,598 cluded charging delinquents with 
- 1, ’58.... b »656) attorney fees and court costs for 
i,” eos , » . 
Oct, 1, °58.. 324701 «= «2808 Sasol garaidhment ations and edding | SEE 
t Field stocks include cai tually at | “em e ance 0 e loan 
dealerships, those warehoused by. dealers | Subject to interest charges without |NADA Expands Headquarters— 
poem and demonstrators. consent of the borrower. Such il-| This is an architect's drawing of the addition to the NADA headquarters at Twen- f 
vised. legal charges amounted to about|tieth and K Streets, N.W., in Washington. The eight-floor extension is expected to ‘ 
Rn TCT | $5,000, Snyder said. be completed in time for the 1960 NADA convention. & 


‘ 





















o “,..its good reputation is well founded” 


lotors says C. K. CORDRAY, President, Ogden Ford Sales, Ogden, Utah 
we 
GM 


sicoce “Back in 1953‘we turned to CommerciAt Creprr as our financing connec- 
ional tion. We selected it on its reputation for service, accurate credit work 
and good collection follow-up. We’ve found since then that its good 


OR . . . . ‘0 
reputation is well founded. CommerctaL Crepir PLAN gives as a well 


NT 
coordinated, single source for all financing needs. It helps us penetrate 


News our market better with nationwide service and its flexible attitude on 
aan i individual contracts. The outstanding feature of the PLAN, however, 


10,000 is its ability to buy the greatest possible amount of paper with the least 


1 be- possible number of repossessions.” 
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| Commercial Credit dealers 
in are successful dealers 













Write or call the nearest CommerciaL Crepir CorPoRATION 
office for complete information on the benefits of COMMERCIAL 
Crepir Pian. Why not do it, today? 


= 


KOE ahh 


A service offered through subsidiaries of the 


cities of the United States and Canada. 


Gia Dee uae s Commercial Credit Company, Baltimore . . . Capital 
ty bt a yi and Surplus over $200,000,000 . .. offices in principal 
\ - 
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‘We Want Your Views,’ Henry II Tells Consumer Panel . 


Imports Debut New Entries 


New Austin A-40— 


Styled by Pinin Farina, well-known Halian designer, the new Austin A-40 accom- 
modates four adults plus luggage. A unique combination of bottom hinged, tail-gate 


type trunk lid and folding rear seat backs 
use as a station wagon if desired. Power 


which delivers better than 40 miles per gallon. 
—® 





50 Imports to Test | 
Fuel Economy | 
| 


In Mobil Rally 


LOS ANGELES.—Cars imported 
from Europe and Asia will demon- 
strate their fuel economy here Sun- 
day (Oct. 19) in the 1958 Mobil 
Mileage Rally, sponsored by Gen- 
eral Petroleum Corp., and sanc- 
tioned and conducted by the United 
States Auto Club. 

It will be mostly an industry) 
affair, with a majority of the en-| 
trants sponsored by imported-car | 
dealers, dealer associations and| 
distributors, the USAC said. 

Cars in the field of 50 must be) 
1958 stock models designed to carry 
at least four passengers, the sponsor 
said, and only one car of each make} 
powered by the same basic engine) 
may be entered. 





“ 


makes it possible to convert the A-40 for 
is supplied by a 38.5 horsepower engine 
Price is in the $1,800 range. 








‘Public Guides Ford Planning’ 


By John E. Walsh 
Staff Writer 


DETROIT.—Ford Motor Co.’s 
consumer-research program “weighs 
very heavily in our product plan- 
ning,” President Henry Ford II told 
more than 400 representative Amer- 
ican auto buyers last week. 

He addressed the opening session 
of a two-day National Consumers 
Conference sponsored by the Ford 
division. 

The panel members, from all 
parts of the country and all walks 
of life, met with Ford Motor 
officials to exchange views on 
autos and auto planning. 

“We want to hear your views on 
matters that are very important in 
our business,” Ford told the panel. 

Ford said the idea of a consumer 
panel program grew out of criti- 
cism that “Detroit had lost touch 
with the consumer.” 

“When the recession hit and auto- 
mobile sales went off so badly, an 
idea got around that the auto 
companies were not doing enough 
research to find out what people 
really want in cars,” he said. 

Ford said “our consumer re- 
search has been, and continues to 
be, exhaustive.” The program is 
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Winners will be declared in each The Prinz Comes to America— 


First shipments of the NSU Prinz have arrived in New York City for distribution to 
dealers through Fadex Commercial Corp. Further shipments are under way to Houston 
and Portland, Ore. The Prinz, priced at $1,398, has a two-cylinder, air-cooled engine 


of the following divisions based on| 
total piston displacement: 

Class A—under 750 cubic centi- 
meters; Class B—750 through 1099 
c.c.; Class C—1,100 through 1,499| —— 
cec.; Class D—over 1,500 c.c. 

While the rally will start and 
finish in Los Angeles county, the 
exact route won't be announced 
until the day before the rally, 
General Petroleum said. 

The course, which must be cov- 
ered within a time limit, will in- 
clude all types of driving conditions, 
from city streets to mountain roads. 


Rambler Sales 
Set Record 


DETROIT. — American Motors 
Corp. has completed its 1957-58 fis- 
cal year with Rambler sales total- 
ing 154,372, surpassing the previous 
year by 82.2 percent, according to 
Roy Abernethy, vice-president of 
automotive distribution and mar- 
keting. 

The sales result in the fiscal year, 








which corresponds with the 1958 
model year, established a new rec- 
ord, Abernethy said. 


Parts Firm to Halt 
Price Discrimination 

WASHINGTON. — The Federal 
Trade Commission has affirmed a 
consent order requiring Guaranteed 
Parts Co., Inc., Seneca Falls, N. Y., 
a manufacturer of automotive ig- 
nition replacement parts, to stop 
charging favored customers less 
than their competitors. 

The order, agreed to by the com- 
pany and the FTC’s Bureau of 
Litigation, was contained in Hear- 
ing Examiner Frank Hier’s initial 
decigion which the commission 
adopted. The agreement is for set- 
tlement purposes only and does not 
constitute an admission by the 
company that it has violated the 
law. 





in the rear which delivers % h.p. 


First-Day Orders 
For ’59s Double 
08s, Olds Reports 


LANSING. — Oldsmobile dealers 
throughout the nation have re-| 
ported that showroom traffic and | 
orders written for 1959 Oldsmobiles | 
on announcement | 
day were gener- 
ally double those 
of last year, ac- 
cording to Jack 
F. Wolfram, divi- 
sion general man- 
ager. 

“It is too early 
to provide any 
sales figures,” 
Wolfram said, 
“but there is 
every indication 
that Oldsmobile will strengthen its 
leadership in the medium-price 
class in 1959.” 

In New York it was reported 
that dealer showroom crowds were 
the biggest in history. One dealer 
said that where he had sold 20 cars 
on public announcement day a year 
ago, his salesmen had taken orders 
for 34 by noon this year. 

A Kansas City dealer said it was 
the greatest announcement day in 
his firm’s history. Detroit dealers 
generally reported order-taking far 
above last year. 

Chicago area dealers reported 
orders running two to three times 
last year’s number. On the West 
Coast, dealers said showroom traf- 
fic stayed at a high rate through- 
out the day, especially in Los An- 
geles and San Francisco. 





The back pages of every issue of AUTO- 
MOTIVE NEWS contain the WANT AD 
Section. Others are profiting from AUTO- 
MOTIVE NEWS WANT ADS! Are You? 


carried out by telephone, mail 
questionnaires and personal in- 

terviews, he said. 

Ford said a consumer panel pro- 
gram could serve two. purposes. 

“First, it would dramatize the 
fact that we are very much con- 
cerned about what consumers think 
and that we are indeed doing con- 
sumer research,” Ford continued. 

“Secondly, and equally important, 
it would give us an opportunity to 
gather consumer information in a 
first-hand way that is different and 
perhaps more effective than any 
method tried before.” 

Panel members were selected 
by Dr. George Gallup, public 
opinion expert. On their return 
home, panel members will be 
loaned a 1959 Ford for a month- 
long test and will report their 
reactions to Gallup. 

Dr. George H. Brown, Ford divi- 
sion marketing manager, said the 
auto industry spends $6 million a 
year to learn the product desires 
of 35 million car owners in the 
VU. S. 

The industry conducts a million 
interviews a year on all phases of 
car styling and manufacture, he 
said. Questions are put to a sample 
of several hundred people repre- 
sentative of the entire market, he 
added. 

The Ford station wagon, 
retractable hardtop and four-pas- 
senger Thunderbird were devel- 
oped as a result of consumer sur- 
veys, Brown said. 

Will Scott, Ford division product 
planning manager, said he believes 
there is no need or justification for 
the future car to be either longer 
or wider than today’s low-priced 
models. 

“In my opinion,” he said, “the 
next major breakthrough in auto 
design will be to increase efficiency 
and reduce operating costs by de- 
creasing car weights without de- 
creasing car size and by developing 
new engines of super-efficiency.” 

He said use of light metals such 
as aluminum and magnesium will 
reduce weight. Super-efficient en- 
gines “may well stem from what 
we are working on today in fuel- 
injection systems,” he added. 

Dr. Michael Ference jr., director 
of Ford Motor’s Scientific Labora- 
tory, reported that the metallurgy 
department has perfected an ultra- 
high strength steel that may be one 
of the metals used in tomorrow’s 
space vehicles. 





Restyled Simca Bows at Paris Show— 


The Simca Aronde P-60 Elysee is one of the restyled models displayed by Simca 
at the Paris Auto Show. Changes include redesigned grille, bumpers, headlight 


nacelles and body moldings and larger glass areas. 


New hardtops and a convertible 


were also shown in the P-60 line. A Chrysler Corp. spokesman said his firm's Simca 


sales division has no plans 
Import photos on Page 61.) 


Late Report... 


“at this time” to distribute the P-60 in the U. S. 


(More 


* 


Used-Car Market 


The overall average price of used cars sold at wholesale auction 
declined $33 to $912 last week, according to Automotive News’ index. 
It was the most extensive setback recorded by the index since the 
week of Jan. 13. Only ’52s, which went up $1, escaped the downward 


trend. 


Losses amounted to $100 on ’58s, $55 on ’56s, $47 on ’55s, $25 on 51s, 
$16 on 54s, $15 on ’57s and $11 on ’53s. Adjusted prices on ’58s, ’56s 
and ’55s represented new lows for those models. On ’56s, the new 
low supplanted the previous low figure which had stood since Apr. 21. 

At a group of representative auctions last week, the average con- 
signment was 227.8 units, compared with 223 a week earlier. The sales 
ratio was 67.2 percent, compared with 65.9 percent the previous week. 





He said tensile strengths of more 
than 400,000 pounds per square inch 
have been attained experimentally, 

“These new strengths give de- 
sign engineers an entirely new 
range in which to work,” Ference 
said. “A wire of this new steel 
only one-eighth inch in diameter 
could support 4,920 pounds, more 
than the weight of a 1959 Ford 
Skyliner and four passengers.” 

George W. Walker, Ford Motor 
styling director, said the styling of 
the 1959 Ford reflects a 


“vote of 7 


confidence on the part of one auto- 7 


motive manufacturer in the good 
taste and sincerity of the American 
public.” 


ela 


On the other hand, he added, “our © 


competitors have adopted styling 
which runs counter to what the 
public says it wants. They have set 
a course designed to mold public 
taste in their own image.” 

He rapped critics of annual model 
changes. 

It is obvious that the public 
wants some changes every year, 
he added, because sales drop 
perceptibly when changes are not 
provided. 

Walker said model changes also 
“raise the level of buying power 
and employment, speed technolog- 
ical progress, encourage competi- 
tion, and cause enough used cars 
to be made available so that private 
transportation can be had by vir- 
tually everyone.” 


GM Gives | Russell 
Donner’s Old Job 


Other Shifts Made 
In Finance Staff 


NEW YORK. — George Russell 
was elected executive vice-presi- 
dent, finance, of General Motors at 
the board of directors’ meeting here 
last week. He joins Louis C. Goad 
to become GM's second executive 
vice-president. Chairman Frederic 
G. Donner previously had been an 
executive vice-president along with 
Goad. 

The directors also elected Ed- 
win C. Klotzburger a vice-presi- 
dent of the corporation. He has 
been general manager of the 
Fisher Body division since Sept. 1. 

Russell has been vice-president in 
charge of the financial staff and a 
GM director since 
1956. In his new 
position he will 
continue as a 
member of the 
finance, executive 
and administra- 
tion committees. 
Russell joined 
the GM treasur- 
er’s staff in 1927. 
He was appointed 
assistant treasur- 
er in 1944, finance 
manager of the GM overseas oper- 
ations division in 1949 and treasurer 
in 1951. 

Klotzburger has been with GM 
since 1923, when he joined Chev- 
rolet in St. Louis as a specification 
clerk. 

Four appointments in the finan- 
cial staff also were announced by 
the corporation. 

John P. Sullivan, who has been 
assistant treasurer in charge of 
the tax section and the central 
office payroll section, was ap- 
pointed general assistant treas- 
urer. 

Mark E. Kelly, who has been 
assistant comptroller in charge of 
the insurance and pension section, 

was appointed assistant treasurer. 

Henry W. Welch, who has been 
director, operations analysis sec- 
tion, was appointed assistant comp- 
troller and will continue in charge 
of this same activity. 

William A, Gossett, who has been 
director, general accounting sec- 
tion, was appointed assistant comp- 
troller in charge of the general 
accounting section and the cost 

analysis section. 

At the division level, Richard E. 
Elliott, formerly director of the 
GM cost analysis section, was ap- 
pointed comptroller of Detroit 
diesel engine division. He succeeds 
Roger H. Ringo, who will retire 
at the end of 1958. 
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Why these front-surface mirrors 
will appeal to your customers 


j 
yp 
4. 


E-Z-I° 3-WAY MIRROR Perfect vision for night driving 


With this amazing E-Z-I Mirror, headlights behind you are 

distinct—yet glare-free. You can judge more accurately how 

a near the headlights are behind you. No guessing, no blinding! 

a eli Safer! It’s optically better because it’s a front-surface mirror— 
you see only one image. 


ane 
123 
(1) DAYTIME, you get a clear, soothing yellow-green image. 


(2) NIGHT IN CITY, you filter out low-beam headlight 
lare 


Not just two positions, but three! 


glare. 
(3) NIGHT ON HIGHWAY, you de-glare “brights” behind 
you. 


CROMIR® OUTSIDE MIRROR 


Perfect vision in clear or rainy weather 


Cromir is an outside-mount, front-surface, chromium-alloy- 
type mirror. It provides clean, sharp, single images. No ghost- 
ing! No blurred reflections! A Cromir gives you better day- 
night vision than ordinary back-surface mirrors. It’s clearer in 
wet weather because moisture droplets run off; don’t cling. 
The mirror is guaranteed for as long as the first driver keeps 
the car. Available from manufacturers of outside mirrors. 


LIBBEY - OWENS-FORD 
a Great Name in Glaso 


LIBERTY MIRROR DIVISION © Brackenridge, Pennsylvania 
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emand Fails to Let Up... 
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93% of Dealers Share 
U. C. Inventory Low 


(Continued from Page 3) 


boosts on ’59 models had contrib- 
uted to used-car strength. 

Other dealers said used cars 
were moving well because of in- 
creased employment or good 
crops in their areas. 

One dealer said the used-car 
market was only “average,” but he 
explained that it was held down 





Business Pace 
Quickens a Bit 
During Week 


DETROIT.—The nation’s business 
pace quickened a bit last week and 
there were some indications of fur- 
ther increases in the weeks ahead. 
However, at least two soft spots 
have turned up in the economy. 


The Government reported manu- 
facturers’ sales in August amounted 
to $26.4 billion on a seasonally ad- 
justed basis. The figure was a slight 
gain from the $26.3 billion for July. 


The same report noted that the 
liquidation of manufacturers’ in- 
ventories, a big factor in the reces- 
sion, had eased off in August. How- 
ever, new orders received by manu- 
facturers in August totalled $26.3 
billion, down from the $26.4 billion 
in July. 


A survey of members by the Na- 
tional Assn. of Purchasing Agents 
showed 58 percent reporting the 
new orders received by their firms 
increased in September. Another 29 
percent reported a steady level of 
mew orders while 13 percent re- 
ported declines. 

Two indicators of business condi- 
tions in the immediate future have 
been showing strength. Freight car 
loadings have set 1958 highs for 
three consecutive weeks and the 
paperboard industry had its high- 
est flow of new orders of the year 
in the most recent week reported. 

Rising freight car loadings and 
paperboard demand are considered 
indications of good business condi- 
tions in the future. Many products 
are packed in the boxes produced 
by the paperboard factories and 
then placed on freight cars as they 
enter the channels of trade. 

On the price front, zinc, lead and 
some copper prices were boosted 
by one-half cent a pound. 

On the other hand, softness has 
shown up in the markets for gas- 
oline and cotton products. High 
stocks of gasoline are resulting in 
price cuts as motoring goes into its 
annual winter slump. 

Executives in the textile industry 
report a slow market and one large 
textile producer is planning exten- 
sive shutdowns during the Thanks- 
giving and year-end holiday pe- 
riods. 





A Plaque for Romney— 


W. A. Grawemeyer, right, Indianapolis, 
chairman of the American Motors Corp. 
Dealer Advisory Board, presents a plaque 
to George Romney, American Motors pres- 
ident, at the Chicago dealer preview of 
1959 Ramblers. The dealers presented the 
plaque to Romney “as an expression of 
sincere and deep appreciation for his con- 
stant interest in the welfare and progress 
of the dealers." A similar plaque was also 
presented to Roy Abernethy, automotive 
distribution and marketing vice-president. 


because of the shortage of good, 
clean cars. 
* * * 

EN the Oct. 1 census showed 

an average 21.7-day supply of 
used cars, the figure represented 
a reduction of 28.8 percent from 
the Sept. 1 count of 30.5 days. 

The reduction reversed the 

trend toward growth represented 
by the Sept. 1 count, which was 
up from the previous month’s in- 

ventory. 

A year ago on Oct. 1, used-car 
stocks were good for 32.6 days of 
selling. The figure was 26.2 days in 
1956 and 35.3 days in 1955. 

Analysis of inventory reports 
showed a concentration of dealers 
in the middle ranges. Some 61.2 
percent of dealers reporting were 
in the 16-to-30-day category, while 
32.1 percent had stocks good for 15 


days or less of selling. 
* * a 


MONTH earlier, exactly 50.0 

percent were in the 16-to-30- 
day bracket, while 18.8 percent were 
15 days or under. Only 6.7 percent 
were over 30 days on Oct. 1, while 
a month earlier some 31.2 percent 
were in that classification. 


Range of stocks reported Oct. 1 
was 10 to 40 days, compared with 
10 to 60 days a month earlier. 

—(Ropsert M. Lienert.) 


Thomas to Fill 
Litchfield Post 
At Goodyear 


AKRON.—E. J. Thomas has been 
elected chairman of Goodyear Tire 
& Rubber Co., succeeding P. W. 
Litchfield, who becomes honorary 
chairman of the board. 

Thomas continues as the com- 
pany’s chief executive officer. 

Russell DeYoung, executive vice- 
president, succeeds Thomas, becom- 
ing the company’s ninth president. 

P. E. H. Leroy, executive vice- 
president, has been elected vice- 
chairman and continues as chief 
financial officer. 

Vice-President Sam DuPree 
moves up from coordinator of the 
company’s general managers to pro- 
duction vice-president. He was also 
named to the policy committee. 


Richard A. Jay, assistant to the 
president, replaces DuPree. 


Thomas joined Goodyear in 1916, 
was appointed director of personnel 
in 1926, named superintendent of 
the California plant in 1928 and 
returned to Akron in 1930 as assist- 
ant to the factory manager. Two 
years later he was promoted to 
general superintendent. Assigned to 
England in 1935 as managing direc- 
tor of the company’s operation 
there, a year later he returned to 
Akron as assistant to the president. 
Named executive vice-president 
and elected to the board of direc- 
tors in 1937, three years later he 
was elected president and in 1956 
named chief executive officer and 
president. 

Litchfield, with the company 
since 1900, was its factory manager 
in 1911 and four years later a vice- 
president. He was elected president 
in 1926. Named chairman of the 
board and president in 1930, ten 
years later he relinquished the post 
of president to Thomas. In his 60 
years with the company Litchfield 
has been an important contributor 
to the rubber industry's progress, 
as well as in the fields of aviation, 
aeronautics and transportation. 


Flintkote to Buy Firm 


NEW YORK.—Flintkote Co. has 
arranged to purchase Orangeburg 
Mfg. Co., Inc., through an exchange 
of stock. The plan is subject to 
shareholder approval. 

Orangeburg, located in Orange- 
burg, N.Y., produces bituminized 
fiber sewer and drain pipe and 
fittings, electric conduits for under- 
ground power distribution systems 
and underfloor duct wiring systems. 
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Canadian Dealer Associations Elect— 




















New directors and officers of the Federation of Automobile Dealers Assns. of Canada, elected during the group's meeting at 
Banff, Alta., are, seated from left, W. D. Glintz, London, Ont., vice-president; Earl Murray, Neepawa, Man., vice-president; W. 
Russell Newell, Montreal, president; Clarke Simpkins, Vancouver, B. C., immediate past president; Howard B. Moore, Toronto, ex- 


ecutive vice-president, and S. J, Parkinson, Calgary, Alta., treasurer. 


Standing: Thomas Trainor, Halifax, N. S., vice-president; 


Phil B. Kimball, Three Rivers, Que.; George Black, Vancouver; Graham Snelgrove, Hamilton, Ont.; Dave A, Amory, Montreal; 
C. R. Howell, Toronto; James L. Cooke, Orangeville, Ont.; William B. Ledingham, Regina, Sask.; A. E. Stedelbaver, Windsor, 
Ont., secretary, and A. J. Cameron, Moose Jaw, Sask. 


Chrysler Isn’t Planning 
To Enter Glass Business 


By William Ullman 
Washington Bureau Chief 
WASHINGTON. — Chrysler Corp. 
does not desire to enter the replace- 
ment glass market at this time, 
the Monopoly subcommittee of the 
Senate Small Business Committee 
was told last week. 

Testifying for the corporation 
was Thornton E. Waterfall, presi- 
dent of MoPar division. He was 
among the witnesses called in the 
inquiry into the competitive prob- 
blems of independent flat-glass 
dealers. 


The hearings, which began in 
July, were resumed last week. Sena- 
tor Russell Long, Louisiana Demo- 
crat and chairman of the inquiry 
group, said the present study of the 
glass industry is “the first phase 
of a multi-industry study of dual 
distribution, or competition by 
manufacturers and wholesalers with 
their customers at resale levels.” 


Waterfall said the problems in 
the manufacture, storage and han- 
dling of glass played a part in the 
corporation’s decision. 

For these reasons, he said, Chrys- 
ler concluded that it would be bet- 
ter for its dealers to obtain their 
replacement requirements from 
specialists in glass. 

Waterfall did not shut the door 
on Chrysler’s possible future en- 

try into the replacement glass 
business, however. He explained 
that there are “conceivable cir- 
cumstances which might arise in 
the future to prompt us to go 
into this field.” . 

He continued: “For example, fu- 
ture styling innovations may make 
it necessary to service replacement 
glass as an assembly item. This 
could occur where the glass is one 
part of an item and attached metal 
parts may be the other part of the 
item. 

“Another example might be 
where the quantities of a particu- 
lar item are not sfficient to at- 
tract independent jobbers and deal- 
ers, as in the case of imported cars 
or low-volume production. Or there 
may be other reasons on which we 
base a decision to enter this mar- 
ket.” 

Waterfall said that during 1958, 


McCal?s Meeting 
Views 759 Cars 


WASHINGTON. — The 1959 
models of 13 makes were shown 
here together for the first time at 
a lavish automobile fashion show 
last week. 

More than 25 new cars passed in 
review at the Shoreham Hotel Ter- 
race auto area as part of the 
second annual Congress on Better 
Living sponsored by McCall’s mag- 
azine. The 100 women delegates to 
the congress reviewed the show. 

Models of the following cars par- 
ticipated: Buick, Cadillac, Chevro- 
let, DeSoto. Dodge, Ford, Imperial, 
Plymouth, Pontiac, Rambler, Metro- 
politan, Thunderbird and Oldsmo- 
bile. 


s 


all Chrysler’s glass requirements 
were purchased from Pittsburgh 
Plate Glass Co. with the exception 
of 10,000 sets of clear flat side glass 
which were purchased from Perma- 
glass Co., Woodville, O. 

Another witness, John W. 
Gwynne, chairman of the Federal 
Trade Commission, related the 
agency’s long investigation of 
pricing practices on the part of 
glass companies. 

He cited numerous “cease-and- 
desist” orders over many years 
aimed at stopping favoritism, say- | 
ing finally: 

“Although the Federal Trade} 
Commission welcomes at all times 
and from any source evidence that 
these or any other orders of the) 
commission are being violated, it| 

(Continued on Page 66, Col, 1) 


Filling a Vacuum... 


Shop Guide 


DETROIT.—A flat-rate manual— 
long the missing link in imported- 
car service operations—has been 
published by National Market Re- 
ports, Inc., 900 S. Wabash Ave., 
Chicago 5, Ill. 

The manual provides a basis for 
accurate estimating and billing of 
both mechanical and collision re- 
pairs by supplying currently au- 
thentic labor charges and parts 
list prices. 

Parts prices are the latest 
available factory list prices, in- 
cluding freight, import duty, ex- 
cise tax and transportation 
charges. 

Labor hours shown were estab- 
lished by factory time studies or, 
where necessary, by a time study 
conducted in the field by the pub- 
lisher. 


Each make is divided into a col- 
lision section and a chassis-mechan- 
ical section. Exploded views and 
drawings show body parts, exterior 
trim, grille and bumpers and sus- 
pension units. 

An hourly rate conversion table 
is included. 

A one-year subscription to the 
manual, including the replace- 
ment-revision service, is $12.50. 
The manual is bound in a 
leatheret ring binder and opens 
flat. Revision pages can be easily 
inserted in the proper place. 


Coverage at present is limited to 


3 Kansas Cities Lease 


Police Cars.from Dealers 


MANHATTAN, Kans. — Newton 
has joined Manhattan in the prac- 
tice of leasing police cars from 
dealers instead of outright pur- 
chase. 

Newton, Junction City and Man- 
hattan now follow this practice in 
Kansas. The rental paid is $150 
per month. 








Buick Sales Up 322% 
Over Similar ’57 Period 


FLINT. — Retail sales of new 
Buicks increased 322 percent the 
last 10 days of September, the 
first full 10-day period the 1959 
models were on display, General 
Manager Edward T. Ragsdale re- 
ported last week. 

“Our dealers, who had only a 
limited number of cars in stock, 
delivered 12,260 cars during the 
September 20-30 period, compared 
to 2,906 units the previous pe- 
riod,” Ragsdale said. “Last year 
when dealers had a good supply 
of new cars on hand for the in- 
troduction, deliveries for the first 
10-day period amounted to 9,369 
units,” he said. 

New car orders for the last 
period of the month amounted to 
27,380 cars, Ragsdale said, com- 
pared to 11,346 for the first 10- 
day period the 1958 models were 
on display. 








for Imports 


nine makes—English Ford, Hill- 
man, Jaguar, Metropolitan, MG, 
Opel, Renault, Vauxhall and Volks- 
wagen. 


The publisher, however, says that 
“as soon as possible” coverage will 
include Austin, Borgward, Citroen, 
DKW, Fiat, Humber, Mercedes- 
Benz, Morris, Porsche, Rover, 
Simca, Sunbeam, Triumph and 
Volvo. 


GM Motorama 
Opens Thursday 
In New York 


NEW YORK.—The General Mo- 
tors Motorama, the corporation’s 
sparkling kickoff of the 59 selling 
season, will open a seven-day stand 
Thursday (Oct. 16) at the Waldorf- 
Astoria Hotel. 


The exposition will include the 
Firebird III, a space-age dream car; 
32 new Chevrolets, Pontiacs, Buicks, 
Oldsmobiles and Cadillacs and 47 
other exhibits demonstrating auto- 
mobile production and research. 


There also will be a Broadway- 
musical type of stage show titled 
“Imagination in Motion.” It will be 
produced by Maurice Evans Indus- 
trial Productions and the June 
Taylor Dancers and will feature 
showgirls, singers, dancers and a 
21-piece orchestra. 

After its New York run, Motor- 
ama will be staged in Boston from 
Nov. 8 through 16. In other years, 
the show has been seen also in 
Miami, Los Angeles and San Fran- 
cisco, but only the East Coast dates 
have been announced for the cur- 
rent production. 

This yar’s Motorama is the fifth 
in a series which began in 1953. 
It was not held in 1957. Nearly eight 
million persons attended the earlier 
shows. 
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Each of these key Bendix developments has had an important influence 
on the course of automotive design. New Bendix developments now in 
process demonstrate continuing foresight into the needs of the automotive 
industry. Let us consult with you now on problems relating to your future. 


Bendix tivision South Bend, wo. 
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Who in the world sells this beauty? 


Big and wonderful and beautiful things have happened 


to Pontiac—giving Pontiac dealers sales advantages com- 
petitive dealers cannot offer! 


Engineering’s hottest team has now changed the very 
foundation of automotive design to bring to Pontiac 
dealers the biggest most important exclusive of the year 


. . » Wide-Track Wheels and a ride that never before 


existed! This is the spark that ignited a chain reaction of 
new ideas. Pontiac has fresh new lines. . 
interiors with full 360-degree visibility . . . seats wider 
than a sofa . . . True-Contour Air-Cooled Brakes for 
smooth, easy, unvarying stops. And the industry’s most 
advanced V-8 reaches new peaks of perfection in Pontiac’s 
spectacular new Tempest 420 V-8—with sound and 


: vista-lounge 


Only Pontiac Dealers Sell A 
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You get the solid quality of Body by Fisher. 


vibration reduced to a point you'll find hard to believe. 

For extra gas mileage there’s a new companion 
engine, optional at no extra cost, that delivers full V-8 
power and pep plus the mileage of smaller cars with 


so-called ‘economy engines” —and it uses regular gas, 
ms , : : PONTIAC’S EXCLUSIVE WIDE-TRACK WHEELS 
giving savings of up to 20% on fuel bills! 


; .. . the most easily demonstrated. . . , nde 

If all that sounds like more than enough for one car — J ted a readily u miner 
that’s the new Pontiac! And only Pontiac dealers have it! new feature for 1959... . and only Pontiac dealers have it! 
PONTIAC MOTOR DIVISION * GENERAL MOTORS CORPORATION 


‘America’s Number (1) Road Car! 


3 totally new series... Catalina . . . Star Chief... Bonneville 
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The Other Guy's Welfare 
Affects Us, Too 


eee in the auto industry has long been of the 

tooth-and-nail variety. Doubtless it will continue to be 
so. Yet, as we move out of the recession, you note here and 
there concern for the general industry welfare. 


For example, you hear a dealer in one line say: 


“Yeah. We got it made on a product basis this year. But 
let’s don’t kid ourselves. If our competition suffers, we'll 
feel it, too.” 


He was referring to the fact that distress merchandising 
in one line hurts other lines. In addition, in plant cities at 
least, unemployment at any factory hurts all dealers to some 
extent. 


You hear this concern expressed on the manufacturing 
side, as well as among dealers. 


An auto executive was talking about a competitor with 
a line that looks hot for next year. 


“We hope this company has a wonderful year, and that 
it stirs up all sorts of excitement. We know that when one 
company has a line that excites the public, everybody in 
the business benefits. By and large, a good year for one is 
a good year for all.” 


This, we believe, could well be a word to remember for 
everyone in the business. 


What one of us does to help the auto business helps all 
of us. 





g.—F. C. Livingtone: | 
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Events 


Dealer Conventions 


Oct. 19-2I—Florida Automobile Dealers 
Assn., Eden Roc Hotel, Miami Beach. 
Oct. 25-27—Arkansas Automobile Dealers 





Assn.. Hotel Arlington, Hot Springs. 
Oct. 27-29—New Jersey Automotive Trade 
Assn. Chalfonte-Hadden Hall Hotel, 


Atlantic City. 

Nov. 8-10—Texas Independent Automobile 
Dealers Assn., Texas Hotel, Fort Worth. 

Nov. 12—Connecticut Automotive Trades 
Assn., Hotel Statler, Hartford. 

Nov. 16-I18—Mississipp: Automobile Deal- 
ers Assn., Buena Vista Hotel, Biloxi, 
Nov, 16-18—National independent Auto- 
mobile Dealers Assn.. Edgewater Beach 

Hotel, Chicago. 

Dec. 3—Utah Automobile Dealers Assn., 
Newhouse Hotel, Salt Lake City. 

Dec. %—Milwaukee County Automobile 
Dealers Assn., Milwaukee Athletic Club, 
Milwaukee. 

Jan. 3\-Feb. 4—National Automobile 
Dealers Assn., Chicago. 

Feb. 22-23—Louisiana Automobile Dealers 
Assn., Roosevelt Hotel, New Orleans. 
March 1517—Automobile Dealers Assn. 

of North Dakota, Bismarck. 

March 22-24— Automobile Dealers Assn. 
of Alabama, Tutwiler Hotel, Birmingham. | 

May 17-19 — Idaho Automobile Dealers | 
Assn., Boise. | 

May 21-22—Oregon Automobile Dealers | 
Assn., Salem. 

* * * 


Auto Shows 


Oct. 419—Texas State Fair 
Show, Dallas. 

Oct. 22-Nov. I—Motor Show, Earls Court, 
London. 

Nov. 5-ié—Turin Auto Show, Turin, Italy. 

Nov. 13-22—Burlingame-San Mateo Auto 
Show, Hillsdale Shopping Center, San 
Mateo, Calif. 

Nov. 14-23—Los Angeles Auto Show, Pan 
Pacific Auditorium, Los Angeles, 

Nov, 21-30—St. Louis Auto Show, St, Louis. 

Nov. 22-29 — Philadelphia Auto Show, 
Philadelphia. 

Nov. 22-30—Detroit Auto Show, Artillery 
Armory, Detroit. 

Nov. 25-30—Phoenix International Automo- 
bile Show, Phoenix, Ariz. 

Nov. 25-30—Spokane Auto Show, Spokane 
Coliseum, Spokane, 

Nov, 26-30—St. Paul Auto Show, Municipal 
Auditorium, St. Paul. 

Nov. 29-Dec. 7—Houston Auto Show, Sam 
Houston Coliseum, Houston. 
Dec. 10-14—Omaha Auto Show, 
Municipal Auditorium, Omaha. 
Jan. 9-18—Midwest Auto Show, Municipal 

Auditorium, Minneapolis. 

Jan. 10-17—Pittsburgh Auto Show, 
National Guard Armory, Pittsburgh. 
Jan. 10-18—30th Annual Auto Show of the 
National Capital Area, National Guard 

Armory, Washington. 


Automobile 





Letterbox 





Omaha 


Hunt 


Jan. 17-25—Chicago Auto Show, Inter- 
national Amphitheatre, Chicago. 
Jan. 22-27—Tampe Auto Show, Fort 


Dislikes ‘Hang-On’ Tag 

Automotive News is one of the 
few trade publications that we read 
with respect because its accuracy 
is helpful to us in the replacement 
parts jobbing business. 

However, for once we take ex- 
ception to the candor and informa- 


Hesterly Armory, Tampa. 

Jan. 25-Feb. !—International Foreign and 
Sports Car Show, Dinner Key Audi- 
torium, Miami. 

Jan. 31-Feb. 7—Rochester Auto Show, War 
Memorial Exhibit Hall, Rochester, N. Y. 

Feb. 7-14—Milwaukee Automobile Show, 
Arena and Auditorium, Milwaukee. 

Feb. 19-23—Albuquerque Auto Show, State 
Fair Coliseum Bidg.. Albuquerque. 

Feb. 27-March 8—!959 World Wide Auto 


Show, Miemi Beach Exhibition Hall, , . 
Miami Beach. tion contained in one of your 
. ee uto Show, Denver | articles, “Better Air Conditioners 
— a aa Coming,” since we represent one of 
Ge | the “independents” and have en- 
— , joyed four seasons of success with 
Oct. 13-19 — International Foreign Car 


this product, most of which has 
been gleaned from our mutually 
profitable relations with new-car 
dealers. In fact, we have just com- 
pleted a season which grossed $95,- 
000 in parts and labor selling and 
installing “hang-on” units. 

Your terminology “hang-on” is 
not original but is certainly mis- 


Show, Mechanics Exposition Bidg., Bos- 


ton, 

Oct. 1622—GM Motorama, Waldorf-As- 
toria Hotel, New York. 

Oct. 22-24—13th Annual Technical Conven- 
tion, American Society of Body Engi- 
neers, Rackham Memorial Bidg., Detroit. 

Oct. 27-29 — National Lubricating Grease 
Institute's 26th annual meeting, Edge- 
water Beach Hotel, Chicago. 

Nov. 3-6—Automotive Warehouse Distrib- 
utors Assn., Inc., Muehlenbach Hotel, 


‘Seasons of Success ... . 


This is an open forum for the discussion of any subject of interest to our 


Kansas City, Mo. 
Nov. 8-16—GM Motorama, National Guard 
Armory, Boston. 

Nov. 16-2i—American Trucking Assn. An- 
nual Convention, Miami Beach, Fla. 
Jan. 25-28—T ruck Trailer Manufacturers 
Assn., Hollywood Beach Hotel, Holly- 

wood, Fla. 
Jan. 31-Feb. 4—National Automobile Deal- 
ers Assn., Equipment Show, Chicago. 


leading. Nothing is farther from 
fact than hanging a precision- 
made machine such as this, and 
all installers worth their salt take 
genuine pride in each installation, 
completing the job with “factory” 
perfection. 


You have referred to the inde- 


Feb. 2-5—Automotive Accessories Manu- 
facturers of America Exposition, New 
York Coliseum, N. Y. 


pendently made units as “ .. .The 
less efficient but cheaper .. .” and 


20 Years Ago... 


The Big Stories 


Rumors of a new Ford line were confirmed this week in 1938 by 
Edsel Ford, president, Ford Motor Co., who announced that the com- 
pany would introduce the “Mercury 8” during the 1939 model year. 
The medium-priced car was designed to fill the gap between the 


Ford and Lincoln-Zephyr. 


Following an industry trend, two auto makers, Pontiac and Stude- 
baker, announced price reductions on its 1939 models. Studebaker’s 
reductions ranged from $75 to $85, while Pontiac revealed cuts rang- 


ing from $10 to $80. 


Chrysler introduced its 1939 models this week featuring a new 
transmission, a steering-wheel gearshift, added roominess and a new 


130-horsepower engine. 


Buick also introduced its 1939 line which included four eight- 


cylinder models. 


New features included a directional signal and a 


sliding top to provide sunshine and sightseeing advantages. Buick 
claimed to be the first American production car to offer the “sunshine” 
roof, which was growing in popularity in Europe. 


—From the files of Automotive News. 





Automotive Cartoon 


Of the Week 


ARBITRARY 


MEETING 
TODAY 


10:00 A.M. 


“This is so both the company and the union 
can save face." 
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readers, and your letters are welcomed. No attention is given to unsigned 
letters but you may sign your name with the assurance that it will not be 
used, if you so request. Address Editor, Automotive News, Detroit 26, Mich. 


have implied that the higher costs 
of factory-installed units are justi- 
fied by their ability “... to doa 
superior job of cooling .. .” 


However, you have sidestepped 
the fact that these “more-efficient” 
units, as you call them, -are located 
over the engine thus absorbing en- 
gine heat of about 200 degrees, are 
picking up outside air at any exist- 
ing temperature with any existing 
foreign material and attempting to 
cool this superheated air mass more 
efficiently than the type of unit 
which you admit is located ad- 
vantageously in the area it cools. 

Further, you have missed an ob- 
vious advantage of the location of 
a “hang-on” unit by not pointing 
out that the location within the 
passenger compartment leaves the 
engine compartment relatively less 
cluttered and easier to service. 

We also somehow doubt that 
a unit such as we sell weighing 
about 90 pounds and broken into 

three key points of installation 
necessitates heavier springs, 
shocks, steering gear and brakes. 

We also doubt the requisite for 
a more powerful engine to run a 
unit that requires an approximate 
maximum of three horsepower to 
a minimum of about .1 horse- 
power and a heavier-duty electrical 
system to run a single or dual 
blower system which does not place 
any more strain on the electrical 
system than a car heater and which 
normally is used at higher speeds 
than the car heater since many air 
conditioners are used and enjoyed 
during the vacation travel period.— 
BarRNEY AND Dan Gross, Barney 
Gross Supply Co., Denver. 


Backward or Forward? 


While looking over your Sept. 8 
issue, I noticed on Page 36 a photo 
of a Ford ad entitled “An Ad in 
Motion.” A moving background left- 
to-right motion is described. 

It occurred to me that such would 
cause the car shown to seem to be 
moving backward. Wouldn’t right- 
to-left movement of the background 
be correct?—B. A. McILuHany, De- 
catur, Ga, 
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A new sales tool to help you profit from more time deals 


Now—the Complete C.L'T. Plan 
Includes Disability Benefits 


at No Increase in Cost 


Great News! The C.I.T. Plan now extends its Credit 
Life Insurance to include total disability coverage. Best 
of all, this new protection feature is included in the 


C.I.T. portfolio of protections at no increase in cost! 


Think of it! Your customer who purchases his car on 
the complete C.I.T. Plan will have his monthly pay- 
ments paid in full for the time he is disabled — either 
by sickness or accident — when the disability period ex- 
tends for four months or longer during the life of the 


contract. And he pays no more for this benefit. 


If, for example, your customer is disabled for four 
months during the term of a 36 month finance plan, he 
makes only 32 payments—the complete C.I.T. Plan 
takes care of the other four payments. If he is disabled 


for 26 months, he makes only 10 payments. 


This new feature protects the family’s car investment 


during the time the breadwinner is laid up with lengthy 


Universal C.1-T. Credit Corporation 
650 Madison Avenue, New York 22, N. Y. 


MORE THAN 450 OFFICES SERVING THE UNITED STATES AND CANADA* 


*In Canada: Canadian Acceptance Corporation Limited 


disability. It makes the C.I.T. Plan more attractive to 
your customers. And it provides you with a more power- 


ful selling tool! 


Literature and posters featuring this new benefit are 
now being distributed in those states where coverage is 
available. Your local C.1.T. representative will furnish 
details. 

With this new disability feature, included at no addi- 
tional cost, the “one best way to buy’’ becomes even 


better than ever before! 


The list of states where disability benefits are available 
continues to grow. They are now included in the com- 
plete C.1I.T. Plan in all states except: Arkansas, Massa- 
chusetts, Missouri, New Jersey, New York, Texas, Wis- 
consin. As soon as disability benefits become available 


in any of these states, dealers will be advised. This policy 


is subject to certain exclusions and age limitations. 


él 


The Time Purchase Plan 
For Carefree Driving 
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Publications advertised in this section are not 
produced by Automotive News but carry our recom- 
mendation and we guarantee your satisfaction. 


COMPANY PRESENTS A 


NEW PICTURE-STORY 


MANUAL WHICH COVERS... 


On-the-Car Adjustments for 
Automatic Transmissions 


SEVEN BOOKS IN ONE 


This picture-story manual covers 

these seven transmissions: 

1. Standard and Dual Range 
Hydra-Matic 











2. Controlled Coupling Hydra- 
Matic, Jetaway, Strato-Flight, 
Flashaway 

3. Fordomatic, Merc-O-Matic, 
Turbo-Drive 

4. Powerglide 6. Powerlite 

5. Dynafiow 7. TorqueFlite 


Only $10% 





FM-1002 Covers all Fordo- 
matic, Merc-O-Matic and 
Turbo-Drive Transmissions 
thru 1958. Over 200 
poges, 450 pictures. 


HM-1003 Covers all Con- 
trolled Coupling Hydra- 
Matic Transmissions (Jet- 
away, Strato-Flight, Flash- 
away) 1956-1958. Over 
250 pages, 600 pictures. 


HM-1001 Covers all Dual- 
Range Hydra-Matic Trans- 
missions thru 1958. Over 
250 pages, 500 pictures. 


f 
ar . . 





What Do People Say to 
“Outsiders” About You? 


For little more than it costs you to send and 
receive your cards, we do multiple question sur- 
veys of people who shop you and then do NOT 
buy from you; also surveys on your customers, || 
learning what brought them to you, how they 
were treated by salesman, RATINGS on how 
handied in service department, etc., etc. Get 
introductory offer now for 3-month trial at a 
cost in pennies! For details without obligation, 
mail your letterhead to 


Edward Fiske Co. 


2 Depot Plaza, 
White Piains, N.Y. 





of the 


| contains the parking lights. 
| molding on Fairlane 500 units ex- 
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New Models Bow Friday .. . 





‘Eleganceand Dignity’ 
Is Ford Theme for ’59 


What's New: 


New grille, rear quarter panels 
and deck ... flat roof... in- 
creased glass area ... simpler, 
lighter Fordomatic transmission 
+ « « greater fuel economy .. . 
Equa-Lock differential . . . im- 
proved heater . .. long-life muf- 
fler . foot-operated parking 
brake . . . Diamond Lustre finish. 

> * = 

| HE ’59 Ford, which General 
| Manager James O. Wright says 
| was designed in keeping with “con- 
|}sumer demand for more elegance 
|}and dignity in automotive styling,” 
| will appear in 7,000 dealer show- 
}rooms Friday (Oct. 17). 


The new models have been re- 
| vamped from bumper to bumper. 
| They feature wrapover wind- 
shields with 29 percent more 
glass area, flat roofs and fiat 
decks. The division notes proudly 
that its 59 styling won an award 
| at the Brussels World’s Fair. 
Seventeen models will be intro- 
|duced Friday with the two ‘59 
Thunderbirds due to bow Oct. 20. 
The lineup will be increased about 
Dec. 1 when the new Galaxie “super 
series” appears. There will be four 
Galaxie models—two sedans and 
two hardtops. 

The Galaxies will feature a Fair- 
lane 500 body and a Thunderbird 





| roof. 


> > > 


HE one-piece aluminum grille 
"59 Ford is set above a 
new wraparound bumper which 
Side 


tends from the hooded headlights 
to slightly beyond the front door, 
and a slim piece of brightwork caps 
the tail fins. 

The anodized aluminum insert 
in Fairlane 500 models is silver 
this year instead of gold. This 
insert is offered at extra cost on 
Fairlanes and is not available on 
Custom 300s. 

Rear-quarter panels are convex 


Detroit Region 
Gains 27.4 Pct. 
In Population 


DETROIT. — Population of the 
Detroit region has increased 27.4 
percent since the 1950 census, ac- 
cording to an estimate of the De- 
troit Metropolitan Area Regional 
Planning Commission. 

Population rose from 3,136,279 in 
April, 1950, to an estimated 3,995,000 
on July 1, 1958. 

This, the commission said, was 
equivalent to adding a city the 
size of Boston, St. Louis or Wash- 
ington, D. C. The average annual 





at the top, giving the fins a tube- 
like appearance. Circular backup 


lights are set in the fins, and metal | 


strips slant from the lights to form 
ja “V” at the center of the deck. 
A large, round tail light is set 
below the outer edges of the “V,” 
replacing the twin oval lights of 
| the 58 Ford. 

= = > 

ORD division says its 59 engines 

will provide greater fuel econ- 

omy. Compression ratios and horse- 
power have been reduced slightly, 
and regular-grade gasoline is rec- 
ommended for all engines. 

The saving, according to Ford, 
can be as much as $1 per tank of 
gas. 

Ford’s six cylinder engine is a 
145-horsepower unit that dis- 
places 223 inches and has a com- 
pression ratio of 84 to 1. It is 
available on all models except the 
retractable hardtop and Thunder- 
birds. 

The regular V-8 is a 292-cubic- 
inch engine that is rated at 200 
horsepower. Optional V-8s are a 
332-cubic-inch, 225-horsepower unit 
and a 352-cubic-inch, 300-horse- 
power model. The 332-cubic-inch 


engine is standard on V-8s equip- 
* > = 





There Goes a Ford— 


Backup lights are located in the fins of 
the ‘59 Ford, and metal strips slant from 
| below the lights to form a “V" at the 
center of the cor. The large, circular tail 
| lights have replaced last yeor's twin oval 
lights. 


growth in population was 3.4 per-| 54 


cent. 


One factor that has acted to in-| 


crease population has been the 
growth in family size, resulting 


from continued high rates of sec-| 


ond, third and fourth children born 
to families, the planning group 
said. 

Factors tending to keep the pop- 
ulation in check have been the 
lower rate of marriages and the 


ployment. 


U. C. Buyer Gets 


|$85,000 in Mishap 


DETROIT LAKES, Minn.—A 
passenger in a used car purchased 
from a dealer here was awarded 
$85,000 in a personal-injury suit 
brought by Arden Dahlberg, Audu- 
bon, Minn., against Lawrence 


|Schram, Schram Motor Sales 


| (DeSoto-Dodge-Plymouth). 
The plaintiff charged that the 
accident was due to a faulty king- 
| pin on the car. The car plunged off 
; the road on the same day the car 
was purchased. 
| Dahlberg originally brought suit 


| juries as a result of the accident. 
4 


lf 
| 
j 


| 


ped with Cruise-O-Matic transmis. 
sion. 

The Fordomatic transmission hag 
been redesigned and lightened. The 
elimination of 105 parts and the 
use of aluminum for the transmis- 
sion case and bell housing have re- 

| duced weight by 50 pounds, or 23 


| Percent. 
A NEW option for ’59 is Equa- 
Lock differential which pro- 
vides positive traction when driving 
on snow, ice or mud. A new version 
of Ford’s MagicAire heater is said 
to give improved temperature re- 
sponse and even control. 

The heater mixes hot and cold 
fresh air by mechanical dampers 
instead of modulating the water 
temperature in the heater core, 
thus maintaining a constant tem- 
perature even when car speed is 
changed. 

A new long-life muffler is 
standard on all models. Ford said 
use of aluminum-coated walls 
and heads resists corrosion, and 
a double-thick inner shell and 
an asbestos wrapping between 
the inner and outer casings re- 
sults in a slower condensation 
rate and less corrosion. 

All models have a new foot- 
operated parking brake. Power 
steering has been improved by re- 
ducing the power required to oper- 
ate the pump by as much as 37 
percent. This reduces the drag on 
the engine. 


* * * 


+ > > 


IAMOND Lustre finish, a super 

enamel that is said to keep 
showroom appearance without wax- 
ing, is standard on all models. Ride 
has been softened by recalibrated 
shock absorbers and a new link- 
type, rubber-bushed ride stabilizer 
to reduce road shock. 

All models are built on a 118- 
inch wheelbase and are 208 inches 
long. For Custom 300 units, this is 
an increase of two inches in wheel- 
base and six inches in overall 
length. Height is 56 inches and 
width is 77 inches. Custom 300s use 
the Fairlane frame this year. 

Here are the models Ford 
introduce Friday: 

Custom 300— four-door sedan, 
two-door sedan and business 
sedan. 

Fairlane—four-door sedan and 
two-door sedan. 

Fairlane 500— four-door sedan, 
two-door sedan, four-door hardtop, 
two-door hardtop, convertible and 
retractable hardtop. 

Station Wagons — two-door two- 
seat Ranch Wagon, four-door two- 
seat Ranch Wagon, two-door two- 
seat Country Sedan, four-door two- 
seat Country Sedan, four-door 
three-seat Country Sedan, four- 
door three-seat Country Squire. 

> > > 
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| Styling Has Changed Since 1903— 


| William Clay Ford, right, and Roger Zeiler, president of the Comite Francais de 
increased number of persons mov-| |'Elegance, inspect a 1903 Ford and a 1959 model at the World's Fair in Brussels. Ford 
ing out of the area due to unem-| Motor Co. received a gold medal from the Comite for the styling of the ‘59 Ford. 





Ford Offers Six Station Wagons— 


This Country Sedan is one of six Ford station wagons for ‘59. Cargo space in the 
| for $105,000. Testimony showed that/ new models is 11 cubic feet greater than in 1958. The second seat has a locking 
| Dahlberg sustained permanent in-| device that prevents it from folding forward in a sudden stop, and the foam-rubber 
cushions of the third seat can be removed and used as ground cushions. 
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TURNINGS ... 


U.S. Studies Methods 


Of European Factories 


By Joseph M. Callahan 


Engineering Editor 


rs is a growing recognition among U. S. engineers 
and manufacturing experts that there are many things 
to be learned from their European competitors. 


As a result, more and more American firms are sending | 


their executives and engineers to tour European plants. 


One of the latest of such? 


tours was made by two of- 


ficials of Delco-Remy division 
of GM—Robert L. Kessler, manu- 
facturing manager of Delco’s 10 
plants in Anderson, Ind., and Clar- 
ence Tice, the division’s master 
mechanic. 

Visiting 17 plants in England, 
France and Western Germany, 
Kessler and Tice stressed that 
theirs was not a front-office inspec- 
tion trip, and that most of their 
time was spent in prowling around 
concrete factory floors, observing 
factory techniques and processes. 
Their assignment: To bring back 
ideas and information that would 
be helpful to Delco-Remy. 

Summarizing their observations, | 
Kessler and Tice said, “Industrial 
progress in Western Europe and 
the British Isles has accelerated to 
the point where U.S. manufactur- 
ers can no longer feel that they! 
are ‘way out in front’ of their! 
European counterparts.” 

Delco officials were particularly 
impressed by many innovations of 
the Europeans, particularly in the 
area of material saving. 

Kessler explained, “Since the cost} 
of raw materials represent a much 
greater part of the total cost of 
a product manu-| 
factured in 
Europe than it} 
does in the U.S.,| 
it is only natural/ 
that in both prod- 
uct designing) 
and manufactur- 
ing, material cost) 
savings programs) 
would get top) 
priority.” 

Among the in-| 
novations was the| 
use of aluminum in some electrical 
components in a way U.S. manu- 
facturers have not yet thought) 
practical. Nylon and other plastics | 
are getting wider and more ingeni- 
ous usage. 

In a report to their management, 
Kessler and Tice wrote, “It is of 
paramount importance before this 
report is studied to realize the dif- 
ferences which exist in the labor 
standards and economic structure 
under which these plants operate. | 

> o > | 





4. M. Callahan 





Material Costs Greater 


“JN GENERAL, it is considered 
that material costs are greater 
than those in the U.S. The rates 
paid for male production operators 
generally varied between 50 and 90) 
cents an hour. In one plant visited, | 
female operators were paid 39 cents 
per hour, The skilled trades gen-| 
erally average 25 percent more.” | 
They noted that all the plants, | 
except the AC-Delco plant in | 


‘Eye’ for Brakes 


Device Lets Driver Know 


Their Condition 


PEORIA, Ill—The “Brakeye,” a} 
device to let drivers know whether} 
their brakes are functioning prop- 
erly, has been developed by M. G. 
Ivandick, Peoria research engineer. 

The device is mounted under the 
instrument panel and consists of 
two small lights mounted side by 
side, one red and the other green. 

If the red light glows when the 
brake pedal is depressed, inade- 
quate brake pressure is indicated, 
Ivandick said. A flashing green 
light means the brakes are all 
right, he added. 

Wires from the light run under 
the hood and are attached between 
the braking line and the master 
cylinder, Ivandick said. The red 
signal means one of four things, he 
added—leak in the braking line, 
failure of the .brake power unit, 
lack of brake fluid or brake lining 
too far from the drum. 








Paris, used incentive pay. The 
skilled trade apprentice programs 
require seven years of training, 
during which time the apprentices 
go to school half the time and 
earn an average wage of 16 cents 
an hour. 

“All plants have labor unions, 
they continued, 
ently have few of the problems 
which beset our operations. In gen- 
eral, these labor unions have no 
crafts and an electrician can be 


” 





| 
| 


“but they appar-| 
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wiring one day and painting the 
plant the next. 


“In most plants, production is on 
a 10-hour-per-day schedule for 
which nine hours work is paid. The 
other hour is accounted for by the 
30-minute lunch period and a 15- 
minute coffee or tea break in the 
morning and afternoon. More em- 
phasis has been placed on conserva- 
tion of material than towards elim- 
ination of manpower.” 

*- * > 


Class Differences Noted 


ESSLER and Tice said that in 

the European plants, particu- 
larly in Germany, there are numer- 
ous traces of the old feudal system, 
with its definite demarcations be- 
tween production workers and first- 
line supervision. 

Except for Lucas in England, 
they found that working conditions 
(ventilation, handling facilities and 
safety) did not approach those in 
the U.S. 

At one major automobile acces- 
sory plant, they found ignition 
coils and condensers being made 
by methods that were obsoleted 
20 years ago at Delco-Remy. 

“The U.S. superiority in mechani- 
cal efficiency,” Kessler said, “is 
underscored by the fact that Euro- 
pean productivity, expressed indus- 
trial output per man hour is only 





about 40 percent as great as that of 
the U.S.” 


* * x 


Less Quality Control 


_ also reported that quality 
control gets far less attention in 
West European plants than it does 
in the U.S. 

Commenting on automation, they 
“There 


said, is no question but 








R. L. Kessler C. Tice 


what our American plants are bet- 
ter mechanized in almost every 
| instance than the plants we visited. 
“It seems increasingly evident 
| that ‘cheap labor’ has not made 
| it attractive for the European 
| manufacturers to seek out better 

ways of doing things mechani- 

cally.” 

Both Kessler and Tice felt that 
the humming factories in England 
and Western Europe were helping 


15 


to prevent the spread of Com- 
munism. 

They visited these plants: Joseph 
Lucas; Burton-Griffiths; Mansill- 
Booth; Close Tolerance Casting, 
Ltd.; DCMT, Ltd.; Shaw Process, 
Ltd.; Siddeley-Armstrong Motors, 
and British Piston, Ltd., all in Eng- 
land; Ducellier, Renault, AC-Delco 
and Ferry-Capitan Foundry, all in 
France, Robert Bosch, Otto Junker, 
Claas Foundry and Varta Plant, all 
in Germany. 

oa 


A Pointed Question 
HE following pointed question 
was asked and answered at a 
recent press preview: 
Reporter: What do you mean 
“all-new transmission?” 
Engineer: Well it’s last year’s 
transmission, with the bugs taken 
out of it. 


* * 


Firm Acquires 20 Macks 

SACRAMENTO, Calif.—A,. Teich- 
ert & Son has added 20 new Mack 
trucks to its fleet for use in con- 
struction operations. The addition 
consists of 10 Model B-61LT trac- 
| tors powered by Mack Thermodyne 
| diesels and 10 Model B-42T tractors 
with Mack Magnadyne gasoline 
| engines. 
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is in every set... 


When the problem 
is oil consumption, the 


The Duo Oil-Compression 


Ring with Chrome Armored 


Steel Rail 


The Famous 
"400" Oil Ring 
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Oil Ring will 
outperform 


any other type oil 
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Distributed by the finest wholesalers in the industry 
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Mr. New Car Dealer: Conoco can guarantee 








your customers total satisfaction with 
this new miracle of petroleum chemistry... 


. 


Worlds rirst g 
at a Moto 


New Conoco all-season Super Motor Oil | 











Now Conoco brings your customers the newness of Super all-season Super adjusts perfectly to low, medium, and Tl 
Lubricant protection . . . New Conoco all-season Super is the high engine temperatures. All sutemstive engl made toda Ne 
first to achieve Super Lubricant standards at a motor oil price! uire its extra safety-margin of protection! 





Here are the facts... 
What will this new Super Lubricant do for my customers? 


Pp 


Q. When does a motor oil become a Super Lubricant? Bring them the test peace of mind ‘ble— ateed 


assurance that their engines are completely protected always! 





A. When it extends its protection far beyond the standards of 
conventional oils. New Conoco all-season Super —a completely 
new formula for today’s powerful new cars—does just that! 


p 


What else? 


- 


Q h hoe @ Lubri ? It will increase usable horsepower, improve gas mileage, 
ee ee extend battery and engine life, maintain prompt acceleration, 


A. Yes, though up to now, they’ve been so costly, only limited and free them forever from nal oil changes. 
applications could be made of them. New Conoco all-season 


Super is the first to achieve Super Lubricant standards at 


——— 
‘SSeS eee The brightest, best-looking can ever to add sparkle to your 


shelf. . . gold with a black bull’s-eye. 
Q. Does it offer Conoco’s exclusive Oil-Plating® protection? 








Does it come in a new can? 


Pp 





A. Yes, it won’t drain down, even overnight. Only Conoco brings Q. ae wait until their next oil change before recommending a 
your customers this important, exclusive protection. New ; 
Conoco all-season Super assures faster starts, automatic warm- A, Chances are, once they know about the total engine protection 
up, up to 80% less wear. this Super Lubricant provides, they’ll want it right away! 


p 
p 


Is it safe to recommend during the “break-in” period? Can I count on fast delivery? 


ad 
, 


Certainly. Its desirable 10/30 weight assures total engine pro- You certainly can. Simply order through your regular Conoco 
tection instantly. After the break-in period, New Conoco Man. We'll do the rest! 


~ It’s new... it’s news from CONC 


i 




















Super Lubricant 
r Oil Price! 








i TESTS PROVE the astonishing superiority of en 
y New Conoco all-season Super Motor Oil! CO N re) Cc re’ 


CORROSION! 

Equivalent of 40,000-mile road test, against 
finest competitive premium motor oils, 
proves New Conoco all-season Super offers 
superior protection against corrosion. 


WEAR! . A 3 i 
Analytical balance, used to check piston a 


ring weight loss after 40,000 miles, proves 


New Conoco all-season Super twice as S 7 A in @) N 
good at wear protection. 
operations shows rings of engines using 


S10 Tg 
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CLEANLINESS! 


Examination of piston ring slots after 384 
hours of sludge-forming cyclic low-duty 
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AUTOMOTIVE WASHINGTON 


Dealers Still Confused 
By Sticker-Law Details 


By William Ullman 


Washington Bureau Chief 


AR retailers continue to ask questions about the Auto- 


mobile Information Disclosure Act, 


indicating that 


many still are confused about their obligations under this 
new law. Confusion can be risky now that the law is in 


effect, since it imposes stiff penalties on dealers—both fran- 
oe 


chised and nonfranchised — 
who violate its provisions. 

A whole battery of ques- 
tions has come in from Howard H. 
Stark, general manager of the In- 
dependent Automobile Dealers Assn. 
of Colorado. Stark wants to know 
the procedures and requirements 
for a used-car dealer who pur- 
chases a new car for resale from 
a new-car dealer. 

“Can a used-car dealer secure a 
pricing label required by the recent 
Automobile Information Disclosure 





MT-405A Exhaust Gas 
air-fuel ratio— shows y 
efficiently; if carburetor 
any gasoline or liquid petroleum-type engine with 
single exhaust pipe. Flexible sampling tube and 
tail pipe adapter fits all cars — attaches securely 


to bumper on road tests. 


Act, and where 
does he get it?” 
queries the as- 
sociation execu- 
tive. “Can a used- 
car dealer sell 
this same car on 
his floor without 
a price label? 
Will he be guilty 
of violation of the 
law?” 

The one broad 
answer to all 
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Stark’s questions is this: The used- 
car dealer doesn’t have to do a 
thing—except to leave the label on 
the windshield or where the manu- 
facturer has put it. The same goes 
for a new-car dealer. 

According to the law, the only 
persons who have to worry about 
getting labels and filling them 
out are the auto manufacturers 
and the importers of new auto- 
mobiles. Nobody else. The manu- 
facturer includes in the informa- 
tion on each label the name and 
location of the franchised dealer 
to whom each car is to be de- 
livered. 

The label—and all of the informa- 
tion on it—must remain on the 
windshield or window glass of the 
car until it is delivered, in the 
words of the law, “to the actual 
custody and possession of the ulti- 





Davises Buy Chevy Deal 


Earl Davis and Earl Davis jr., 
former Buick dealers in Cleveland, 
have purchased Pat Dollahan 
Chevrolet Co., Mansfield, O. The 
younger Davis will operate the 
dealership, while the father will 
continue to manage their used-car 
and car-rental business in Cleve- 
land. 
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Analyzer — Checks the 
ou if engine is operating 
is set properly. Use on 


Completely self-powered. 


Carburetor idling adjustments can be made with- 


out dynamometer. 


MT-415A Tach-Dwell Meter — Tach scale checks 


engine rpm for servicing automatic transmissions, 


balancing cylinders, ad 


jets. Dwell scale is used to check dwell or cam 
angle and resistance of breaker points; set breaker 
points. Use on 6, 12, or 24-volt systems. 


justing carburetor idling 


row 
diagnose troubles quickly, 


mate purchaser of such new auto- 
mobile.” 

The term “ultimate purchaser,” 
as defined in the act, means the 
first person who purchases a new 
automobile in good faith for pur- 
poses other than resale — “other 
than a dealer purchases in his 
capacity as a dealer.” 

* od * 


Violations, Penalties 


AT’S about the whole story, 

except for the penalties. The 
law provides that any person who 
removes, alters, or makes illegible 
a label on a new car before the 
ultimate consumer gets it, shall be 
fined up to $1,000, or imprisoned not 
more than one year, or both. 

To answer Stark’s specific in- 
quiries, a used-car dealer cannot 
and should not secure a pricing 
label. It already will be on a new 
ear if he buys it from a fran- 
chised dealer. 

If it isn’t there, somebody has 
violated the law, and the used-car 
dealer would be wise to steer clear 

of the transaction. If a used-car 
dealer buys a new car for resale 
and the label is there, he will be 
guilty of a Federal offense if he 
tampers with it. 

Now suppose that a used-car 


NEW 
Suag-o 
TUNE-UP SET 
Exhaust Gas Analyzer 


Tach-Dwell Meter 


Generator-Regulator Meter 


Ignition Analyzer 


/ 


easily, positively 
at low cost 


These Snap-on testing sets put you in the car and truck- 
servicing business with real authority — give you a pack- 
aged unit for diagnosing engine and electrical system trou- 


bles accurately in a hurry. 


Any mechanic can use this equipment effectively with. 
just a little instruction. Fully illustrated booklets make it 
extra simple. Each tester has a minimum of adjustments 
and connections. No outside power needed. Each tester 


is a complete unit in itself — can be removed from the rack 
and used anywhere in the shop or on the road. Save stall 
space for other work. 


MT-401A Generator-Regulator Meter — tests 


the generator, checks regulated amperes, cutout 
and regulated voltage. It is also used to test bat- 


tery and locate electrical leaks. Has 15-volt range 


for cars and trucks and 


systems of more than 12 volts. 


MT-430A Ignition Analyzer — quickly and ac- 


curately tests primary 
coil efficiency; coil heat; 


60-volt range for ignition 


Roll stand easily holds all four testers in test racks. Two 
large compartments in roll cab give you extra storage space. 


YOURS ON EASY PAYMENTS 


It takes modern equipment like this to service today’s com- 


plex cars and trucks properly. And the profits are big, the 
investment small. You can own this complete MT-4000A set 
for just a little down, a little each week. Ask your Snap-on 


coil efficiency; secondary 
stalled motor coil current; 


capacitor efficiency; secondary coil resistance; ca- 


pacitor leakage; tests 0 


to 1.5 amperes; tests 0 to 


6.0 amperes; coil polarity; ignition efficiency: plug 
misfiring; ballast resistor continuity; general con- 


tinuity; motor idle current; tests 0 to 300,000 ohms 
and tests 0 to 3 megohms. 





MT-4000A Set — four meters, two 
tune-up meter racks and heavy-duty 
roll stand—a complete low-cost test 


man the next time he calls. 
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dealer in Denver buys a new car 
from a franchised retailer in 
Wichita. Won’t the ultimate pur- 
chaser want to know how that car 
got from Kansas to Colorado? He 
very likely will want to know, and 
it is up to the used-car dealer to 
tell him. 


And how about a factory repre- 
sentative who wants to know which 
new-car dealers are selling cars to 
nonfranchised retailers? Can’t he 
just walk onto a lot and take a 
look at the labels? He can. 


It was these considerations which 
led the National Independent Auto- 
mobile Dealers Assn. to fight pas- 
sage of the disclosure act in both 
the Senate and House. 

Last spring, for example, Val T. 
Jones, then executive vice-president 
of NIADA, told a House subcom- 
mittee that passage would mean 
that dealers selling cars to non- 
franchised dealers “would face the 
wrath of the factory” when dis- 
covered. 

“This threat,” Jones continued, 
“would be sufficient to make it 
economically unwise for a fran- 
chised dealer to sell cars to anyone 
other than a retail customer.” 

And the Senate report on the bill 
made it clear that its authors hoped 
to take a swipe at so-called new-car 
“bootlegging,” as well as at price- 
packing. 

“It is the intent of the commit- 
tee,” the report said, “that, although 
no restriction be placed on the 
bootlegging of new automobiles, the 
purchasers will be put on notice of 


such practices.” 
* * * 


Bell Rips Economists 


PEAKING before an interna- 

tional audience, NADA Execu- 
tive Vice-President Frederick J. 
Bell jumped on economists who use 
terms such as “the benefit of pro- 
duction” and the “expense of distri- 
bution.” 

“It would seem to me that we 
have an educational job to do 
wherever we encounter such mis- 
leading statements,” he said. 

Bell spoke before the Interna- 
tional Organization Motor Trades 
and Repair Annual! Congress in 
Vienna, Austria, where he and 
NADA President Dean Chaffin 
headed a long list of U.S. dealers 
and their wives. 

“I don’t know how it is in your 
countries,” Bell told delegates, 
“but often at home, the dealer 
has a major job to perform in 
preparing the product as received 
from the manufacturer and hav- 
ing it ready for sale to his cus- 
tomer.” 

He said that NADA and the 
dealers it represents “should use 
every means at our disposal to 
drive home to our prospective cus- 
tomers the underlying truth of the 

concept that a great deal of value 
is added by the forces of distribu- 
tion; by small businessmen and 
individual entrepreneurs who pre- 
pare a product for the market, who 
sell that product, and who render 
the services, post sale, that are of 
such continuing importance.” 

Bell also read congratulatory let- 
ters to the NADA delegation from 
President Eisenhower, Secretary of 
Commerce Sinclair Weeks, Secre- 
tary of Labor James P. Mitchell, 
and Federal Reserve Chairman 
William McChesney Martin jr. 


A Word for It 


T’S the difference between 
basic highway capacity and 
practical highway capacity? What’s 
the distinction between a left lane 
and a second lane? Can you iden- 
tify a land-service road? 

The answers are in a new glos- 
sary of highway terms, “The Right 
Word,” published by the National 
Highway Users Conference. It’s an 
invaluable aid for anyone who 
speaks before groups on highway 
matters—or for anyone engaged in 
planning for local highway needs. 

Single copies are available free 
from NHUC, 966 National Press 
Building, Washington 4, D.C. 

. * x 


$6.2 Billion for Roads 


FOTAL expenditures for high- 
ways in the U.S. are expected 
to reach $6.2 billion this year, ac- 
cording to Federal Highway Ad- 
ministrator Bertram D. Tallamy, 
topping 1957’s total by 10 percent. 
Bureau of Public Roads forecasts 
for succeeding years are that an- 
nual capital expenditures will 
reach $7.1 billion in 1959, $7.3 bil- 
lion in 1960, $7.7 billion in 1961, and 
$8.1 billion in 1962. 
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i V Best-selling weekly magazine in America 


GUIDE 





More readers per dollar! More interest per reader! 


Now then. You certainly can’t say your advertising 
is hitting on all cylinders if TV Guide is missing. 


More readers per dollar! At its black-and-white 
page rate of $2 per thousand, TV Guide delivers 1135 readers 
for one dollar . . . far more than any other national magazine. 
Moreover, 428 out of every 500 TV Guide families own auto- 
mobiles. No other national magazine even comes close to offer- 
ing such low-cost coverage of your market (see chart at right). 


More interest per reader! Of the 614 million persons 
who purchase T'V Guide each week (circulation base effective 
October 4), over 5 million go out and buy it at the full cover 
price . . . a demonstration of interest unprecedented in pub- 
lishing history. Equally significant, TV Guide is the one 
magazine they never tuck away, the one magazine they 
keep handy for constant reference all week long. In fact, 
Magazine Reading Trends, Sindlinger & Co. (1958), shows 
that the average copy of TV Guide is read five times a day 
by each reader ! 


So let’s get together . . . soon! 


COMPARISON OF CAR-OWNING FAMILIES 
REACHED BY LEADING GENERAL MAGAZINES 


Circulation 
Base 
Effective 


Base 


Circulation 


TV GUIDE 
Digest 
Post 7/19/58 


10/4/58 
Jan. 1959 


Look 7/8/58 
Life 2/3/58 


*1958 Starch Consumer Magazine Report 


A WEEKLY MAGAZINE...A DAILY HABIT 


6,500,000 
11,750,000 
5,600,000 
5,550,000 
6,000,000 


Number of car- 
owning families* 
reached per dollar 


B&W 4-color 











What's New... 
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In Parts and Accessory Distribution 





Du Mont Adds 6 Jobbers 


In U. S. and Canada 


CLIFTON, N. J.—Six jobbers 
have been added to the U. S. and 
Canadian sales distribution force 
for Du Mont’s automotive test 
equipment line. They will handle 
the Du Mont TV-Type EnginScope, 
the Du Mont IgnitionScope and the 
company’s test meter equipment 
and accessories. 

The new jobbers are: North Point 
Automotive, Inc., 2817 Old North 
Point Rd., Baltimore; Stigge Ma- 
chine & Supply Co., West Point, 
Neb.; John Licht, 8696 Eighteenth 
Ave., Brooklyn, N. Y.; Reliable 
Auto Parts Co., 319 Boulevard, 
Dover, 0O.; Steele’s Automotive 
Parts, Inc., 406 W. Market, Lima, 


DeSoto Dealers 
Are Enthused by 
Showing of 1959s 


DETROIT.—“We came, we saw, | 
we hope to conquer. The 1959 mod- 
els are beautiful and should be a 
leader.” 


This statement by DeSoto dealer} 
Emery Authier, Chicopee Motors, | 
Chicopee, Mass., is one of hundreds 
of congratulatory letters and tele- 
grams flooding DeSoto’s new E.| 
Jefferson Ave. facilities, following 
what the division termed its most 
successful dealer announcement 
program in history. 

DeSoto on Sept. 22-23 played host | 
to nearly 4,000 national dealers and 
their wives in the Motor City. 


“The tremendous response to 
both the 1959 DeSoto and our elab- 
orate 30th anniversary announce- 
ment is indeed gratifying,” said J. 
B. Wagstaff, DeSoto general man- 
ager. “The meeting and the prod- 
uct have generated the enthusiasm 
of every dealer,” he stated, “and we) 
anticipate this feeling will be re-| 
flected in dealer sales.” 


Dealer Pete Myl, Corapolis, Pa., 
gaid “the 1959 DeSoto is great, 
greater than we had expected. 
Never have we been so impressed 
as we were by the magnanimity of 
the dealer preview,” he continued. 

A dealer from Chicago, C. 8S.) 
Dietz of Dorchester Auto Sales,| 
Inc., added his comments. “It is 
our opinion that the new 1959 
DeSoto should be a best seller in 
the coming year— we'll make the! 
public realize its superior features 
over other makes.” 

E. F. St. Clair jr, Amarillo, Tex., 
felt the program would do much to! 








inspire all dealers. 

“We were amazed at the smooth! 
manner in which the varied func-| 
tions were carried out. Certainly 
many, many hours of careful plan-| 
ning went into this announcement,” | 
he declared. 

A New York dealer, James V.) 
Pettinelli, Pettinelli Motors, Inc., 
said: “Never have we witnessed or| 
have been a part of such perfection 
in the fabulous manner in which 
DeSoto put on their showing. It 
was an experience we will never 
forget.” 


SAE Parley Eyes 


Fuel Problems 


TULSA, Okla—Problems of the 
vehicle operator as a consumer of 
gasoline and oil will be reviewed 
at the SAE national fuels and lubri- 
cants meeting to be held Nov. 5-6 
in the Mayo hotel here. 

Engineers will be concerned with 
ways and means of preventing 
vapor lock, evaluating the perform- 
ance of motor fuels, studying the 
service characteristics of lubricants 
and ascertaining the benefits of oil 
additives. 


Derryberrys Buy Jeep Deal 
J. Rebert and Ward W. Derry- 
berry, former operators of Chief 
Pontiac, Albuquerque, N. M., have 
‘ the Albuquerque Jeep 

& Supply Co. from stockholders 
headed by Ray 8S. Darwin, pres- 
ident of Darwin Buick Co. Robert 
Derryberry is president of the 


O., and Gordon Fish, Ltd., 1319 
Quadra, Victoria, B. C. 


+ * * 


AMI Named Brake School 


LOS ANGELES.—Auto Mechan- 
ics Institute has been appointed the 
official AMMCO Brake School for 
the Pacific Coast, according to 
Martin W. Bazner sr., sales vice- 
president of AMMCO Tools, Inc., 
North Chicago, Ilk, and Frank O. 
Bregnard, president of the institute. 


+ + * 
Dunmore Wins Top Award 


In APRA Advertising Contest 


CHICAGO.—Charles A. Dunmore, 
Rebuilders, Inc., Garland, Tex., won 
top prize in the first advertising 
contest ever sponsored by the auto- 
motive parts-rebuilding industry. 
The award was made at the Auto- 
motive Parts Rebuilders Assn. con- 
vention here. 


Dunmore was cited for outstand- 


ing advertising of Mustang engines. 
Other winners were Evan O. 
Thomas jr., Thomas Engine Corp., 
Pasadena, Calif., and William G. 
Weldon, Van Bergen & Greener, 
Chicago. 

= = 


Refill Filter Names Rep 


NEWARK, N. J.—Refill Filter 
Co, has appointed C & S Sales Co., 
Belmont, Mass., as representatives 
for sales of Refilco “Premium-Pack” 
oil-filter cartridges in the six New 
England states. 

+ 


Micro-Lube Co-Sponsors 


Dallas-Alaska Auto Trip 


DALLAS.—Micro-Lube Sales, 
manufacturers of Micro-Lube oil 
and gas additive, is a co-sponsor 
of a special auto round trip be- 
tween Dallas and Juneau, Alaska, 
according to Jim Moriarty, gen- 
eral sales manager. 

A new Ford station wagon left 


the grounds of the State Fair of 
Texas Sept. 16 for Juneau. Eddie 
Gale, disc jockey for a Dallas 
radio station and driver of the 
car, expects to be back at the 
State Fair on Alaska Day—Oct. 
16. Micro-Lube, additive for both 
oil and gas, will be used through- 
out the trip, Moriarty said. The 
State Fair and radio station are 
the other sponsors. 
* + + 


Jiff ‘Names Distributor 


MINNEAPOLIS.—Renewize Mfg.| | 


Corp. has been appointed national 
distributor of products of Jiff 
Chemical & Mfg. Corp., Spokane, 
according to Donald L. Swanson, 
Renewize president. 

= * * 


Tool-Chest Firm Sold 


CHICAGO. — Advertising Metal 
Display Co. has announced the pur- 
chase of the Rem Line Tool Chest 
division from Herring-Hall-Marvin 
Safe Co., Hamilton, O. 


* * * 


AERA Directory Revised 


INDIANAPOLIS.—A revised 
membership directory has been pub- 
lished by the Automotive Engine 
Rebuilders Assn. 





Veteran Mechanic Cited— 


Dee Forest Page, right, master mechanic 
with Gordy Motor Co., Beaumont, Tex., 
and other Studebaker dealerships for 50 
years, was an honored guest of Harold E. 
Churchill, left, president of Studebaker- 
Packard, and took part in ceremonies 
marking the first '59 Studebaker Lark off 
the line, Page started as a mechanic in 
Beaumont in 1908. 

































BULKHEADS MAKE THE DIFFERENCE 





Seiberling’s exclusive bulk- 
heads keep the sealant in 
position, giving you lifetime 
puncture protection and 
tire balance. 


In other puncture-sealing 
tires, the sealant can slide 
and lump-up. You lose 
puncture protection and tire 





balance when this happens. 
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Auto Personnel 


Joseph B. Ogden has been ap- 
pointed sales vice-president for 
Chrysler Corp.’s Airtemp division. 
He formerly was general manager 
of Whirlpool Corp.’s air condition- 
ing division. 

Ogden will be responsible for ex- 
panding and strengthening Air- 
temp’s dealer and distributor or- 
ganization and also will have an 
jmportant role in product planning 
and in the development of new 
merchandising programs. 

= * * 


Benson, Manica Promoted 


B. F. Benson has been appointed 
market development manager of 
the industrial products division of 
Industrial Rayon Corp., Cleveland. 
He previously was supervisor of 
the company’s tire cord evaluation 
laboratory. Ralph J. Manica, Ben- 
son’s assistant, has been named to 
the latter post. 

* + + 


Anchor Appoints Shaneck 


Anchor Steel & Conveyor Co. has 
appointed Robert W. Shaneck to 








head its new sales office at 2801 
Far Hills Ave., Dayton, O, The 
office will service Central and 
Southwestern Ohio. 


* * * 


Adalet Promotes Larsen 


Adalet Mfg. Co., Cleveland, has 
appointed Johan C. H. Larsen sales 
vice-president. Larsen has spent the 
past year serving as the company’s 
assistant sales manager and i1 
years as factory sales representa- 


tive. 
* * * 


Seib, Steif Promoted 


By Oakite Products 


George M. Seib, formerly secre- 
tary of Oakite Products, Inc., New 
York, has been appointed vice- 
president of the company which 
manufactures industrial cleaning 
and metal treating compounds. Er- 
win H. Steif, who was Seib’s assist- 
ant, has been named secretary. 

With Oakite since 1922, Seib has 
been a director since 1946 and had 
been secretary since 1953. Steif 
joined Oakite in 1948 as legal coun- 
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sel and has been a director since 
1953. 


* * * 


AMT Appoints Noble 


Accessory Sales Chief 


Frank W. Noble has been ap- 
pointed general sales manager for 
the accessories division of AMT 
Corp., Birming- 
ham, Mich. The 
firm makes elec- 
tric window lifts 
and other auto- 
motive items. 

Before joining 
AMT, Noble was 
regional manager 
for Teleprompter, 
Inc. He also has 
served in adver- 
tising and mer- 
chandising capac- 


Frank W. Noble 
ities for Studebaker-Packard and 
Ford division. 

* 


Chrysler Names Lindquist 


To Head New York Office 

John A. Lindquist jr. has been 
named manager of Chrysler 
Corp.’s New York office. He suc- 
ceeds Frank L, Wiethoff, who is 
retiring Oct. 31. 

Lindquist had been manager of 
employe services-corporate per- 


You earn premium profits when you switch new-car buyers to sensational, 
puncture-sealing Seiberling SEALED-AIRE tires. 


Seiberling makes it easy for you to get into the profitable 
“changeover” business with a Car Dealer Program that means: 


NO CAPITAL INVESTMENT FOR STOCK OR STORAGE 
NO SPECIAL EQUIPMENT OR PERSONNEL 
NO ADVERTISING EXPENDITURE ON YOUR PART 


NO EXTRA PAPER WORK 








sonnel for the last year. Prior to 
that he was in the community 
relations section and on the staff 
of the public relations vice-presi- 
dent. He joined Chrysler Corp. in 
1954. 

* + * 


Controls Firm Appoints 


Strathearn to Sales Post 

Donald M. Strathearn, vice-presi- 
dent of Controls Co. of America, 
has been appointed director of sales} 
for appliance and automotive con- 
trols. 

Formerly director of engineering 
for appliance and automotive con- 
trols, he succeeds Gilbert R. Calk- 
ins, who resigned. 

> * > 


White Names Purvine 


Southeast Service Manager 


Harvey Purvine has been ap- 
pointed White regional service man- 
ager in Atlanta. 

He will supervise branch and 
distributor service operations in the 
Southeast. 





Four Regional Managers 
Are Transferred by UMS 


New assignments for four re- 
gional managers have been an- 





|relations from 


BUICK DEALERS CAN EARN EXTRA PROFITS 
SELLING TIRE SAFETY FOR THE FAMILY 
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nounced by GM’s United Motors 
Service division. They are: 

George C. Faller, from South- 
ern Region to Eastern Region in 
Atlanta; Jeff Gray, from Eastern 
Region to Pacific Coast Region 
in San Francisco; Cleve Webb, 
from Pacific Region to Central 
Region in Detroit, and Roger W. 
Lundberg, from Central Region 
to Southern Region, 


* * > 


Midland-Ross Unit Ups 


Brigham, Peacock, Moran 


Three promotions have been an- 
nounced by the Owosso division, 
Midland-Ross Corp. They are: 

Ward Brigham, from market 
analyst to sales office manager; 
Fred Peacock, from technical serv- 
ice manager to service manager, 
and Edmund Moran, from sales en- 
gineer for Region One to manager 
of distributor relations. 

= . * 


Eaton Appoints Griffin 


Axle Sales Chief in East 


Gerald D. Griffin has been pro- 
moted to Eastern district sales 
manager of the Axle division, Eaton 
Mfg. Co. 

Griffin had been assistant to the 
sales manager. He has been with 
Eaton since 1947, when he joined 
the Dynamatic division as a drafts- 
man. 

> > > 


Firestone Combines 2 Jobs, 


Puts Thorburn in Charge 


Robert W. Thorburn has been 
named manager of dealer relations 
and special events 
for Firestone Tire 
& Rubber Co. The 
post consolidates 
the positions of 
managing special 
events, which he 
has held since 
1947, with that of 
managing dealers’ 


which M. F. O’- 
Neil recently re- 
tired. 

Thorburn joined Firestone in 1934 
in sales. He worked in advertising, 
passenger-tire sales, personnel and 
budget sales and general sales be- 
fore appointment as manager of 
special events. 

* > + 
Yale & Towne Ups Parlon 
Thomas N. Parion has been 





R. W. Thorburn 


| named sales manager for Yale elec- 


tric lift trucks for the Yale Mate- 
rials Handling division, Yale & 
Towne Mfg. Co. He replaces Charles 
E. Howard, who has been named 
manager of attachment sales devel- 


| opment. 


> . > 
Grisanti Joins Young Spring 
Young Spring & Wire Corp. has 


| announced the election of Frank A. 


Grisanti as a vice-president. He had 


| been with Robert Heller & Associ- 


| 


| 


Help your customers to protect the investment they have in their cars. 
Give them the opportunity to protect their lives and cars with 
the Seiberling SEALED-AIRE...the tire that’s built 

to give car owners an extra margin of safety and to give 

car dealers an extra margin of profit. 


Regardless of the car you sell, write or phone today for the 
complete story about Seiberling change-over profits. 


SEIBERLING 0cé4chemon7% 





Made by the makers of America’s finest tires—Seiberling Rubber Company * Akron, Ohio * Toronto, Canada 





ates, Inc., Cleveland management 


consultants. 


Mack Appoints Gordon 
Cleveland Branch Manager 


T. R. Gordon has been appointed 
district manager 
of the Cleveland 
branch of Mack 
Trucks, Inc. 
Gordon, for- 
merly a wholesale 
representative for 
Mack in Chicago, 
has a background 
of nine years of 
experience in the 
motor truck field. 
He joined the 
Mack organiza- 





T. R. Gordon 

tion in 1955. 
* > . 

Barrett Appoints Dion 


David E. Dion has been named 
sales manager of the West Coast 
division, Barrett Equipment Co. 


Delaney, Coffman Promoted 
By Purolator in Michigan 


Eugene B. Delaney has been ap- 
pointed general manager of the 
Wayne (Mich.) division, Purolator 


| Products, Inc. T. E. Coffman has 


been named manager of the Detroit 
sales office. 

Delaney joined Purolator in 1947 
as Michigan-Ohio sales representa- 
tive, and in 1955 was appointed 
manager of the Detroit sales office. 
Coffman came to Purolator in 1952 
as sales engineer. 








Since 1919... GMAC has helped people 
buy more than 40 Million cars “on time.” 


For 40 years, millions of car buyers have received helpful counsel and guidance 


in planning their purchases from General Motors Dealers who use the GMAC Plan. 


You can, too. There are thousands of dealers throughout the U.S. and Canada 


my 












in The Saturday Evening Post, 
in the 


ee Sas Sd 


This advertisement appears | 
October lth, and during the following 3 weeks 


Sunday magazine sections of 278 newspapers - 


000. 
with a combined circulation of more than 32,000, 











who offer this popular Plan, so see the one nearest you. He can arrange financing 
” § for you on practical terms to fit your budget for the purchase of the car itself, 
; as well as for the car insurance you may require and the creditor life insurance 
most buyers want. You'll find that this thorough kind of planning can add greatly 
n. to the satisfaction your car will give. It’s a mighty important reason for financing 


where you buy your car—on the GMAC Plan. Ask your dealer! 


= ENERAL MOTORS ACCEPTANCE ie @ 


4° 


TIME PAYME x 


2As 





ASK YOUR DEALER in CHEVROLET « PONTIAC « OLDSMOBILE « BUICK + CADILLAC new cars, and used cars of all makes; also FRIGIDAIRE « DELCO APPLIANCES 
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Economy V-8 Engine for Coronet... 





New Grille, Fins for “59 Dodge 


What's New: 


Redesigned front end and tail 
fins . . . economy V-8 engine for 
Coronet ... air suspension... 
pushbutton heater ... new D-500 
engine . . . swivel seats ... new 
steering wheel . . . remote-control 
outside mirror. 

> > > 
_— 59 Dodge, featuring a new 
grille and front-end treatment 
and redesigned tail fins, went on 
display last week at dealerships 
across the country. 


A wide, oval grille is accented 


| by two bars which extend from 
the parking lamps toward the 
center of the car. Dual headlights, 
set above the grille, are topped by 
arched “eyebrows” which curve in- 
| ward and downward toward the 


grille. 


| Below the redesigned fins are two 
vertically placed tail lights that are 


| Shaped like jet tubes. 


Dodge claims that the engine 
| in its Coronet V-8 models will 
| save motorists 80 cents per tank 
| of gas. This is a 255-horsepower 

unit which displaces 326 cubic 


Dealership Moves to Suburbs... 


Kole Follows Customers 


Ave. 





CHICAGO.—K ole Pontiac, Inc., 
has followed its customers to the 
suburbs “to continue operating the 
type of dealership we know how to 
operate and have operated for 27 
years.” 

Louis C. Kole founded the 
dealership in 1931 but, in recent 
years, the location at 5343 S. Ash- 
land Ave. in Chicago began to be 
less than ideal. The problem was 
solved with a move to 9313 S. 


Ford to Award 
70 Scholarships 


DEARBORN. Competition is 
open for approximately 70 scholar- 
ships to be granted in 1959 under 
the Ford Motor Co. Fund program, 
according to William C. Pine, schol- 
arship director. Deadline for appli- 
cations is Dec. 15. 

Sons and daughters of Ford em- 
Ployes, as well as adopted children, 
stepchildren and children of de- 
ceased or retired employes, are 
eligible. 

Applicants must be graduated 
from high school between Sept. 1, 
1958, and Aug. 31, 1959, with a 
scholastic standing in the upper 
one-third of their class, Pine said. 

The required scholastic aptitude 
test will be given applicants in 
major cities throughout the nation 
by the College Entrance Examina- 
tion Board on Jan. 10, 1959. Pine 
said final winners will be selected 
next spring by the Fund Scholar- 
ship Board, made up of presidents 
of nine universities. 


London Auto Show 
To Open Oct. 22 


NEW YORK.—U.S. citizens will 
be admitted free to the 43rd Inter- 
national Auto Show at Earl!’s Court 
Exhibition Hall in London Oct. 22- 
Nov. 1, according to John T. Panks, 
president of the British Automobile 
Manufacturers Assn. 

More than 60 manufacturers from 
all parts of the world will exhibit 
their models. This year’s show will 
carry the widest range of motor 
products ever shown at any one 
time to the industry and the public, 
Panks said. It is expected to draw 
visitors from more than 124 nations. 

In addition to autos, over 500 
allied products such as marine en- 
gines, motor boats, trailers, acces- 
sories and components will be dis- 
played, Panks said. 
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Cicero in suburban Oak 


Lawn. 


Louis J. Kole, who now serves as 


president of the dealership, said, 
“Our business has always depended 
upon a strong service department 
and the repeat business of satisfied 
customers. 

“We feel that, in our new loca- 


tion with new and modern facilities | 


and lots of room, we can attract 
the suburbanite who is so depend- 
ent on his car for all his transporta- 
tion needs.” 

Another factor in the decision to 
move was “the belief that it will 
be much easier-to attract our old 
owners to our new location than it 
would be to bring back to the old 
neighborhood our customers who 
have moved to the suburbs,” Kole 
said. 

He said the dealership felt “the 
suburbanite is, on the average, 
younger, less conservative and 
much more dependent on the 
automobile, and we felt that the 
dealer has to be close at hand to 
get his business.” 

The new dealership was opened 


on June 1 when the entire sales! 


force and one mechanic moved to 
Oak Lawn. As service business 
picked up, other employes were 
moved to the new location. 

By Sept. 1, all of the Kole force 
was in Oak Lawn. The move was 
accomplished without any layoffs 
and a minimum of confusion, Kole 
said. About half of current service 
business and 25 percent of present 
new and used-car volume are com- 
ing from former customers. 

“We feel that we have at least 
done as well in new-car sales since 
moving as we would have done in 
the old location and, of course, 
anticipate a much larger volume 
in 1959,” Kole said. 

“One interesting thing to us 
has been the much greater volume 
of the low-priced three cars that 
we have taken in trade on Pon- 
tiacs. The ratio is higher than 
ever.” 

The new building is located at 
the corner of Cicero and Southwest 
Highway and is set back from both 
streets. A large used-car lot faces 
Cicero and a lot for customer park- 
ing faces Southwest. 

Total ground area of the dealer- 
ship is about 41,000 square feet. The 
service department has 9,611 square 
feet of floor space with a separate, 
1,736-square-foot body shop. 

The “jewel box” new-car show- 
room has space for seven autos. 
The used-car office in the building 
gives “control tower” vision of the 


entire used-car lot. 


> * * 





New Suburban Dealership— 


Kole Pontiac, a Chicago dealership for 27 years, has completed moving into this 
new location in suburban Oak Lawn. The firm followed its customers to the suburbs 
to be able to continue operating the type of business it has specialized in—-+running 
@ strorg service department and building repeat sales with satisfied car buyers. 


inches and has a compression 
ratio of 9.2 to 1. 


This engine has a new three-stage 
automatic choke that is said to re- 
duce the amount of gas burned dur- 
ing warmup. A new air-cleaner 
system offers less restriction to in- 
coming air and reportedly improves 
efficiency and economy. 

There also are three Coronet Six 


models which use a 135-horsepower | 


engine. Displacement is 230 cubic 

inches and compression ratio is 8 

to 1. 

> 

_— Royals, Custom Royals and 
wagons, the standard V-8 is a 

361-cubic inch unit that develops 295 

and 305 horsepower. This is last 

year’s D-500 engine. 

This year’s D-500 power plant is 
Chrysler Corp.’s new 383-cubic-inch 
engine that is used in some DeSoto 
and Chrysler models. Optional on 
all Dodges, it is rated at 320 horse- 
power—345 with a special camshaft 
and dual four-barrel carburetors. 
TorqueFlite is standard with the 
D-500 engine. 
| Air suspension and swivel front 
| seats are new options this year, 
and the heating and air-condition- 
| ing systems are controlled by 
pushbuttons mounted on the in- 
| strument panel. 

Swivel air-conditioning outlets on 
the instrument panel provide im- 
| proved control over air direction. 
| Auxiliary ceiling-mounted air out- 
| lets are available on station wagons. 

Four-door hardtops have a sculp- 


* * 





compared with 21 in ’58. The two-' 
door station wagon and the RF 
Lancer four-door hardtop have 
been dropped. : 
Here is the model lineup: 
Coronet Six — four-door sedag 
two-door sedan and two-door harde 
THER options are a self-dim- | top. 
ming rear-view mirror and an| Coronet V-8— four-door seda 
automatic headlight-beam changer.| two-door sedan, four-door hardio 
Both are operated electronically. | two-door hardtop and convertible 
The mirror deflects the glare from | Royal—four-door sedan, four-do 
the lights of a following car, while| hardtop and two-door hardtop ' 


the di 3 
e dimmer changes the beam when Custom Reyal—four-door al 


a scanner on the dash “senses” the| 

: : four-door hardtop, two-door hard- 
light: , ti , 

ights of an oncoming car. top and convertible. 


Also available is a side mirror | Station Wagons—four-door tw 
hi j - 3 ‘ O- 
witeh may be adjusted from im |} seat Sierra, four-door three-s 


side the car. The new steering | =. 
wheel is slightly oval in shape Sierra, four-door two-seat Custon 

for better vision, and the bar-type |Sie¢tra_and four-door three-seaf} 

speedometer indicates green to | Custom Sierra. 

30 m.p.h., yellow from 30 to 50 and 
red over 50. 

A transistor preamplifier is said 
to provide a richer and fuller radio 
tone, and a new trunk lock is de- 
signed so the key cannot be re- 
moved while the lock is in open 
position. 

Automatic transmissions are 
water cooled, and the torque con- 
vertor is in a sealed housing for 
longer life. 

The ’59s are available in 15 solid 
colors and 28 two-tone combina- 
tions. Lustre-bond Hi-baked enamel 
finishes are said to require far less 
polishing and waxing. 

= © > 


tured roof panel with a slightly 
raised rear section which is said 
| to provide additional headroom. A 
| larger rear window is combined 
| with the new roof for better visi- 
bility. 


Po 







+ * * 



















































Front End Ils New— 


Arched “eyebrows” frame Dodge's dual 
headlights for ‘59. The bumpers wrap 
around the sides of the car, and the oval 
grille is accented by twin bars that extend 
from the parking lights toward the center 
of the car. 


LL models have wheelbases of 
122 inches and are 217.4 inches 
long. Four-door sedans are 568 
inches high, and four-door hardtops 
are 54.9 inches. 


Dodge has 19 models this year | 








| HOPKINS, Minn. — Every cus- 
tomer is a potential “repeater.” 
That’s the personal philosophy of 
joes Dahlberg and the policy at 
| Dahlberg Brothers, Inc. (Ford). 

This policy has resulted in more 
and more customers returning a 
second and third time for new 
cars, Dahlberg said. 

“By thinking of every customer 
as a repeater, dealers can build up 
a business for the ‘ages’ and not 
just a comparatively short span,” 
Dahlberg continued. 

How does this policy operate at 
Dahlberg Motors? 

Every customer knows what he’s 
buying, Dahlberg said. Salesmen 
don’t try to oversell the prospect, 
he added, they find out immediately 
the price range in which the pros- 
pect is interested. 

No attempt is made to sell a 
high-priced car to. someone who 
entered the showroom with the 
idea of leaving with a medium- 
price auto,” Dahlberg said. He 
feels customers justifiably resent 





Dahlberg Turns Buyers 
Into Repeat Customers 





highpressure tactics. 

Dahlberg also believes the service 
department is a big asset in selling 
a car. 

“We let our customers know we 
have competent mechanics to serv- 
ice their cars,” he added. “Custom- 
ers are taken around the service 
department before they buy. They 
see the mechanics in action and 
can have no doubt of the caliber of 
service we offer.” 

Dahlberg doesn’t forget the buyer 
once he’s left the premises. 

From time to time Dahlberg 
representatives write or call on 
purchasers to check on their cars’ 
performance. Justifiable com- 





plaints receive prompt attention, 
Dahlberg said. 

Dahlberg said he also believes in 
cooperation among dealers in a 
community. 

He runs cooperative ads from 
time to time with three other deal- 
ers in the Minneapolis suburb. The 
ads are full-page spreads divided 
into four columns, with one devoted 
to each dealer’s products. 

Prospects who want to look 
around the showrooms of these four 





Riefler Leaves $560,000 


BUFFALO.—A gross estate of 
$560,513 was left by Hugo H. Riefler, 
61, president and founder of Riefler 
Buick Inc., Hamburg, according to 
a state tax appraisal filed in Surro- 
gate’s Court. The net estate was 
listed at $511,135. 


‘ 

























dealers are provided free transpor- 
tation from one to the others. The 
dealers share the cost of a station 
wagon which provides a shuttle 
service for the customers. 


14 Branches Renamed 
By American Discount 


CHARLOTTE, N. C.— American 
Eg Co. has changed the name| 
of its 14 branch offices in North ts 
and South Carolina from Auto Fi-| Swivel Sea 
nance Co. to American Discount! Dodge's swivel front seats, a '59 option, 
Co., according to E. P. Latimer,| swing ovt 40 degrees to facilitate entry 
president. and exit for driver and passenger. Three- 

The branches’ name had not been| Passenger seating is maintained by @ 
changed when the parent Auto Fi-| stationary center section, the back of 
nance Co. was merged with Ameri-| which can be folded forward as on orm 
can Discount Co. in 1947. | rest. 
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Dodge Royal 2-Door Hardtop— 


The Dodge Royal two-door hardtop has a 361-cubic-inch engine that develops 295 
horsepower. Fins and tail lights have been restyled, and other new features include 
swivel seats, pushbutton heater controls, remote-control side mirror and a redesigned 
steering wheel that is slightly oval in shape. 
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Four Wagons Offered for '59— 


There are four models in Dodge's station wagon series for ‘59. All are four-doors 
and all have roll-down tailgate windows. The Custom Sierra nine-passenger unit 
features a rear-facing third seat. A special cooling unit with ceiling-mounted aif 
outlets is available on air-conditioned wagons. 
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Du Pont, pioneer producer of both 


nylon and rayon tire yarns, tells... 


Why the safest, 
Strongest tires are made 


with nylon cord! 


Here are factual answers to questions that every tire buyer has a right to ask: 


C). What's most important 


in buying a tire? A. Many things are important —tread life and riding com- 
fort, for example— but the most important thing issafety. 
Cars are heavier today and higher speeds are permitted 
on many highways. These put greater strain on tires. 
Drivers need and want more protection from dangerous 
blowouts. Tires usually don’t blow out because of one 
thing—one bump, for example. They blow out because 
the tire cord gets progressively weaker as a result of 
thousands of impacts; because of continuous flexing; 
because of moisture that seeps into the cord; because 
of the heat that builds up in tires as they run. Nylon 
pays off because it has the greatest resistance to these 
tire enemies. 








Q. Can you prove that nylon has 
the greatest resistance to impacts? 


A. Certainly! Let’s look at the results of a 
standard test recognized by the tire indus- 
try. It’s called a dynamic impact-resistance 
test. Tires run against a big wheel on which 
we mount a steel plunger. Every time the 
tire turns, the plunger smashes into it. On 
the average, brand-new tires made with 
nylon cords take 400,000 impacts before 
failure. Tires exactly the same, except that 
they’re made with rayon cord, fail after 
about 100,000 impacts. According to this 
test, nylon has 4 times as much impact 
resistance. 

As we said, those were brand-new tires. 
In an even more significant test, we used 
tires (alike except for the cords) that had 
run up 25,000 miles each on taxicabs. The 
nylon cord tires took over 200,000 impacts 
on the test wheel, while the rayon cord 
tires failed at an average of 7,800—a ratio 
of 25 to 1. 





A. We ran a series of taxi-fleet tests all over 

« Are these laboratory results confirmed the country. During the original ome life, 

: PL ta 2 there were 10 times more impact failures 

in actual driving conditions: seis hasuins tees thes withs Goes see with 

nylon cord. Incidentally, when, after re- 

treading, all the rayon tires had failed, 70 

per cent of the nylon cord tires were still 
running. 


ia. You mentioned moisture as an enemy of tire cord. Do tire cords actually get wet? » 





A. Yes, they do—through tiny cracks, cuts and punctures. And moisture affects tire cord 
in two ways—immediately and over a period of time. When nylon tire cord gets wet, 
it holds 87 per cent of its original strength. Wet rayon cord drops to 55 per cent of its 
original strength. Of course, as a tire rolls on the road, heat builds up, drives off the 
moisture, and the cord regains most of its strength. So that makes it possible to say 
that tire cords get stronger as they get hotter. But whenever you have continued 
exposure to moisture, you have the danger of rot with rayon cords. On the other hand, 
we’ve buried nylon in wet soil and soaked it in sea and fresh water for months, and we . 
know that nylon is virtually unaffected by rot and mildew. 























Q). Most people know heat can damage tires. How does nylon compare in this respect? 


oO 72% 100 
Oo 33% 100 





A. In the first place, nylon makes cooler-running tires. This is because the strength of 
nylon means that tire sidewalls can be thinner. It’s the continual bending and flexing 
of cord and rubber that build up most of the heat in a tire. 


Second, let’s consider how hot tires actually get in normal operation. The fact is that 


’ even under the hottest, fastest driving conditions, tire temperature seldom exceeds 
280°F. Now, let’s look at some tests. Nylon and rayon cords—cured in rubber to 
establish the effect of heat as it would occur in a tire—were exposed to elevated tem- 
peratures in order to determine the amount of permanent damage caused by heat. 
Exposed for three days at 300°F, the nylon retained 72 per cent of its strength com- 
pared to only 33 per cent for rayon. 

It all adds up to the fact that nylon makes a cooler-running, more heat-resistant tire 
—and, of course, that means a safer tire. 

Q). You've explained that nylon is superior in Q). Is there any difference mn riding comfort 
resistance to impact, moisture and heat— between nylon and rayon cord tires? 
which are all vital to tire safety. Now what ; 
about value in terms of tread mileage? 

* 





A. As mentioned before, the extra strength of 
nylon permits a thinner sidewall. Because 
it’s thinner, it’s more flexible and gives the 
tire what we call a lower spring rate. Our 
tests show that nylon cord tires give a 10 
to 15 per cent softer ride at all speeds. . . 
a difference that’s noticeable to a passenger. 





A. When your car stands still for a period of time—overnight, for 
example—the part of the tire that is against the pavement flat- 
tens out slightly. It takes a few minutes of driving for these 


“flat spots”’ to disappear completely. Both nylon and rayon 
« What is flat spotting? cord tires “‘flat-spot.’’ The “‘flat spot” on a nylon cord tire is 
usually a few thousandths of an inch deeper. A national con- 
sumer survey, conducted by Dun and Bradstreet, showed that 
9 out of 10 nylon cord tire owners don’t notice “‘flat spotting”’ 


= .. and that 99.7 per cent of the nylon owners will continue to 
buy nylon tires. 


A. On a laboratory basis (see chart at left), a 
« Are nylon tires 


slight difference in noise can be measured. This 
noisier than other tires? difference is about six decibels in a total of 80 
decibels at 35 miles per hour but drops off to 
only about three decibels in 90 at 50 miles per 
hour. This difference, while measurable in the 
laboratory, is very difficult for the human ear 
to detect against the background of noise heard 
within a moving car. 
The Dunand Bradstreet survey showed that 
nylon tire owners have no objections to the 
noise level of nylon tires. 


A. Is there any other way that nylon 
has proved it is better? 


ue 


impossible without nylon cord tires. 
Superior high-speed performance is an- 
other safety extra for today’s drivers. 


i 


TO SUM UP: Every test we’ve made in the laboratory, 
the tests tire companies have made in their laboratories and 
every test made on the road conclusively demonstrates that 


THE SAFEST, STRONGEST TIRES ARE MADE WITH i LON 


REG. U.S. PAT. OFF 


BETTER THINGS FOR BETTER LIVING...THROUGH CHEMISTRY 
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52 Cubic Feet of Cargo Space... 


Rambler American Adds Wagon 


What's New: 
Station wagon ... new radio... 
Continental tire mount... 
proved brakes . . . redesigned 
interior. 


* * + 


STATION WAGON has been 

added to the Rambler American 
line which dealers put on display 
+ = 


+ 


Rambler American Sedan— 


last week. It’s a two-door five- 
passenger model that has 52 cubic 
feet of cargo space when the rear 


seat is folded down. 


The wagon joins the American 
two-door sedan which has risen 
to more than 25 percent of Ram- 
bler production since it was re- 
vived last Jan. 30. Both the sedan 
and the wagon are offered in De- 


= * * 


| 





Rambler dealers ore displaying this ‘59 American two-door sedan, the 100-inch- 
wheelbase model that has climbed to more than 25 percent of American Motors pro- 


duction since it wos introduced early this year. 


proved brakes and a redesigned interior. 


The ‘59 model has a new radio, im- 


On the Financial Front 





J. L Case Co. reported sales for 
the nine months ended July 31, 
totalled $130,406,488, an increase of 
65 percent over the corresponding 
period of 1957. 

Earnings for the period rose from 
a nine-months loss in 1957 of $993,- 
805 to a net profit after taxes of 
$2,988,861. Marc B. Rojtman, pres- 
ident, said it was one of the firm’s 
best nine-months reports in recent 
years. 

> 


Increased Sales Turn Loss 


To Profit for Sparton Corp. 
Sparton Corp. reported con- 
solidated net sales in the fiscal year 
ended June 30 totalled $26,626,203, 
compared to $24,825,506 in the pre- 
ceding year. 
Profit for the year, after provi- 


sion for taxes and the addition of | 


special credits, amounted to $897,793. 
In the preceding year, the company 
had a loss of $235,233. 


1958 Profits Comparable 
To ’5S7 Seen by Divco-Wayne 


Newton Glekel, president of 
Divco-Wayne Corp., told the New 
York Society of Security Analysts 
he expects company profits to run 
approximately the same as last 
year in spite of loss of military 


Rambler Boosts 
59 Sales Goal 
To 300,000 Units 


SAN FRANCISCO.—George Rom- 
ney, American Motors president, 
told a press conference here last 
week AMC’s sales goal for 1959 has 
been boosted from 252,000 to 300,000 
units. 

“Based on advance dealer orders 
and projections, the 1959 sales pic- 
ture looks even better than it did a 
few months back,” said Romney. 


He estimated AMC will sell 68,000 
cars during the first quarter of the 
firm’s fiscal year. The quarter ends 
Dec. 31. About 171,000 units were 
sold in the 1958 fiscal year, he said. 


Romney said he didn’t think the 
small car being introduced this 
year by Studebaker-Packard would 
cut into Rambler sales. 


“It will have the effect of expand- 
a total small-car market,” he 


He added that Rambler ranks 
behind Volkswagen and Renault in 
small-car sales, but predicted AMC’s 
entry will be in second place by the 
end of the calendar year. 





contracts in the second and third 
quarters. 

The company is interested in 
acquiring other firms for cash, 
Glekel said, and is considering sev- 
eral possibilities he hopes can be 
achieved before the year end. 

> > > 


Parker-Hannifin 


Parker-Hannifin Corp., fiscal year 
ended June 30, 1958 vs. 1957: Sales, 
$34,947,153 and $28,349,060; net earn- 
ings, $2,054,996 and $1,622,526. 

> 


> > 


ACF Industries 


ACF’ Industries, Inc., first fiscal 
quarter report (three months ended 
July 31), 1958 vs. 1957: Sales and 
services, $40,570,000 and $81,037,000; 
net income, $553,000 (loss) and $2,- 
688,000. (Net income figures include 
profit of $244,000 this year and 
$203,000 last year for wholly owned 
SHPX group of companies.) 

> > > 


Flintkote 
Flintkote Co., New York, second- 
quarter report, 1958 vs. 1957; Profit, 
$1,640,738 and $1,859,615; sales, $31,- 
363,736 and $30,697,827; six-month 


report: Profit, $1,489,303 and $2,- 
832,719; sales, $53,869,895 and $56,- 
063,210. 


American Enka Reports 


Increase in Sales, Profits 


A third-quarter profit of $149,000, 
compared with $109,000 in the cor- 
responding period a year ago, has 
been reported by American Enka 
Corp. Three-month sales totalled 
$14,903,000, as against $14,683,000 a 
year ago. 

However, net income for the first 
nine months of the year was con-| 
siderably lower than in the similar| 
period last year, $154,000 compared | 
with $682,000. Net sales were up| 
this year, $42,490,000, compared with | 
$42,231,000 last year. 

+ * 


* 


Gould-National Batteries 


Consolidated net sales of Gould- 
National Batteries, Inc., were $13,- 
288,223 in the quarter ended July 
31, down 17.2 percent from the cor- 
responding period last year, accord- 
ing to A. H. Daggett, president. 
Consolidated net profit was $491,410, 


down 31.5 percent. 
= om * 


9-Month Sales, Earnings 


Down, Lee Rubber Reports 


Lee Rubber & Tire Corp. reported 
net earnings for the nine months 
ended July 3f totalled $1,184,858, 
compared with $1,203,350 for the 
like period in 1957. 

Sales during the 1958 period 
amounted to $32,747,548, compared 
with $34,119,316 a year ago. 


luxe and Super models. 

The Americans are built on a 100- 
inch wheelbase, compared with 108 
inches for the Rambler Six and 
Rebel V-8 and 117 inches for the 
Ambassador. Overall length is 178 
inches, and the cars are 73 inches 
wide and 57 inches high. 

They are powered by an L-Head 
six-cylinder engine which develops 
90 horsepower. Compression ratio is 
8 to 1, and the powerplant displaces 
195.6 cubic inches. 

= * = 

CCORDING to Roy Abernethy, 

American Motors automotive 
marketing and distribution vice- 
president, “Our decision to bring 
out the new station wagon was 
based on enthusiastic reports from 
our dealers, as well as letters from 
consumers asking that it be made 
available.” 

To attain the full cargo capacity 
of 52 cubic feet, the rear seat back 
of the station wagon is folded 
down on top of the rear seat cush- 
ion and is secured with straps. 

Again this year, American Motors 
will merchandise the economy fea- 
tures of the American. Both the | 
sedan and the wagon are provided | 
with an owner’s handbook that il-| 
lustrates and describes how to 
make minor repairs and adjust- 
ments. 

A Continental tire mount is of- 
fered as optional equipment on the 
American sedan. Both models are 
available with automatic transmis- 
sion, something of a rarity among 
small cars. 





o 


HE radio has been improved for | 

'59. It is equipped with two| 
transistors and three tubes, and a} 
larger speaker has been installed | 
for better tone and reception. | 

New standard axle ratios are 
said to provide greater economy, | 
and the brake-lining thickness 
has been increased for longer life. 

Self-adjusting brakes are offered 

as extra-cost options. 

The interiors have been re- 
designed with new fabrics and 
vinyls, and the instrument panel has 
a round cluster directly in front of 
the driver for easy readability of 
operating gauges. A large, pull-out 
glove drawer is located on the right 
side of the instrument panel. 

The cars are available in nine} 
solid and eight two-tone colors. All| 
paints are super enamels which, | 
AMC said, retain a high luster and 
are undamaged by the elements for | 
a longer period than conventional 
enamels. 


. 
Augenstein Named 
a 
President of 
7 >. . * 
Airtemp Division 

DETROIT.—Paul M. Augenstein 
has been appointed president of 
Chrysler Corp.’s Airtemp division at 
Dayton, O. He succeeds C. E, Buch- 
holzer, who has resigned. 

Augenstein brings to Airtemp 23 
years of experi- 
ence in the elec- 
trical appliance 
sales and service 
fields with Gen- 
eral Electric Co. 
Before joining 
Chrysler, he was 
general manager 
of GE’s room air 
conditioner activ- 
ities for three 
years. 

Philip N. Buck- 
minster has been elected managing 
director of Chrysler International, 
S. A., which was formed recently 
to develop world markets for Chry- 
sler and Simca products. 

Buckminster will be responsible 
for directing and coordinating all 
marketing and manufacturing oper- 
ations outside the U. S. involving 
Chrysler Corp. vehicles and other 
products. 

As top operational head of Chry- 
sler International, Buckminster will 
conduct his activities from offices in 
Geneva, Switzerland, where the ex- 
ecutive headquarters of the com- 
pany are now being established. 

Joining Chrysler in July, 1957, 
Buckminster had served as director 
of overseas operations for the ex- 
port division prior to his present 
appointment. 








P. M. Augenstein 


“did 
you say 


rs “no, 1 said ANODIZED! 
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Anodized aluminum from 









SO 


Your sales pitch is perfect when it’s keyed to this 
word: it means tough, strong automotive trim that 
doesn’t pit, peel or corrode. Tell your customers 
about anodized Alcoa® Aluminum ...the enduring 
automotive trim. It’s nationally advertised! 


ALCOA ALUMINUM... FOR GLEAM AND GO! 
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BUY DIRECT FROM WITTE IMPORTS OR YOUR DISTRIBUTOR 


imported 


becker 


autoradios 


HI-Fl AM-FM 


the radio that's standard equipment in Europe's finest cars 
© non-fading ° high-fidelity reception * compact for easy installation 
also ... an AM model ideal for small sports cars 


INSTALLATION KITS FOR MERCEDES-BENZ, VOLKSWAGEN, 
BORGWARD, PORSCHE AND MOST OTHER CARS 


TT E ' write for descriptive literature 
WI IMPORT DISTRIBUTORS © 613-19 S. 24th S#., Phila. 46, Pa. 
. . . look to WITTE for-every NEW development in AUTORADIOS . . . 








Lawsuits Affecting Dealers ... 
Court Decisions 





By Leo T. Parker 
Attorney at Law 


P J. SKINNER, president of 
® Metropolitan Pontiac Co., Den- 
ver, wrote as follows: “I read with 
great pleasure your column ‘Court 
Decisions’ which appears in each 
issue of Automotive News. 

“I am, and have been, an auto- 
mobile dealer for better than 25 
years and find your articles very 
interesting and 
quite helpful to 
me in the conduct 
of my business. 

‘Recently I 
have had quite 
some discussion 
relative to returns 
of car-deposit re- 
funds whereby a 
person makes a 
deposit on an 
automobile and 

L, T. Parker later decides he 
wants to back out of the deal and 





requests that the deposit be re- 
funded to him. 

“Your help on this will certainly 
be appreciated by me.” 

I have very carefully read and 
studied the question and material in 
your letter and my opinion is: 

If a valid contract is made by 
which a purchaser purchases an 
auto and makes a deposit, such 
purchaser cannot rescind the 
contract and demand return of 
his deposit unless he proves that 
you, the seller, breached the con- 
tract of purchase. There are many 


CARS Signs 2 Dealers 
FORT LAUDERDALE, Fla. — 
CARS Rental System, Inc., an- 
nounced award of franchises to 


Van Houten Motors, Inc., 45 West 
St., Danbury, Conn. and East End 


Motors, Ltd., 77 Government Road, | 


Kirkland Lake, Ont. 
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decisions to this effect. But each 
decision represents a different set 
of facts. 

The legal point is: If two persons 
make a valid contract, neither can 
rescind without suffering damages. 
If one makes a deposit and wants 
to rescind the contract, he must 
forfeit his deposit. 

ad ad 


Insurance Policy Not Valid 


a SPITZER, Sidney Mo- 
tors Co., Grafton, O., wrote 
asking whether his brother Sidney, 
who was killed, has a valid insur- 
ance policy on which his depend- 
ents can collect. 
Spitzer said he applied for 
“group” insurance policy for his 
company, but inadvertently 
omitted the name of Sidney, who 
owned half interest in the com- 
pany. Later he wrote the insur- 
ance company stating that he 
wanted insurance for his brother. 
The insurance company did not 
include Sidney’s name in the policy 
and refuses to pay Sidney’s depend- 
ents. The legal question is: Can 
Sidney’s dependents collect on the 
policy? 

The answer is: If no policy was 
issued covering Sidney, his de- 
pendents can collect no insurance. 








Ploomp-oomp . .. ploomp-oomp 
. . . ploomp-oomp— 





The law says a policy holder must 
read and know the contents of an 
insurance policy, and unless the 
nolicy has proper coverage, there 
cun be no obligation on the part 
of the insurance company. 

The fact that Spitzer wrote to 
the insurance company requesting 








BETTER 


Packard wiring system reduces end-product cost 





Packard Electric engineers, like the 
clients with whom they work, are 
never satisfied. They strive continu- 
ally to make their products less 
expensive and easier to use. Now 
they’ve made it possible for the 
already efficient automotive wiring 
harness to become an even more 
complete sub-assembly! For less 
than it would cost to purchase 
components separately, they can 
usually be supplied already con- 
nected as an integral part of the 


harness. And single terminals can be 
replaced by “Snap Fast” multiple- 
connectors, fuse blocks and other 
cost-saving components. 


If your present wiring harnesses do 
not include these cost-saving ad- 
vantages, ask Packard engineers to 
help work out modern wiring systems 
for you. Packard Electric, the 
world’s largest producer of auto- 
motive wiring systems, has sales 
and engineering offices in Detroit, 
Chicago, and Oakland, California. 


Packard 


Warren, Ohio 


Electric 


eros 


“Live Wire” division of General Motors 








that Sidney be included in the 
policy has no legal effect to render 
the insurance company liable, if 
Sidney’s name was not included in 
the group policy. This is so whether 
or not the insurance company re- 
ceived Spitzer’s letter to include 
Sidney for coverage. 
~ * * 

Lien for Repairs 

AUL MCDONOUGH, Reid Ed- 

mon, Mt. Vernon, O., wrote: 
“Sometime ago I believe your col- 
umn in the Automotive News cited 
a recent court decision giving a 
dealer’s repair bill on a mortgaged 
automobile precedence over a duly 
recorded chattel mortgage. 

“The writer has checked over 
your ‘Court Decisions’ in many 
issues, but has failed to find the 
citation. Would it be possible for 
you to furnish us with any cita- 
tions you may have covering 
these circumstances?” 

The case in which you are inter- 
ested is: Netter, 253 S. W. (2d) 260. 
Also see 134 S. W. 627; Fisher, 257 
S. W. (2d) 1; and 90 N. E. (2d) 522. 
Another good case is Terrell, 235 
S. W. (2d) 961. 

These various cases cover various 
phases of the law on liens for re- 
pairs. 

= * = 


No Valid Consideration 


. ALISON, Atlanta, wrote: 
“Sometime ago I wanted to hire 
an automobile mechanic who was 
working in a garage owned by Mr. 
Willis, who got mad saying that 
he had loaned $250 to the mechanic 
and wanted him to stay in his 
es until the debt was paid 
off. 

“So I gave Willis a note bear- 
ing 5 percent interest for $250 
so that the mechanic would come 
and work for me. The mechanic 
did not work very long for me 
and quit the job. Now Willis 
threatens to sue me for the $250. 
Can he collect?” 


The answer is no. This is so be- 
cause a valid “consideration” is 
essential to a valid contract or note. 
For example, in this case Alison 
signed a note to pay Willis $250, 
but Willis made no promise. Hence 
there is no “consideration” and 
therefore the note is void and un- 
enforceable. 

For further example, in a leading 
case (182 Fed. (2d) 121) one White 
promised to pay Mr. Long $3,000 
which an employe owed Long. The 
higher court held the agreement 
void because Long had not agreed 
to do something or perform any 
service for White. 


New Ruling Cited 
URING the past few weeks an- 
other higher court rendered an 
interesting decision on this subject 
of law. For illustration, in Carlisle 
v. Central Tire Service Co., 72 S. E. 
(2d) 569, the higher court held that 
a mere promise to pay the pre- 
existing debt of a debtor without 
any detriment or inconvenience to 
the creditor, or any benefit secured 
to the debtor, is void for want of 
valid consideration. The court said: 
“A promise to pay the pre-existing 
debt of another, without any detri- 
ment or inconvenience to the cred- 
itor or any benefit secured to the 
debtor in consequence of the under- 
taking, is a mere nudum pactum.” 

- > > 


Stolen Auto Hits Woman, 


Dealership Held Liable 


TUCSON, Ariz.—A Superior Court 
jury, in a verdict unique in Arizona 
legal history, assessed $25,000 dam- 
ages against Monte Mansfield Mo- 
tors (Ford), for “facilitating” the 
theft of an auto which injured a 
Tucson woman while the thief was 
fleeing from police. 

The verdict favored Dr. and Mrs. 
George Shafer, who contended the 
Mansfield firm contributed to Mrs. 
Shafer’s injuries by leaving the 
keys in the ignition of a 1955 Mer- 
cury stolen by Jesse McDaniel. Mrs. 
Shafer was hurt when the car sped 
through a red light and smashed 
into her auto. McDaniel and his 
parts were co-defendants in the 
suit. 

Leonard Everett, the Shafers’ at- 
torney, said it was the first time 
in Arizona history in which an 
auto’s owner was held liable for 
the acts of a person who stole it. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contains the WANT AD 
SECTION. Others are profiting from 
AUTOMOTIVE NEWS WANT ADS! Are 
you? 





FOR 1959... 
RAMBLER DEALERS 
: Sell Cars With Even 
: GREATER ECONOMY! 











Ver if 








x New Advanced Carburetion Means Rambler-6’s 
¥ Terrific Economy Sales Appeal Is Even Stronger Today! 


SELL RAMBLER ...GET THE BEST OF BOTH... 
1. Big Car Room, Comfort and Quality 
2. Small Car Economy and Handling Ease 


e353 eer nr nn nr nr nr nr nr nr nr nnn nr nr nnn nnn nnn cscs cscs cease es 


We Have the Product for the 


s 
shed 






“| Expanding Compact Car Market... Sir rere mr reo 
= l y¥ oO ui Ha ve t he Oppo rtuni ty I obligation and my inquiry will be held in the strictest confidence. 


Franchises 
in Canada write to: American Motors (Canade) Ltd., 2951 Danforth Ave., Terente. 
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How Nation's Salesmen Meet... 


Practical Problems of Selling 


IHERE are some men who see 

opportunities where others see 
obstacles. Usually such men leave 
a trail for others to follow. 


of Universal Car Co. (Chevrolet), 
Louisville, and vet- 





Such a man is Ben Long, head | 


about the other salesmen. Most of 
them were giving the brushoff to 
Negroes who evidenced interest 
in the cars on display. 
> * = 
| Py then went out of his way 
to tell Negro visitors about 





dealers of that day. After the 
show, he found himself with four 
offers from other dealerships. 
Today his own dealership igs in 
the heart of the Louisville Negro 
district. He became a legend to 
the Negro population and a man 

























c. story, of Story Oldsmo- 
bile, Inc., Lansing, Mich. 





PAYROLL AND GENERAL ACCOUNTING are simplified with this versatile National “31”. 


| Bros. Motor Co. (Ford), New Mar- 
| tinsville, W. Va.; Orange Motor 
Co. (Ford), Albany; South East 
| Chevrolet Co., Cleveland; Rodenfels 
Chevrolet Co., Columbus, and Ray 
MecGowen Ford, Inc., Ardmore, Pa. 


Hansen Honored 
Service Chief Cited by 


















Sales eran secretary of | the Pilot car. Before long, he had | long honored by his fellow dealers (I 
Case the Kentucky Au- | sold one. The Negroes lost no | who have kept him in office as 
tomobile Dealers | time in passing the word around. | secretary of the dealer associa- ci 
Histories Assn. Soon Negroes were coming in | tion for many years. ar 
wee ~ “ - n — looking for “that man.” He wound | —_———— — tr 
ng was trying nd a place’ up by selling four cars during the | ( ck 
for himself in the growing auto show, more than any other Pilot Auto of Future bu 
industry. He was a used-car sales- salesman. | ar 
man for the Pilot Motor Car Co. The story of that show sale To Offer Best of us 
‘ did not end there. The open- | ° 
LONG 2ot his opportunity at the | mindedness that Long displayed (I7nports, Big Cars | > 
annual Louisville automobile was to help him up the ladder | 9 ic 
show. It came about this way: of the auto world. HAMILTON, Ont.—A new type 
Like other dealerships in the city, It won him the respect of other | of automobile containing the best th 
— a a at ee _— . — . | qualities of European and North it 
= n en mgs activities . | American cars is the “automobile dr 
Officers in Lubbock (Tex.) had been confined to used cara, Allton Is NADA Director = | 0" fama” Gesten i. Gronde, 
The Lubbock New Cor & Truck Dealers Assn., sponsors of the annual West Texas but he asked for permission to COLUMBIA, Mo.—James M. All- | president of Studebaker-Packard of 
National Auto Show, has elected new officers for the coming fiscal year. The new| sell new cars at the show. ton, (Ford) has been elected to a Canada, told a St. Catharines sa 
officers are, from left, Byron Shotts, president; Gordon Rose, vice-president, and Fenner He was having only nominal | three-year term as Missouri's di-| audience. m 
Tubbs, secretary-treasurer. success until he noted one thing | rector on the NADA board. | ‘The years 1958 and 1959 probably a P 
| will go down in history as the “last d 
| years of the reign of the gargan- I 
| tuan automobile,” Grundy said. 
Foreign cars have invaded the ca 
| Canadian market “by default” and of 
will account for more than 20 per- 
| cent of sales in this country this fe 
| year, he said. pu 
| “They have won more than a in 
| fifth of our domestic market, de- fie 
| spite all their deficiencies because pa 
| many Canadians—up to now—have pi 
not been able to buy a Canadian- 
built car that meets their require- su 
ments,” he said. gr 
Grundy predicted that other Ca- fo 
nadian manufacturers will follow an 
| Studebaker-Packard in producing 
= |a new type of automobile “designed F) 
BOTH EMPLOYEES AND MANAGEMENT LIKE THIS NATIONAL | to provide the Canadian motorist L 
“42” for posting and controlling Accounts Receivable be- with the best of two possible 
cause it is easy to operate and is highly efficient. worlds.” se 
| —_____. to 
| 
WITH THIS NATIONAL ANALYSIS AND DISTRIBUTION MACHINE, various sales sum- ‘Lee Fleet Signs sc 
maries and departmental journals are prepared quickly, accurately, efficiently. | fir 
11 More Dealers in 
| CLEVELAND.—Lee Fleet Man- ge 
| agement, Inc., has announced that -_ 
11 more dealers have signed agree- es 
ments under the Lee fleet-dealer ne 
|franchise program. They are: P 
| Bob Coyle Chevrolet Co., San é 
| Jose, Calif.; Thomas-Hyer Motor J 
Co. (Dodge-Plymouth), Denver; W. 
|W. Russell Motors, Inc. (Ford), co 
| White Plains, N. Y.; Fort Lee Mo- de 
tors, Inc. (Ford), Fort Lee, N. J.; 
Geo. P. Maloney Motor Co. (Plym- gir 
outh), Canton, O. of 
Boyle Motor Co. (Oldsmobile- ow 
Cadillac), Sumter, S. C.; Bridgeman on 


ec er 
Our Wational System Training Group 
MILWAUKEE.—Howard M. Han- 

= sen, service superintendent for W. = ] 
M. Heiser Co. (Ford), has received hi 
Sd V SS ul a civic apprenticeship award from ke 
9 eee the Milwaukee vocational and adult bil 
> schools. — 
. Four men received the award . 
returns 56% annually on investment. ’’—story oidsmobile, Inc. ae at ee eee ee 
Lansing, Mich. leaders in the trad e-apprentice wil 
movement and said they were re- on 
- 7 sponsible for much of the success om 
“Our new National System handles __ basis. And it also supplies us with Your business, too, can benefit from the of the program. 
‘ . . a . ton tha time- and. money-saving features of a Ha iin Minanbed Wetout ca 
our record-keeping work so effi- important business information that  yosjonal System. Nationals pay for meen hes divested Heles’s ~ 5 co 
ciently that we have been able to is available for inspection at all themselves quickly through savings, ant ge Mag ge ne or al plo : = 
eliminate overtime work com- times. ee meee ot eee chanics from the program and most | ths 
pletely,” writes C. Story of Story “Through increased record-keep- — service organization will protect this SS Se a 
Oldsmobile, Inc. “In this way alone ing efficiency, our National System prota. Ask us about the National Saucuiiiien i” uabaes” — x a 
our Nationals have made important § saves us more than $9,300 a year, re- sath oman a — ee © sel 
savings for us. turns 56% annually on investment.” ame ) oe? Diners’ Club Secks % - 
“We have many office employees Service Tie with M-E-L , fac 
working side by side on various rec- Pe NEW YORK.—Alfred Blooming- | ™ 
ords. Our National Accounting ' dale, president of the Diners’ Club, § th 
System makes it possible for us to announced that negotiations have P 
control their work on a day-by-day of Story Oldsmobile, Inc. begun with M-E-L division. cer 
Included in the talks are arrange- drc 
ments that would give Diners’ Club wit 
THE NATIONAL CASH REGISTER COMPANY, ee as ca gee ae an ae 
, Dayton 9, Ohio repair and service departments of see 
M-E-L dealerships participating in Sal 


1039 OFFICES IN 121 COUNTRIES © HELPING BUSINESS SAVE MONEY 








the plan. 
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How They're Pushing Sales 


Dealer Ad Ideas 





Bus Helps Sell Cars | 


AN OLD bus has improved com- 
munity relations, promoted good 
will and increased sales for 
Duncan-Catron Motor Co., Inc., 
(Dodge-Plymouth), Beckley, W. Va. 


When he learned that social and 
civic organizations in the Beckley 
area were hampered by lack of 
transportation, W. M. Duncan pur- 
chased a used 46-passenger Dodge 
bus, had it repainted and tuned up, 
and told the community they could 





use it free. 

“The bus sure gets around,” said 
Duncan, “and as a community serv- 
ice project we think it’s tops. 

“We never charge for its use, al- 
though the organization requesting 
it must furnish gasoline and the 
driver.” 

Duncan attributes 11 new Dodge 
sales directly to the good will pro- 
moted by the bus. 

+ 


* + 


Free Food for U. C. Buyers 


NTERMOUNTAIN Chevrolet Co., 

Pocatello, Id., cleared its used- 
car lot with an unusual grocery 
offer. 

For a limited time, the firm of- 
fered $50 free groceries with each 
purchase. The offer was promoted 
in a large display ad in the classi- 
fied section of the Pocatello news- 
paper, with a picture of the $50 
pile of groceries. 

Arrangements were made with a 
supermarket chain to furnish the 
groceries at a special price. The 
food stores got additional publicity 





and advertising in the dealer’s ads. 
. + * | 


Free Checkups Offered | 


[JDABLBERG BROTHERS, Hop-| 
kins, Minn., offers a free auto 
service inspection every Saturday 
to anyone. 

A newspaper advertisement de- 
scribes this service, part of the 
firm’s attempt to bring newcomers 
into its Auto Service Clinic. Thus 
far, the firm said, many who've} 
come in for a service diagnosis have 
remained to trade or look at the 


new cars. 
* . 


> 
Prospect’s Car Washed 

AY KLINE, Minneapolis, offers to 

wash the car of anyone who} 
comes in and takes a ride in a 
demonstrator. 

While the car owner is being 
given a ride in the demonstrator 
of his or her choice, his or her 
own auto is given a “jiffy car wash” 
on the house. 

. = = 
Dealer Gets in the Game 
UNNE MOTORS (Ford-Mer- 
cury-Lincoln), Providence, is 
sponsoring a football-scoring con- 









Impulse Buying 
Called the Key 
To Sales Boost 


NEW YORK.— Products with 
high impulse-buying values are the 
key to increasing sales in the $2 
billion auto parts and accessory 
market, according to Harrison 
Young, marketing director, Better 
Packaging Advisory Council. 

The product must be one that 
will enable the dealer to cash in 
on the impulse-buying trend, he 
emphasized. It’s the product that 
catches the eye of a customer who 
comes in to buy something else, he 
added. 

The product must be something 
that can be used by every car 
Owner, economical to manufacture 
and packaged and displayed to at- 
tract attention in today’s self- 
Selection market, Young continued. 

“A jobber or dealer may think 
they have no control over a manu- 
facturer and what he produces, how 
much he charges and how he pack- 
ages his product,” Young said. “But 
this isn’t true. 

“Dealers who find faults with 
certain products or lines invariably 
drop these lines. If this happened 
with enough dealers, any smart 
manufacturer will investigate to 
= the cause of the decreased 
Sales.” 


test in cooperation with Radio Sta- 
tion ‘ 

Newspaper advertising includes 
entry blanks on which contestants 
predict scores for Army, Navy and 
Air Force games from Oct. 4 
through Nov. 29. The winner re- 
ceives an all-expense-paid trip for 
two to a professional game in New 
York City. 


+ * 


Test a Midget Racer 


OURTESY MOTOR SALES, INC. 
(Ford), Chicago, invited chil- 
dren 4 to 14, accompanied by par- 
ents, to test drive the Jim Moran 
jr. Midget Racer at the firm’s in- 
door midget race-track arena. 

The car is named for the 11- 
year-old son of Jim Moran, 
Courtesy president. It has a fiber- 
glass body and a 2.85-horsepower, 
four-cycle engine and is manufac- 
tured for Courtesy by Auto-Craft, 
Inc., Hutchinson, Kans. 

The racer is not to be used on 


THERE’S NO BETTER 
BRAKE FLUID 


FOR ANY 


THAN THE ONE 
THAT GOES INTO 
ALL NEW GM CARS! 
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streets or highways. It is to be con- 
fined to such areas as backyards, 
driveways and converted vacant 
lots, Courtesy distributes the vehicle 
in Illinois, Indiana, Michigan and 
Wisconsin. 

* * = 


Ads Root for Rootes 


hh HENKEL, Rootes Group 
sales manager, surveyed many 
of his dealers for ways and means 
by which he could implement their 
local advertising activity as a part 
of his own dealer-relations program. 

He said some of the attention 
getters and eventual sales tools 
were: 

For one month, Leach Economy 
Cars, Fresno, Calif., advertised a 
free six-months supply of gasoline 
to teachers in his area, In the case 
of the Hillman Husky, the firm said, 
the ad and the car were both highly 
praised by the public. And the ad 
sold cars, the firm added. 

Harris Ford Center, Hot Springs, 
S. D., told Henkel its Hillman ad- 
vertising emphasizes quality and, 
by the use of testimonials by own- 
ers, has sold many cars. 

In Los Angeles, Williamson Mo- 
tors said it bought considerable 





One Iowa man in 1927 built a 
siz-wheel auto, with the rear four 
wheels “caterpillar” tread, so he 
wouldn’t get stuck in the mud. 





copter service of a local radio sta- 
tion which reports on traffic condi- | 
tions during the day. The copy is| 
lively, interesting and to the point, | 
the firm said, usually closing with | 
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were driving a Hillman, you would- 
n’t have any of the difficulties you 
are now evperiencing.” Williamson 
reported excellent results with this 
form of advertising. 


Rambler Checkerboard 


| pe gy RAMBLER, Rich- 
mond, Calif.. uses a checker- 
board setup headed “Your Best 
Move at the Rambler Corner” in 
its newspaper advertising. 

Instead of checkers, alternate 
squares on the “board” contain in- 
formation on used cars. 

a = . 


Customer’s Letter in Ad 


A LETTER from a satisfied serv- 
ice customer was featured in 
an advertisement by Tiffany-Wright 
Chevrolet Co., Clarksville, Tenn. 
The letter from a “Thankful Tex- 
an” was addressed to Jack Carpen- 
ter, service manager of the dealer- 
ship. It praised the dealership for 
making “a family happy when their 
car seemed to ruin their vacation.” 


Dodge Dealer Honored 


MINNEAPOLIS.—Manny Ander- 
son, Anderson Bros. Motor Co. 
(Dodge-Plymouth), received a 


time on Operation Air Watch, heli-| something to the effect that “if you | Quality Dealer Award from Dodge. 
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PART 5453724 or 


DAYTON, OHIO 





| SAE-7ORi and Federal Spec. VV-H-910 
11-Q 
| ONE U. S. QUART—LITRO-0.946—33'/, BR FLUID OUNCES 


MORAINE PRODUCTS DIVISION 


mOTORS CORPORATION 


READ SERVICE INSTRUCTIONS BEFORE USING. 


EXCEEDS NEW S.A.E. SPECIFICATION 70R3 


Again, for 1959 as for the past ten years, Delco Super 11 Heavy Duty brake fluid is original equipment 


on all new General Motors cars! 
for replacement use. 


ith this ready-made market, it surely pays to stock 


elco Super 11 


Your other customers—both passenger and commercial—will want it, too, because it is the brake fluid 
that’s specially designed to give the extra braking protection needed for today’s high speeds and heavy 


traffic conditions. 


Improved with HTD, Delco Super 11 exceeds SAE 7OR3. Delco Supes 11 Extra Heavy Du 
readily available everywhere through the United Motors System an 


DELCO SUPER 11 EXTRA HEAVY DUTY 


e Is chemically inert and physically stable! ¢ 


MORE SALES FOR YOU! 


ilies 





General 


Motors car an 


brake fluid is 
truck dealers. 


Is compatible with all rubber and metal parts! 
GIVES MORE SAFE STOPS FOR CUSTOMERS, 


}) Moraine Products 


Division of General Motors, Dayton, Ohio 
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and-white in others and then ¥ 
checked response to each type of ad, 
+ + * 








Burying High Prices— 






By Martin L. Whitmyer 
Staff Writer 

Radio’s annual idea workshop, 
the National Radio Advertising 
Clinic, will be held for the fourth 
consecutive year Nov. 18-19 at the 
Waldorf-Astoria Hotel, New York, 
under sponsorship of the Radio 
Advertising Bureau. 

Attending will be more than 500 
business executives from advertis- 
ing agencies and national adver- 
tisérs. 


Tentative program this year will) 


include talks by business leaders 


who will discuss the productivity) 


of Radio advertising as it applies 
to their own companies. 
* > 


Digest Ad Linage Up 


Twenty of the 28 International 
Editions of Reader’s Digest have 


Affecting Factories and Dealers .. . 


Auto Advertising 





cording to C. R. Devine, advertis- 
ing director of the International 
Editions revealed. Total Digest 
International E dition linage is 
6.9 percent above that of 1957. 

To date, advertisers have pur- 
chased 10,442.75 pages of advér- 
tising in the Digest’s Interna- 
tional Editions—wup from 9,771 
pages bought a year ago at this 
time, Devine said. 

+ o > 


Color Attracts Readers 


Use of color in newspaper ad- 
vertising increases readership by 80 
percent and boosts the reader’s 
chances of remembering the ad by 
94 percent. 


The Houston Chronicle said those | 


points were among the findings in 


3,600 interviews on color advertis-| 


Pidgeon to Sing for Patti 
Actor Walter Pidgeon will sing 


as a guest star on the premiere 


telecast of “The Oldsmobile Show,” 
starring Patti Page in a new ‘live’ 
musical series which begins on the 
ABC Television Network Sept. 24 
from 9:30-10 p.m., EDT. 


Ballerina Melissa Hayden, with © 


the New York City Ballet for years, 
also will be a guest on the premiere 
show. 

The series will originate from the 
ABC Television Center in New 
York under the sponsorship of 
Oldsmobile, through 
& Co. 


* + ‘ 


Publicist Hanlon Dies 


William G. Hanlon, 44, publicity 
supervisor on the Chicago staff of 
Young & Rubicam, Inc., advertis- 
ing agency, died Sept. 4 in a New 
Haven (Conn.) hospital. 

Hanlon was with Y & R nine 
years and previously worked for 
Hudson. 


D. P. Brother / 


ing. The paper published three edi- | i 
tions in which ads were printed in| Chronicle Rate Change 


color in some issues and in black- The Houston Chronicle has estab- em 


|lished a discounted rate structure 
based on volume of advertising for 
its national advertisers. The an- 
|}mouncement was made by M. J. 
| Butler, business manager. 

Butler said the Chronicle is the 
first Texas newspaper to provide 
its advertisers with the opportunity 
|to sign a contract based on an an- 
ticipated linage schedule for the 
| year. 

With this change, the Chronicle 
| also goes from a flexible color rate, 
depending on the size of the color 
ad, to a one-rate color charge. This 
represents a savings to advertisers 
in the majority of cases, and no 
longer places a penalty on the users 
of large color ads, Butler said. 

: . > 


2 New Ford Films 


Two new motion pictures have 
been released by Ford Motor Co.— 
one documenting an unprecedented 
automobile trip around the world, 
the other tracing progress resulting 
from automotive scientific research. 

The 16-millimeter color and 
sound movies, each approximately #j 
30 minutes long, are “One Road” 
and “An Equation for Progress.” 

The new films may be obtained 
on a free-loan basis by schools, 
church, social and civic groups, and 
other organizations at company 
film libraries in Dearborn, Oakland, 
Calif., and New York City. 


Gaunt Dies in L. A. 


John Gaunt, vice-president in 
charge of domestic and interna- 
tional radio and television for 
Grant Advertising, Inc., died Sept. 
23 at Mt. Sinai Hospital in Los 
Angeles. He was 46. 

He had been hospitalized for 
three weeks following a heart at- 
tack. 

Mr. Gaunt was well known in the 
radio and television field. 

7 > o 


Lynch & Hart Named 


The Chevrolet Dealers Assn. of 
St. Louis has appointed Lynch & 
Hart Advertising Co., St. Louis, to 
handle its advertising account. 

. 7 + 


New High for Export Ads 

Advertising in the first half of 
1958 in American Exporter Pub- 
lications totalled a record $1,080,- 
500, according to H. J. Lawin, 
advertising manager. 

The advertising was carried in 
American Exporter, American 
Exporter Industrial, Automotive 
World and Pharmacy Interna- j 
tional, all published monthly, 
with editions in English and in 
Spanish. 


Paul Goldman, Inc. (Dodge-Plymouth), Valley Falls, R. |., bent on killing something, | registered linage gains for the 
selects prices as the victim and “re-hearses” its program with a slogan. There were) first seven months of 1958 over 
few mourners at the demise of high prices. | the same period last year, ac- 








Lure ’erm . « « The trim good looks of colorful SARAN seat covers stop shoppers 
every time! They just can’t resist a closer look. 





Show ’em.. «Here's where you get a chance to show them why SARAN seat covers 
resist wear, tear and soil stay snug and attractive far longer. 








Sell ’erm . .« «Make just a mention of how “breathable” SARAN fabrics are more 
comfortable, winter or summer, and you’ve made the sale! 


= 


* . 


a — ~ a Computers for Admen 
Pe Two mechanical devices, said to 
You can with SARAN 


be less complicated than electronic 

computers but almost as fast, have 
been produced by the Bureau of 

Stock them, display them and you’ll see: The most salable seat covers are 

SARAN. (Still America’s favorite seat cover maven} THE DOW CHEMICAL 

COMPANY, Midland, Michigan. 








Advertising of the American News- 
paper Publishers Assn. to help ~ 
speed up advertising men’s calcula- © 
tions of cost and coverage of typical 
newspaper campaigns. 

The “Data Dialer,” by means of 
two concentric wheels and a die- 
cut window, makes it possible to 
determine in a matter of seconds 
the approximate cost of any one 
of dozens of combinations of ad 

(Continued on Page 35, Col. 1) 
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Auto Advertising 


sizes, ad frequencies and market 
izes. 
. The “Value Viewer,” which re- 
sembles a slide-rule, indicates what 
$1 million or $5 million will buy 
in U. S. weekday newspapers at 
various coverage levels. 

* * * 


Top Radio Advertisers 

Ford Motor Co. and General 
Motors Corp. placed second and 
third respectively among the top 
30 network radio advertisers dur- 
ing the second quarter of this 
year, according to a listing com- 





piled by Radio Advertising Bu- 
reau, Inc. es 
Listed in 16th position was 
American Motors Corp. 
* * = 


Solt in New Position 

William L. Solt has been ap- 
pointed director of advertising for 
Goodrich-Gulf Chemicals, Inc., 
Cleveland. Solt began his advertis- 
ing career with Mohawk Rubber 
Co., Akron, and most recently was 
sales promotion specialist with B. 
F. Goodrich Tire Co., Akron. 


+ * > 


Hughes Named IT&T Rep 





Kenneth E. Hughes, president of 
Kenneth E. Hughes Co., has been 
named New York area representa- 
tive for IT&T’s closed-circuit tele- 
vision. 

IT&T also announced new mar- 
keting affiliation with two other 
factory representatives, Frank Jor- 
dan, president, F. R. Jordan, Inc., 
Washington, and Peter Cregut, 
president, Western Engineering Co., 
Denver. 

* * 2 
Holley Picks Agency 

Holley Carburetor Co., Warren,| 
Mich., has announced the appoint- 
ment of Clark and Bobertz, Inc., as 
advertising and public relations 
agency. 

Pians call for an increase of ad- 
vertising and sales promotion ac- 
tivity to support the addition of a 
new line of ignition and lighting 
equipment for sale and distribution 
by Holley’s Service Sales Division.) 


> > > 


Prestone Heavy for Papers 

More than 500 daily newspapers) 
will be used in a new small-space| 
campaign for Prestone anti-freeze| 
by National Carbon Co., division of 
Union Carbide Corp. 

Copy will emphasize Prestone’s 
“exclusive magnetic film” and the 
company’s “double guaranteed pro- 
tection plan.” 

Reminder ads of 198 lines are 
being used, appearing for the most 
part on the sports pages. Schedules) 
of up to 14 ads will be run. In addi- 
tion, a 1,000-line four-color ad is 
being scheduled in syndicated and 
independent Sunday comic sections 
in a large number of markets. 

> > > 





Names 


E. P. Seymour, former advertis- 
ing director of Crowell-Collier 
Publishing Co., has become a con- 
sultant on advertising to TV Guide 
magazine. 

+ > * 

Frank J. Keenan jr., an advertis- 
ing representative with the New 
England edition of TV Guide maga- 
zine, Boston, has been transferred 
to the publication’s national adver- 
tising staff in New York. He joined 
the magazine’s Philadelphia edition 
in 1957. 

* > + 

Richard Johnson has been ap- 
pointed promotion manager of the 
Houston Chronicle. Prior to joining 
the Chronicle sales department pro- 
motion in 1956, he was with the 
Texas Daily Newspaper Assn. 

= * * 


Howard A. Freed has been named 
director of advertising and sales 
Promotion for Garland Co., Cleve- 


Import Show Postponed 

MILWAUKEE.—The first annual 
Milwaukee Foreign and Sport Car 
Auto Show, originally scheduled for 
Oct. 1-5 in the Milwaukee Arena, has 
been postponed until a later date. 
Officials said potential exhibitors 
would not have been able to get 
enough 1959 models for display pur- 
Poses. 





land, manufacturer of paint and in- 
dustrial maintenance products. 
Freed formerly was assistant vice- 
president and creative director at 
Allied Advertising Agency, Inc., 


Cleveland. 
* = * 


William W. Rose has been named 
to the radio-television department 
of Grant Advertising’s Detroit of- 
fice. A veteran of more than 25 
years in radio and television, Rose 
will be assigned to the creative 
staff in charge of commercials for 
Lawrence Welk’s two television | 
shows, sponsored by Dodge and| 
Plymouth, both Grant clients. He| 
came to Grant from Campbell-| 
Ewald Co., Detroit. 


* * * 
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Bridges more recently was associ- 
ated with Ahrens Publishing Co. 
+ > * 


Edward Simon has been ap- 
pointed director of research for 
Ross Roy, Inc., Detroit. He for- 
merly was associated with Bryan 
Houston, Inc., and Kenyon & Eck- 
hardt, Inc., New York, and Lincoln- 
Mercury. 


* + * 

Christopher J. Bodkin jr. Mid- 
Atlantic regional manager of TV 
Guide magazine in New York, has 
been named circulation director of 
the national television weekly, suc- 
ceeding Dwight Yellen, who has 
been named assistant to the pres- 
ident of Triangle Publications, Inc. 

* * + 


Wendell Holmes has been ap- 
pointed a member of the copy and 
technical group servicing the AC 
Spark Plug at D. P. Brother & Co., 
Detroit. 


* * * 


John D. Paulus has been ap- 


| pointed director of public relations | te 
|for Allegheny Ludlum Steel Corp., | 


manager of the West Coast oper- 





35 
all account operations for the Los 


ations of MacManus, John &| Angeles office. He succeeds Robert 
Adams, Inc. Yambert, a vice- 
president, has been supervisor of 





| Sales, Service Leader— 


Wayne F. Ditursi, left, Chrysler Corp. 
s Angeles regional manager, hands 


Martin H. Bridges and Carter M.| Pittsburgh. Paulus prior to taking | °word to Stanley O. Walker, president, 
Smith jr., have been named to the| over his new position was director | North Star Motors (Chrysler-Plymouth), Los 
Chicago advertising sales staff of|of public relations at Firestone | Angeles, for a record year in sales and 
Family Weekly and Suburbia Today. | Tire & Rubber Co., Akron. 


An advertising representative for 
Farm & Ranch Publishing Co. 


* > > 


Ralph Yambert has been named 


| service. North Star amassed more than $3 
| million in sales and service for a record 
| in Southern California. 


Guggenheim jr., who has resigned. 
= * * 


Richard A. Forsyth jr. has been 
appointed an assistant television 
producer for MacManus, John & 
Adams, Inc. Forsyth, who has been 
active in the professional enter- 
tainment field, will assist in the 
production of television commer- 


cials in the Bloomfield Hills 
(Mich.) headquarters of the 
agency. 


ia * * 

David H. Simonds has been 
named coordinator of advertising 
and merchandising for General 
Tire & Rubber Co.’s Plastics divi- 
sion in Akron. Simonds also retains 
his present duties as director of 
advertising for the Bolta Products 
division in Lawrence, O. 


+ * * 
Thomas K. Cogswell, formerly 
employed by J. Walter Thompson, 
Detroit, has joined the Detroit sales 
staff of Ward-Griffith Co., news- 


paper representatives. 
> = + 


Richard S. Zavon, manager of the 
Kentucky edition of TV Guide, has 
been named manager of the Min- 
nesota edition with headquarters in 
Minneapolis. He joined TV Guide 
in 1957. 





ARTIST'S INTERPRETATION 


There is no substitute for Stainless steel 


in outer space 





From the intense cold of outer space to the heat 

of a jet engine, Stainless Steel is the one metal that 

will stand up. In rockets, missiles and supersonic aircraft, 
Stainless Steel resists heat, friction and corrosion, 

has a high strength to weight ratio and maintains 

its structural integrity under the most severe conditions. 


Specify McLouth high quality sheet 
and strip Stainless Steel. McLouth Steel Corporation, 
Detroit 17, Michigan. 


Mc LouTtH STAINLESS STEEL 











FORD FAMILY OF FINE CARS CLEARINGHOUSE 


THIS ADVERTISEMENT IS APPEARING THIS WEEK IN NEWSPAPERS ALL ACROSS AMERICA/ AN! 


To the Millions of Americans) 


Ford Family 


A message from Henry Ford II, Benson Ford, and William Clay Ford 





7 > ? m 
on the philosophy behind Ford Motor Company’s 1959 models ; 
—gsoon to be shown by 8,972 dealers all over the country. 
es 
: : : ‘ la 
FE” 55 years our family has been in the business of making How things have changed! 
automobiles for the families of America. 
First in our grandfather’s and our father’s time, and now Today, people want far more than transportation from their . 
ie aint lit see teen loted qith the evelution of the cars. To most of us Americans, the car is a second home. tc 
: 7 5 is rn 
American car. We’ve watched our cars and our ways of living We are the most mobile people on earth. We live in one $' 
change each other. place, work in another, send our children to school in a third, 
Through all these years we've tried to learn the simple and enjoy our recreation in a fourth. We think nothing of 
secret of success in the car business: Give the people what going fifty miles to dinner, or across the country on a holiday. : 
they want Is it any wonder Americans make such great demands upon 
our cars—or have so many ideas about them? 
Of course, when our grandfather decided to find out what 
people wanted, it wasn’t very hard. People wanted low-priced, How do we find out what these people want—and what 
reliable transportation. You didn’t have to do much research their ideas are? At Ford Motor Company we consider car- 
to | all shout it owner research one of our most important assignments. We 
do our best to find out what you like, why you like it, what 
you need and want, what you take for granted in a car, and 
what you don’t care about. 
We ask questions by mail, in person, and by telephone. 
We get suggestions from a farmer in Arkansas and a house- 
wife on Long Island, a salesman in Arizona, and an Ohio 
teenager who just got his driver’s license. 
A host of new ideas 
Our dealers across the country will soon be showing you the 
completely new 1959 Fords, Edsels, and Mercurys. Together 
with the improved 1959 Lincolns, Thunderbirds, and Mark 
IV Continentals, we believe they’re the most beautiful cars 
we’ve ever made. Their styling is crisp, functional and well 
; : : I 
proportioned—every line with a purpose. 
n 
Henry Ford II, President of Ford Motor Company, talks about the ’59 Our °59 cars are designed around people. You'll find, for a 
Ford with foreman Nicholas Metropoulos at assembly line of Rouge plant. example, such things as wider doors to make our cars easier 6 
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ICAf ANOTHER REASON WHY IT’S GREAT TO BE A DEALER IN THE FORD FAMILY OF FINE CARS 
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to get into and out of, even for ladies in the new tighter skirts; 
more leg room for the person in the middle, with the hump 
in the floor cut way down; and, you’ll find all of our new cars 
—both V-8’s and 6’s—are more economical to operate. 


You'll notice all kinds of ideas to make riding safer and 
easier, more comfortable and convenient—from greatly en- 
larged window areas to bigger luggage compartments. 


Never before has our company devoted so much time, 
thought, effort and money to finding out, and finding the way 
to give you the things you want in an automobile. And we 
make a car for every price range, from about $2000 to over 
$7000. The choice you have is almost unlimited. 


eir 


yne 





William Clay Ford, Vice President, Product Planning and Styling, 
works here with Edsel stylist Deno Taglioli on 1962 designs. 


iat 
ar- 
We And if that’s not enough, you can pick from so many different 
sl colors, interiors, trims, and other choices in each model that it 


ul takes an electronic brain to count them. 


We believe you will find, in the 1959 Ford Family of Fine 
Cars, the car designed for you. In a sense, it was designed by 


ne. 
you—designed by you and millions of other Americans. 


nio Speaking for the entire Ford Motor Company—its 273,457 
stockholders, its 150,000 employees and its 8,972 dealers all 
over America—may we invite you to see our new cars before 
you buy? Watch for announcement dates in your newspaper. 





Benson Ford, Vice President and Chairman of Dealer Policy Board, gets 
local picture from Lincoln-Mercury dealer Fred Jones, Tulsa, Okla. 
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6 different makes — 60 different models 


his a 4 President 
In the 1959 Ford Family of Fine Cars, we will offer 6 different 


\ < G2 we President 
makes—the Ford, Thunderbird, Edsel, Mercury, Lincoln, and 
Mark IV Continental. In these 6 makes you get a total of A Acdhnuwe La 1 Ak Vice President 


60 different cars. 


for 
ier 


1e4merican Road, Dearborn, Michigan 


IRDe EDSEL «+ MERCURY e LINCOLN « MARK IV CONTINENTAL 
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VALVE LIFTER—A line of hydraulic valve 
lifters, designed to give maximum trouble- 
free performance with minimum attention, 
is being offered by the Replacement divi- 
sion, Thompson Products, Inc., through 
Thompson Service Sales and Toledo Steel 
Products, both of 6402 Cedar Ave., Cleve- 


land 3, O. 
* * 








FUEL RECORDER—The O'Dell fuel re- 
corder, which records a cumulative total 
of all fuel pumped into a gas or diesel 
tonk, has been announced by Michigan 
Fleet Equipment Co., Grand Rapids 9, 
Mich. The recorder makes it easy to main- 
tain accurate checks for carburetor and 
valve efficiency and mileage per gallon, 
the firm said. 





BRAKE-SERVICE SIGN—A _ five-foot, 
doubled-sided “A"-type brake-service sign 
for curbside advertising is offered by 
World Bestos, Box 233, New Castle, Ind. 

it is part of a kit that Giso includes a 
wall chart illustrating brake-service point- 
ers and listing over 100 trouble-shooting 
hints, the firm said. 

7 6. @ 
Barrel-Finishing Equipment 
Called Free of Vibration 


Vibration-free operation is 
claimed for a line of precision 
barrel-finishing equipment known 
as the Model 30 series manufac- 
tured by the Techline division, 
Wheelabrator Corp., 2400 Avenue 
V., Vicksburg, Mich. 

Other features include:. Molded 
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fiberglass safety gate which is 
corrosion-proof and lightweight for 
easy operation; full-opening doors 
on the cylinder for greater con- 
venience in loading, unloading and 
cleaning the cylinder; doors “super- 
sealed” by special cam locks which 
operate on only 90 degrees of turn, 
exerting high-compression pressure 
on the Neoprene door seals. 








DUAL CONTROLS—Portable Dual Con- 
trols, Inc., 5133 Grand River Ave., Detroit 
8, Mich., has announced its improved ser- 
ies of dual controls for driver training 
cars. Called the “100 Series,” the controls 
are designed to fit most makes of cars. 
Available for automatic and standard 
transmissions, the controls ore interchange- 
able from one make to another. 

- om * 





CAR-WASHING SYSTEM—Alemite Divi- 
sion, Stewart-Warner Corp., 1826 Diversey 
Pkwy., Chicago 14, Ill, is marketing a/| 
car-washing system that is said to require | 
no more work space than a conventional | 
lube bay. The Alemite “Spray-Kieen™ | 
system consists of a high-pressure, air- 
operated pump which delivers a stream 
of soapless chemical detergent through an 
atomizing nozzle onto the vehicle sur- 
faces. After the chemical is allowed to 
perform the “cleaning job," the second 
step is a hose-down with a spray of clear 
water, it is said. 

ee a 





REPAIR STAND—Several exclusive fea- 
tures are said to be incorporated into the 
Twin-Post repair stand introduced by Man- 
zel Division, Houdaille Industries, Inc., 315 
Babcock St., Buffalo 10, N. Y. Designed for 
servicing heavy truck engines, differentials 
and transmission the stand utilizes a 
heavy-duty outboard support. The fixed 
height of the support permits the load to 
pivot directly on the centerline of gravity. 
Infinite lateral positioning is provided by 
locking hand wheel clamps. A flexible 
mounting plate with two-inch splined shaft 
is built into the stand. Another feature is 
a contracting, hand-operated, brake-type 
infinite positioning lock. 


| to the monvfacturer, is mode 
| liquid and a cream. The portable hand- 





BRAKE SPRING TOOL — T-J Engineer- 
ing Co., 2860 Lincoln Ave., Chicago 13, 
ill., has announced its brake spring puller. 
Only one tool is required to remove and 
assemble brake spring on all automobiles, 
it is claimed, This tool does the job on 
the 1957 & 1958 Chrysler products center 


plane brakes. 
a 





HAND CLEANER — Hammons Products, 





Inc., Fort Wayne, Ind., has broadened its 
lines to include a water-soluble hand | 
cleaner and a portable bench-type liquid | 
metering dispenser for use where frequent | 
waterless woash-ups ore required on the 
job. The water-soluble cleanser, according 
in both a 


core station consists of a standard quart 
metering container mounted on an ano- 


dized aluminum stand. 
* . 








REPAIR KIT FOR JACKS—Jack-Pack Mfg. 
Co., 2115 N. Marianna Ave., Los Angeles 
32, Calif., has announced the Jack-Pack 
“Do-It-Yourself” repair kits for every make 
and model hydraulic jack. Each kit con- 
tains all the cups, packing, seals, gaskets, 
backup washers, valves and other parts 
necessary to restore most hydraulic jacks 
to operation, it is said. The kits will stop 
oil leaks, loss of pressure, load creeping, 
loss of full stroke and scored inefficient 
valves (new ones are in kit), it is claimed. 
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Auto License Cover 


Introduced by Rubbermaid 

A one-piece, snap-on plastic 
cover, sized to fit over standard li- 
cense plates (6”x12”), has been 
introduced by Rubbermaid, Inc., 
Wooster, O. The Kar License Kover 
is made of Butyrate, a nonyellow- 
ing, flexible, shockproof and corro- 


‘ 


EW PRODUCTS 


sion resistant clear plastic and is 
available with clear or colored bor- 
der of silver or gold, the firm said. 

Dealers are offered an introduc- 
tory assortment on a free display 
card for attaching to walls or win- 
dows, Rubbermaid said. The card 
contains 12 covers with complete 
color selections. 





CABLE RETURN—1ug-All Co., Haverford, | 
Pa., has announced a cable return crank 
attachment for all Lug-All portable winch- | 
hoists. This attachment is said to be | 


especially useful on the lLug-All “long | 
reach” models that cre equipped with 
20 or more feet of cable as it mokes| 


possible rapid return of the cable to the 
drum (under no load condition). The 
crank is detachable, an advantage when 
working in close quarters. Conversion kits 
are available for all Lug-Alls presently in| 
use so that they may be equipped with 
this new feoture, | 











SUPERCHARGER—Fox Products Co., 4720 
N. 18th St., Philadelphia 41, Pa., has an- 
nounced supercharger model 588 which 
can be used for 6, 8, 12, 16 and 24-volt 
batteries. Its output is 100 amps into 
6v batteries. 





LAMPS—Signal-Stat Corp., 523-539 Kent 
Ave., Brooklyn 11, N. Y., has announced 
its economy priced Cyclostat 21 series 
lamps. The lamps, available in both uni- 
versal mounting (No. 211) and bolt-type 
(No. 21XL) models, are approved and legal 
to serve all or any of the following func- 
tions: Stop light; tail light; license plate 
illuminator; Class A-type one directional 
signal. 





TOOL SET—A general purpose set of 
232 tools, including tool chest, drawer sec- 
tion and roll-cab, has been introduced by 
Snap-On Tools Corp., 8028 Twenty-eighth 
Ave., Kenosha, Wis. The set was developed 
for use by mechanics who service factory 


machines, gas or diesel engines, cars and 


trucks and material handling equipment. 
— a 





ECONOMY TIRE—Custom~ Aerolux, an 
economy-priced tire designed for the re- 
placement market, has been announced by 
Pennsylvania Tire Co., Mansfield, O. Of- 
fered in a range of 14- and 15-inch sizes, 
the Aerolux comes in a choice of rayon 
or nylon, whitewalls or black, tube-type or 
tubeless. 


ENAMELS—A line of car-matching colors 
in aerosol lacquer enamels for the 1957 
and 1958 Ford, Chevrolet and Plymouth 
cars has been introduced by Plasti-Kote, 
Inc., 9801 Harvard Ave., Cleveland, O. 
The Plasti-Kote aerosol paints are offered 
in 8 ounce cans with large overcaps 
painted with color identification of shade 
in the can and imprinted with stock num- 
ber and color. The lacquer enamels dry 
fast and can be used on any surface. 

oe 


Pittsburgh Plate’s Duracron 


Available in Three Series 


Duracron, Pittsburgh Plate Glass 
Co.'s thermosetting acrylic 
porcelain-like baking enamel, now 
is offered in three series made pos- 

(Continued from Page 4, Col, 1) 
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This new 4c black-and-white commemorative stamp was issued in a quantity of 120,000,000 Sept. 22 to honor journalism and freedom of the press. 


Le 












.= Po We r ...to get and print the truth... 


to protect the public interest...to serve a free community 


THE CHICAGO DAILY NEWS 


| 
f 
ox is the only Chicago paper in history 
a to win the coveted Pulitzer Prize for 
meritorious public service...and the 


: . *k 
News has won it twice! 


"In addition, eight individual Pulitzer Prizes have been 
awarded to members of the Daily News editorial staff 
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New Products 


(Continued from Page 38) 


sible through continued research 
and chemical modification of the 
resins, 

Added to the basic family of 
thermosetting acrylic resins, now 
known as Duracron Series 100, 
have been two new series, less 
costly and curable at lower baking 
temperatures. The new series are 
known as Duracron 200 and 300 
resins. 





TRAILER HITCH—A trailer hitch that fits 
oli makes and models of U. S. cars from 
1948 through 1958 has been introduced 
by Independent Iron Works, Eighth and 
Pine Sts., Oakland, Calif. The hitch handles 
trailers up to five tons in weight, the firm 
said. 





FIELD-STRENGTH METER—A _ portable 
field-strength meter has been announced 
by Simpson Electric Co., 5200 W. Kinzie 
St., Chicago 44, Ill. The calibrated Model 
498-A permits easier and more accurate 
indications for many applications, the firm 


said. 
> > > 


Chrome Refinisher 


“Touch ’n’ Chrome,” a refinishing 
kit, is offered by Yale Engineering 
Co., 900 N. Franklin, Chicago 10, 
Ti. It consists of a chrome cleaner 
and a powdered metal in a special 
base that reportedly “sets in sec- 
onds and polishes to a glowing 
luster.” 








STEAM CLEANER— The “Hot Shot" 
steam cleaner, designed for indoor clean- 
ing of machinery, equipment and factory 
work surfaces, is being marketed by Auto- 
matic Steam Products Corp., 140 W. 3ist 
St., New York, N. Y. The unit operates on 
electric power, comes in various sizes and 
is compact and sturdy, the firm said. 

oe oe 


Semi-Dull Luster Yarn 


Is Introduced by du Pont 


A semi-dull luster nylon yarn, 
called Type 280, for use in auto- 
motive upholstery fabrics, has been 
introduced by E. L duPont de 
Nemours & Co., Inc., Textile Fibers 


Dept., Nemours Building, Wilming- 
ton 98, Del. 


Type 280 will make possible many 
new styling effects, either when 
used alone or with bright and dull 
luster nylon yarns, the firm said. 

> * ca 


Freon Hose, Couplings 


A line of Freon 12 hose and re- 
usable couplings for air condition- 
ing and refrigeration systems has 
been introduced by Imperial Brass 
Mfg. Co., 6300 W. Howard St., Chi- 
cago 48, Ill. The hose is designed to 
operate satisfactorily in the tem- 
perature range of minus 20 degrees 
Fahrenheit to plus 250 degrees Fah- 
renheit, with recommended maxi- 
mum working pressure of 350 p.s.i. 


Hose is available in five sizes from | 


3/16” to %” I. D. 
a 


Liquid Lock Washer 


Threaded fasteners stay put per- 
manently when treated with Loctite, 


a liquid lock washer, according to| company says makes it possible to' has been introduced by the Auto- 





ELECTRICAL PARTS: 
ALL POPULAR 


Accurate Products, Inc., 135 N. 
Spring St., Indianapolis 2, Ind. The 
liquid plastic penetrates threaded 
joints and hardens automatically in 
the joint, the firm said. 





DRIVESHAFT BALANCER—Engineered to 
accommodate a length of 90 inches be- 
tween work supports, a machine to bal- 
ance all types of driveshafts has been in- 
| troduced by Bear Mfg. Co., 1949 ‘Thomas 
| St., Rock Island, Ill. Accessories include 
| master plates for flange-end yokes and 
| spline arbors for spline-end yokes. 

Ps ew 


Control Device Developed 


Baker Perkins, Inc., 1000 Hess, | 
Saginaw, Mich., has developed an| 


electrical control device which the 
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motive Products Department, 
Chemicals Division, Olin Mathieson 
Chemical Corp., 460 Park Ave., New 
York 22, N. Y. 


stop an overloaded electrical motor 
during the starting-load period. 


All-Purpose Thinner 


An all-purpose thinner to reduce 
regular lacquer and acrylic auto- 
motive finishes has been announced| _ 
by Martin-Senour Co., 2500 S.//¢ 
Senour Ave., Chicago, Ill, “Twin- 
Thin” will reduce all lacquers, 
acrylics and nitrocellulose acrylics 
and enable paint shops to cut in- 
ventories and increase profits, the 
firm said. 





ow 
Ice-Melting Material enente ouetn 
: Two fleet socket sets in 
National Asphalt Corp., Bulkley metric sizes have been introduced by ( 


Building, Cleveland 15, O., has an- 
nounced a rust-inhibited ice-melting 
material reputed to have 32 times 
greater thawing capacity than salt 
at 5 degrees Fahrenheit. Known as 
NACOR Melts-It, it is made in the 
form of small balls, slightly larger 
than BB shot. Melting is accomp- 
lished by exothermic action (inter- 
nal generation of heat). 
> > : 


Penens Tool Corp., Schiller Park, Ill. Fleet 
deluxe set No. 2408-M, above, (16 pieces, 
% inch drive) has eight metric sockets, 
six attachments, metal tool box. Fleet 
basic set No, 2407-M (11 pieces, % inch 
drive) has seven metric sockets and three 
attachments in metal tool box. 
* * * 


Engine Conditioner ‘ 


t |Offered by Coast Firm Sur 

Brake Fluid | Super Tune Engine Conditioner, _ 

A Puritan heavy-duty brake fluid| said to perform several functions the 
that won’t boil away at tempera-| vital to engine care and operation, = 
tures up to 300 degrees Fahrenheit|is being marketed by Super Seal oF 
(Continued on Page 41, Col. 3) we 
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SURVEYOR'S BODY—Designed specifically for surveying parties the Series P-A 
Surveyor Body's interior is said to be weathertight with three opening aluminum 
sash windows on each side to give superior visibility. There is a dome light and 
the roof is insulated with fiberglass and masonite lining. The body includes full 
compartmentation completely laid ovt for the storage of surveying instruments, 
r Seal equipment and supplies. Standard equipment includes a complete baggage rack 
with access folding steps and a safety tread diamond plate catwalk. Utility Body Co., 
1530 Wood St., Oakland 7, Calif. 
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New Products 


(Continued from Page 40) 


Products Co., 1235 Thirty-fifty Ave.,|; company’s Stereosonic line of 

Oakland 1, Calif. speakers are mounted on the dis- 
The firm said the product softens| Play and wired for live sound 

and removes carbon from inside | demonstration. 

the combustion chamber, around ee As 

rings and valves, removes any var-| WireCloth Samples 

nish, provides constant upper-| A sample kit, illustrating the 

engine lubrication and continual | wide range of wire cloth available 

cleansing action. for industrial applications, is avail- 

able from Michigan Wire Cloth 


* * * 
Resinous Tire Paint | Co., 2100 Howard St., Detroit 16, 
Mich. 


Skidrid, a resinous tire paint .. eS 
which is said to reduce skidding) . 
on icy pavements, is being mar-| Hose Clamp Packaging 
keted by Lee, Revere and Van| Wittek Mfg. Co., 4305-15 W. 
Buren Chemicals Co., 432 W. 70th) Twenty-Fourth Place, Chicago, IIl. 
Terrace, Kansas City 12H, Mo. | has introduced a colorful packag- 
* * * jing program for marketing its 


Speaker Display Provides | Sure-Tite automotive hose clamps 


with either collared or deep-slotted 
For Sound Demonstration | screws, 


Edward E. Gurian & Co., 2211 S.| Ae 
State St., Chicago 16, IIL, is offering 20-Amp Lighting System 
a display for the promotion of rear- A lightweight and flexible 20- 
seat radio speaker kits for all cars,|; ampere universal lighting system, 
convertibles and station wagons. designed for use in commercial 





41 


stores, store windows, showrooms, 
offices and public buildings, is an- 
nounced by BullDog Electric Prod- 
ucts Co., division of I-T-E Circuit 
Breaker Co., 7610 Jos. Campau, 
Detroit 32, Mich. 
* + * 
Grease in Spray Cans 

Acrolite Products, Inc., 108 Ash- 
land Ave., West Orange, N. J., is 
offering gear grease in pushbutton 
Aerosol cans. The lubricant forms 
a tacky surface within minutes 
after spraying, the company said. 





RECONDITIONING EQUIPMENT—Remote 


The most popular models of the! and industrial lighting as well as|cup spray equipment for interior recon-. 
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OM GENERAL MOTORS LEADS THE WAY—STARTING WITH Delc 


DELCO-REMY . 


Delco-Remy’s new expanded line of electrical system 
service parts makes headline news for jobbers, service 
outlets and customers alike. Now for the first time 
owners of all popular American cars can enjoy the 
quality and reliability of parts from Delco-Remy— 
world’s largest original equipment manufacturer of 
automotive electrical systems. 


One inventory, one supplier, one line! Stock Delco- 
Remy alone and you’re set to service all popular 
American makes: contact point sets, rotors and caps, 
generator brushes, regulators and coils. Get full 
details about this great new profit opportunity now 
from your United Motors Distributor. 






DIVISION OF GENERAL MOTORS + 


emmy ELECTRICAL SYSTEMS 


ANDERSON, INDIANA 


ditioning of used cars has been introduced 

| by DeVilbiss Co., Toledo 1, O. Both cloth 
and vinyl type upholstery can be renewed, 
with faded color restored; head and side 
linings refreshed, floor mats resurfaced and 
even trunk and engine compartments fresh- 
ened to new appecrance through use of 
DeVilbiss dyes and paints, it is said. 

The remote cup equipment, in which the 
gun is separated from the cup to allow far 
greater maneuverability as well as other 
advantages is said to be ideal for spray- 
ing interiors. 

a ae 





TRAILER HITCH BALL—Hitches, manvufac- 
tured by Draw-Tite Co., Belleville, Mich., 
ore available cadmium or chrome plated 
with 1%, 1% and 2-inch hitch balls. The 
company's trade name and ball size ap- 
pear on the hitch ball. 

o i. 








PARTS CABINET—Efficient stock control 
tand parts selection are said to be two of 
the advantages offered by the Service 
Parts Cabinet with clear vision doors of- 
| fered by Electric Auto-Lite Co., Toledo 1, 
©. Available to dealers through their 
Auto-Lite source of supply, this cabinet 
hos been specially developed for the 
small servite dealer. The cabinet is of 
welded steel construction measuring 25 
inches wide, 8 inches deep and 8 inches 
high. 








CRACK DETECTOR— U.S. Casting Re- 
pair Corp., 2500 E. York St., Philadelphia 
25, Pa., has developed a portable crack 
detector. Based upon the principle of 
magnetic particle inspection, the Seal-Lock 
magnetic crack detector will locate and 
outline any surface crack or fault on any 
ferrous casting, it is claimed, The unit 
will spot fine hair-line cracks that are 
invisible to the eye. Weighing 20 pounds, 
it can be operated from either a 110 A.C. 
line, 12V or six-volt battery. 


7,169,908 cars sold in’55...5,955,248 in '56.../5 


HOW MANY CARS WILL) 








Auto industry estimates for ’59 fluctuate from 4.5 to 6 million 
units. But of one thing you can be sure. . . 44% of all the con- 
sumer dollars spent on new cars in 1959 will come from house- 
holds that read an average issue of LIFE.* This is one reason 
why automobile advertisers continue to invest more dollars, buy 
more pages in LIFE than in any other magazine. 


Until LIFE, no magazine had ever sold six million 
copies in a single week. Now LIFE does it every week, 
a feat unique among general magazines. 


But LIFE is so sought after by reading Americans that 
an advertiser has a chance to reach additional millions 
of the big spending families in the U.S. every week. 


Here’s how it works. LIFE’s 6,000,000 copies find 
their way into 15,320,000 households. And a recent 
Politz Study indicates that an average issue of LIFE is 
read by 32,000,000 people. 


Proof that LIFE offers an automobile advertiser his 
best market lies in the buying record of LIFE-reading 
households. And by actual measurement, LIFE house- 
holds account for 44% of all dollars spent on new cars 
in the U. S.* (And that’s just the readership of an 
average issue.) 


But car advertisers want continuity of sales impres- 


ONLY a a: gives you so much 


sion, and LIFE delivers a quality audience in quantity. 


Over the course of 13 issues, LIFE is read in 
34,440,000 different households. (On the average, each 
of these households reads six issues out of 13.) And 
these households—70% of all U. S. households—ac- 
count for over 80% of total U.S. new-car expenditures. 


So much for the statistical analysis. Beyond these 
market dimensions, LIFE offers these other special 
selling advantages to an automobile advertiser. 


A CHANCE 
TO SHOW THE BEAUTY OF YOUR CAR 


LIFE’s superb reproduction gives you the BEAUTY 
you want—beauty that does full justice to the careful 
styling of your product. In LIFE your car looks its 
best. The gleam of the finish ... the texture of the 


fabric . . . the distinction of colors... the image-build- 
ing background —all this beauty comes through in 








..| 5,982,342 in 'S/7... 


KATIA 


.| YOU SELL NEXT YEAR? 





LIFE as in no other advertising medium. 

With styling the most important factor in the mind 
of today’s buyer, the reproduction you get in LIFE 
becomes a key factor in your choice of media. 


A CHANCE 
TO CHANGE TACTICS AND STRATEGY 


LIFE gives you the FLEXIBILITY you want. Your 
budget is not locked into an irrevocable commitment 
months in advance. The needs of your market — not 
a medium—should dictate your spending. 

In LIFE you can launch or bolster a national sales 
campaign or change strategy in just a week’s time. 

For LIFE offers a special 7-day fast-closing for black- 
and-white and two-color advertisements. You can even 
close a four-color ad in as little as 22 days. 

Only LIFE offers these special services, which enable 
advertisers to meet the demands of modern marketing. 

You can intensify your advertising in the weeks 
when automobile buying peaks up and be assured of a 
maximum audience. 


A CHANCE 
TO BE SEEN IN GOOD COMPANY 


LIFE gives your product the RESPECT you want. 
People value LIFE’s editorial content, have confidence 


in the magazine... pay to read it regularly. 


This confidence carries over to the advertising pages, 
adding an effective selling dimension to your message. 

And advertising in LIFE makes welcome reading. 
For here readers learn news of famous products of every 
conceivable sort, handsomely illustrated by some of 
America’s best artists and photographers. 


When you advertise in LIFE you are keeping com- 

pany with America’s finest companies. LIFE readers 
recognize—and freely concede—that the caliber of ad- 
vertising in LIFE over the years has had an important 
influence on how they live, what they buy and what 
they are going to buy. 
That’s the unique selling climate you share in the 
pages of LIFE. Bigness. Beauty. Flexibility. Respect. 
And a wealth of customers in the mood to buy. LIFE 
can give you all of these. 


*Source: LIFE’s Study of Consumer Expenditures, an analysis of $200 billion t 
y 2 pe 
by U. S. households for consumer goods and services in 1956, 





9 Rockefelier Piaza, New York 20, N. Y. 


h [selling power... So swiftly, so surely 

















BLITZ 
BATTERY CHARGERS 


Are Money Makers For Any Shop 


they are 


iced right and 
fuity guaranteed. 


because 


A complete 
line of 
chargers. 


Battery Wheeler 

Battery Charging 
Jumpers 

Battery Carriers 

Battery Power 
Units 

Trickle Chargers 

Stands 


Warning Signals 
Emer: 





BLITZ ELECTRIC CO., Inc. 


5718 Wentworth Ave., 


R CUSTOMERS CAN TELL THE 


Maa 


... when they change to WoLr’s 
Heap. And it’s an important dif- 
ference to them. It’s an important 
difference to you, too, because 
satisfied customers keep coming 
back for more. Be sure to stock, 
display and sell Wotr’s Heap, 
100% Pure Pennsylvania—the 
superior premium quality motor 
oil that makes the difference. 


@ Lower oil consumption 

@ Smoother engine performance 
@ Satisfied customers 

@ Greater profits 





Rolling Wheels— 


One fact that never escapes 
us is that a contented customer 







is the key to 
an automobile 
dealer's suc- 
cess. And we 
to keep all 





















YOUR 
PICTURE 
HERE 


BUICK 
DEALERS 


Build Prestige, Sales, Service 
with “ROLLING WHEELS” 


Newspaper Advertising Column 
written for quality dealers to 
use over their own names by 


MARTIN H. BURY 


author of the best-selling “bible” 
“The Automobile Dealer” . . and 
Penna.’s Leading Buick Dealer 


SEND COUPON TODAY! 
A. M. BEITLER + ADVERTISING 
Syndicating Rolling Wheels 
1912 Delancey Place, Philadelphia 3, Pa. 


Send me samples, rates for exclusive use of 
Rolling Wheels Advertising Column over my 
name in my local newspaper. 


Fast & Slow. 
6 & 12 Volts. 


gency 
Starting Cables 
Write today for 


new catalog, 
prices and details. 


Chicege 21, Mi. 
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Powerplants are 100 Pounds Lighter oi» 


2 New Engines for ’59 Chrysler 


What's New: 


New engines . . . swivel seats 
. » » redesigned grille, rear and 
roof . . . low-pressure tires . 
electronic rear-view mirror and 
headlight dimmer .. . foam- 
cushioned seats . . . pushbutton 
heater ... air suspension .. . 
Windsor convertible . . . power 
brakes standard on Saratoga and 
New Yorker. 

> = = 
— = dealers will greet 
the ’59 model year Oct. 24 when 
they put their new offerings on dis- 
play in showrooms across the 
country. 

The cars have new engines, a 
two-section roof and several fea- 
tures designed to increase driver 
and passenger comfort. The grille 
and the rear end have been re- 
styled, and the side trim is new. 

The new Golden Lion engines 
develop 305 horsepower in Windsor 
models, 325 in the Saratogas and 
350 in the New Yorkers. They are 
about 100 pounds lighter than the 
68 units. 

The weight reduction is the result 
of an in-line valve arrangement 
which permits use of a single rocker 
shaft and a lighter, more-compact 


cylinder head. | 
> > > 

T HE Windsor-Saratoga power! 

plant displaces 383 cubic inches, | 

and the New Yorker engine is a/| 

413-cubic-inch unit. Compression | 











ratio is 10 to 1 in each case. | 
Horsepower rises to 380 on the) 
300-E which has dual four-barrel 
carburetion. 
All models have a new grille 


and a massive wraparound front 
bumper. Parking and turn-signal 
lights have been integrated with 
the dual headlamps. Side trim is 


new and differs slightly from |wagons, convertibles and cars 


series to series. 
The new rear quarter panels 


terminate in a notched tail light| for ’59: 


treatment. 

All models except the 300-E have 
a new roof which is styled in two 
sections separated by a stainless- 
steel band. In two-tone models, the 
roof sections will be painted differ- 


x 14) and 10.40 x 14 on New Yorkers 
(in place of 9.00 x 14). 

The super-soft tires may be or- 
dered on all models except station 


equipped with air suspension. 
Here is Chrysler’s model lineup 


Windsor—four-door sedan, four- 
door hardtop, two-door hardtop, 
convertible, four-door two-seat 
station wagon and four-door 
three-seat station wagon. 


Saratoga—four-door sedan, four- 


ent colors. The shape of hardtop| door hardtop and two-door hardtop. 


roofs has been changed to provide 
more room for passengers. 
> > > 


EVENTEEN models will 


New Yorker—four-door sedan, 
four-door hardtop, two-door hard- 
top, convertible, four-door two-seat 


be| station wagon and four-door three- 


available, including the 300-E| seat station wagon. 


hardtop and convertible. New to 


300-E—two-door hardtop and con- 


the line this year is a Windsor| vertible. 


convertible. Dealers reportedly 
asked the factory to give them a 
less-expensive soft-top than the 
New Yorker which was the only 
convertible offered in ’58. 

Power brakes have been added 
to the standard-equipment list in 
the Saratoga and New Yorker 
series, joining automatic transmis- 
sion and power steering which were 


standard last year. These three| * 


items also are standard on 300-E 
models. 


Air suspension for the rear 
wheels is available this year, and 


heaters and air conditioners are | 
controlled by pushbuttons on the | 


instrument panel. 

Swivel front seats are standard 
on 300-E models and are optional 
on all others except station wagons. 


Chrysler Saratoga Sedan— 











Chrysler Preview— 


A peek at the 1959 Chrysler is revealed 
by Clare E. Briggs, Chrysler and Imperial 
general manager. Briggs has shown 1959 
Chryslers and Imperials to dealers in a 
traveling Broadway show which has ap- 
peared in seven cities. In addition, the 


division is previewing the cars for soles- 
men in a series of 47 meetings. 





New Golden Lion engines develop 325 horsepower in Saratoga models, 305 in 


When the front door is opened, the Windsors and 350 in New Yorkers. Other new features include swivel front seats, 
seat is unlatched by lifting a lever pushbutton heater controls and electronic rear-view mirrors. Automatic transmission, 
: power steering and power brakes are standard on all series except the Windsor. 


on the seat frame. 





Americans Want 


More Luxury in 


Cars, Briggs Says 


CHICAGO.—C. E. Briggs, Chrysler 
division general manager, is con- 
vinced that the American people are 
willing to pay for higher standards 
of motoring and will spend an in- 
creasingly larger proportion of 
their total income on automobiles. 

He expressed this belief last week 
at a preview of '59 Chrysler and 
Imperial models for dealers of the 
Chicago and Minneapolis regions. 

Briggs said that even in 1958, 
with industry sales down and im- 
ports of small European cars on 
the increase, the important overall 
trend has been toward more luxury, 
convenience and extra comfort fea- 
tures on cars ordered by dealers. 

“We are building more of our 
cars with such extras as air condi- 
tioning, Auto-Pilot and optional 
power assists,” Briggs said. “We 
are doing this because that is the 
way people are buying cars in the 
Chrysler and Imperial field. 

“We find it hard to believe, as 
some are suggesting, that the Amer- 
ican people are in a mood to accept 
lesser standards of motoring com- 
fort and convenience. 

“All of our experience, including 
our experience this year, suggests 
that the opposite is true. People are 
insisting on comfort and conveni- 
ence features that did not even 
exist a few years ago.” 

As an example of the trend, 
Briggs cited Auto-Pilot, a device 
which permits automatic control of 
car speed. It enables a driver to 
remove his foot from the acceler- 
ator pedal on long trips. 





Chrysler put it into production}, 


last April and equipped about 10 
percent of cars with it. Briggs said 
it now looks as though about 35 
percent of all 1959 Imperials and 
20 percent of all 1959 Chryslers will 
have it. 





Battery Firm Opens 
New Research Center 


PHILADELPHIA.—A new re- 
search center has been opened in 
Yardley, Pa. by Electric Storage 
Battery Co. 

The move is part of company 
plans to concentrate and expand its 
research effort. Current projects in- 
clude work on hermetically sealed 
storage battery cells, which will 
never need watering, as well as 
studies of various energy cells, in- 
cluding chemical fuel cells. 


The seat swings forward auto- 
matically, away from the center of 
the car. The driver or passenger 
sits down, twists slightly and the 
seat swings into position, latching 
automatically. 

> > > 
OR the first time, all front seats 
are cushioned with 2% inches of 
foam rubber, and rear seats are) 
covered with more than two inches 
of foam. The foam-cushioned rear 
seat is an extra-cost item on Wind- 
sor models. | 


Another option is an electronic 
rear-view mirror which is said to | 
eliminate glare from the head- 
lights of following vehicles. It is 
a double mirror with one surface | 
offering a bright reflection and | 
the other a dim reflection. 

Inside the mirror housing, a light- | 

sensitive cell checks the amount of 
light being reflected into the | 
driver's eyes. When the light 
reaches a pre-set intensity, the cell 
sends enough current into an am-| 
plifier to activate an electromagnet | 





Conquests of Louisville Firm... 





Putting Dodge on the Map 


LOUISVILLE, Ky.—Because Will 
Carr can sell to owners of competi- 
tive makes, O’Daniel Motors, Inc. 
(Dodge), has rolled up a mark for 
other Dodge deal- 
ers to shoot at — 
61.5 percent in 
conquest sales. 

Carr is sales 
manager for 
O’Daniel Motors, 
which opened in 
January, 1956, 
and has been 
climbing toward 
the 100-car-per- 
month class. 

Cart 0’ Daniel Eight new-car 
salesmen and three others on part 
time form Carr’s sales force. All are 


> 





which snaps the mirror into “dim”| graduates of the Chrysler Training 


position. 

When the bright light has de- 
creased to a negligible point, the 
bright reflecting mirror snaps back 
into alignment with the eyes. 

> . > 
VAILABLE on many models are 
super-soft tires which carry 
only 16 pounds of air per square 
inch. These tires are 9.20 x 14 on 
Windsors (r@Placing 8.00 x 14); 9.80 
x 14 on Saratogas (instead of 8.50 





Smith Retires— 


S. Gordon Smith, left, vice-president 
and head of Detroit division, Universal 
CIT Credit Corp., accepts congratulations 
and good wishes from CIT President Alan 
G. Rude at a luncheon in New York mark- 
ing Smith's retirement at 65. Smith has 
been with the firm since 1931. 


‘ 


Center sales course. 

All members of the management 
team, including Carl O’Daniel, 
president, and his brother, Tom, 
also are graduates of CTC in De-| 
troit. | 

After institution of a “planned | 
management program” based on) 
principles taught at CTC, sales 
jumped 25 cars to 66 units and 
reached 73 the following month, 
said Carl O’Daniel. 

The surge continued with one 
salesman, Jim Burch, racking up 
12 sales in the first 10-day period 
out of a 53-car total, O’Daniel 
added. 

Seventy-two sales were to owners 
of other makes, which figures out 
to 61.5 percent conquest, O’Daniel 
said. 

When a car is sold, a colored 
pin is placed on a map of Louis- 
ville. The color denotes a particu- 
lar salesman. Then delivery boys 
flood the area with handbills, and 
the salesman begins calling on the 
new owner’s neighbors. 

As a result, the block in which 
the first pin appears soon takes on 
the appearance of a war map as 
other cars are sold. In some cases 
whole areas are blanketed. Other 
salesmen go to work on adjacent 
areas, preceded by squads of boys 
with handbills. 

Each 10 days a progress meeting 
reviews what has been accom- 
plished, reaffirms goals or sets new 
ones. Liberal bonuses and incentive 


plans are discussed and put into 
operation, O’Daniel said. 


He said the September bonus plan 
provided the following: 


New-car salesmen: $100 for reach- 
ing monthly objective, $100 for 
selling the greatest number of units, 
$25 for highest gross profit deal in 
each 10-day period, $5 for each unit 
sold for reaching 10-day objective, 
$10 for each unit sold for reaching 
10-day objective plus one additional. 

Used-car salesmen: $100 for 
greatest number of units during 
month, $50 for reaching monthly 
gross profit objective, $50 for reach- 
ing monthly number of units ob- 
jective, $25 highest gross profit deal, 
each 10-day period, $3 each unit 
sold for reaching 10-day objective, 
$6 each unit sold for reaching 10- 
day objective plus one additional. 

Trucks: 50 percent of gross profit. 


U. S. Judge Rules 
Ford Infringed 


On Inco Patent 


NEW YORK.—A Federal district 
judge has ruled that Ford Motor 
Co. and Caswell Motor Co., a Ford 
dealership, infringed upon a patent 
owned by International Nickel Co. 

The patent involves an alloy 
called Nodular iron which is used 
in making crankshafts. 

Ford was charged with infring- 
ing by manufacturing and selling 
the crankshafts, while Caswell was 
accused of infringing by using and 
selling Ford cars equipped with 
them. 

Both Ford and Caswell were en- 
joined from further acts of in- 
fringement. Judge Irving R. Kauf- 
man directed that an accounting for 
damages be computed from Aug. 11, 
1952, for Ford and from Aug. 14, 
1952, for Caswell. 

Judge Kaufman’s decision upheld 
the finding of Special Master Simon 
Rifkind last February. 


Ford Slates Art Festival 


DEARBORN.—The Second Ford 
Employes. International Art Festival 
will be held at. the Ford Rotunda 
here next April, according to Tom 
Lilley, general manager of the Ford 
International division. 
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Bh | oe SCIENTIFICALLY SAFE 


FOR NEW ACRYLIC FINISHES! 


Extensive laboratory tests have proven conclusively that Blue 
Coral is completely compatible with new acrylic finishes. More 
than this, a Blue Coral Treatment greatly enhances the beauty 
and brilliance of the original factory finish. Colors become 
richer, deeper and that sparkling showroom look lasts longer 
. . . every inch of the car is protected against the relentless 
ravages of road wear. Yes, for cars of yesterday, today and 
tomorrow there is no substitute for the scientifically proven 
Blue Coral Treatment. 


© —H.D.T. COMPANY FACTORS, INC 


H. D. T. COMPANY FACTORS, INC. Creators of the Blue Coral Treatment WHITE PLAINS, NEW YORK 











(Copyright, 1958, ‘by Automotive News) 


_ ROMEO—Glulietta—Spider, $3,- 
298; Super Spider, $3,686; Sprint Cpe., 

$3,784; Veloce Cpe., $4,194. 1900 Sertes - 
Super Sprint Cpe., $5,883. 2000 Series— 
4-dr, sed., $4,994; Spider roadster conv., 
$4,982. 

ARNOLT-BRISTOL—(Prices are F.O.B. 
Chicago)—Competition, $3,995; Bolide, $4,- 
245; Deluxe, $4,995. 

ASTON-MARTIN—DB24 Mark III cpe., 
$7,550; conv., $8,190. 

AUSTIN—A-35 Deluxe 2-dr. sed., $1,- 
557; A-55 Deluxe 4-dr. sed., $2,214. 
(Heater standard.) 

AUSTIN-HEALEY — Sprite — roadster, 
$1,795. 100-Six—conv., $3,087; Deluxe 
conv., $3,389. (Heater standard on De- 


AUTO UNION—‘‘1000" cpe. deluxe, $2,- 
495. (Heater standard.) 

BENTLEY—Series S — Standard Steel 
Saloon, $13,450. (Automatic transmission, 
power steering, power brakes standard.) 
Other models are custom-built and vary 
considerably in price. 

BERKELEY — 325-c.c. roadster, $1,595 
in New York ($1,695 in Los Angeles, West 
Coast is principal entry point). 

BMW — Model 502/3.2 — $6,198; Model 
5603/8, $9,292. 

BMW ISETTA 300 —sunroof, $1,048; 
cabriolet, $1,098. BMW (lIsetta) 600—5- 
pass. sed., $1,398; sunroof sed., $1,487. 
(Heater standard on all models.) 

BORGWARD—iIsabelia—2-dr. sed., $2,- 
495; stat. wag., $2,685; Touring Sport. 
$2,845; Touring Sport Coupe, $3,750. 

CITROEN—2CV 4-dr. sunroof sed., $1,- 
208 (centrifugal clutch). ID-19—4-dr. sed., 
$2,795 (air suspension). DS-19—4-dr. sed.. 
— . (Ale suspension, heater, power 

power steering, sutomatic clutch 
neare on DS-19). 

DATSUN—4-dr. sed., $1,799. 

DKW —4-dr. sed., $2.395; 2-dr. sed., $1,- 
995; 2-dr. hardtop, $2,195; stat. wag., $2.- 
495. (Heater standard on all models. 5 

FACEL-VEGA — 2-dr. hardtop, $9,750; 
Excellence 4-dr. hardtop, $12,800. (Aute- 
matic transmission, power brakes, power 
windows, radio, beater are standard.) 

FERRARI—“‘250 Granturismo’’— Coupe, 
$12,000; 2-dr. Berlinetta (light car), $12,- 
000; Conv., $14,000. “250 Califernia’’— 


Conv., $12,000. 

FIAT—600 Series—2-dr. sunroof, $1,- 
098. 600 Series—4-dr. stat. wag.. $1,595; 
2-dr. sed., ig conv., $1,360. 1100 
Sertes—4-dr. $1,683; 4-ar. stat, wag.. 
$2,069. 1200 Statens Luce 4-dr. sed., 


(Engiand)— 2- 
dr.. sed., $1,442; deluxe 2-dr. sed, $1,- 
539. 4-dr. sed., $1,495; 


conv., $2,351; 4-dr. stat. wag., $2,750. 
-dr. sed., =: conv., $2,552; 
4-dr. stat. wag., $2,923 . Zodine—4-dr. sed., 

365; conv., $2,843; 4-dr. stat. wag.. 

127. Thames 800—Estate Bus, $2,411. 

GOGGOMOBIL—-400 sed., $1,160; Florida 
Sunroof deluxe, $1,280; Step-In Van, $1,- 
460; Coupe de Ville, $1,560. (Heater stand- 
ard on all models.) 

GOLIATH—1100 Series — Standard busi- 
mess sed., $1,995; Se 2-dr, sed., $2,- 
on aoe Custom conv., $2,395; Custom 2-dr. 
— $2,287.80: * Empress Deluxe 2-dr. 

32.281. 14; Tiger sport cpe., $2,834.98. 
‘Guenter standard on Empress, Tiger and 


HILLMAN—4-dr. Special sed., $1,699; 
4-dr. Deluxe sed., $1,849; conv., $2,099; 
2-dr. stat. wag. (Husky), $1,639; 4-dr. 
stat. wag. (Minx), $2,299. 

JAGUAR—Mark VinI—4-ar. sed. (over- 
drive and power steering), $5,750; 4-dr. 
sed. (automatic transmission and power 
steering), $5,835. 3.4 Liter Sedan— (over- 
drive and disk brakes), $4,542.50; (auto- 
matic transmission and disk brakes) %.,- 
642.50. XK-150—cpe., $4,475; cpe. (auto- 
matic transmission), $4,725; conv., $4,595; 
conv. (automatic transmission), $4,845; 
roadster, $4,495; roadster (overdrive), $4,- 

roadster transmission 


660; (automatic ). 
$4,745; ‘‘S” roadster (overdrive), $5,095. 
‘CIA — Appia —4-dr. sed., 298 ; 


. sed., $7,460 

LLOYD—600 Series—2-dr. sed., $1,395; 
2-dr. sunroof sed., $1,445; conv., $1,510; 
2-dr. 4-passenger stat. wag., $1,445; 2-dr. 
4-passenger sunroof stat. wag., $1,500; 
2-dr. 6-passenger stat. wag., $1,665; 2-dr. 
6-passenger sunroof stat. wag., $1,730; 
2-dr. 6-passenger stat. wag. (long wheel- 
base), $1,770; 2-dr. 6-passenger sunroof 
stat. wag. (long wheelbase), $1,850. 


Port-of-Entry Prices 
On Imported Cars 
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MAICO—700 Sport—2-dr. sed., $1,845. 
MERCEDES-BENZ—130 4-dr. sed., $3,- 
240; 180-D 4-dr. sed, (diesel engine), 
$3,517; 190 4 dr sed., $3,431; 190-SL road- 
ster, $5,020 190-SiL epe., $5,232 (with 
removable hard or soft top, $5,416); 219 
4-dr sed., $3,823; 220-8 4-dr. sed., er: 
220-S conv., $7,641; 300-0 4- dr. sed., 


’ “- 
hardtop, $10,418; 300-SL sundeter, $10,928: 
300-SO© conv. or roadster, $12,272, (Power 
brakes standard on 219 sed.; sutomatic 
transmission standard on 300-C sed, and 
300-D hardtop.) 

METROPOLITAN — 2-dr, hardtop, $1,- 
626.10; conv., $1,650.10, 

MG—MG “A’’—roadster (disk wheels), 
$2,462; roadster (wire wheels), $2,546 
cpe. (disk wheels), $2,695; cpe. (wire 
wheels), $2,785. Magnette—4-dr. sed., $2,- 
740. (Heater standard on Magnette.) 

MORETTI—750 Coupe, $2,495; Super 
Panoramica Sedan, $2,495; four or five- 


passenger station wagon, $2,580; six or) 
seven-passenger station wagon, $2,664; 1200 | 


Spider conv., $4,348. 
MORGAN—‘‘Plus Four’ cpe., $2,855. 
MORRIS 1000—Standard_{- ar. sed., $1,- 
678; 2-dr. sed., $1,495; conv., $1,574; '2-dr. 


stat. wag., $1,798. Deluxe—4- dr. sed., $1,-| 


757.95; 2-dr. sed., $1,638.95; conv. 


$1, 
675.95; 2-dr. stat. wag., $1,864.95. (Heater | top, 
Special : — 4-dr. 


standard on Deluxe models.) 


NSU PRINZ—2-dr. sed., $1,398. (Heater 
standard.) 

OPEL, — Rekord — 2-dr. sed., $1,957.50. 
Caravan—2-dr. stat. wag., $2,370. (Heater 
standard on both models.) 

PANHARD — 4-dr. deluxe sed., $1,995. 
(Heater standard.) 

PEUGEOT — 403 — 4-dr. sunroof sed., 
$2,175. 

PORSCHE — Speedster — 70 horsepower, 
$3,215: 88 horsepower, $3,615; 115-125 
horsepower (Carrera), $5,215. COoupe—70 
horsepower, $3,665; 88 horsepower, $4,115: 
115-125 horsepower (Carrera), $5,665. 
Hardtep—70 horsepower, $3,830; 88 horse- 
power, $4,280; 115 horsepower (Carrera), 


88 horsepower, $4,365; 115 horsepower 
(Carrera), $5,915. 

RENAULT —4CV 4-dr. sed.. $1,345; 
Dauphine 4-dr. sed., $1,645. (Heater stand- 
ard on both models.) 


RILEY—1.5 sed., $2,316, (Heater stand- | 


ard.) 

ROVER—90 4-dr. sed., $3,295; 1058 4- 
dr, sed., $3,625 (overdrive); 105R 4-dr. 
sed., $3,765 (automatic transmission and 
overdrive); 105R deluxe 4-dr. sed., $3,865 
(automatic transmission and overdrive). 
(Heater standard on all models.) 


ROLLS-ROYCE—Sliver Cloud— Standard 
Steel Saloon, $13,750. ‘(Automatic trans- 
mission, power steering, power brakes 
standard.) Other models are custom-built 
and vary considerably in price. 


sed. (automatic clutch), $1,995; 2-dr. sun- | 
roof sed., $2,019; 2-dr. “sunroof sed. (auto-| 
matic clutch), $2,119. Granturisme 750—)| 
2-dr. sed., $2,568. (Mester standard on all) 
models. ) 

SIMCA—<Aronde Series — Deluxe 4-dr. 
sed., $1,645; Elysee 4-dr. sed., $1,745; 
Montihery 4-dr. sed., $1,810; Grand 
Large 2-dr. hardtop, $1,980; Grand Large | 
Special, $2,030; Chatelaine 2-dr. stat. wag., | 
$1,875; Plein Ciel sport cpe. $2,795; | 
Oceane conv., $2,995. Vedette vi Series —_ 
Trianon 4-dr. sed., $1,999; Versailles 4-dr. 
sed., $2,199. (Heater standard on Plein | 
Ciel and Oceane.) 

SKODA—S-440 deluxe sed., $1,686; 8S- 
445 deluxe sed., $1,787; 88-450 sports) 
conv., $2,395; VSS Italia conv., $2,985; / 
VSS Italia hardtop, $3,085. (Heater stand-| 
ard on all models.) 

SUNBEAM—Rapier—2-dr. hardtop, $2,- 
499; conv., $2,649. | 

TAUNUS — Standard—4-dr. sed., $2,- 


$2,225. Deluxe—4-dr. sed., $2,254.50; 2-dr. | 
sed., $2,162.50; Combi-wagon, $2,371. | 

TEMPO — Matador — 12- -passenger stat. | 
wag., $2,575; 9-pass. stat. wag., $2,495; | 
6-pass. stat. wag., $2,425. (Heater stand- 
ard.) 

TOYVOPET — Crown 4-dr. sed., $2,222. 
(Los Angeles port-of-entry price.) 

TRIUMPH—4-dr. sed., $1,699; 4-dr. stat. 
wag., $1,899. TR-3 (sports cars)—dsofttop, 





standard models. 

VOLKSWAGEN-2-dr. sed., $1,545; 2- 
dr. sunroof, $1,625; conv., $2,045; Kombi 
(8-pass.), $2,020; stat. wag., $2,120; de- 
luxe stat. wag., $2,576; deluxe camper, 
$2,737. Karmann Se wees conv., 
$2,725. (Heater standard models.) 

VOLVO—2-dr. sed., $2,238.53" | 2-dr. stat. 
wag., $2,490. (Heater standard on beth 
models.) 

WARTBURG—Standard 4-dr. sed., $1,- 
688; deluxe 4-dr. sed., $1,799; coupe, $2,- 
199; sport coupe, $2,799; conv., $2,099; 
2-dr. stat. wag., $1,898; 4-dr. stat. wag., 
$2,085. 


. hardtop, $2,849; conv., 


hardtop, $3,447; conv., 
. . Electra — 4-dr. 
hardtop, $3,963; 2-dr. 
, $3,818. Electra 225—4-dr. Riviera sed. 
$4,300; 4-dr. hardtop, 
. (Twin-tarbine Dyna- 
standard on Invicta, Electra and 
Power steering and power 
brakes standard on Electra and Electra 


(6-window hardtop), 


Electra 225. 


CADILLAC — Sixty Two—4-dr. 
» ; 4-dr. hardtop (4-win- 
, $5,080; 2-dr. hardtop, $4,892; conv., 
| $5,455; Sedan de Ville 4-dr. 
, $5,498; Sedan de Ville 4-dr. hard- 
$5,498; Coupe de Ville 2- 
Eldorado— Brougham 
4-dr. aaa. $13,075; Seville 2-dr. hard- 
Biarritz conv., 
hardtop, $6,233, 
Matic, power steering, power brakes stand- 

ard on all models). 

OLDSMOBILE—Series 88—4-dr. sed., $2,- 
902; 2-dr. sed., $2,837; 
hardtop, $2,958; . 
| 4-dr. 2-seat stat. wag., $3,365. Super 88— 
hardtop, $3,405; 
., $3,595; 4-dr. 
$3,669. Series 98—4-dr. 
hardtop, $4,162; 


| top (4-window), 
hardtop, $5,252. 


hardtop, $3,328; 


hardtop, "$2, 768; conv., 
wag., $3,101; 
be $3,209. Star Chief—4-dr. 
005; 2-dr. sed., $2,934; 
138. Bonneville—4-dr. hardtop, $3,333; 2-dr. 
hardtop, $3,257; conv., 


. wag., $2,145. 


2-seat 


4-dr. sed.. $2,587; 4-dr. 
- . Custeom—4-dr. 

hardtop, $2,822; 
SAAB—“‘93B"’—2-dr. sed., $1,895; 2-dr. | $3,026; 


1958 MODELS 


CHEVROLET (Prices are for six- 


The following prices include the sug- 
gested base factory list prices, Federal 
excise tax amounts and suggested dealer 
delivery-and-handling 
cluded are variable items passed on to 
the retail buyer, such as State and local 
transportation charges and op- 
tional equipment. 

(Copyright, 1958, by Automotive News) 


1959 MODELS 
BUICK—LeSabre—4-dr. 


Not 


$2,804; 2- 
$2,925; 
$3,129; 4-dr. 
. Invieta—4-dr. 
hardtop, $3,515; 2-dr. 
$3,620; 4-dr. 2-seat 
sed., 
hard- 


hardtop 


hardtop 


Sixty 
< Hydra- | 


4-dr. hardtop, $3,- 
$3,286; 


, $2,704; 
hardtop, $2,844; 
$3,080; 4-dr. 
4-dr. 3-seat stat. 
sed., ° 
4-dr. hardtop, $3,- 


$3,478; 4-dr. 2-seat 


RAM BLER—American—2-dr. Deluxe sed., 
35; Super sed., $1,920; 2-dr. 
|} seat Deluxe stat. wag., $2,060; 2-dr. 2-seat 
Deluxe Six—4-dr. 
sed., $2,098. Super Six—4-dr. sed., $2,268; 
hardtop, $2,343; . 
wag., $2,562. Custom Six—4-dr. . 
: . 2-seat stat. wag., $2,677. Rebel 
V-3—Super—4-dr. sed., $2,398; 4-dr. 
stat. wag., $2,692; Custom—4-dr. sed., $2,- 
2-seat 
Ambassador—Super _ 
2-seat stat. wag., 
4-dr. 
wag., 
wag., 


sed., 


2-seat 


2-seat Brookwood, 


sed., $3,818; 


wag., $3,408. 
177.50; conv., 


2-dr. 
2 (Hydra- 
Matic, power steering, power brakes stand- | 
ard on Series 98.) 


PONTIAC—C© atalina 4-dr. 





stat. 


sed., 


4-dr. 


wag., 
4-dr. 


top, $2,889.50; conv., 
seat stat. wag., $3,266; 4-dr. 3-seat stat. 
Firedome—4-dr. sed., $3,085; 
4-dr. hardtop, $3,234.50; 2-dr,. hardtop, $3,- 
$3,488.50. Fireflite — 4-dr. 
sed., $3,582.50; 4-dr. hardtop, $3,731; 2-dr. 
hardtop, $3,675; conv., $3,972; 4-dr. 2-seat 
stat, wag., $4,030; 4-dr. 3-seat stat. wag., 
$4,172. Adventarer—2-dr. 


Fireflite and Adventurer. 
standard on Adventurer.) 
DODGE — Coronet Six — 4-dr. 
529.50; 2-dr. sed., $2,448.75; 2-dr. hardtop, 
$2,571.50. Coronet V-8—4-dr. sed., $2,637; 
2-dr. sed., $2,556.25; 4-dr. hardtop, $2,764; 
$2,941.50. 
hardtop, 
$2,854. COustom 
4-dr. hardtop, 
$3,298. 
hardtop, $3,245.25. 
2-seat Suburban, 
2-seat Sierra, $3,034.75; 
4-dr. 3-seat Sierra, $3,176.25; 4-dr. 2-seat 
Custom Sierra, $3,212.25; 4-dr. 3-seat Cus- 
tom Sierra, $3,354.25. 
EDSEL—Ranger—4-dr. 
sed., $2,519; 


$2,679; 
-. $2,797; 
hardtop, 


4-dr. 
hardtop, 
top, $2,805; conv., , 
2-dr. 


$3,801. 


4-dr. 
2-seat, 


$2, 221; 


2-dr, sed., 
$2,013, Biscayne — 4-dr. 
$2,236. Bel Atr— 
4-dr. sed., $2,440; 2-dr, sed., $2,386; 4-dr. 
hardtop, $2,511; 2-dr. hardtop, $2,447; 2-dr. 
Impala hardtop, $2,586; Impala conv., $2,- 
734, Station Wagons—2-dr. 
$2,413; 4-dr. 2-seat Yeoman. $2,467; 4-dr. 
$2,571; 4-dr. 3-seat 
» 2-seat Nomad, 
. Corvette — hardtop cpe. or conv. 


SLER — Windsor —4-dr. sed., $3,- 
129; 4-dr. hardtop, $3,279; 2-dr. 
$3,214; 4-dr. 2-seat stat. wag., $3,616; 4- 
$3,803. Saratoga— 
hardtop, $3,955; 
hardtop, $3,878. New Yorker—4-dr. 
sed., $4,295; 4-dr. hardtop, $4,403.50; 2-dr. 
$4,346.50; conv., 
2-seat stat. wag., $4,868; 4-dr. 3-seat stat. 
wag., $5,083. 300-D—2-dr. hardtop, $5,173; 
conv., $5,603. (TorqueFlite and power steer- 
ing standard on Saratoga, 
300-D. Power brakes standard on 300-D.) 
CONTINENTAL—4-ar. 
hardtop, $6,072; 2-dr. hardtop, $5,825; 
283. ( Drive, power 
ing, ‘power brakes standard on all models.) 
DeSOTO — Firesweep — 4-dr. 
hardtop, $2,953; 2-dr. hard- 
$3,218.50: 


2-seat Yeoman, 


$4,760.50; 4-dr. 


New Yorker and 


sed., 


hardtop, $4,071; 
(TorqueFliite standard on 
Power brakes 


sed., $2,- 


conv., 
4-dr. 


-, $3, 
$3,142; 2-dr. hardtop, $3,071; conv., 
Lancer—2-dr. 
Station Wagons—2-dr. 


hardtop, 
Clitation—4-dr. hardtop, $3,615; te oa 
top, $3,535; conv., Station Wi 

Roundup —2- dr. '2-seat, $2,876. Villager 
2-seat, $2,933; 
Bermuda—4-dr. 


3-seat, 
$3,190; 
(Automatic transmission 
standard on Corsair and Citation.) 

FORD (Prices are for six-cylinder 
models. For V-8s add: $107 for station 
wagons, Fairlane sedans and Fairlane 500 
sedans and hardtops; $123 for Fairlane 
hardtops; $137 for Custom 300.) 
. Sed., $2,109; 2-dr. sed., $2,055; 
a = $1,967. 
4-dr. 


cylinder models, For V-8s, add $107.) Del- 
ray—4-dr. sed., $2,155; 


, $2,290; 2-dr. 


$2,101; 





Current Prices on VU. S. Cars 


$2,418.73; 


lane 
$2,373.72; 
hardtop, $2,434.72; 
tractable hardtop 
162.69. Station Wagons 
Ranch Wagon, $2,396.76; 2-dr. 
Rio Ranch Wagon, $2,503.24; 4-dr. 
Ranch Wagon, 
Country Sedan, 
Country Sedan, 
Country Squire, $2, 793.90, ‘ whunderbira 





$2,354.12. Fair. 
500—4-dr. sed., $2,427.72; 2-dr, sed., 


hardtop, $2,498.72; 2-dr. 


re- 


$3,- 
2-seat 
2-seat Del 
2-seat 
2-seat 
3-seat 
3-seat 


(V-8 standard)—2-door hardtop, $3,630. 85; 


hardtop, 


$6,072; 


sed., $2,- 
4-dr. 


sed., $2,592; 2- 
hardtop, $2.678; 
$2,593. Pacer—4-dr. 
$2,863; 2-dr. hard- 
028. Corsair—4-dr. 
$3,346. 


Custom 


-dr. sed, 
hardtop, 


4- 


2- 


sed., 





39 States Previously 
Reported for August 








"58) 


‘57| 
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47\ 
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524| 
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2350) 
226 | 
304; 


18157 
24141 
25080| 134562 
184878 


steer- 





New Commereiel Car Registrations, 


48 States for August, 1958-1957 


237) —_ 


3715; 5057) 
3797, + —6337| 
150 184) 
175} 
116} 290) 
124) 293) 
109) 112) 
89} 160) 
22| 51) 
35| 62 
113 120! 
113 182) 
159) 148) 
16! 262 
328) 575 
329| 538) 
364, b44 
364) 562 
101} 150 
63) 105} 
5177; 7331 
5250) oan 
my SS 62892! 


conv., $3,913.85. 

IMPERIAL — Imperial — 4-dr. sed., 
$4,945; 2-dr. 
$4,838.50. Crown—4-dr. sed., $5,632; 4-dr. 
hardtop, $5,632; 
conv., 
968.50; 


945; 


dr, 


2-dr. 

$2,721; A 
$2,840; 2-dr. 
081. Monteclair—4-dr. 
hardtop, 
conv., 
hardtop, $3,577; 
hardtop, $3,495. 
top, . ; 
$4,118. Station Wagons—2-dr. 
muter, 


ger, 
$3,775. 


sed., $3,212; 


models. 


456.50; ° 
2-dr. hardtop (V-8 std.), 
Wagons (Suburbans)—2-dr. 2-seat De- 
2-seat ae 
2-seat Custom, 
2-seat Custom, $2,607; 
Custom, $2,747; 
759.75; 4-dr. 3-seat Sport, $2,899.75. 


luxe, 
485.50; 
4-dr. 


4-dr. 


352; 
oa 
Hawk. 





eR 


w 


$233. a8 














L. Polk 





$4,- 


hardtop, 


$5,388; 
.50. LeBaron—4-dr. sed., 
4-dr, hardtop, $5,968.50. 
Flite, power steering, power brakes stand- 
ard on all models.) 

OLN—Capri—4-dr. 
hardtop, eas 3 


(Torque- 


. ’ 3 && 
2-dr. hardtop, $4,803. 
-dr. - 565; 4-dr. hardtop, 
$5,565; 2-dr. hardtop, $5,318. (Turbo-Drive, 
power steering, power 
all models. ) 
MERCURY—Medalist—4-dr. sed., $2,617; 
$2,547. Monterey—4-dr. 
. y 4-dr, hardtop, 
hardtop, $2,769; conv., 


brakes standard on 


sed., 


4-dr. 


$3,536; Turnpike Cruiser 4-dr. 
Cruiser 2-dr, 
hard- 
hardtop, $3,867; conv., 
2-seat Com- 
y s Commuter, 
$3,105; 4-dr. 3-seat Commuter, $3,201; 2-dr. 
2-seat Voyager, $3,535; 4-dr. 

. : . 2-seat Colony Park, 
(Maulti-Drive Mere-O-Matic, power 
steering, power brakes standard on Park 
Lane; Mere-O-Matic standard on Montclair, 
Voyager and Colony Park.) 

PACKARD — 4-dr. 
hardtop, $3,262; 
$3,384. Hawk — 2-dr. q 
(Flightomatic and power brakes are stand- 
ard on all models.) 

PLYMOUTH—(Prices are for six-cylinder 
For V-8s, add $107.) Pilaza—4-dr. 
yed., $2,169; 2-dr. sed., $2,117.50; bus. cpe., 
$2,028.25. Savoy—4-dr. 
ur. > \ -25; 
399.50; 2-dr. hardtop, $2,328.50. 
—4-dr. sed., $2,439.75; 2-dr. sed., $2,388.50; 
i-dr. hardtop, $2,527.50; 2-dr. hardtop, $2,- 
Fury— 


2-seat Voya- 


2-dr. 
wag., 
$3,995. 


304.75; 2- 


$2,- 
re 


=. 


— 
2-seat Sport, $2,- 


$2,990. sed., 
4-dr. 3-| $1,874; 2- = sed., $1,795; 2-dr. 2-seat stat, 
wag., Champion sed., 


$2,253; ode. ‘sed., $2,189. Commander v-3 
—4-dr. sed., $2,378; 2-dr. hardtop, $2,493; 
2-seat’ Provincial stat. 
President V-8—Classic 4-dr. 
2-dr. hardtop, $2,695. Hawks—Silver Hawk 
6 cpe., $2,219; Silver Hawk V-8 cpe., $2,- 
Golden Hawk V-8 2-dr. 


wag., $2,644. 
$2,639; 


hardtop, 
(Overdrive standard on Golden 
Heater standard on Scotsman.) 





46422 
55081 


1752 


_ 23 


1659 
2122 


1071 
1421 
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75946 
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Co. 


mnot assume any liability by reason of inaccuracies or omissions." ™ is pedi 





New Passenger-Car Registrations, 48 States for August, 1958-1957 
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It’s a full-size pushbutton car radio, but when you remove this unit 
you have a powerful pocket-size portable. Available only on the 1959 Buick, Oldsmobile and Pontiac. 


we es: F 


“All aa for’59.. 


Delcos all-transistor car radios that are portable 


Now you can get everything a fine full-size car radio 
has to offer—PLUS the convenience and pleasure of a 
portable. It’s an engineering first and a Delco exclusive! 


The portable part of this new two-in-one radio is 
handsome, small, lightweight and really powerful. 
That’s because it’s an all-transistor radio that uses 
90% less power than vacuum tube sets. When it’s 
locked away out of sight you have a full-size car radio 


that’s operated by the regular pushbuttons on the 
dash. It employs the car’s battery, built-in audio 
system, antenna and big full range speaker to give 
the finest in auto radio performance. 


Delco’s new dual-purpose radio provides greater tonal 
range, volume and clarity than the most expensive 
sets, and it plays without warmup or mechanical 
noises. It’s beautifully and individually styled for the 


1959 Buick, Oldsmobile and Pontiac. See your new car 
dealer soon for a demonstration of this wonderful, 
all-new, all-transistor radio that goes where you go, 
plays where you. play. 


DELCO RADIO 


Division of General Motors «+ Kokomo, Indiana 
WORLD LEADER IN AUTO RADIO 


as advertised in The Saturday Evening Post 
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Sioux City, Ia. 


August registrations of new cars 
in Woodbury County (Sioux City), 
Ia., dropped 9 percent to number 
238, compared with 263 in July. 

By makes, registrations were: 

Chevrolet, 75; Ford, 67; Plymouth, 
33; Oldsmobile, 9; Pontiac, 9; 
Buick, 8; Rambler, 8; Chrysler, 
5; Mercury, 5; Volkswagen, 5; 
Dodge, 4; Vauxhall, 3; Cadillac, 
2; Hillman, 2; Studebaker, 1; 
Triumph, 1, and Checker, 1. 

New-truck registrations dropped 
34 percent, from 73 to 48. By makes, 
they were: Chevrolet, 18; Ford, 14; 
International, 7; GMC, 5; Volks- 
wagen, 3, and Dodge, 1. 

+ + * 





AUTOMOTIVE NEWS, OCTOBER 





Sales Conditions in Various Areas... 


Auto Market Reports 





cleanup of ’58s is going well, due| able models the only drawback. 
to lower stocks than in some pre-| Some dealers who have added for- 
vious years and a slight upturn in| eign lines also have been cheered 
business. by this new source of income.— 
Money is still tight, with down-| (Steve Still.) : 
payments tough to come by. The 
gross on some cleanup sales was 
lower than desirable. 
The used-car picture remain; ex- 
cellent, with the shortage of desir- 


* ° 


Vancouver, B. C. 


Of the 1,310 new cars sold in Van- 
couver, B. C., during August, 34.9 
percent were of foreign manufac- 
ture, while 65.1 percent were made 
in the U. S. or Canada. 

The eight-month total was 13,766, 
compared with 14,472 for the like 
1957 period. 

The 10 best sellers in August, 
with percent of market penetra- 
tion in parentheses, were: Chev- 


Detroit Sales Executives 
To Convene Tomorrow 
DETROIT. — The Detroit Sales 
Executives Club will hold its fourth 
annual Sales Management Confer- 
ence at the Whittier Hotel tomor- 
row (Oct. 14), according to Carter 


rolet, 289 (22.1); Pontiac, 122 
(9.3); Ford, 109 (8.3); Volkswagen, 
107 (8.1); English Ford, 72 (5.5); 
Plymouth, 70 (5.4); Meteor, 65 
(4.9); Dodge, 54 (4.1); Vauxhall, 
51 (3.9), and Austin, 47 (3.6). 


Truck sales of 139 in August 
brought the eight-month total to 
1,582, compared with 2,395 in the 
year-ago period.—(F., H. Fullerton.) 

> 


* 2 


A. Justin, president. 
Justin, sales director of Kramer 
Dealers with rare exception re-| Brothers Freight Lines, Inc., said 
port they are in good shape for|the theme of the session will be 
introduction of 1959 models. The| “Selling for profit.” 


Oakland, Calif. 








Cincinnati 
Motor-vehicle sales in Hamilton 


week ended Sept. 11 amounted to 
sales in the previous week. 


new trucks were registered, com- 
pared with 447 new cars and 43 
new trucks in the previous week. 


used trucks were sold, compared 
with 656 used cars and 43 used 
trucks a week earlier. 


Repossessions during the week 


in the previous week and 42 in the 


Banker Predicts 
Auto Financing 


To Continue Gains 


PHILADELPHIA.—The auto 
market will continue to be the most 
expensive for most people and will 
require more and more financing, 
Paul R. Geisinger, vice-president of 
National Bank of Cleveland, told 
the Financial Public Relations Assn. 
convention here. 

Every year, 
percentage of people will be using 
credit to buy autos. Despite com- 
plaints by dealers of poor sales in 
the last year, they have made a 
very substantial profit over the last 
decade, he added. 

“I don’t know of any other dis- 
tributing group that can measure 
up to the automobile dealers,” he 
added. 

Geisinger said he believes sales 
of 1959 cars will increase appreci- 
ably in spite of an expected influx 
of about 500,000 foreign cars during 
the year. 

He said 1959 may well be an- 
other six-million car year, because 


A. 0. Mitchell, Mitchell Motors, Inc., Atlanta, Georgia, says 





“Our Yellow Pages advertising brings 
prospects right into our showroom!” 


“We know Oldsmobile’s national advertising pre-sells buyers. But 
it’s our advertising in the Yellow Pages that brings prospects right 
into our showroom!” 


. 





able to be put out of business by 


have to pare down their costs and 
When automobile buyers— especially newcomers to a community — 
want to locate an authorized dealer for a new car, used car or 
service—time and time again they look in the Yellow Pages. Will 
they find you there? Your 
Yellow Pages man will gladly 
recommend an advertising 
program to satisfy the needs of 
your business. Call him at your 
telephone business office today! 


margins. 


Haynes Heads Up 
AMA Safety Unit 


DETROIT.—A. L. Haynes, Ford 
director of engineering research 
and advanced 
Product study, 
has been elected 
chairman of the 
vehicle safety 
committee of the 
Automobile Man- 
ufacturers Assn. 

Haynes, who 
will serve in the 





“THE YELLOW PAGES are a big prospect-| _ 


County (Cincinnati) O., during the) 


1,429 units, an increase of 240 over | 


A total of 451 new cars and 42) 


he said, a higher| 


American producers are too cap-| 


the foreign autos. To do this, he| 
continued, domestic producers may | 


overheads and narrow their profit | 





post for a two- 
year term, suc- 
at ceeds Howard 

— Gandelot, General 
Motors staff engineer. The commit- 
tee carries out cooperative indus- 
try activities concerned with ve- 
hicle safety engineering, design and 
equipment. 


getter for our new car, used car 
and service departments,” says Mr. 
Mitchell. This 44-page ad (shown 
reduced) plus listings under automo- 
tive headings and manufacturers’ 
trade-marks bring in the prospects! 





Haynes 





a0 w. race, xv. JAckson 2-5255 


13, 1958 


A total of 880 used cars and 56) 


increased to 52, compared with 32) 





like week a year ago.— (Frank 


Kappel.) 
* 


Montreal 


Montreal auto dealers anticipate 
some surge of buying in next few 
weeks as result of 1959 models being 
introduced. 

Dealers generally report that 
their sales experience so far this 
year has been “quite satisfactory, 
considering everything.” They de- 
clare that official Government fig- 
ures showing decline in sales of new 
cars of some 3.6 percent in July 
and of 7.3 percent in first seven 
months. of this year represent pretty, 
much general experience. 

On the other hand, dealers han- 
dling British and European-made 
cars are enthusiastic about their| 
sales situations and say that the 
higher demand for such cars has 
helped their overall business. 

Dealers are now intensively pre- 
paring for introduction of new 1959 
models and great activity prevails 
to receive solid buyers as well as 
potential customers.—(Jules Laro-| 
chelle.) 





Taylor Adds Simca— 


Inc. (Dodge-Plymouth), became 


Detroit-crea dealer to 


The back pages of every issue of AUTO- 


uorive NEw .. Corp.-Simca sales agreement. Taylor is 
MO TE EWS contains the WANT AD tat : ' : 
SECTION. Others are profiting from |**OW" examining Simca’s folding front 


AUTOMOTIVE 
you? 


NEWS WANT ADS! Are 


central area Simca sales manager. 


KEEP COMPANY CARS and DEMONSTRATORS FACTORY 
FRESH WITH THIS NEW SPEEDOMETER ADJUSTOR! 


No Need To Remove Speedometer 
Reverses At Rate Of Approx. 250 MPH 
A Natural For Both New and Used Cars 
Hundreds of Satisfied Dealers 
Works On All Models 

Connects To Transmission End of Cable 
ana Operates On 110 Volts AC—Guaranteed 


Shipped C.O.D. or Prepaid If Check Accompanies Order 
Order Today From 


C. A. RICHEY ENTERPRISES, INC. 
4510 East Kessler Lane Indianapolis 20, Indiana 






$4995 





BRINGS YOUR CUSTOMERS 
BACK...AGAIN AND AGAIN 
LUBRIPLATE LUBRICANTS are different . . . they are so much 


better that your customers will feel the difference in the way 
their cars ride and handle. You make more money, too. You 
can charge more for a LUBRIPLATE grease job because it is so 
much better. And remember . . . the guy up the street doesn’t 
sell LUBRIPLATE. 


LUBRIPLATE H.D.S. MOTOR OIL 
, is made especially for use in today’s high 
speed, high compression engines, both gaso- 
line and diesel. Has high film strength, re- 
sists oxidation. Fully detergent. Available 
in all S.A.E. numbers. 


LUBRIPLATE LUBRICANTS are nationally 


advertised. Point-of-sale material available. 
Write us for dealer’s proposition and name 
of a nearby supplier. 


LUBRIPLATE DIVISION, Fiske Brothers 
Refining Company, Newark 5, N.J., Toledo 5, Ohio. 





Hanley Taylor, right, president, Taylor, 
the first 
sign a Chrysler 


seats with Elmo Joseph, Chrysler Corp, 
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NCE. Rail Fare | 22° Birds Desert Winter Quarters for Outdoor Living | Youth Terms a err a a 
| or 3 = ‘ # . uy habs eo lie ‘rankford Woman and Stepdaughter Both Have Sons 
Drives Cold ve ait 








ie = | hemes, Takes Stand 










‘ In His Murder Triol | 

$ i Tart. Mertens pester. | 

Survey Shows Plan day took the stand at his trial 
Would Draw Riders go if te dew. in @ scarcety enditie 
‘ ee yvoicr, any part in the bledgeon- 

From Mass Tronsit ‘slaying @f Rorrien: Conta 








American Stor, nanager 


By JOSEPH M. GUESS 
Of The Bulletin Btaff 


A ™-crnt railroad fare, ten- 
eqent PTC feeder service with 
transfer privileges plus more 
park-ride lots would increase 
patronage on the Chestnut Hill 
Hines of the Pennsylvania and 
Reading railroads simost 50 per 
Gent. according to a city survey 

Bul, it was found such a 
package would do little to lure 
people from their autos onto the 
railroads 

The tulk of the new railroad 
fiders. the survey found, would 
gwitch from other forms of mass 
transit — bus, trofiey and sub- 
Way -vrievated jines 

From the city’s powt of view 





feasion taken 
y detectives who 

questioned tum in City Hail 
after he had been unplicaterd by 
another youth was “all a le 

With hands clasped betund bis 
back he told the court the “de 
tectives were questing me so 
much and pressing me i thought 
? me sayire I was there it 
weld ali be fergetten.” 
Brass Ksuckie« ( sed 

Earher yesterday "99 ray 
jot De awensing & near Oi) a8, 
heard Detective Ciuge I+ wus 
of the homichic squad. read « 
statement giving his account of 
eree.se death 

in it ' i told of hitting 


























any experiment with lower er itet six Gr seven Limes with 
fares and co-ordinated service brass Knuckles 
will be primarily « test of the The sta ent, read hy “« 







ability of existing systerns to 
helt, or possibly reverse. the 
present dowgward trend of 
transit and railroad riding 

The study, made by Market 
ers Research Service. Inc. for 
the Urban Traffic and Trans 
portation Board. bears out a 
long standing city contention : : tor sute ter-| TI 
that a combination of lower x ; -_ ceny, alo terme 
commuter fares. plentiful and “4! . stiles Staten had given pouc Sharing the same 


cheap 


fee related that e george 











(members of “,° + tomt upset) 





killed SGeeres ost because he 






was hollering « 
A defense witness rouse 
< ygherea relation who 


~~ 
was brought te court fromCamp §7% 
Hull Industrial School where he” : Sex 
jis serving « term for auto jar a 7 « Pong, 


room in the maternit 































ohboriiness is a reason w 


in Philadelphia nearly everybody reads The Bulletin 












Greater Philadelphia is unique. It’s both a Bulletin. Their sales messages are read by 
modern metropolis and a collection of proud the entire family in the home, where decisions 





little communities, where families live as old- to buy are made. Philadelphians like The 






fashioned neighbors. Bulletin. They read it, respect it and respond 





to the advertising in it. . 





These folks look to Philadelphia’s home 


newspaper— The Evening and Sunday Bulle- 





The Bulletin goes home . . . delivers more 






tin—because it combines the contents of a 





od : : copies to Greater Philadelphia families 
big city daily with a complete coverage of P P 





neighborhood news. The Bulletin is a wel. ©Y®TY S©VE™ days than any other newspaper. 





come family friend, invited into the home Advertising Offices: Philadelphia » New York + Chicago 






day after day. Representatives: Sawyer Ferguson Walker Company, 
Detroit * Atlanta + Los Angeles + San Francisco 
Florida Resorts: The Leonard Company, Miami Beach 







No wonder advertisers get results from The 














The Bulletin publishes the /argest amount of R. O. P. 
color advertising in Philadelphia—Evening and Sunday! 
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Transit rvidera ranked the portation at lowest cost 
: tomt,? sationed ideas, " “Those restrictions (in the sretense Spring City heme. 
, president of Transportation Act) Which are Conthy 
condition) the Resding Co. said here iast based on @ feat that the i Sure enough, it wes on 
putes the sway from other forms of trare:- ene 
ee Se aan ae See, ‘The F ence 
tranaportation devel. “A modern transportation thetr 13 children, possibly « 
years has ied service requires the use of daughter playing “grown-up.” 
raliroad sit- media of transport | took the ring out and lost it 
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AUTOMOTIVE NEWS, OCTOBER 13, 1958 


Average Prices of Used Cars Sold at Auction 


(Compiled by Automotive News from Auction Reports.) 
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"57 


"56 
Dec. 


's6 °5S7 
Nov. 


Prices marked with an asterisk 
indicate a unit equipped with an 
automatic transmission or over- 
drive, and (ps) indicates power 
steering. och ea 


PORTLAND, ORE. 
Portland Auto Auction, Inc. Sale every 
Tuesday. Prices are for sale of Sept. 30. 
BUICK—’56 Special Riviera, $1,490* (ps). 


} 
| 





’55 Special Riviera, $1,120*, $1,050, $970; 
Super Riviera, $1,000*. 

‘51 Super Riviera, $305*. 
OCADILLAC—'49 4-dr., $115*. 
CHEVROLET — '58 Brookwood (8), $2,- 

365°; Bel Air (8) Hardtop 4-dr., $2,- 
310° (ps), $2,250*, $2,245; Bel Air (6) 
4-dr., $1,815. 

"57 Two-ten (8) station wagon, $1,910*; 
4-dr., $1,480°, $1,475°; Yeoman (8), 
$1,805*; Bel Air (8) 4-dr., $1,800* 
(ps), $1,720° (ps), $1,490*; conv., $1,- 
800°, $1,550°; Hardtop, $1,760", $1,- 
730°. 

"56 Two-ten (8) station wagon, $1,349. 
"55 Bel Air (8) conv., $1,280°%; 4-dr., 
$1,100; Bel Air (6) 2-dr., $1,090. 

"54 Bel Air Hardtop, $785*. 

53 Two-ten station wagon, $700; 4-dr., | 
$530; Bel Air conv., $610*. 

"52 Styleline Deluxe 4-dr.. $465, $350°. 

"51 4-dr., $185. 

CHRYSLER—'’57 NY Hardtop 4-dr., $2,- 
650° (ps). 





ALABAMA 





JOHNSON AUTO 


AUCTIONS 


Lawrenceburg, Tenn.—Tuesday 
Huntsville, Ala.—Friday 
100% Insured—No Registration Fee 





COLORADO 
TS 


COLORADO AUTO AUCTION 
LITTLETON, COLO. _ 


Sale Every Monday—11:00 o-. 
Owners: Francis R. Cassell—Carroll K 
Phone Denver: SUnset Nee 





CONNECTICUT 





NEW ENGLAND'S OLDEST 
AND BEST 


Dealers Auto Exchange in our [2th year 
of continuous operation. 
Sale every Wednesday - 11:00 AM. 
SOUTHERN AUTO SALES, INC. 
Warehouse Point, Conn. 





INDIANA 









Rie 


WO aa 


INE IND. 
SALE EVERY FRIDAY 


CARS AT 12:30 P.M. 
TRUCKS, OcrT. 17th, 11 A.M. 





HE years—same location—Rte. 
miles west of Rte. 41. 


TR Chicage line: REgent 1-6181 
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arHor 
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"ST =(°68 
Jan, 


"52 
Apr. 


Prices of 57s added and 49s dropped in November, 1956, Prices of '58s added and '50s dropped in December, 1957. 





"58 


Figures alongside bars represent dollars. 


’55 Windsor 4-dr., $1,180* (ps), $1,155* 
(ps). 

’563 NY (8) club coupe, $395*. 

’52 Windsor Deluxe (6) 4-dr., $350*. 

DeSOTO —'56 Firedome sportsman, §$1,- 
420° (ps); 4-dr., $1,255*. 

'55 Fireflite 4-dr., $880. 

DODGE —'55 Custom Royal (8) 4-dr., 
$935*; Coronet (8) 4-dr., $695. 

’54 Meadowbrook (8) 4-dr., $390*. 

’53 Coronet (8) 4-dr., $450*. 

FORD — '58 Country sedan (8), $2,240*°; 
Custom (6) 300, $1,665. 

’'57 Country squire (8), 2 at $1,855° 
(ps); Fairlane (8) 500 2-dr., $1,700*; 
Victoria 2-dr., $1,700* (ps); Fairlane 
(8) Victoria 4-dr., $1,600* ‘ps); Cus- 
tom (8) 300 2-dr., $1,325°. 

56 Fairlane (8) 4-dr., $1,255*; Custom 
(6) 2-dr., $800. 

’55 Country squire (6), $1,120*; Fair- 
lane (8) Victoria 2-dr., $1,050°; 4-dr., 
$960*; Crown Victoria 2-dr., $895* 
Custom (8) 2-dr., $770*. 

’54 Country squire (8), $930*; Main (8) 
4-dr., $425. 

53 Custom (8) 2-dr., $600, $410; 4-dr., 
$370; ranch wagon, $500; Crestline (8) 
Victoria, $505. 

’52 Custom (8) 4-dr., $300. 

HUDSON—’53 Hornet (6) 4-dr., $400*. 

"52 Wasp (6) 4-dr., $135*. 


LINCOLN— 54 Capri Hardtop, $835* (ps). 
MERCURY — '58 Monterey Hardtop, $2,- 
580* (ps). 

’56 Custom 
Hardtop 4-dr., 


station wagon, 
$1,295°, 


$1,505°*; 
$1,160*. 


FLORIDA 


DAYTONA BEACH — Florida pm 


Auction. City Airport. Tues. 11 
A.M. Dealer-owned. Dealers only. 


MICHIGAN 





GRAND RAPIDS AUCTIONS, INC. 
On M2i—One Half ae west of Grandville, 


EVERY TUESDAY—CHECKS INSURED 
At 11:30 A.M, Sharp—Dealers Only 
Auctioneer: Col. W. E. “Bill” Nagy 
“Michigan's Best" 
Phone: ARdmore 6-4720 





Flint Auto Auction, Inc. 


FLINT, MICHIGAN 
Exclusively for Dealers 
® “DUAL RING" 2 lines running simultane- 
ously. 
®@ Conveniently located in the heart of the 
automobile world. 


@ Ten acres of completely fenced parking 
area. 

® Always a fine selection of sharp cars. 

®@ Friendly relations prevail at all times, 

® Congenial auctioneers. 

® Fair management. 


MICHIGAN'S FINEST SALE 
12:30 SALE EVERY WEDNESDAY 


M. D. McColium, Vice-President and M 
3711 Western Road Phone CEdar 


APTCO 
AUTO AUCTION 


DETROIT'S 
Oldest, Largest and Very Best 


Wednesday af Neon- 


19241 Dix—Toledo Highway—Route 25 
Just 4 mile from Detroit City Limits 


MELVINDALE, MICHIGAN 


INSURED CHECKS and TITLES 
PHONE: DUnkirk 3-0150 





’55 Monterey Hardtop, $1,185*. 

’54 Monterey Hardtop 2-dr., $1,185*, 
$580*; 4-dr., Hardtop, $770, $675*. 

*50 conv., $160. 

"49 4-dr., $125. 

OLDSMOBILE—’56 (88) Super Holiday 4- 
dr., $1,475* (ps); (88) 4-dr., $1,300* 
(ps). 

55 (98) conv., $1,355* (ps); (88) Holi- 
day 4-dr., $1,160* (ps). 

*54 (98) Holiday 2-dr., $1,135* (ps). 

*53 (88) Deluxe 4-dr., $350* (ps). 

"52 (88) Super Riviera 2-dr., $450°%; 2-/ 
r., $320°. 

"50 2-dr., $195°. 

PLYMOUTH—’'57 Custom (8) station ead 

on, $1,540*. 
"56 Plaza (8) 2-dr., $855*. 
*55 Plaza (8) 4-dr., $660. 
*54 Belvedere (6) suburban, $710; conv., 
$645°; 4-dr., $525°; Plaza (6) subur-| 
| ban, $645. 

| °53 Cranbrook 4-dr., $375 

| PONTIAO — ’58 Chieftain Catalina 2-dr., 
$1,700*. 

’57 Star Chief Safari, $1,900*; Chifetain 
Catalina 2-dr., $1, 650°, 

| °S6 Star Chief Catalina 2-dr., $1,530° 

| (ps); Catalina 4-dr., $1,310* (ps). 

| ‘55 Chieftain 4-dr., $635°. 


| RAMBLER— 





"67 ~=°68 
dune 


"67 °58 
July 


"53 (6) station wagon, $450°. | 


"51 (6) station wagon, $295*. 
STUDEBAKER—'56 Commander (8) 4-dr., 


$925. 
"55 Champion 
MISCELLANEO 
$500. 


(6) 
vs 


— ‘54 Ford 


2-dr., $650°. 


MISSOURI 


ST. LOUIS AUTO 
AUCTION BARN, INC. 
3807 Easton Ave. 

St. Louis, Mo. 


Phone Franklin 


1-3845 


SALES EACH TUESDAY 
AND FRIDAY 


We Issve Our Checks and insure Titles 
Owned and Operated by 
BILL McCRACKEN and 


ROY McMANAMA 
We Will Bey Your Used Cars 





NEW JERSEY 





CROSSROADS OF THE EAST 


N:A:D-E 


WEDNESDAY, 11 A.M. 


NATIONAL 


DEALERS 


AUTO 
EXCHANGE 








YORK 








Thruway Auto Auction, Inc. 


Route 18B 


Buffalo, New York 


EVERY TUESDAY 


Insured Checks — Insured Titles 
Fast, Accurate Market Reports 


Phone: HObart oe . Al whe nae Owner 


et Buffalo Air-Park, 


Dealers — 
5 es south of beflslc Mesieipel Airport. 


Herd ‘cwknes cum 
is only five mi 
pick you up. 


‘minutes 


Unicom Radio. Auction 


away. Call us, we'll) On U. S. Route 20A 





Courier, 


awe 
mo 
Neo 


wn oo 
N & oO 





om 


"57 +=°58 "57 +°58 "57 ='58 
Aug. Sept. Oct. 
to Date 


(Copyright, 1958, by Automotive News) 


"53 GMC *%-ton pickup, 
panel, $350. 
‘52 Ford pickup, $400. 


$400; Dodge 


*51 Chevrolet %-ton pickup, $405; Dodge 
panel, $230. 
"46 Dodge %-ton pickup, $115. 
DETROIT 
Motor City Auto Auction. Sale every 


Monday. Prices are for sale of Sept. 29. 
Market slightly off. No demand on late 





models, Cheap cars still jnolding price. 

| Sold 163 cars from 238 consignments. 

| BUICK—’57 Super 2-dr., $1,895* (ps), $1,- 
800° (ps); 4-dr., $1,850* (ps). | 

’55 Century 4-dr., $1,010*; Super 2-dr., | 

$925* (ps), $915* (ps); Special 2-dr., 
$900*. 

"54 Super 2-dr., $650°*; conv., $550*. 

2 Special 2-dr., $200* 
| CADILLAC—'58 (62) sedan de Ville, $4,- 
| 200° (ps). | 

"55 Eldorado conv., $1,875* (ps). 

"54 Eldorado conv., $1,300* (ps). 

"53 (62) 4-dr., $825°* (ps). 

| CHEVROLET—’57 Bel Air (8) 2-dr., $1,- 
650°, $1,400. 

"56 Bel Air (8) station wagon, $1,325°*; 
Two-ten (8) 4-dr., $980°; 2-dr., $750; 
One-fifty (8) 2-dr., $860 

55 Bel Air (8) conv., $1,020* (ps); 2- 
dr., $1,000*; 4-dr.. 3 at $825*° $765; 
Two-ten (8) 4-dr., $750; 2-dr., $650. 

"54 Two-ten station wagon, $625; 2-dr., 
$530; Bel Air 2-dr., $375, $230 

$525, $290; 


"53 Two-ten station wagon, 


NEW YORK 


LAFAYETTE—Syracuse Auto Auction, 
Center of Empire State. Check and 
Title Protection. (Wed.). 





NEW YORK CITY'S 


Shytine Aulo Austins 





EXCLUSIVELY FOR AUTO DEALERS 
You are 100% safe because all titles 
and checks are insured. 
EVERY TUESDAY 12:30 P. M. 
GREENPOINT AVE. & PROVOST ST. 
BROOKLYN 22, N. Y. 


Tel. EVergreen 3-4800 
Auctioneers—David B. Spielman 
John W. Becker 





NEW YORK STATE'S OLDEST 
NATIONALLY KNOWN 


TIM ANSPACH 


Dealer Auto Auction 


Albany 5, N. Y. 

Monday — |! O'Clock 

’ 80 car sale average 

All Titles and Checks Guaranteed 


Ev 





NORTH CAROLINA 


RALEIGH — Mann’s Auto Auction 
Sale, Rt. 5. Ph. 3-1564, Titles & 
checks guaranteed. Mon. 10 A. M. 





MONTPELIER AUTO AUCTION CO. 
MONTPELIER, OHIO 


Sale Every Menday, 12:30 P.M. 
“WE NEVER miss” 





— 


Bel Air 2-dr., $460, $440, 2 at $439, 
$385° 


CHRYSLER—’55 NY 2-dr., $1,100* (ps): 
4-dr., $1,050* (ps); Windsor 4-dr,’ 
$705*. 

"53 Windsor 2-dr., $340 (ps); NY 4-dr,, 
$275; 2-dr. $265°. 

DeSOTO—’55 Firedome 2-dr., $860*. 

’54 Firedome 4-dr., $440* (ps). 

DODGE—’57 Coronet (8) 2-dr., $1,750; 
Custom Royal (8) 4-dr., $1,610* (ps), 

656 Coronet (8) 2-dr., $1,100*. 
"55 Royal (8) 2-dr., $780*. 
*53 Coronet (6) 4-dr.. $200; 2-dr., $159, 

FORD—'58 Thunderbird, $3,460*; Ranch 
wagon (8), $1,800 

57 Fairlane (8) 500 2-dr., 2 at $1,600* 
(ps), $1,585*, $1,450° (ps), $1, 425°; 
Victoria 4-dr., $1,580*; Fairlane (8) 
4-dr., $1,610*, $1,530*, $1,325*, $1,. 
570; Custom (8) 2-dr., $1,200, $1,150; 
Custom (6) 300, $925. 

"56 Country sedan (8), $1,160*; Fair. 


lane (8) Victoria, $1,100*; town sedan, 


$1,010*; conv., $900*. 

MERCURY— 57 Colony station wagon, $2,. 
160° (ps); Turnpike 2-dr., $2,030* 
(ps). 

"56 Monterey Phaeton 4-dr., $1,100*, $1,. 
075* (ps); 2-dr., $1,025*. 

’55 Monterey 2-dr., $800* (ps); Custom 
4-dr., $655°. 

NASH—’53 Statesman 4-dr., $150. 

OLDSMOBILE — '57 (88) 2-dr., $1,850 
(ps). 

"56 (88) Holiday 4-dr., $1,480*. 

’55 (88) Holiday 2-dr., $1,120* (ps), 
$895*, $625*; 4-dr.. $850°*. 

"54 (88) 2-dr., $780* (ps); 4-dr., $720*; 
conv., $475°*. 

"53 (88) 2-dr., $305°. 

PACKARD—’55 Panama Hardtop, $765*; 
2-dr., $685°*. 

PLYMOUTH—’55 Plaza (8) 4-dr., $570; 
2-dr., $560. 

"54 Savoy (6) 4-dr., $375; 2-dr., $360*, 
$320° 
"53 Cranbrook 2-dr., $255; 4-dr., $110*. 

PONTIAC—'56 Star Chief 4-dr., $1,.080* 
(ps); 2-dr., $990° (ps); Chieftain 2- 
r., $865° 

"55 Star Chief 4-dr., $890*; 2-dr., $855*; 
Chieftain 2-dr., $890*; Catalina, $795*. 
’53 Chieftain (6) 4-dr., $275°*. 

RAMBLER—'57 4-dr., $1,625*. 

"54 4-dr.. $620°, $576, $355. 

STUDEBAKER—'56 Champion (6) 4-dr., 
$830°. 

*55 President (8) 4-dr., $605*. 

"52 Champion (6) 2-dr., $100. 
LITTLETON, COLO. 
Colorado Auto Auction, Inc. Sale every 
Monday. Prices are for sale of Sept. 29 
BUICK—'57 Super Riviera, $1,910° (ps). 
"56 Special Riviera, $1,185* 

"53 Special 2-dr., $225°*. 


‘52 Super Riviera, $315°. 

CADILLAC—’58 Eldorado coupe, $5,550* 

(ps); (62) conv., $4,600° (ps); coupe 

de Ville, 2 at $4,400° (ps), $4,175* 
(ps). 

"57 (60) 4-dr., $3,750*° 


(Continued on 


(62) sedan 
1) 


(ps); 


) Page 51, Col. 





Dealers‘ 
Automobile Auction 
SPORTS ARENA 


TOLEDO, OHIO 
Every TUESDAY 12:00 NOON 





PENNSYLVANIA 





MANHEIM 
AUTO AUCTION, INC. 
Manheim, Penn. 
On Route No. 72 
5 miles South of Pennsylvania Turnpike 
Sale Every Friday—i0:00 A.M, 


%& Dual Lone Selling 
%& Auction Checks 
%& Titles Guaranteed 


Issued 


Patronize the 


NATION'S LARGEST AUCTION 
Phone Manheim MOhawk 5240! 








WASHINGTON 
SOUTH SEATTLE AUTO AUCTION 
10644 E. Marginal Way Seattle 68, Wash. 


SALE EVERY WED. 11 A.M. 


“WE HAVE BUYERS!" 
“Take Home a Guaranteed Auction Check" 
Bill Johnson Bob McConkey 





WISCONSIN 


0 





MILWAUKEE 


AUTO AUCTION 
Phone: SOuth 1-118! 
4 ote, oan of city limits on 
Highway 4! 
SALE "ata WEDNESDAY 
Dual lane selling 
Checks and titles guaranteed and bonded. 


Your Good Will—Our Most Valuable Asset | Dyer, Indiana's Round a George Lawson, 


Phone 5-9535 
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I 
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"55 (62) coupe de Ville, $2,170* (ps), $945. 9 » 
$1,865* (ps). 55 Thunderbird, $1,735*; airlane ( 
* mm: * * ’53 (62) conv., $880* (ps); 4-dr., $700* Model Breakdown 4-dr., $925; Ranch wagon (8), $850; 
” a (ps), $530*. * Custom (8) 4-dr., $755. 
Y i-de Used-Car Auction p rices CHEVROLET—’58 Bel Air (8) Hardtop 4- Of Auction Averages ’54 Fairlane (8) Victoria, $775*; Ranch 
dr., $2,160*, $2,155°; conv., $2,150°; Oct. 1958 Sept. Aug. wagon (8), $505. 
Impala (8) Hardtop, $2,145* (ps); To Date 1958 1958 IMPERIAL — '58 Hardtop, $3,685* (ps); 
Brookwood (8), $2,005*; Biscayne (8) conv., $4,525* (ps). 
$1,750°; (Continued from Page 50) 4-dr., $2,000*, $1,925"; Bel Air (6) 4- = oes $2,448 $2,433 57 Hardtop, $2,750* (ps). 
y* (ps), =i dr., $1,900; Biscayne (6) 2-dr., $1,705. * ims 1,614 1,619 ev Capri 4-dr., $1,755* (ps), 
j °. . _| °S7 Bel Air (8) station wagon, $1,865* 1,585° (ps). 
de Ville, $3,350° (ps), $3,215° (ps), ener. So 1 Saver (8) 2-dr., $1, (ps): Hardtop 2-dr., $1,790 (ps), $1,- bee wes 1,192 ‘55 Capri Hardtop, $1,015* (ps). 
oy $150, $2,955° (ps). © ws) ' neodene t6) ined 710° T15*; 4-dr., $1,630%; conv., $1,575*; z ve 909 MEROURY — '57 Voyager, $2,035* (ps); 
. . 56 (62) sedan de Ville, $2,690 ps). 55 Belvedere (6) Hardtop, $ : Bel Air (6) Hardtop, $1,600*, $1,585*; 596 Montclair Phaeton, $1,800* (ps) 
Raneh ’ 62) sedan de Ville, $1,800* (ps),| PONTIAC—'57 Chieftain 4-dr., $1,535*. > oe 2. re ee ° a . . 
oF e45° (ps), $1,480° (ps). '56 Chieftain Catalina 2-dr., $1,255*, $1,- 4-dr., $1,550°, $1,475; Two-ten (8) 362 56 Montclair Phaeton 4-dr., $1,335 
$1,600° oi ee) Coupe de Ville, $1,875° (ps), $1,- 240°. Dera Nea station wagon, $1,510*, $1,505*, $1,- 243 (ps), $1,315* (ps); Custom Hardtop 4- 
$1,425. "Sh (62) coupe de 55 Star Chief Catalina 2-dr. $1,075* 425; Hardtop, $1,430, $1,465*; 2-dr., dr., $1,185*; conv., $1,150* (ps); 2- 
ine (8) 600° (ps). $825*: Chieftain station wagon. $1,015. $1,290°, $1,245; 4-dr., $1,275; One- 198 dr., $900; Monterey Hardtop, $1,120*. 
i*, $1,. CHEVROLET—'58 Impala (8) 2-dr., “a 54 Chieftain Deluxe 4-dr. $440*. fifty (6) 2-dr., $1,230, $1,205. Qvereil cae cee aoe 55 Monterey Hardtop, $965*; 4-dr., 
$1,150; 550° (ps); conv., $2,475°; Bel Air (! 53 Chieftain Deluxe 4-dr.. $380* 56 Bel Air (8) Hardtop, $1,380*, $1,305*, $900*, $815* (ps); Montclair Hardtop, 
F 4-dr., $2,485*, §$2,250°; Biscayne (8)| , Ss Cine tain. Super (8) cress country $1,250; Hardtop 4-dr., $1,375* (ps); Average $ 912 $ 945 $ 935 $940*; conv., $800°. 
rate Doh ai Bey Piet feo see | Macon. ee) in eee Se, “Sea 33 Wm ital, "Be, "Sadan 
a sex 57 Bel r } 4-dr., tae , ’ '5S7 Delu: 1,325; 1 Air ( 7 ontere ardtop, ; Custom 2- 
.- Wip1,635*, $1,620°; conv." $1,525; Two-| wiLLYS62 station wagon, $790 Hardtop, $1,185%* ‘Two-ten (8) 4-dr., 4-dr., $1,380° (ps). dr., $350. 7 
on, $2,- ten (8) 2-dr., $1,580°, $1, a, $i. ae ‘48 Jeep, $385. ; ; $1,300*, $1,125*; station wagon, $1,- =a neg Lancer 4-dr., $1,115*; 4- | OLDSMOBILE—’58 (88) Holiday 4-dr., $2,- 
2,030° ‘96 Two-ten (8) Cation wage, Bei | MISCELLANEOUS — '58 Chevrolet %-ton 150°; Two-ten (6) 2-dr., $1,245°. he ° of tas 
4-dr., $1,190 $1 pickup, $1,750, $1,630, $1,480. ‘55 Bel Air (8) Hardtop, $1,165* (ps), | EDSEL—’58 Pacer 4-dr., $1,875* (ps). 57 (88) Fiesta, $2,220* (ps); Holiday 4- 
0*, $1, Air (8) Hardtop, $1,435. 5* (ps), $1,-| "54 Willys pickup, $635. $920°, $890*;: 4-dr., $1,000*, $925*, | FORD—’5s Thunderbird, $3,525* (ps), $3,- dr., $1,850*; (88) Super Holiday, $1,- 
65 Bel Air (8) 4-dr., $1,150" (Pe). 3 $880°; Bel Air (6) Hardtop, '$1,165*; 500*, $3,485* (ps), $3,450* (ps); Fair- 815* (ps). 
Custom 005 $795°*; station wagon, $895 “e's FLINT sedan, $950*, $910°; conv., $835°; lane (8) 500 Victoria, $2,200* (ps), "56 (98) Holiday, $1,700* (ps); Holiday 
One-fifty (6) station on st +0, — Two-ten (8) 4-dr., $900*, $845*. $2,100* (ps). 4-dr., $1,645* (ps), $1,605* (ps); (88) 
54 Two-ten station wagon, 91! il Flint Auto Auction. Sale every Wednes-| °54 Two-ten station wagon, $670; 4-dr., ’57 Skyliner (8) Retractable, $2,150* Super Holiday 4-dr., $1,500%; (88) 
$1,850° CHRYSLER — ‘57 Windsor 4-dr., $1,785" | aay Prices are for sale of Oct, 1, $545; Bel Air 4-dr., $625*. (ps), $2,025*, $2,010* (ps), $1,990*; Holiday, $1,435*, $1,400* (ps), $1,250°. 
(ps). .. Prices are holding steady. Buyers are| CHRYSLER —’58 Windsor 4-dr., $2,255* Fairlane (8) Victoria, $1,725* (ps); "55 (98) conv., $1,025* (ps); sedan, 
. 156 Windsor Hardtop, $1,485 still cautious. However, sharp cars are in| (ps). Country squire (8), $1,790* (ps); $980° (ps); (88) Holiday 4-dr., $995* 
(ps), "55 wintew Nassau, $875. ;,-| demand. Sold 160 cars from 239 consign-| ‘57 Saratoga Hardtop, $2,095° (ps). Country sedan, $1,765* (ps); Fairlane (ps); Holiday 2-dr., $990*. 
sr2e 57 Firedome Hardtop 4-dr., $1,-| ments. '56 NY 4-dr., $1,385* (ps); Hardtop 4- (8) _ Victoria, $1,625*, $1,550*, $1,-| "54 (98) oe, geese Ae conv., $725* 
720°; er (ps). y 58 i © (mad: ie dr., $1,375* (ps). 400*, $1,325*; Victoria 4-dr., $1,600°*; (ps); (88) Holiday, $740*. 
DODGE—'58 Custom Sierra, £2,600" (ps) wales Gatien Wane’ Gee aan, es. | _'55 (300) Hardtop, $1,250* (ps), 4-dr., $1,520*; 2-d-., $1,325*; Custom| ‘53 (98) Holiday, $455* (ps); (88) Super 
a "57 Coronet (8) Hardtop, $1,81 — era 2-dr., $2,450° (ps), $2,375°. CONTINENTAL—’58 Mark III, $4,390* (8) 2-dr., $1,225*, $1,205; Custom (8) 4-dr., $320°. 
$765*; $1,455°. 8) 4-ar., 9890° ST RM 2-dr., $2,075* (ps): Riviera 4- (ps). 300 2-dr., $1,200; 4-dr., $1,195°. PACKARD—'55 (400) Hardtop 2-dr., $1,- 
“a 65 Custom Royal (5) 4-cr., , dr., $1,875* (ps); Special 2-dr. $1,-| DeSOTO—'58 Firedome sportsman, $2,425* 56 Fairlane (8) Victoria, $1,255*, $1,- 195* (ps), $1,085* (ps). 
$570; "52 Coronet (6) 4-dr., $175. 965*: Riviera 4-dr.. $1.790* $1.775°,| (ps). 230*, $1,185*, $1,140*; Victoria 4-dr.,| PLYMOUTH—’58 Belvedere (8) Hardtop, 
oor, | FORD — 'S8 Thunderbird. ee b wae $1,765; Riviera 2-dr., $1,750, $1,745;| ‘57 Firedome Hardtop, $1,720°; 4-dr., $1,205*; Crown Victoria, $1,180*; 2- $2,115*; Suburban (8), $1,925; Savoy 
_ ae I ots) b00 Victoria, 4-dr., $1,715°. $1,645° (ps), $850* (ps). dr., $1,040*; Ranch wagon (8), $1,- (6) 2-dr., $1,720. 
$110° on, $2,300°; Fairlane ‘oe ten '56 Century Riviera 2-dr.. $1,600*; 4-| DODGE—’57 Coronet (8) Lancer, $1,785* 220°, $1,105*; Country sedan (8), $1,- "57 Belvedere (8) 4-dr., $1,515* (ps); 
$1.080° $2,170°; conv., 6 = 9 oy dr., $1,325: Riviera 4-dr., $1,040*: (ps); Custom Royal (8) Lancer, $1,- 165* (ps); Country sedan (6), $860; Savoy (8) 4-dr., $1,250*, $1,165, $1,- 
iain % "57 gy | be Si 9. § "Fairlane (8) Special Riviera 2-dr., $1,200*, $1,190* 710° (ps); 4-dr., $1,615*; Royal (8) Custom (8) Victoria, $1,095*; 2-dr., (Continued on Page 52, Col. 3) 
7 $00 d-dr., $1,625° (ps), $1,590*, $1,- (pe), $1,080"; 4-de.. $1,178°, $1,170°, | 
$855°*: ° aoe. 1620; Fairlane ve Phe 140*; 2-dr., $1,125 " 3 
$795° ot eg At See eo astm (8)| "SS Super 4-dr., $1,020° (ps); RM 2-dr., ; a wa aes we 
| ; ate. ss $925* (ps); Special 2-dr., $890°, $750°, | a 
"56 Country sedan (8), $1,045 $700° Lge 
's5 Fairlane (8) 2-dr., $735 CADILLAC—'58 (62) 4-dr., $3,915* (ps). A aa 
4-dr., 54 Custom (8) 2-dr., $400, $380, $320 "ST (62) coupe de Ville, $3,005° (ps). 
$1 (6) 4-dr.. $125. — | ‘°S6 (62) coupe de Ville, $2,045°. 4 
IMPERIAL —'37 Southampton 4-dr., $2,-| CHEVROLET—'58 Corvette 2-dr., $2,950; 3 
600° (ps) Impala (8) conv., $2,350° (ps) 
LINCOLN ‘S57 Premiere coupe, $3,030° "S57 Two-ten (8) station wagon, $1,780* sees 
(ps), $2.750° (ps) (ps); 4-dr., $1,.400°; sport coupe, $1,- 
7 "66 Premiere 4-dr., $1,.800° (ps) 385; Two-ten (6) 4-dr.. $1,350; 2-dr., 
» ovary MERCURY—'57 Commuter, $1,835*; Mon-| $1,170; Bel Air (8) Hardtop, $1,690° 
L. 29 terey 4-dr., $1,835° (ps), $1,675. $1,- (ps), $1,635; 2-dr.. $1,390°; One-fifty 
(ps). 480° (ps): Phaeton $1,635*: Mont- (6) station wagon, $1,410; 2-dr.. $1,- . 
clair 4-dr., $1,675° (ps) . 030 ~ ~ 
‘S56 Custom 2-dr.. $1,000 56 Two-ten (6) station wagon, $1,315* A 
. ‘55 Montclair 4-dr., $1,060 (ps); 2-dr.. $820. $800: Bel Air (8) = ‘a 
$5.550° OLDSMOBILE "58 (99%) Holiday 2-dr Station wagon. $1.255: *onv $1,170°*: 
; coupe $3.145° (ps): (S88) Super 4-dr., $2.- club coupe, $1.170*; 4-dr.. $1,040°: Bel 
$4.175° 705° (ps); (88) Holiday 4-dr., 5 at} Air (6) 2-dr., $950; Two-ten (8) 2-dr., 
$2,700° (ps) $955°: One-fifty (6) 2-dr.. $800 
} sedan "S7 (88) Holiday 2-dr., $1,490 "55 Bel Air (8) sport coupe, $1,.015*: club 
1) 'S4 (98) Holiday 2-dr.. $905° (ps) coupe, $975°; 4-dr.. $810°:; Two-ten (6) 
— PACKARD—'56 Custom Clipper 4-dr., $1.- station wagon, $995*°; 4-dr.. $700, $585: 
055° (ps) 2-dr $675°, $645; One-fifty (6) 4- 
PLYMOUTH ‘ST Belvedere (8) 4-dr.. $1.- dr.. $530 






"54 Two-ten 4-dr.. $370 
"53 Bel Air 4-dr $405°; 2-dr.. $260°; 
Two-ten 4-dr., $325 


<a NETAUICAL AT MEAIIEE | DSSOTS (87 Pirecome 2-0r., $1-615* (pe). 


DODGE—'57 Coronet (8) Hardtop, $1,610°. 
"54 Coronet (8) 4-dr. $325 
"53 Coronet (8) club coupe, $325°. 

FORD ‘SS Fairlane (8) 500 4-dr., $1,895°; 

Custom (8) 4-dr.. $1,660 
"S57 Country Squire (8). $1,855*; Fairlane | 
(8) 500 conv., $1,.855° (ps), $1,500; | 
country sedan (8). $1,.790*, $1,.700°: 
Fairlane (8) Victoria, $1.535° (ps): 4- 
dr $1.310° (ps): Custom (8) 4-dr., 
$1,380°. $1,250°; 2-dr.. $1,300°: Cus-| 
tom (8) 300 4-dr.. $1.300° $1,100°; 


> 
PROFITS increase for 2-dr.. $1,170 
"56 Thunderbird 2-dr.. $2,075 (ps): Fair- 
2-dr., $810, $805 ad 
Custom (8) station ‘vagon $905°*; \ K 7 ¢ 1V°¢ d 
7 dr $760°; Fairlane (8) club coupe, 1S a 
Hg $875*; Main (6) 2-dr.. $480 
ay "4 Custom (8) 4-dr.. $390°; Custom (6) 
-dr 75: Main (6) dr.. $325 
P JOBBER 33 Custom (8) station wagon $480. 


ee ae | makes a profit...or takes a loss! 


$1.600° 
"56 Montclair conv., $1.085° (ps) 
"55 Monterey 4-dr.. $820°; Custom (8) 































ona tt... $510° Offer too little and set up your competi- Mailed to you every week 
M Monterey 4-dr $410° a Pp y 
| Pr Ad ti i OLDSMOBILE se vas fir 'soase, | tion for a deal. Offer too much and you NOW...a time-tested authoritative 
5 lee veruisin by © EE —— ho ee have to make another sale—of the used weekly price guide—one of the most accu- 
spike PAOKARD-'te Cipner tan, $806° car—before there’s profit (ifany)foryou! rate and reliable ever published—is avail- 
Th An ? PLYMOUTH—'ST Belvedere (8) Hardtop, able to you. This 24-page booklet is 
é Swer . $1.615° (ps); Suburban (8) 2-dr., $1,- Used car prices are always changi 4 Fp 

152 aay, (%) club sedan, $1,066. pr ay nging compiled and published every week by 
The enswer to || (54 Plaza (6) suburban, $445. aa. Almost any one of athousand different one of the oldest and largest wholesalers 
thie af ome PONTIAC 'S6 Star Chief club coupe. $1, makes and models of used cars might be °f used cars in the country. It reflects the 


tions is in “The 
Automobile 


4-dr., $1,020°, $1,020. : : changing market prices, week-by-week, 
"SE, Ceteftatn Catalina, $880°; 4-dr., $108, — en ee. Peter as they occur. It lists practically every 
"S4 Star Chief Catalina, $495*; Chieftain appraisal. egardiess of whether you make and model on the road today. Each 


RAMBLER 56 (8) 4-ar., $870, wholesale or retail your used cars, YOU week thousands of copies are mailed first 


This valuable || "55 custom (6) 4-dr., $650°. must be pretty sure in today’s market— 


book in i 53 (6) station wagon, $330° class to new car dealers (and banks and 
eocond priating, srupnaKen "96 Commander (8) 4-dr., sure of the up-to-date wholesale value of finance companies) in a than 460 


has been ac- 
claimed the 


CHICAGO used cars. If profit is important to you, _ cities and towns. Start your subscription 


























Wash. | | “bible” of its field. Order now with || ,,47, Auto Auction. Sale every Tues-) you can’t afford to gamble—you must be with the next issue. Mail this coupon to- 
coupon. If, after 10 days, you are Rain and cold. Spotty due to ne eo ; , ’ 
° red convinced that this book merits chewing. Perceniage slightly off. Sold 401 SUES...08 Overy appraisal. day...we will bill you later. 
, bile, : : ; ‘ 
Sheck"* ee eae 8 a ee ee a ee ee OS, SAT r t KK t t | ol es eran er en neT EES nt aE 
key will be refunded. Send for your "57 Special Estate Wagon, $2,020* (ps); 
» & 2 Riviera 4-dr., $1,790* (ps); 8 Riv- GALVES AUTO PRICE LIST 6 
—- copy now before it slips your mind. tera, '$2,020"" (pe); Contery Rivtece, 4 i A full year’s subscription 1712 JEROME AVENUE, NEW YORK 53, N. Y. i 
= ti iineninemenmamepnand| “Se Ge men On, C90 Gams &, i to the Foreign Cars Edi- Please enter a full year’s subscription (52 weekly 
reece | PHILPENN PUBLISHING COMPANY | est cok bee oe ee. tion—published every issues) in my name to the American Used Cars Edi- i 
—— | 1750 N. Broad St., Philadelphia 21, | $1.195*: Century 4-dr., $1,250° (ps): I month...the most compre- tion at $30 per year. I understand this subscription 
| Send__ copy (copies) of the new ik || | RM Riviera, $1,125* (ps). a hensive and accurate entitles me to receive, at no extra cost, a full year’s i 
| “The Automobile Dealer” | O Century Fovtese $-4r.,. $1,100 * (ps); i guide to prices of over 400 subscription (12 monthly issues) of the Foreign Cars j 
{oO 1 govens check covering books at | we a $1,000* (ps); makes and models of for- Edition. 
c and *. = . . 
0 Send boots €.0.D plus posta 1] game, sero". sella i en core avaliable today. NN intimiesipectiacaee i 
| 05. ge | "S46 Super ¢-ar., ine? (oa); Special 2-ar., I Regular subscription is $10 
| 1} +53 super Riviera, ene. $455°, per year—sent FREE to Firm Name.__.__ i 
ion Tatlin aiieieasinarancnimisaiieaal le CADILLAC—’58 (2), coupe de Ville, $4,- subscribers of the American i 
ie = | — (ps), $3, (ps); 4-dr., $4,010 Used Cars Edition. Adtvess....____2 
| Street. | ‘ST ae oo Vie ssw (ps), 8 i O Check enclosed for $30. 0 Bill me later. f 
—— { &t______2ona__stata___ ! ,32,925* (ps). ; ae i ee 
—--—————————————J! "56 (62) coupe de ville, $2,200* (ps). | Eliminate the gamble! Be guided by Galves! GALVES AUTO PRICE LIST, 1712 Jerome Avenue, New York 53, N. Y. 
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ATTENTION: 


Automobile Dealers 


in the following states: 


NEW YORK 
NEW JERSEY 














CONNECTICUT 





A FULLY PROTECTED 


CITROEN 
PANHARD 


Dealer Franchise 


may still be open 
in these counties! 





In the New York Counties of: 

Kings « Nassau e Orange « Putnam 
i Queens * Rockland « Suffolk 
Sullivan « Westchester 


f In the New Jersey Counties of: 

Bergen e Burlington « Essex e Hunterdon 
Mercer « Middlesex « Monmouth « Morris 
Passaic « Somerset « Sussex « Union « Warren 


In the Connecticut Counties of: 
Fairfield « Hartford « Litchfield 
Middlesex « New Haven 


22 


= 


As a CITROEN-PANHARD DEALER you become part of one of 


the world’s largest automotive distribution networks, backed 
i by the vast resources of S. A. Andre Citroen. You benefit from 
ultra-modern production and distribution facilities that pay 


off in ASSURED VOLUME DELIVERY. 
| As a CITROEN-PANHARD DEALER you are backed by National 


and Local Advertising and all the promotional material you 
need to help sell more cars... faster! 


As a CITROEN-PANHARD DEALER you enjoy the Greatest 
Margin Of Profit of any imported cars under $3,400 f.0.b. Port 
of Entry. Four outstanding cars, with sales appeal proven the 
world over and designed for profit, give you powerful sales 
coverage of the entire low and medium price ranges. 


You are urged to write or call today! 
(All replies held strictly confidential) 


CITROEN CARS CORPORATION 


(Sole importer and distributor of S. A. Andre Citroen, Paris, France) 


300 PARK AVENUE, NEW YORK 22, N.Y. © MURRAY HILL 8-1160 


ee 








Used-Car Auction Prices 





(Continued from Page 51) 


100°. 
’56 Savoy (8) 2-dr., $825. 
'55 Savoy (6) 4-dr., $585. 
PONTIAC—’58 Star Chief 4-dr., $2,420* 
(ps); Catalina 4-dr., $2, 300* (ps). 
’57 Star Chief Catalina, $2,085* (ps), 
$1,895° (ps); Safari, $1,865*; 2-dr., 


’56 Star Chief Catalina 4-dr., $1,395* 
(ps); Catalina 2-dr., $1,355° (ps), $1,- 
275°, $1,255°; Chieftain Catalina, $1,- 
095*, $1,005*; 4-dr., $890*. 

’55 Star Chief Catalina, $1,030*, $870*, 
$830*; Chifetain 4-dr., $800*; 2-dr., 
$780°. 

’54 Star Chief (8) 4-dr., $645°*, $595*; 
Catalina, $625°*. 

RAMBLER—’58 Cross country (8), §$1,- 
950. 
55 Custom (6) station wagon, $940*. 


MANHEIM, PA. 


Manheim Auto Auction, Sale every Fri- 
day. Prices are for sale of Sept. 26. Sold 
80 percent of 1,302 cars registered. 
BUICK—’58 75 Limousine, $3,300* (ps); 

conv., $3,100° (ps); Special Riviera, 
$2,343* (ps), $2,300° (ps). 

’57 RM Riviera 4-dr., $2,150* (ps); Rivi- 

era 2-dr., $1,725° (ps); conv., $1,800* 
(ps); Super Riviera 4-dr., $2,150* (ps), 


$2,025* (ps); Riviera 2-dr., $1,720* 
(ps); Century conv., $1,925* (ps), $1,- 
640° (ps); Special Riviera 2-dr., $1,- 


900° (ps), $1,740°, $1,675*; Riviera 
4-dr., $1,800*° (ps), $1,675*; 2-dr., $1,- 
675°, $1,600°; 4-dr., $1,660°, $1,540°. 
"56 Super Riviera 4-dr., $1,575° (ps), 
$1,450° (ps), $1,335° (ps); Century 
station wagon, $1,500° (ps); Riviera 
4-dr., $1,475° (ps); Riviera 2-dr., $1,- 


410° (ps), $1,280; RM Riviera 4-dr., 
$1,400° (ps); Riviera 2-dr., $1,275* 
(ps); Special Riviera 2-dr., $1,330*, 


$1,260° (ps), $1,250°, $1,155°; station 


wagon, $1,395° (ps); conv., $1,235°; 
4-dr., $1,200, $1,120° $1, 100° (ps); 
Super Riviera 2-dr., $i,315* (ps), $1,- 
210° (ps). 


‘55 Special Riviera 2-dr., $1,225°, $1,- 
150°, $1,075*, $1,080°; 2-dr., $1,120° 
(ps); 4-dr., §890°; Century Riviera 4- 
dr., $1,140° (ps); Riviera 2-dr., $950°; 
Super 4-dr., $1,120° (ps); Riviera 2- 
r., $1,120° (ps), $1,025°, $1,005° (ps), 
$975°, $925° (ps), 2 at $920° (ps), 
$835* (ps), $810° (ps); RM 4-dr., $1,- 
060° (ps), $1,000° (ps); conv., $1,030°. 

"54 Century Riviera 2-dr.. $855° (ps); 
RM conv., $820° (ps); "Special 4-dr., 
$735*; 2-dr., $630°, $600*, $350°; Super 
Riviera 2-dr., $735°, $700°; Riviera 
4-dr. 

"53 Super Riviera 2-dr., $550°; Special 4- 
dr., $420°; conv., $390°; RM Riviera 
2-dr., $325° (ps), $310° (ps); 4-dr., 
$320° (ps). 

CADILLAC—'58 Eldorado conv., $5,000° 
(ps); (62) coupe de Ville, $4,775° (ps), 
$4,.675° (ps), $4,410° (ps), $4,400° 
(ps), $4,350° (ps), $4,335° (ps), $4,- 
300° (ps), $4,290° (ps), $4,250° (ps), 
$4,200° (ps), $4,170° (ps), $4,130° 
(ps), $4,055° (ps), $4,050° (ps), $4,- 
000° (ps); conv., $4,710° (ps), $4,500°, 
$4,425° (ps), $4,320° (ps), $4,300° 
(ps); sedan de Ville, $4,525° (ps), $4,- 
500° (ps), $4,430° (ps), $4,425° (ps), 
2 at $4,400° (ps), $4,250° (ps), $4,- 
210° (ps), $4,050° (ps). 


"ST (60) 4-dr.. $3,600° (ps), $3,560° 
(ps), $3,500° (ps), $3,460° (ps), $3.- 
450° (ps), $3,350° (ps); Eldorado 


conv., $3,575° (ps); (62) coupe de 
Ville, $3,525*, $3,525° (ps), $3,385° 
(ps), $3,225° (ps), $3,180° (ps), $3.- 
010; conv., $3,510° (ps), $3,390° (ps); 
sedan de Ville, $3,400° (ps), 2 at §$3,- 
200° (ps), $3,195° (ps), $3,135° (ps), 
$3,120° (ps), $3,100° (ps), 2 at $3,075° 
(ps), $3,045° (ps), $3,040° (ps). 


Used Imported 


Cars 


Chicago 
Triumph—’'58, $1,135. 

Detroit 
Isetta—'57 2-dr., $515. 
Mercedes—'53 sedan, $1,140. 


Portland, Ore. 


Metropolitan—'56, $795. 
Volkswagen—'58 Kombi, $1,550. 


Littleton, Colo. 


Renault—'58 Dauphine, $1,350. 
Volkswagen—’58, 2 at $1,725. 
Volvo—'58 2-dr., $1,840. 


Flint 
English Ford—'58 4-dr., $1,140. 


Floyd—’58 Alexander station wagon, $800. 
Vauxhall—’58 Victor 4-dr., $1,440. 


Los Angeles 


Austin—’55 Healey roadster, $1,250. 
Crosley—'51 wagon, $135. 

English Ford—'56 Escort wagon, $545. 
Fiat—'57 Multipla, $1,165. 

Hiliman—’'52 4-dr., $375; Minx 4-dr., $150. 
Isetta——’57 coupe, $675. 

Me "57 seme, Shee $1,020. 


$1,535. 
56 sunroof 2-dr., 


$1,250. 
55 2-dr., $1,135. 
Volvo—'56 2-dr., $1,300. 
Dyer, Ind. 
Volkswagen—'57 2-dr., $1,455, $1,425. 
New York 


Isetta—’57 (200), $280. 

MG—’52 Roadster, $450. 

Renault—’'58 Dauphine “4-ar. , $1,070. 
Simea—’58 4-dr., $1,300. 


ieviile, Va. 
Volkswagen—'54 station wagon, $800. 
Valdosta, Ga. 
English Ford—'58 2-dr., $1,015. 


CHEVROLET—’58 Corvette conv., 


"56 (62) coupe de Ville, $2,870* (ps), 
$2,365° (ps), $2,250° (ps), $2,210* 
(ps), $2,200° (ps), $2,160° (ps), $2,- 
150* (ps), $2,100%; sedan de Ville, 
$2,600* (ps), $2,400, $2,475* (ps), 
$2,090* (ps); conv., $2,185° (ps), $2,- 
000° (ps); Eldorado conv., $2,500*° 
(ps), $2,260° (ps); (60) 4-dr., $2,490° 
(ps), $2,400° (ps), $2,300° (ps), $2,- 
160° (ps). 

’55 Eldorado coupe Seville, $2,235° (ps), 
$2,093* (ps); (62) coupe de Ville, $2,- 
200° (ps), $1,875* (ps), $1,870° (ps), 
$1,800° (ps), $1,080°; sedan de Ville, 
$1,775* (ps), $1,665° ps), $1,650° 
(ps), $1,580° (ps), $1,510° (ps), $1,- 
500° (ps); conv., $1,750° (ps); (60) 
4-dr., $1,750° (ps). 

"54 (60) 4-dr., $1,650° (ps), $1,330° (ps); 
(62) coupe de Ville, $1,600* (ps), $1,- 
435° (ps); $1,430° (ps); sedan de 
Ville, $1,100° (ps), $860*° (ps); conv., 


$1,060. 

"53 (60) 4-dr., $710* (ps), $500° (ps); 
(62) sedan de Ville, $600*, $580° (ps). 

$2,943°, 
$2,910, $2,825*°; Impala (8) Hardtop, 
$2,900, $2,510, $2,210, $2,200*, $2,035*° 
(ps); conv., $2,480°, $2,260° (ps), $2,- 
255°, $2,230°, $2,230, $2,225°; 4-dr., 
$2,395*; 2-dr., $2,350°, $2,285° (ps), 
$2,260* (ps), $2,230°; Brookwood (8), 
$2,485°, $2,330, $2,320° (ps), $2,295°, 
$2,260° (ps), $2,250° (ps), $2,225°, 
$2,225° (ps); Bel Air (8) Hardtop, $2,- 
250° (ps), $2,100* (ps), $2,090° (ps); 
Hardtop 4-dr., 2 at $2,150*° (ps), $2,- 
125°, 2 at $2,110° (ps), $2,055°, §2,- 
025° (ps), $2,020° (ps), $2,010°, $1,- 
950° (ps); 4-dr., $2,020 (ps); Biscayne 
(6) 4-dr., $1,900*, $1,825*; Biscayne 
(8) 2-dr., $1,775*; Delray (8) 2-dr., 
$1,780°, $1,620; Delivery 2-dr.. $1,510, 
$1,500. 

"57 Corvette, $2,250; Nomad (8), $1,850* 
(ps); Bel Air (8) Hardtop 4-dr., $1,- 
825° (ps), $1,810*, $1,800°, $1,590°, 
$1,535°, $1,525*; Hardtop 2-dr., $1,- 
710°, $1,670°, $1,625*, $1,575°, $1,510*; 
conv., $1,660°, $1,650° $1, 595° (ps), 
$1,525*; Bel Air (6) ‘Hardtop 4-dr., 
$1,410*; Two-ten (8) 4-dr., $1,560*, 
$1,510°, $1,500°, 2 at $1,460*, $1,420°, 
$1,300, $1,210 $1,150, $1,135*; 2-dr., 
$1,600°, $1,280°, $1,250; station wagon, 
$1,520, $1,500, $1,380°; Two-ten (6) 
2-dr., $1,380°, $1,370°, $1,230, $1,110; 
4-dr., $1,195; One-fifty (6) station 
wagon, $1,400; 2-dr.. $1,200. 

"56 Bel Air (8) 2-dr.. $1,525*, $1,160*; 
station wagon, $1,440°; 4-dr.. $1,415°, 
$1,260°, $1,010; Hardtop 4-dr., $1,405°, 
$1,305°, $1,270°, $1,110°; Hardtop 2- 
r., $1,310°, $1,260; Bel Air (6) 4-dr., 
$1,175*; Nomad (8), $1,410°; Two-ten 
(8) station wagon, $1,310°*; 4-dr., $1,- 


105°, $1,025, $895°; 2-dr.. $1,025°; 
Two-ten (6) 4-dr.. $1,190°, $1,060, 
$995; 2-dr.. $1,090, $1,070°, $1,010, 


$1,005, $995. $955, $905, $900, $860, 
$750; One-fifty (6) 2-dr., $865, $650, 
2 at $600°; One-fifty (8) 2-dr.. $690. 

"SS Bel Air (8) station wagon, $1, 290° ; 
Hardtop 2-dr., $1,265° $1,260° $1,- 
185°, $1,130*, $1,050°, $965, 2 at $930, 
$820; conv., 2 at $1,100°, $1,060; 4-dr., 
$1.025*, $980° $970°. $935°, $915°, 
$890, $885° $850*, $835°; 2-dr.. $980°; 
Bel Air (6) Hardtop 2-dr., $1,250°, 
$1,145*, $1,100°, $920; 2-dr.. $820°, 
$795; Two-ten (6) 4-dr., $1,040, $860, 
$850, $835. $650; 2-dr.. $995°. $825°; 
Two-ten (8) 2-dr., $920°, $800, $750°; 
4-dr., $850; One-fifty (8) 2-dr.. §860°, 
$680. $660; station wagon, $450. 

"54 Bel Air station wagon, $810; 4-dr., 
$700° (ps); One-fifty 4-dr., $690; Two- 
ten 2-dr.. $650°, $610°, $500, $455°. 

"53 Two-ten station wagon, $510; 4-dr., 
$500°, $465. $420° $400, $350. $335; 
2-dr., $475°. $455°. $380, $375: Bel 
Air 2-dr.. $500, $295; 4-dr.. §430°; 
Hardtop, $375°; One-fifty club coupe, 
$405 


CHRYSLER — ‘57 NY Hardtop, $2,200° 


(ps), $2.175° (ps); Windsor 4-dr., $1.-/| 
Saratoga Hardtop, $1,430° | tubes. Installs in present or new buildings. OLDS 


wr | Write for illustrated brochure and free 


715° (ps); 
(ps). 

"56 (300) Hardtop, $1.760° (ps): 
Hardtop, $1,600 (ps); Windsor Hard- 
top, $1,490°; 2-dr., $1,450° (ps); 4-dr., 
$1,445° (ps) 

"55 NY 4-dr.. $1,180° (ps), $1.060° (ps); 
Hardtop, $990° (ps); Windsor sedan, 
$1,005*, $1,000° $970°; Hardtop, $1,- 
900° (ps); conv. $990°. 

CONTINENTAL—’'58 conv., 

"56 Hardtop, $1,705* (ps). 

DeSOTO—'57 Firesweep station wagon 2 
at $1,890°; Firedome sportsman, $1,- 
725° (ps). 

"56 Firefiite conv., $1,530° (ps); Fire- 
dome 2-dr., $1,240° (ps). 

"55 Fireflite sportsman, $1,250° (ps); 
Firedome Hardtop, $1,.110° (ps), $920° 
(ps), $900° (ps); 4-dr., $910°, $810°, 
$745° (ps); station wagon, $1,040°. 

DODGE—’'57 Royal (8) Hardtop 4-dr., $1,- 
835° (ps), $1,790° (ps); 4-dr., $1,550*° 
(ps); Coronet (8) 2-dr.. $1,750°; 4-dr., 
$1,555*, $1,500*, $1,300°; Custom (8) 
4-dr., $1,550° (ps). 

"56 Coronet (8) 2-dr., $1,200° $1,075°*, 
$760; Coronet (6) 2-dr., $700. 

"55 Coronet (8) 2-dr., "$960°, $8so*, 
$745°; Hardtop, $860° $845, $785*; 
Coronet (6) 2-dr., $700; Custom (8) 2- 
dr., $885°; Royal (8) conv., $950*. 

EDS ‘58 Citation 4-dr.. $2,225° (ps); 

r Hardtop 4-dr., $2,150°; Ranger 
Hardtop 4-dr., $2,130°*. 

F OR D—’58 Thunderbird conv., $4,075* 
(ps), $3,890°, $3,885* (ps); 2-dr., $3,- 
580°, $3,500°, $3,485° (ps), $3,475* 
(ps), $3,460° (ps), $3,430° (ps), $3,- 
300°; Country Squire, $2,340° (ps), 
$2,325¢; Fairlane (8) 500 Hardtop 2- 

$2, 225°, $2,195*, $2,190°, $2,040*; 
marae 4-dr., $2,100° (ps), $2,080*, 
$2,060°, $2,060* (ps), $2,000*, $1,920*; 
conv., $2,060*° (ps); Ranch Wagon, $2,- 
160° (ps), $2,100* (ps); Custom (8) 
2-dr., $1,710, $1,710*, $1,660° (ps); 
Custom (6) 4-dr., $1,675, $1,590. 

*57 Thunderbird, $2,625° (ps), $2,425° ; 
Retractable Hardtop, $2,210* (ps), $2,- 
160° (ps), $2,115* (ps), $2,025*; Fair- 
lane (8) 500 Hardtop, $1,710* (ps), 
$1,650* (ps), $1,630* (ps), $1,600°*, 
$1,590*; 2-dr., $1,750* (ps), $1,735*, 
$1,520° (ps); 4-dr., $1,630* (ps), $1,- 
600°, $1,590° (ps), $1,560* (ps); conv., 
$1,735, $1,670* (ps); Country sedan, 
$1,775* (ps), $1,685*°, $1,655*, $1,630°; 
Fairlane (8) Hardtop 2-dr., $1,675*, 
$1,670°, $1,575* (ps); elardtop 4-dr., 
$1,510"; conv., $1,610* (ps), $1,600* 

(Continued on Page 53, Col. 1) 


$4,085° (ps). 


Know your competitors’ 


1959 


Edition of 


DEALERS’ 


COSTS 


costs. 


know yours. See how 


much his costs increased for 
1959 over your increase. 


Never before has so much con- 
fidential, 
been offered for $7.00. 


Complete costs of all American 
and Foreign cars, 
tions and accessories. Pick ups 


accurate information 


plus all op- 


Order Now— 


Send Check for $7.00 for 


Each Book Desired 


IMMEDIATE Confirmation Reply 


DEALERS’ 
COSTS — 1959 


P.O. Box 1312, Dept. B9 


Waco, Texas 








EXHAUST FUMES OUT 








KEEP SICKENING 
OF YOUR GARAGE! 
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EXHAUST REMOVAL KIT of 
Choose from 6 overhead or underfloor 
Removes exhoust fumes withovul " $6 

heat loss to your shop. Complete “pack- vast 
oged” kit includes motor, blower, tailpipe . 
odapters, ducting and flexible extension "4 
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planning service. S 
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THE NATIONAL SYSTEM ‘87 
OF GARAGE VENTILATION, INC. i 
147 W. Williem Street H 
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Division of C. A. Morgren Co. omar 

HAM So. Delaware, Littleton, Colo. "55 
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4 

"54 

PLY 

‘ 

| 

sy 


Make passersby stop, look, COME IN AND 
BUY. Priced within every dealers budget, No 
Pit—No Holes. Just plug into nearest elec- 
trical outlet. For indoor or outdoor display. 
Write for free literature, 
AMERICAN STAGE EQUIPMENT "5 
805 East 134 $t., Bronx 54, N. Y. 

















































Used-Car Auction Prices 
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"54 (98) 2-dr., $725* (ps). 








dr., $360; Chieftain Deluxe (8) conv., 110* (ps). 







$315. ae Riviera, $940*; Special 2-dr., "Gan @10ee iene ia o = n- 
RAM , a ° an, . ps); 2-dr., ‘ a .* 
S25¢; 4dr. $1,650, oe CADILLAC—’55 (62) coupe de Ville, $1,- 200; Savoy (8) sport coupe, $1,345°; 
"57 Cross Country (8), $1,850* (ps), $1,- 790°. ez at, $1,295*. 
665°; 4-dr., $1,400*, $1,280, $1,250, | CHEVROLET—’58 Two-ten (8) 2-dr.. $2,- “ean Seen steers $1,100*; Savoy 
$1,200. 050*; Yeoman (6), $1,625. 4 166 Davey 185 3-4: tuee? 
56 Cross Country (6), $1,310*; Custom| +57 Bel Air (8) conv., $1,525; 2-dr., oy (8) 2-dr., Suse". 


"54 Savoy (6) sedan, $385. 














(6) 4-dr., $1,135*. . ° ; 
(Continued from Page 52) ‘55 Cross Country (6), $1,060*, $1,050; 18 beet Ate" thy ote. $1,165° (ps); Two- san Cranbrook sedan, $255*. 
j 4 ‘ , Custom (6) Hardtop, $725. e 1 coupe, J +. ne- NTIAC—'56 Chieftain Catalina, $1,175* 
wr LD BR Sem Pein i le | SSB. ME” Zotes $200" eg | vb Gant (0) natin wagon, ee, | Gy SS, ggg, $00": Ones] oe 
> $1,390, $1,310, $1,275;. 2-dr., $1,360°, Suburban (6), $1,110°;' Savoy (6)| STUDEBAKER—'58 President (8) 4-dr.,| °55 Two-ten (8) station wagon, $1,040*, ae 57 Willys pickup 4- 
$1,175, $1,050; Ranch Wagon, $1,455*; Hardtop, $1,065*; Plaza (8) Suburban, $1,875*, $1,590°. $970; 2-dr., $785*; Bel Air (8) 2-dr., eel, $1,365. 
Custom (6) 2-dr., $1,200, $1,180, $1,- $905. ’57 Parkview (8), $1,535*. $1,010*, $855°, $560; conv., $925*. 
025, $960. ’55 Belvedere (8) station wagon, $875; ’56 Golden Hawk (8) Hardtop, $1,410*; "53 One-fifty 2-dr., $265. NEW YORK 
, , 4-dr 1,375, Hardt 610; Sav 2-dr., *; President (8) 4-dr., $1,110*; Power| OHRYSLER—'57 Windsor 4-dr., $1,565* 
a cae ae wate an aaae al fans eee ., $735"; Skyline Auto Auction, Sale every Tues- 
$1,365*, $1,310*, $1,305*, $1,280° (ps), 4-dr., $725*, $720; Plaza (6) 2-dr., Hawk (8) 2-dr., $1,100* (ps), $975*; (ps). é Pre ; oa e * 
$1.280° $1,255*" (ps), $1,255*; Hardtop $700, $560; 4-dr., $500; station wagon, Commander (8) 2-dr., $820*. 55 NY 2-dr., $1,200°. Gag. Extees ane See atte of Sigs, SD, Mar- 
2-dr $1,345* $1,340*, $1,310*, $1,250*, $635. : *55 Champion (8) coupe, $755*, $710*,| DeSOTO—'57 Fireflite 2-dr., $1,800* (ps). et slightly softer as dealers are a little 
7 975° r ie . , ie ie $680. ’55 Firedome 4-dr., $950°. more cautious in their bidding. Good clean 
-Osts. $1,225 (ps), $1,200 (ps), $1,155 54 Belvedere Hardtop, $585*; 4-dr., $530, ‘ - P cars are still in short supply, Sold 139 
(ps), $1,090*; 4-dr., $1,175*, $1,160°, $470; Plaza 4-dr., $475, $435; 2-dr., 54 Champion (8) 4-dr., $410*. DODGE—’57 Coronet (8) 4-dr., $1,340. eate. @6k Gf 173 cunt _— 
how $1 060* (ps); 2-dr., $1,115* (ps), $1,- $325. WILLYS—’58 station wagon, $1,600. I ms ae . oe A’ f BUICK—’56 RM Hardtop, $1,285° (pe) 
5 . ‘5° ¢ ‘000° , . "53 4-dr., $100. cDSEL—’58 nger sedan, $1,775*. UICK— » . . 
| for O85, $1.050°, $1.045%, Fr 090. ey. $1..| '53,,Cranbrook 4-dr., $420, $310; conv.,| mIsOELLANEOUS—'58 Chevrolet %-ton| FORD — ‘58 Country sedan (8), §2,275*| '55 Special Hardtop, $905°. 
$985*, $960*; conv., $1,14 ps); , $340. ick 0 0 A (ps) 2.150* (ps): Fairl (8) 500 54 Special Hardtop, $600*; 4-dr., $455° 
055* (ps); Country sedan, $1,545* (ps), = pickup, $1,560, $1,550, $1,490; Dodge ps), $2, ps); Fairlane ) 365°; 2-dr Sibses ceatany? “San 
$1,325* (ps), $1,315° (ps), $1,310°, 2) PONTIAC—"57 Star Chief conv., $1,875° %-ton pickup, $1,610; %-ton pickup, club coupe, $2,050°. ly 9 ; Century 4-dr., 
at $1 290°; ‘Fairlane (6) 2-dr., $945* (ps), $1,870* (ps), $1,825* (ps), $1,- $1,310; Willys Jeep truck, $2,010. "57 Country sedan (8), $1,750*°, $1,675*; ma . 
con- (ps): ‘ian (8) 4-dr. $1,110 $875; 725* (ps), $1,710*; Catalina, $1,800*, "57 Chevrolet %-ton pickup, $1,020, $995; Custom (8) 300 2-dr., $1,220*. 5. pecial Hardtop, $410 : Super conv., 
° mare $920, $895*, $830 $830*' $710; $1,570*, $1,490* (ps); Safari, $1,750*; Dodge pickup, $1,085; %-ton pickup, ’56 Fairlane (8) Victoria, $1,225* (ps), $340°; Hardtop, $325*, $330° (ps). 
ation Main (6) 2-dr $970, $745; 4-dr/, $880; Chieftain Catalina, $1,660°; Safari, $970; Ford %-ton pickup, $1,125, $1,200°; 2-dr., $1,075*; Custom (6) | CADILLAO — ’57 Eldorado conv., $3,350° 
me (8) Ranch Wagon, $925, $915. 7 $1,605; conv., $1,600*; Super Chief ’56 Chevrolet %-ton pickup, $775; Dodge 2-dr., $755. in PS), $2,090 (ps). 
ss ‘Thunderbird, $1,825°, $1,700, $1,625° Catalina, $1,620°; 4-dr., $1,475°. %-ton panel, $710; Ford i-ton stake,| °55 Country sedan (8), $1,100*; Fairlane 53 (62) 4-dr., $700* (ps), $460° (ps); 
ey ): Country sedan, $1,180* (ps). $1,- "56 Chieftain station wagon, $1,410*, $1,- $850. (8) conv., $650°; Victoria, $800*; club| _ _2-dr., $460°; (60) 4-dr., $610° (ps). 
rican iro°’ $1,125*; Fairlane (8) Victoria, 310* (ps); Catalina, $1,260*; 2-dr., ’55 Chevrolet %-ton panel, $500; Ford coupe, $785; Custom (8) 2-dr., $675. — » # 58 Impala (8) conv., §2,- 
$1 170° ‘$1 110° $1,075*, $1,020*, $1,- $820, $790°, $630; Star Chief conv., %-ton panel, $595, $495, $470, $375. ’53 Custom (8) club coupe, $455; Crest “ (ps); Bel Air (8) Hardtop, §$1,- 
Op- 015%. $1,010*, $1 000. $980°. $885*: 4- $1,235* (ps); Catalina, $1,125*; 4-dr., ’53 Chevrolet %-ton, $300. (8) conv., $375*. ‘ :"= (ps). 
ar.. $980; 2-dr., $925, $s00° $660°; $1,065*; station wagon, $1,060*, $850. *52 Chevrolet pickup, $390. LINCOLN—’53 Capri sedan, $475* (ps). 5 el Air (8) Hardtop, $1,615* (ps), 
ups ae $960° $810°: Custom (8) sta- ’55 Star Chief station wagon, $1,150*, MEROURY—’57 Turnpike 2-dr., $2,050*° $1,400*; conv., $1,250*; Two-ten (8) 
Cony wagon,’ $1,015*, $985°, $700; 2- $1,090* (ps); Catalina, $1,055*, $1,050* DETROIT (ps). 4-dr., $1,325," 2 ‘at $1,300, $1,275, 
oy $1,000° $825, $820* $765, $745 (ps); 4-dr., $960° (ps), $850° (ps); ; ’54 Monterey station wagon, $775*; club $1,250, $1,205°; Two-ten (6), $1,280°, 
$740°, $740, $725, $540, "$425; conv.. conv., $890* (ps); Chieftain Catalina,| Aptco Auto Auction. Sale every Wednes-|+ coupe, $640°. | 581175, $1,160, "$1,155. 
60° $770*, $770: 4-dr.. $875*, $860°*, $925°; 2-dr., $870*; 4-dr., $570* (ps).| day. Prices are for sale of Oct. 1. NASH—’54 Custom club coupe, $410*, 56 Bel Air (8) conv., $1,210, $1,200, 
woeee’ $775*; Main (8) 2-dr., $745,| "54 Chieftain (8) station wagon, $685°,| BUICK—'57 Special station wagon, $1,825*; | OLDSMOBILE — '58 (98) 2-dr., $2,510* | $1,140° (ps); Two-ten (8) 4-dr., $945; 
r ee’ Main (6) 2-dr. $705, $500, $630*, $555*, $500°; Catalina, $650*, 2-dr., $1,675*, $1,515*; Century 2-dr., (ps). evar... $890. 
os * *° , $610, $510°; 2-dr., $405*, $335; Star $1,775* (ps). 57 (98) 2-dr., $2,050* (ps), $1,995* (ps).| "55 Bel Air (8) conv., $810*; Bel Air 
sek santtin wagon, $825° (ps), $700*, 2 Chief (8) conv., $625°. ’56 Super Riviera, $1,325*; 2-dr., $1,- '56 (88) 2-dr., $1,200* (ps), $1,175* (ps). | (6) 4-dr., $750; station wagon, $740; 
epi at $640°; Crest (8) 4-dr., $645°, $610; "53 Chieftain (8) 4-dr., $395, $325; 2- 290° (ps), $1,150*°; Special 2-dr., $1,- ’55 (88) 2-dr., $910*. (Continued on Page 54, Col. 3) 
y Custom (8) 2-dr., $635, $500°; 4-dr., 
$600°, $545°; Hardtop, $560°; Custom 
(6) 2-dr., $505, $470°; Main (6) Ranch 
Wagon, $530°; 2-dr., $410, $390; Main 
(8) 2-dr., $385. 
53 Crest (8) Victoria, $510° (ps); conv., 
RO $450°, $355°; Crest (6) 2-dr., $275; 
Custom (8) 2-dr., $340, $285; 4-dr., 





$205*; station wagon, $310; Main (8) 

2-dr., $300, $280; Main (6) 2-dr., $300. 

N—’55 Wasp (6) Hardtop, $740°; 
Hornet (6) 2-dr., $725°. 
"63 Hornet (6) 4-dr., $235°. 


oe IMPERIAL—’'58 Crown conv., $3,575* (ps). 
——— ‘ST Crown Hardtop 4-dr., $3,075* (ps); 
4-dr., $2.785° (ps); Imperial 4-dr., 

$2.485* (ps). 
LINCOLN—’58 Capri Hardtop, $3,410° 
(ps); Premiere Hardtop 4-dr., $3,125°. 
; ‘67 Premiere 4-dr., 2 at $2,775* (ps), 
$2,470° (ps); 2-dr., $2,750° (ps); 
Hardtop, $2,600° (ps), $2,485 (ps); 
conv., $2,600 (ps), Capri 4-dr., $2,385° 

(ps). 

'S6 Premiere 4-dr., $1,830° (ps), $1,610° 
(ps); 2-dr., $1,800° (ps), $1,700° (ps). 

'S5 Capri 4-dr., $740° (ps). 

‘63 Capri 4-dr., $465° (ps), $230°. 

MERCURY — ‘5S Monterey 2-dr., $2,100° 
(ps). 

"ST Voyager 2-dr.. §2,210° (ps); Turn- 
pike Cruiser 4-dr., $2,175° (ps), $2,- 
080° (ps); Monterey Phaeton, $1,775°; 
4-dr., $1,625°. 

"S66 Monterey station wagon, $1,550° (ps), 
$1,470°; conv., $1,300°, $1,280° (ps); 
Hardtop 2-dr., $1,220°; 4-dr., $1,200°; 
Custom Phaeton 4-dr., $1,340°, $1,- 
205°; station wagon, $1,285*, $1,020; 
conv., $1,215°, $1,030°; Hardtop 2-dr., 
$1,150° (ps), $1,120; 2-dr., $970°; 
Montclair Hardtop 2-dr., $1,310°, $1,- 
100°; Medalist Hardtop, $1,150° (ps). 

‘SS Montclair Hardtop, $1,105°, $1,025°; 
conv., §795°; 4-dr.. $1,020° (ps); 
Monterey Hardtop, $1,000°, $820°; 4- 
dr. $930°; Custom 4-dr., $800°; 2-dr., 
$670°. 

'S4 Monterey Hardtop, $795° (ps), $705°, 
$605*, $580°, $550°; 4-dr., $700, $560, 
$535; 2-dr., $620; Custom Hardtop, 
$635°; 2-dr.. $520°. 

NASH—'56 Ambassador (8) 4-dr., $955° 
(ps). 
‘SS Ambassador (8) 4-dr., $785° (ps); 











‘4 Ambassador (6) Hardtop, $490°, 

a $415*°, $300°; 4-dr., $400. 

dings. OLDSMOBILE—'5S (98) conv., $3,500* 
free (ps); Hardtop 4-dr., $3,075° (ps), $2.- 

970° (ps); 4-dr., $2,950° (ps); (88) 
Super Fiesta, $3,140° (ps); Holiday, 
$2,700°, $2,385°; 4-dr., $2,670° (ps); 
(88) Holiday, $2,400° (ps). 

"ST (98) conv., $§2,500° (ps), $2,320° 

NC. (ps), $1.910° (ps); Holiday 4-dr., $2,- 

140° (ps); (88) Fiesta, $2,250° (ps); 
Holiday, $2000° (ps); Holiday 4-dr. 
$1,890°, $1.810° (ps), $1,650° (ps); 
2-dr.. $1,750; 4-dr., $1,725° (ps). 

eee "36 (98) 4-dr., $1,590° (ps); Holiday 4- 

ee dr.. $1,580° (ps); conv., $1,350° (ps), 

$1,300° (ps); (88) Holiday, $1,450° 

—_—— (ps), $1,250° (ps); Holiday 4-dr., $1,- 
350°; 4-dr., $1,360, $1,270° (ps), $1,- 
005°; conv., $1,350° (ps); 2-dr., $1,- 
165°, $1,105°; (88) Super Holiday 2- 
@r., $1,330°; 4-dr., $1,325°, $1,275° 
(ps), $1,080° (ps). 

‘SS (88) Super Holiday 2-dr., $1,250°, 
$1,220°; Holiday .4-dr., $1,110°; (88) 
Holiday 2-dr., $1,075*, $1,025, $1,015°, 
$955° (ps), $870°, $860°, $915° (ps); 


aov 


oo 4-dr., $915*, 2 at $810°; Holiday 4-dr., 

silds $850°; (98) 4-dr., $1,050° (ps); Holli- 
in day, $970° (ps). 

sasel "54 (98) Holiday, $925°; 4-dr., $850° 


(ps), $710° (ps), $685° (ps), $660; 
(88) 4-dr., $840° (ps); (88) Super 


Holiday, $400°. 
Inc. "53 (88) 2-dr.. $670 (ps), $575. 
Co. PACKARD —'56 Custom coupe, $1,110* 


(ps); Hardtop 2-dr., $1,075°. 

"55 Clipper 4-dr., $870* (ps), $820° (ps); 
canemi Hardtop, $840* (ps); Super 4-dr., 
a $785°. 

m capeer 4-dr., $460*, $390°, $370°, 

. 

PLYMOUTH—’58 Belvedere (8) Hardtop 4- 
dr., $2,100*; 2-dr., $2,030* (ps); Savoy 
(8) Hardtop, $1,875*, $1,845; 2-dr., 
$1,680*; Plaza (6) 2-dr., $1,590°. 

*ST Sport suburban (8), $1,800*, $1,750°; 

Custom suburban, $1,710*, $1,580°; 
Belvedere (8) Hardtop, $1,670*, $1,- 


yST 660°, $1,585*; Hardtop 4-dr., $1,635°, 
ive 2 at $1,625, $1,600, $1,575* (ps), $1,- 

520*, $1,495*; conv., $1,545* (ps), $1,- 
nf 470°; 4-dr., $1,580*, $1,490*; Belvedere 


(6) Hardtop 4-dr., 2 at $1,550*; sedan, 
$1,410*; Hardtop 2-dr., $1,250°; 2-dr. 


AND $1,250*; Savoy (8) 2-dr., $1,480°, $1,- 
. No 400*; 4-dr., $1,420* (ps), $1,240* (ps), 
elec- $1,190*; Suburban (6), $1,405; Savoy 

(6) 4-dr., $1,270, $1,170, $1,110; Savoy 
play. (8) 4-dr., $1,180*; Savoy (6) 2-dr., 


$1,100, $1,090; Plaza (6) 4-dr., $1,170, 
2 ; Plaza (8) 4-dr., $1,075, $1,025. 
56 Belvedere (8) Hardtop 4-dr., $1,320; 
Hardtop 2-dr., $1,045*, $890%; Savoy 





The A.B.C. Symbol... 





The right to purchase or refrain from 
purchasing this publication gives you, the 
reader, and no one else the power to 
pass judgment on whether 
ED it shall continue 
v7 ae to survive. 


This symbol 
represents the standards 
by which your voluntary 
response is measured. 





It testifies to the advertising 
value of this publication. 


\ 
Curn* 


It also serves as a constant guide to 
our readers’ opinion. 


Automotive News 


This symbol represents our membership in the Audit Bureau of Circula- 
tions, your assurance that our circulation facts are verified by nergeneeat 
audit, measured by recognized standards, and reported in s ized 
reports. These audited facts, available without obligation to interested 
persons, provide a factual basis for advertising rates, evidence of subscriber 
interest, facts on market coverage, and facts for appraising our circulation 
quality and editorial vitality. 
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*54 Coronet (8) 2-dr., $325°; station 
wagon, $305*. 
e . FORD—’58 Thunderbird, $3,750* (ps), 2 a 
Ps $3,685* (ps); Fairlane (8) 500 tow, 
se [ ar uc ion l sedan, $2,345* (ps), $1,885* (ps); 
ranch wagon (8), $2,190* (ps); Fair. 
IN A PRODUCTIVE 10 MECHANIC SERVICE OPERATION | lane (8) Victoria, $1,825*. 
’57 Thunderbird, $2,900* (ps), 2 at $2. 
(Larger shops, multiply number mechanics by $188.00) 850* (ps), $2,600*; Fairlane (8) 509 
g iss y (Continued from Page 53) | Skyliner, $2,075* (ps); Victoria, $1. 
a ae ’ C —— | a rae rsonnel Pa ttastialei | 850* (ps), $1,775* (ps); conv., $1,789 
Nv have th KNOW HOW p pers e | Ty Ot Two-ten (8) 2-dr., $635; One-fifty (8) : 540° (ps). ; (ps); sountey sedan (8), $1,970* ‘on 
Se eae Ta et ee 2-dr., $500. 55 (62) sedan de Ville, $1,615* (ps). $1,960* (ps), 2 at $1,850*; Del Rip 
Tir, s exper ce in service departments and ’54 Bel Air 4-dr., $650, $560; Two-ten | OHEVROLET—’58 Corvette, $2,530; Bel (8), $1,615*, $1,540; Fairlane (8) Vie. 
pe ae 4-dr., $550°*. Air (8) 4-dr., $2,125* (ps). toria, $1,600*%; Custom (8) 300 4-dr, 
'53 Bel Air 4-dr., $395; Two-ten station 'S7 Bel Air (8) 2-dr., $1,655*, $1,240; $1,475*; 2-dr., $1,400*, $1,250, $1,175. 
A complete dispatcher , i as $70.00 per Ee en ray a $2,100° 4-dr., $1,450; Two-ten (8) 2-dr., $1,-| Custom (8) 4-dr., $930*. 
ERR OS RN wee ry . Hardtop $1°420° tne) __ 1357 $1,035. . ; 56 Country sedan (8), $1,390°; Custom 
oo re Senet’ con Ss). a. —— Oe eu te eT — $1,135*; club sedan, 
i § - * x . (6) -dr., 980; e Air (8) 4-dr., $850*. 
DODGE—’56 Royal Lancer Hardtop, $960* $905°. 55 Thunderbird, $2,085* (ps), $1,790*: 
(ps). ’55 Bel Air (8) 2-dr., $990*, $905, $645; Fairlane (8) Victoria, $1,050*, $1,035*. 
"55 Royal Lancer Hardtop, $535°. — 4-dr., $780; Two-ten (8) 2-dr., $900*, | Crown Victoria, $1,035*; town sedan, 
’54 Coronet (8) 2-dr., $415* (ps); Coro- $810, $680. | $950*, $870* (ps); club sedan, $700* 
net (6) 4-dr., $390. ’54 Two-ten (6) 4-dr., $660; Bel Air (8) | "54 Country Squire (8), $675*; Custom 
'53 Hardtop, $265*; 4-dr., $175. z 4-dr., $630; Bel Air (6) 2-dr., $565, (8) 2-dr., $450°*, $425°. 
FORD—'57 Fairlane (8) Hardtop, $1,700° $515*, $505. | °53 Crest (8) Victoria, $580* (ps); Cus. 
(ps); Victoria (8) Hardtop, $1,450 ’53 Bel Air (6) 2-dr., $605, $555, $525; tom (8) country sedan, $460*; ranch 
9%): anaes ieee. Br - Two-ten (6) 2-dr., $425, $400, $380. | wagon, $430; 4-dr., $375, $350, $245*. 
56 Country dan (8), ,150*; Fairlane | ,, 7. he 2-dr., $255; Main (8) 2-dr., $265; Maj 
> CHRYSLER—’'55 (300) 2-dr., $1,080* (ps). , ; in 
m2 ey = ‘ny "bar gare. ’53 Windsor 4-dr., $280*. | (6) 4-dr., $265°. 
4-dr., $ es “4 "$725° ‘$700: Main| DODGE—'5S7 Coronet (8) 4-dr., $1,315. HUDSON—'57 Hornet (8) Hollywood, $1,- 
. ee , | °55 Royal (8) 4-dr., §$895*, $865; 2-dr., "54 Jet (6) 4-dr., $400*; 2-dr., $330°. 
55 Fairlane (8) one eee $560; Custom Royal (8) 2-dr., $955;| LINCOLN —’'56 Premiere coupe, $2,080* 
$660°; Png e258 pt camer Coronet (6) coupe, $705*. (ps), $1,945* (ps); 4-dr., $2,020* (ps), 
SETS NEW Suten, (8), Teese, Custom (8) 4-dr.,| FORD—'58 Fairlane (8) 4-dr., $2,030 (ps);| °52 Capri coupe, $385*; conv., $220°. 
8), ; — 2-dr., $1,960. ‘46 V-12 4-dr., $320°. 
$500°; Custom (6) 2-dr., $490; 4-dr.,| +57 Pairiane (8) 2-dr., $1,605*, $1,355;| MERCURY—'58 Monterey coupe, $2,225°. 
“ $485. e 00 4-dr., $1,270*; Custom (8) 2-dr., $1,-/ "57 Commander, $2,280* (ps), £2,080" 
"54 Main (8) 2-dr., $3 - 105. (ps); Monterey Phaeton 4-dr., $1,670*, 
53 Custom (8) 4-dr., _— ae 'S6 Fairlane (8) Victoria, $2,155*; 4-dr.,| °56 Monterey station wagon, $1,600*; 
—_—ro a ie. r., $2 oe | $1,230°, $905: Custom (8) 4-dr.. $1.- Montclair coupe, $1,340* (ps); Custom 
a ry a npn Ah 140°, $955°*, $920, $845; 2-dr., $955°, coupe, $1,200* 
Weekday Sunday IMPERIAL—’5? Hardtop, $2,450° (ps). $845. '55 Montclair coupe, $1,135* (ps). 
216.2 225 374 aanoean. ba Cues maréten $800* (ps) | °55 Fairlane (8) 2-dr., $1,080, $630°;| °54 Monterey coupe, $830*° (ps), $745*; 
; ie 09 ee ae “Ps ; Victoria, $1,055*; Custom (8) 4-dr.,| Sun Valley, $625* (ps). 
Circulation Average ia * . MERCURY ‘57 Monterey 2-dr., $1,600° $810*, $580*; 2-dr.- $810*. ’53 Monterey station wagon, $740; 
(For six-month period | vel), $710° (ps). 00*: Monterey} "54 Crest (8) Skyliner 2-dr., $680; Cus-| coupe, $585*, $550°, $450; 4-dr., $360°, 
ending March 31, 1958) 56 =n teiet, aitsen gaa ss00°. tom (8) 2-dr. $730, $620, $475; 4-dr.,| NASH—’55 Ambassador (8) 4-dr., $850°. 
nee _ ; a : $550°. "53 Statesman (6) Super 2-dr., $235*. 
One Year Gain .............------. 12,466 11,209 55 Montclair conv., $810° (ps); Mon-) +53 Crest (8) Victoria, $590, $260; sta-| OLDSMOBILE — '57 (88) Fiesta, $2,390° 
(From March 31, 1957) _. terey 4-dr., $695°. quse* (ps); Maré tion wagon, $465*; Main (8) 2-dr., (ps): conv., $1,885°*. 
. 24.054 54 Monterey = = 5° rease $435, $330; Custom (8) 2-dr., $370. "56 (88) Super Holiday 2-dr., $1,450° 
Five Year Gain .................. 31,748 ' top, $490°; 4-dr., $435°, $38% i MERCURY—’'56 Monterey station wagon, (ps); (88) Holiday 2-dr., $1,350*. 
(F March 31, 1953) OLDSMOBILE 57 (88) Holiday Hardtop, $1,280; 2-dr., $1,205*; Custom 4-dr., ’55 (88) Super Holiday 2-dr., $1,390° 
. kd 10s) Hardtop $975* (ps) a, a _ * Sie> ech i . a seep 
5s C vio” pe '55 Monterey 2-dr., $1,015*, $645 day 2-dr., $1,375* (ps); (88) Holiday 
Another all-time high record in sto med a Super, (a8) Hardtop, $700* (ps); (88) 164 Montelaie 2-ar.’ 716°. $ coupe, $1:180° $1,100°. ; 
_ fdr. : s OLDSMOBILE "58 (88) 4-dr $2,705° "54 (88) Holiday, $755°; 2-dr., $720°. 
and Sunday circulation has been set by The 63.88) Saar, $400" (ped; (88) Hara-| OPS , $27 "56 (G8) Hietidey, S106"; 2-ér., S120. 
s OP, + "56 ¢ a 30% S): 8) 2-dr.. $500°* (ps), $435*. 
t— ng news- oh 56 (88) 4-dr., $1,305* (ps). (ps); (88) 2-dr P 
Houston Pos Texas largest mornt ~~ Ate 4-dr., $685° (ps). ‘5S (88) 2-dr.. $1,180*, $1,170*, $1,105*;| PACKARD—'56 Patrician 4-dr., $1,365° 
paper. The Post's growth is no accident. Some ‘54 Clipper 4-ar., $870°, soe tg F108 se com) gtT0° ites iia 
PLYMOUTH—'55 Belvedere (8) Hardtop, 53 (88) 2-dr 's450° ° 2 PLYMOUTH—’57 Suburban (8) $2,120*: 
65 awards for journalistic excellence explain a eMOe os) ‘83 (88) 2-dr., 9460°. age a MR 
‘ VOY S-cF., . PLYMOUTH—'57 Belvedere (8) 4-dr., $1,- 850°: Belvedere (8) sport coupe. $1,- 
why Time Magazine (Feb 21) called The — PONTIAC "56, ftar Chief Hardtop, $1,-| PLYMOURH— “67 $ a, Eee > Seat eneee, Be 
" |. : » FSCO"; Scr... . '5S5 Savoy (6) 4-dr., $670, $415; Plaza $1,390*; 4-dr., $1,350°; Plaza (6) club 
the Southwest's most readable daily. a 86 Stir Chiet ‘station wagon, go25": 4-| (6) station wagon,’ $800.'2-0r. 9425. "| sedan, ‘$1,126; Savoy (6) club sedan 
. , , "54 Belvedere (6) 2-dr., $605*; Savoy (6) 030. 
vertisers have found that the growing Pos ec $ Belvesere $ y "56 Ravoy (8) elud sedan, $875. 
: ar lef 4-dr.. ne ‘53 Belvedere (6) 2-dr.. $125 "55 Ivedere (8) club sedan, 940°; 
audience makes any selling campaign more RAMBLER 52 Hardtop, $180. 4. | PONTIAC —'S6 Chieftain Catalina 2-dr., Savoy (6) club sedan, $300; 4-dr., 
§ C F i. a = , $1,155*: 2-dr., $1.085*. 735° aza ) 2-dr., ° 
effective, more productive. MISCELLANEOUS — ‘57 Chevrolet %-ton| 15. ‘Chictisin Garcine 2-dr., $950° ‘53 Cambridge club sedan, $320. 
pickup, $810 iia ‘S54 Chieftain 4-dr.. $590*: 2-dr.. $435. PONTIAC—'57 Super Chief Catalina 4-dr., 
W. P. Hobby, Oveta Culp Hobby Sa oo. $775; 1-ton panel) pawBLER—'53 (6) 2-dr., $405. — $1.755*; Catalina 2-dr.. $1.675*; Chief: 
7 . ruck, 5. MISCELLANEOUS— “. 2- tain Catalina 2-dr., 1,635°. 
Chairman of the Board President "52 Chevrolet carryall, $160. as ses nee 7 on oe "| "S56 Star Chief conv., $1,275* (ps); Chief- 
*A.B.C. 3-31-58 'S3 Ford %-ton 2-dr.. 2 at $440; GMC| ,, tain Catalina 2-dr., $1,240°. 
DANVILLE, VA. 1%-ton 2-dr., $505; Chevrolet 1%-ton, ay Oy Chief Catalina 2-dr., $985°, 
“ J (ps). 
you need Danville Auto Auction. Sale every Wednes- $380; 1-ton, $505. | ‘54 Star Chief Deluxe 4-dr., $500*. 
day. Prices are for sale of Oct. 1 . : "53 Chieftain (8) Catalina, $400*; 4-dr., 
Very active om, pay because of the LOS ANGELES $ ; Chieftain Deluxe 4-dr., $325*. 
tobacco markets in this area Los Angeles Deal Aut Auct je| RAMBLER—'55 (6) 4-dr., $775. 
BUICK ‘ST Century 4-dr., $1,.855* (ps) | every Tuesday ll pond .— "ie at "53 Custom wagon (6), $475°*. 
56 Special 4-dr., $1,240 Sept. 30 STUDEBAKER 56 President (8) Sky 
yeas’, sh ons.” $1,735°; Special 2-dr.,) RoioK—'58 RM 4-dr., $3,200° (ps). ee en 150°; Commander (8) Park- 
985°, ,02 re > al ‘ view, 1,100*. 
to cover the Houston market ‘$4 Special 2-dr., $715, $685*; Super 2-| 7 RM Riviere «-vr.. pgp Tg ‘SS Président (8) 4-dr., $650°. 
ee U4" viera 2-dr., $1,805* (ps), $1,.740°, $1,-| 53 Commander (8) coupe, $445°. 
53 Super 4-dr.. $215°. 700° | WEILLYS—'54 2-dr., $430*. 
"S52 RM 2-dr.. $340. ‘56 Spec . 2-4 £1 275° | 53 Falcon (6) 2-dr., $235°. 
Represented Nationally by MOLONEY, REGAN & SCHMITT CADILLAC—'S6 (62) coupe de Ville, $2,-| ee (pai; Century | MISCELLANEOUS 58 Ford Ranchero, 
- Riviera 2-dr., '$1,330° en “ . 
'55 Century Riviera 2-dr.. $1,195* (ps), | 57 Ford Ranchero, $1,615*, $1,425, $1,- 
$1,180*, $1,105*; Super Riviera 2-dr., | 390; %-ton pickup, $1,155; Chevrolet 
| $1.175*" (ps), $1,110*. (ps), $1,100*| sen pee, sists, 91.198; Gls 
9 (ps); Special Riviera 2-dr.. $970*, sea ton pickup, $1,235°. 
ON’T PAINT | ghso:; Soar. sous’: "s-ar.,  $i0" 56 Chevrolet Cameo Car, $1,250; %- 
"54 Special Riviera 2-dr., $835°, $755;/ (Continued on Page 55, Col. 1) 
RM Riviera 2-dr., $800° (ps); Super - = 
. 4-dr.. $590° 
‘53 Super Riviera 2-dr.. $470; 4-dr., 
$315° 
CADILLAC "ST Eldorado coupe Seville, 
$4.025° (ps); (62) sedan de Ville, $3,- 
AR 750° (ps). $3,725° (ps) 
"56 (62) sedan de Ville, 2 at $2,600* 
(ps), $2.535° (ps), $2,360° (ps); (60) 
4-dr.. $2,500° (ps) 
"55 (60) 4-dr.. $2,015° (ps); (62) coupe 
U de Ville, $1,850*° (ps) | 
se "54 Eldorado conv... $1,805* (ps). | 
"53 (60) 4-dr $S70*° (ps), $825° (ps);/| 
(62) sedan de Ville, $805° (ps); conv.,| 
785 (ps) 
BUMPA-TEL fa aie do, Vie, 8770+ om NEW 
CHEVROLET—'58 Impala (8) coupe, $2,- 
625* (ps), $2,480° (ps), $2,475*, $2,- 1958 
| 425°, $2,.305° (ps); Bel Air (8) sport 
coupe, $2,270° (ps); sport sedan, $2,- 
SIGNS! 250° (ps); Biscayne (8) 4-dr., $1,900°. PENNANT 
"S57 Corvette, $2,500; Bel Air (8) Nomad, 
$2,040* (ps); Townsman, §$1,875*; 4- CATALOG 
dr., $1,825*, $1,750° (ps), $1,730* 
° ° ° a (ps); sport coupe, $1,800*, $1,775*;|| New Designs—New Lower Prices 
Now you can have an attractive sign for Driver Training Cars that does not mar or sport sedan, $1.786* (ps). '$1.730; Z| cers 
* . . * ar 649", 950"; o-ten (5) end for our free catalog illustrating 
scar the car in any way: may be mounted or dismounted in seconds without tools Townsman, $1,915*, $1.865° (ps). $1-|] the largest line of trafic. stoppers eve’ 
** . . * 5°; ray coupe, $1, ; One-fifty| | manufactured under one roof. You get 
after original 30 minute installation (6) 2-dr., $1,300. || attention with Myrlo product 
9 y '56 Corvette, $2,255; Bel Air (8) Nomad, , ; wie product. 
$1,705*; sport coupe, $1,420*; 2-dr., 
a ° * e. i nd 
Designed to be transferred from one car to another by purchasing correct mounting Se dee SS oe, E ,MYRLO co. 
. . ae. ' , : : F jept. N, Main Ave. 
$%225*; 4-dr., $1,110°; One-fifty (8) 
paeete te tg available from manufacturer at a cost of $3.00 per set. ORDER eee; £S., GEE; Caveiy (2) Cleveland 18, Chie 
ray coupe, $1,110*; One-fifty (6) Util- 
W! (Available for '59 cars and most foreign cars). cag cee, 8 
"55 Bel Air (8) conv., $1,200* (ps); 4- = a = 
dr., $1,080° (ps), $875*; 2-dr., $975; 
46 79 79 97 e 3 00 sport coupe, $830*; Two-ten (8) 4-dr., 
x ign ettere $980°; Two-ten (6) 2-dr., $635. 
"54 Two-ten 4-dr., $470; One-fifty 2-dr., 
a MOTOR 
(With Turned Edge Panel for Instant Change of Copy) i Aty spers couse, 9800*: : oer, 
Complete With One Set of Mounting Brackets eee ah : oe 
Bae ge MASTER 
Give Make and Model of Car CHRYSLER—'57 NY Hardtop 4-dr., $2,- 7 
420* (ps). 
55 NY Hardtop 2-dr., $1,300* (ps). MOTOR MASTER PRODUCTS CORP. 
" Ty 
TELL YOUR STORY IN "59" WITH BUMPA-TEL SIGNS ‘53 NY Deluxe 4-dr., $285* (ps). BOX 96., DEFIANCE, OHIO 
DeSOTO—’'55 Firedome (8) 4-dr., $890*. 1 UNDERSTAND | CAN MAKE MORE 


ON YOUR DEMONSTRATORS 
Price F.O.B. Mounds 


U. S. Patent 2-816-377 


Box 216 


BUMPA-TEL SIGN COMPANY Mounds, Illinois 








'54 Firedome (8) club coupe, $525* (ps). 
"52 Firedome (8) Sportsman, $235°. 


DODGE—’58 Coronet (8) Lancer 2-dr., 
$2,650* (ps). 

’57 Sierra (8), $2,375* (ps); Custom 
Royal (8) Lancer, $1,990*%; Coronet 
(8) 4-dr., $1,620* (ps), $1,400* (ps). 

56 Coronet (8) Lancer 2-dr., $1,150*; 
Custom Royal (8) Lancer 2-dr., $1,- 
150*. 

"55 Coronet (8) Lancer 2-dr., $1,200* 
(ps). 


MONEY BY HANDLING THE FOLLOW 
ING AUTOMOTIVE ITEMS. PLEASE 
SEND DETAILS. 
OGENUINE BLUE CROWN SPARK 
PLUGS. 
OMOTOR MASTER UNIVERSAL 
JOINT KITS. 
NAME 
STREET 
CITY & STATE 














ton 
pic 


53 | 


14 - 


Len 
every | 
Sold 1 
BUICK 

(p 
56 | 
"5S 
$6 
$9: 
er: 
"53 | 


CADII 





— 
Station 
ps) 2 
00 town 
e ps); 
; Fain 
at §$2,. 
(8) | 
ria, $1. 
, $1,780¢ 
O* (ps), 
Del Rio 
(8) Vie. 
0 4-dr, 


$1,175: 


Custom 
Sedan, 


$1, 790°. 
$1,035¢: 


ton Cameo pickup, $1,150*; %-ton 
pickup, $895; Ford %-ton pickup, $900, 
$885, $785; GMC %-ton panel, $575. 

155 Ford Flatbed, $690°; International 
%-ton pickup, $685°*. 

154 Dodge %-ton panel, $450; 
tional %-ton pickup, $430. 
53 Ford pickup, $590, $535, $310; GMC 

%-ton pickup, $450*. 


DYER, IND. 


Len Pollak’s Dyer Auto Auction, Sale 
every Friday. Prices are for sale of Oct. 3. 
Sold 198 cars out of 270 consignments. 


BUICK—’57 RM Riviera sedan, $1,915° 
(ps). 
156 Special Riviera sedan, $1,300° (ps). 
"5S per Riviera sedan, $1,025* (ps), 
$675* (ps); Special Riviera sedan, 
$950*; Century 4-dr., $825*; RM Rivi- 
era sedan, $820* (ps). 
'53 Special Riviera sedan, $115*. 
CADILLAC—’57 coupe de Villefi $3,600* 
(ps); (62) 4-dr., $3,245* (ps). 
55 (62) 4-dr., $1,800° (ps). 
54 (60) Super 4-dr., $1,365* 
53 (62) coupe, $600* (ps). 
CHEVROLET—’ 57 Corvette sedan, $2,300*; 
Bel Air (8) coupe, : ; 4-dr., $1,- 
595*, $1,5 conv., $1, Two-ten 
coupe, $1,405; 2-dr., $1,360, $1,- 


Interna- 


(ps). 


is) 

300*. 
56 Bel coupe, $1,300*, 
4-dr., $1,155. 
Hardtop, $905*. 

$685*; Two-ten sta- 


Air (8) $1,275*; 
Bel Air (6) 
55 Bel Air (8) 
"54 Bel Air co 
tion wagon, $ ; 4-dr., $220. 

563 Bel Air 4-dr., $350. 

DeSOTO—'54 Firedome coupe, 

’53 Firedome 4-dr., $300°. 

DODGE—'56 Coronet (6) 
$850*. 

’53 station wagon, 
sedan, $100. 
FORD 58 Thunderbird sedan, $3,500* 
(ps); Custom (8) 2-dr., $1,875*. 

'57 (8) Country sedan station wagon, | 
$1,625*, $1,545*; Fairlane (8) Hard- 
top, $1,535* (ps); conv., $1,500°; 4- 
dr., $1,400*; Custom (8) 2-dr., $1,120. 
56 Fairlane (8) 4-dr., $1,050°; Custom 

(8) 2-dr., ¢ 

55 Custom 

’54 Hardtop, 
$385. 

'53 2-dr., $490, 

LINCOLN - 57 
(ps). 

"55 Capri coupe, $1,045* 
MERCURY—'57 Monterey conv. 
(ps); Montclair coupe, $1,5 
’56 Custom station wagon, $1,2 
"55 Montclair 4-dr., $835°; 

4-dr., $810. 

’53 Monterey 4-dr., $360, $205. 

NASH—’'55 Statesman 4-dr., $500. 

’53 Ambassador Super 4-dr., $195; 2-dr., 
$165*. 
OLDSMOBILE 
050°. 
"56 (98) 
day 
dan 


$550* (ps). 


station wagon, 


$350; coupe, $155; 


(8) dr., $655 
$570*, $535, $495; 2-dr., 

$410, $350. 
Premiere 4-dr., $2,465* 

(ps). 

$1,655° 


5* (ps). 
Monterey 


'57 (98) Holiday 4-dr., $2,- 


(98) Holi- 
Holiday se- 
(88) 4-dr., | 


4-dr., $1,445* 
sedan, 
$1,345", 
$950°* (ps) 
"54 (88) 4-dr., 
PACKARD—'53 
PLYMOUTH 
wagon, 
$1,875*. 
'56 Suburban (6) 
"53 4-dr.. $225. 
PONTIAC—'55 Star Chief sedan, $1,040°*. 
'54 Chieftain conv., $400*. 
"53 Chieftain 4-dr., $130 
RAMBLER—’'56 Custom 4-dr., $1,295; sta- 
tion wagon, $1,210*. 
"55 coupe, $380*° 
STUDEBAKER—'56 President 4-dr., $875*. 


VALDOSTA, GA. | 
| 


(ps); 
(88) 


$760° (ps). 
conv., $285*. 
‘58 Suburban 
$2,095*; Belvedere 


(8) 
(3S) 


station 
4-dr., 


station wagon, $710. 


Tom Hewitt Auto Auction. Sale every 
Friday. Prices are for sale of Oct. 3. 

The sale was good but we didn’t have 
The demand for extra clean 
The weather real 
of registered 


enough cars. 
cars is great. 
g00d. Sold 85% 
BUICK—'58 Special 4-dr., 
tury 4-dr.. $2,265°. 
"57 Century 4-dr., $1,700*; Hardtop, $1,- 
550* (ps); Special 4-dr., $1,540°. 
’56 Special Hardtop, $1,160*; 4-dr., $L- 
050°. 
"55 Special 
"S54 Special 
CADILLAC 
CHEVROLE 
$2,135 
"57 Bel 
top, $ 


turned 
cars. 


2,400*; Cen- 


2-dr., $815°. 
dr., $780*. 
(62) sedan de Ville, $540*. 
-'58 Impala (8) Hardtop, 
Brookwood (8), $1,960*. 
(8) Nomad, $1,660*; Hard-| 
; Two-ten (8) 2-dr., $1,- 


Kaiser-Like Auto 
Bows in Argentina 


WASHINGTON. — A new six- 
cylinder passenger car, the Kaiser 
Carabela, is being manufactured in 
Argentina by Industrias Kaiser Ar- 
gentina, an affiliate of Willys Mo-| 
tors, Inc. The first models have| 
been delivered to more than 150| 
showrooms throughout Argentina. 

Industrias Kaiser Argentina ex- 
pects to build 3,000 of the four-door, 
Six-passenger model during the 
balance of 1958. Eight percent 
of the component parts of the 
vehicle are manufactured by IKA 
and more than 1,000 Argentine sup- 
pliers, 

The Carabela is powered by the 
Willys six-cylinder engine and is 
built on an extra-strength chassis 
for use on rough roads, the firm 
Said. The car is of a design similar 
to the 1955 Kaiser Manhattan with 
wrap-around windshield, padded 
dash and selective synchronized 
transmission. 


For views on retail auto distribution, 
Tread the Dealer Forum column on Page 3. 
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Used-Car Auction Prices 


(Continued from Page 54) 


385*; One-fifty (8) 4-dr., $1,130; 2- 
dr., $845. 

56 Bel Air (8) 
conv., $1,085*; 
$900. 

55 One-fifty (8) 
(8) 2-dr., $510. 


Air 4-dr., 


$1,000; 
4-dr., 


$1,200*, 
(8) 


4-dr., 
Two-ten 
$685; 


2-dr., Two-ten 


$550; Two-ten 4-dr., 
$275. 

’53 Two-ten 2-dr., $400; Bel Air Hardtop, 

$360°*. 

"52 Deluxe 4-dr., $275. 

"50 club coupe, $130. 
CHRYSLER—’53 NY 4-dr., 
DODGE—’55 Custom Royal 

coupe, $930* (ps); sedan, 

51 Wayfarer 4-dr., $145. 
FORD—’58 Fairlane (8) 500 conv., $2,210* 

(ps); Victoria, $2,030*; 4-dr., $1,910*. 
’57 Fairlane (8) 500 Skyliner, $2,100*; | 
4-dr., $1,550*; Victoria, $1,540* (ps); | 
Custom (8) 300 4-dr., $1,250. | 
’56 Thunderbird, $2,100* (ps); Fairlane | 
(8) 4-dr., $1,110*%; Custom (8) 4-dr., | 
$880. 
’55 Fairlane (8) 4-dr., $885. 
‘54 Custom (8) ranch wagon, $585; | 


$350*. 
(8) Lancer 
$750. 


J&L 


LINCOLN—’55 Capri 


Crest (8) Victoria, $430*. (Sept, 30). Largest number of good clean 
’53 Custom (8) 4-dr., $400; 2-dr., $350.| cars we’ve had since our last anniversary, 
*52 Custom (8) 2-dr., $115. (almost 500) approximately 75% selling. 
Hardtop, $1,200*. . * . 


’54 Capri 4-dr., $715°. 
MERCURY—’58 ‘Monterey Hardtop 4-dr., BIRMINGHAM, ALA. 
Dixie Auto Auctions. Sale every Monday 


$2,270* (ps). 
’57 Monterey conv., $1,600*; Montclair) (Sept. 29). Weather: cooler and clear. 
2-dr., $1,385*. o - * 


56 Monterey Hardtop 2-dr., $1,110*. 
563 Monterey Hardtop 2-dr., $415. BORDENTOWN, N. J. 
OLDSMOBILE—’58 (98) Holiday 2-dr., $2,- National Auto Dealers Exchange, Sale 
800*; conv., $2,675*. every Wednesday (Oct. 1). Heavy turnout 
57 (88) Holiday 2-dr., $1,635°*. despite rain indicates, Tremendous market 
"56 (98) Holiday 2-dr., $1,700*. and demand for cars at this time, Sold 
’55 (88) Holiday 2-dr., $1,150°; 4-dr.,| 78% of 441 cars registered. 
je . > ca 


CHICAGO 
Greater Chicago Auto Auction, 
every Thursday (Oct. 2). Sold 
from 491 consignments. 
> > 


PLYM H—’58 Plaza (8) 4-dr., $1,350. 
'57 oe (8) Hardtop 4-dr., $1,600*. 
’55 Plaza (8) station wagon, $700; Savoy 

(8) 4-dr., $700*. 

’53 Cambridge (6) 4-dr., 
PONTIAC—’'57 Chieftain 

$1,365*. 

'56 Chieftain Safari, 

conv., $1,280*. 

’54 Chieftain (6) 4-dr., $475*. | 
RAMBLER—’56 (6) 4-dr.. $915*, $885*. | 
MISCELLANEOUS—'56 Ford %-ton pick- | 

up, $550. 

"53 Chevrolet %-ton pickup, $350. 

50 Chevrolet panel, $155. 

* * * 


Inc, Sale 
272 cars 
$200. 

Catalina 4-dr., 


DAYTONA BEACH 


Auto Auction. Sale every Tues- 
30). Despite the early morning 


$1,365*; Star Chief 


Florida 
day (Sept. 


had a fine selection of clean, late model 
| cars, Bidding was strong and more than 
half the cars registered were sold. 

. > > 


EBENSBURG, PA. 


Ebensburg Auto Auction. 


-Auctions in Brief— |'Thursday (Oct. 2). The 
|new model cars hasn’t as 


ATLANTA prices or demand. Good 
Dixie Auto Auctions. Sale every Tuesday | years, 


introduction 
yet 


| rain, we had a very good sale today, We| 


| Wednesday 


Sale every) 
of | nesday 
affected | attention to World Series! Had more clean 
used cars of all| cars than usual! 


makes and models are scarce and | cars entered. 


Stainless steel is preferred by automotive designers because of its 
inherent long wearing properties and lasting beauty. Its superior 
strength, durability and low care cost are well known to the con- 
sumer and he looks for these features in today’s highly competitive 
car market. Stainless creates the “newer” look in advanced designs 
and its timeless beauty also serves to bring higher prices on the 
resale market. 


Jones & Laughlin have a complete inventory of stainless sheet and 
strip available for immediate delivery. Constant quality is assured 


when J & L Stainless Sheet and Strip is specified. 
Write for these technical data: 


i oo 
PSS ee ee 


1. Laboratory Corrosion Data. 2. Data Sheets (please specify the 


grades in which you 


are interested). 


Jones & Laughlin Steel Corporation - STAINLESS and STRIP DIVISION 


55 


bringing almost retail at our auction, Sold 
49 cars from 68 consignments. 
. . . 


FARGO, N. D. 

Tri-State Auction Co,, Inc, Sale every 
Thursday (Oct. 2). Very steady. Sold 61 
cars from 111 consignments. 

. . . 


INDIANAPOLIS 
Ken Schaefer Auto Auction, Inc. Sale 
every Thursday (Oct. 2). Weather: Cool. 
Market: Prices soften here today as our 
total sales percentage fell to 67%. A total 
of 133 cars were sold from the consign- 


ment. 
7 . * 


JENISON, MICH. 


Grand Rapids Auction, Sale every Tues- 
day (Sept. 30). Market seemed considerably 
more firm than last week. Heavy rain all 


| day held down consignment of cars, Sold 
| 74 cars from 117 consignments. 
> . . 


SEATTLE 


Auto Auction. Sale every 
1). Sold 219 cars from 


South Seattle 

(Oct. 

427 consignments. 
> 


SYRACUSE 


Syracuse Auto Auction. Sale every Wed- 
(Oct. 1). Dealers paid too much 


Sold 53 cars from 114 


Stainless Steel... Standout for Design 


BAR * WIRE * SHEET ® STR 


Box 4606, Detroit 34 
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Front End, Fins New for °59... 





V-8 Standard on 10 Plymouths 


What's New: 


New grille and front end... 
wrapover windshield . . . 3-stage 
carburetor ... restyled rear end 
. .» “wheel-cover” deck lid... 
series mames changed ... 2 
Sport Fury models ... V-8 
standard on 10 models . . . swivel 


seats ... pushbutton heater .. . 
air suspension . .. Super Enamel 
finish. 

+ * * 


oo has switched its se- 
ries designations, introduced a 
Sport Fury “super” series and has 
made V-8 engines standard equip- 
ment on 10 models. The restyled 
69s go on display Thursday (Oct. 
16) in dealer showrooms. 

The Plaza series has vanished 
and the Savoy now is Plymouth’s 
lowest priced line. The Belvedere 
has moved down to the middle 
spot and a new Fury series fills 
the niche occupied by the Bel- 
vedere the last several years. 
Plymouth’s top models are the 

Sport Fury convertible and two- 
door hardtop. 

V-8 engines will be standard on 
10 models—Furys, Sport Furys, the | 
Belvedere convertible and some 
station wagons. Plymouth said sixes 
will not be available on these 10 
units. 





N®= other models are offered | 
both as sixes and V-8s, and the 
Savoy business coupe may be or-| 
dered only as a six. Last year, 
Plymouth buyers could choose 
either a six or an eight on all ex- 
cept two models. The new setup 
gives the division 29 models for 59. 

Plymouth’s new grille is a 
lattice-work arrangement of ex- 
truded aluminum bars which ex- 
tend the width of the car. The 
hood and fenders are new, and 
parking lights are set in the ends 





New Generator 
Cuts Hazards, 
Delco Claims 


DAYTON, O.—GM’s Delco Prod- 
ucts division announced develop- 
ment of a generator designed to) 
reduce hazards of operation in 
dust, sleet, snow and explosive at- 


mospheres. } 

Delco said the Safe-T-Generator | 
supplies alternating current without 
sparking characteristics commonly 
associated with conventional gen-| 
erators. This is accomplished by) 
completely eliminating the brushes, 
slip rings and commutator, the firm 
said. 


Other advantages include longer 
life and substantial reduction of 
maintenance, Delco said. Generator- 
induced radio noise and interference 
also is virtually eliminated, the firm 
added. 





Explaining the operating prin- of 


ciples of the new generator, Mear- 
ick Funkhouser, chief engineer of | 


of the grille. A wrapover wind- 
shield is standard on hardtops 
and convertibles. 

The rear quarter panels are new 
and the tail fins are outward-canted 
and chrome capped. All models 
have a new rear deck, while an 
Imperial-like Sport Deck with a 
wheel-cover insert igs standard on 
Sport Furys and optional on other 
models. Dual horizontal tail lights 
are positioned just above the new 
rear bumper. 

Fourteen body colors and 23 two- 
tones are available. All are Super 
Enamel finishes which are said to 
retain a high gloss without polish- 
ing for up to 24 months under nor- 
mal conditions. 

* « = 


| eg ee six-cylinder engine 
is a 132-horsepower unit which 
displaces 230 cubic inches, and the 
standard V-8 power plant is the 
318-cubic-inch Fury V-800 engine 
with 230 horsepower. Regular fuel 
is recommended for both. 

The Fury V-800 with Super Pak 
is standard on Sports Fury models 
and optional elsewhere, while the 
Golden Commando 395 is optional 
throughout the line. This is a 361- 
cubic-inch engine with four-barrel 
carburetion and 10-to-1 compres- 
sion ratio. 

Plymouth claims 10 percent | 
greater economy of operation for 
this year’s engine. Contributing 
to it is a new three-stage car- 
buretor for all V-8s. This car- 
buretor, together with new man- 
ifolding, is said to reduce gas 
consumption in the middle speed 
ranges where most driving is 
done. 

Chrysler Corp.’s new swivel seats 
are standard on the two Sports 
Fury models and are optional on 
Fury hardtops, Sports Suburbans 
and the Belvedere convertible. 


A® suspension is available this 
year, and heaters are operated 
by pushbuttons on the instrument 
panel. Offered for the first time is 
an “Instant Heat” gasoline-type 
heater which starts delivering hot 
air in 30 seconds. 

Other options include an outside 
rear-view mirror which may be ad- 
justed from inside the car and 
rubber-crested bumper strips for 
protection while parking. 

Plymouth buyers also may 
order Chrysler Corp.’s new Mir- 
ror-Matic rear-view mirror and 
automatic headlight dimmer. 
Both are operated electronically. 

The rear-view mirror adjusts 
automatically to eliminate the 


Plymouth Called 
Growing Favorite 


‘Young Folks’ 


DETROIT.—The Plymouth is 








Delco Products said the conven-/| growing in popularity with younger 
tional DC exciter with its commu-/ motorists and station-wagon buyers, 
tator is replaced by an AC exciter.| according to Harry E. Chesebrough, 
The alternating current output of | Plymouth general manager. 
the exciter armature is rectified by} At a press conference in conjunc- 
silicon rectifiers mounted on the tion with the 
rotating assembly; the resulting DC presentation of 
current is supplied to the field of the 1959 line to 
the alternator, he added. Since the Detroit area 





H. E. Chesebrough 


exciter armature, rectifiers and field Plymouth dealers, 

assembly form a single rotating he said a survey 

unit, interconnected by solid con- showed Plymouth 

nectors, all arcing contacts are sales in the 25-34 

eliminated, he said. age group jumped 

TO 50 percent in the 
. . last year. 

Kill Tax Claims, Ohesebrough 
said Plymouth 
outproduced the 

Burgers Ask U. S. other Big Three makers, percent- 

ST. LOUIS.—Mr. and Mrs. Adolph | age-wise, in station wagons in the 

C. Burger have asked the U. S. Tax} 1958 model year. 

Court in Washington’to cancel $1.2} He said Plymouth devoted 28.3 

million in income-tax claims which| percent of its 58 output to wagons, 

the Government charges they owe/| marking the first time in Plymouth 
with penalties for 1946 through) history the wagon has become the 

1950. most popular car in the line. 

Burger, St. Louis auto dealer, has| The ’59 line was the “star” of a 
appealed a four-year sentence for| musical review, “Everybody’s View- 
income-tax evasion. ing It.” Features of the new models 

According to papers filed in the| were described by Jack W. Minor, 

Tax Court, the dispute arises over| Plymouth assistant general man- 

income from oil royalties, dividends | ager. 

and other enterprises which the} More than 75,000 persons saw 

Burgers own jointly. The defend-| the musical and cars at dealer pre- 

ants have filed a blanket denial of} views in 18 cities, Plymouth officials 

the charges. said. 


headlight glare from a following 
vehicle, and the headlight dimmer 
changes the beam when a car ap- 
proaches from the opposite direc- 
tion, 

Sedans and hardtops are built on 
a 118-inch wheelbase and are 208 
inches long and 78 inches wide. 
Sedans are 57 inches high, and 
hardtops are 54 inches. 

Station-wagon wheelbase is 122 
inches. These models are 214 inches 
long, 78 inches wide and 57 inches 
high. 

* * ” 
Ha is Plymouth’s model lineup 
for '59: 

Savoy (six or V-8)—four-door 
sedan and two-door sedan. 

Savoy (six only)—business coupe. 

Belvedere (six or V-8)—four- 
door sedan, two-door sedan, four- 
door hardtop and two-door hard- 
top. 

Belvedere (V-8 onl y)—convert- 
ible. 

Fury (V-8 only)—four-door se- 
dan, four-door hardtop and two- 
door hardtop. 

Sport Fury (V-8 only)—two-door 
hardtop and convertible. 

Station Wagons (six or V-8)— 
two-door two-seat Deluxe, four- 
door two-seat Deluxe and four- 


| deor two-seat Custom. 


Station Wagons (V-8 only)—two- 
door two-seat Custom, four-door 


Sport. 








Plymouth Sport Suburban— 








The rear window of Plymouth station wagons lowers into the tailgate, and nine 


passenger models have a rear-facing third seat. 


For ‘59, Plymouth offers four V4 


wagons and three others that are available with either V-8 or six-cylinder engines, 


eo 





New Sport Deck— 


The new Sport Deck, featuring an 
Imperial-like spare wheel insert, is stand- 
ard on Plymouth Sport Fury models ond 
three-seat Custom, four-door two-| optional on others. The ‘59s have conted,| with a blend of commercial gaso- 
seat Sport and four-door three-seat | chrome-capped fins, a new rear bumper | lines sold in the Los Angeles area. 


and horizontal tail lights. 





Ford Sees Dealer Profits 
Improving with °59s 


By John K. Teahen, Jr. 
Staff Writer 


DE TROIT.—As a group, Ford 
division dealers are not in as good 
a profit position as they were at 
this time last year, but 1,300 of 
them made more money — month 
for month—during the first half of 
1958 than during the comparable 
1957 period. 

James O. Wright, Ford division 
general manager, mentioned those 
figures during Ford’s national 
press preview. He said the divi- 
sion has 7,000 dealers, about the 
same as at the beginning of the 
year. 

He expects their profit position to| 
improve when Ford’s ‘59 models) 
are introduced this week. 


A feature of the preview festiv- 
ities was a teen-age press confer- 
ence during which Wright fielded 
questions from a group of young 
“reporters” representing papers| 
from throughout the country. 


The youngsters posed some stick- | 
lers. They wanted to know about) 
prices, why the ’59s are larger, fuel 
injection, gas turbines and rear en- 
gines. Two Los Angeles lads were 
especially interested in antismog 
devices. 

Wright acknowledged that 
prices will be up because of in- 
creases in the costs of materials 
and labor. He said the company 
hadn’t decided how much the 
hike would be and how it would 
be distributed over the various 
models. 


He emphasized that Ford is not 
dropping any series for ‘59 and 
declared that the “low end of our 
line compares very favorably with 
the low end” of Chevrolet. 

Chevrolet has discontinued its 
Delray line for ’59 and has made 
the Biscayne its price-leader. Ford 
did that a year ago when the Cus- 
tom vanished and the Custom 300 
became the lowest-priced series. 

Wright drew a laugh when he 
was asked if the Galaxie (a Fair- 
lane 500 with a Thunderbird roof, 
which is to appear about Dec. 1) is 
Ford’s answer to the ’58 Chevrolet 
Impala. 

“We like to think,” Wright re- 
plied, “that the Impala was Chev- 











Hoffman Unit Expands 
EVANSTON, Ill.—Acquisition of 
a neighboring plant will enable the 
semiconductor division of Hoffman 
Electronics Corp, to triple produc- 


rolet’s answer to the 1957 Fair- 
lane 500.” 


He said Ford division will not of- | 


fer air suspension this year. 

Wright didn’t wait for a query 
about Ford’s possible entry into the 
small car field. He brought that is-| 
sue up himself before throwing the 
meeting open to questions. 

“Ford Motor Co. has studied the 
small-car field,” he said. “If we de- 
cided to introduce one, we know 
what we would make. And we have 
no intention of letting our competi- 


——. 


Researchers Say 
Cars and Fuels 
Both Affect Smog 


SALT LAKE CITY.—Eye irrita- 
tion, visibility reduction and ozone 
formation from car exhaust are 
affected as much by differences in 
automobiles as by differences in the 
fuel that cars use, the national 
meeting of the American Institute 
of Chemical Engineers was told. 

The report was made by Edgar 
|R. Stephens, of Franklin Institute 
Laboratories, Philadelphia, and Ed- 
| ward A. Schuck, Stanford Research 
| Institute, South Pasadena, Calif. 
| It was based on tests of auto- 
| mobiles using three fuels compared 


_|The tests were sponsored by the 


Air Pollution Foundation and the 
|} smoke and fumes committee of the 
American Petroleum Institute, 


None of the fuels was smog-free, 
| though there were differences in 
the amount of irritation they 
| caused after they had been burned 
in four test automobiles which 
| simulated ordinary running condi- 
tions, Stephens and Schuck said. 


“Air pollution manifestations,” 
| they reported, “resulted from 
irradiation of exhaust (by simulated 
sunshine in the form of ultraviolet 
light) no matter which fuel or 
which car was used. There were 
differences in the rate and extent 
of reaction, depending upon fue 
and car used as well as other 
variables.” 


More than 150,000 persons read AUTO- 





tors get the jump on us.” 


MOTIVE NEWS every week! 


‘Don’t Let ’Em Forget i. wee 


Hoak Advertises—and Sells 


By L. H. Houck 
Staff Correspondent 

SIOUX CITY, Ia—Dealers who! 
have cut down on advertising in| 
recent months are wrong, and this/ 
policy is responsible for most of | 
the sales they have lost, according | 
to E. F. Moeller, sales manager for 
Hoak Oldsmobile Co. 

“Our ‘Buy It Now’ campaign 
proved that it is false economy 
to lay off advertising,” Moeller 
said. “When you fail to keep your 
name before the public, the 
public has a tendency for forget 
you. 

“We've spent $2,000 on advertis- 
ing in this campaign and it has 
been producing sales that justify 
it,” he continued. “The farmer, for 
instance, who has been out of the 
market for several years, wants to 
buy and will buy when he gets 


~_ 





Insurance Hike 


Killedin Oklahoma 


OKLAHOMA CITY.— The Okla- 
homa Insurance Board has rejected 
a proposal to increase auto insur- 
ance rates by as much at 12.2 per- 
cent. 

A part of the proposal was a plan 
to reduce commissions of agents 
for selling such insurance. The 
board said that the commission rate 
was not a matter for the state to 
settle. 

State Insurance Commissioner 
Joe B. Hunt questioned the need 
for the rate increase in view of 
the reduction in accidents and 


tion, a spokesman for the firm said. | traffic deaths in the state this year. 


‘ 





the right shot with the right re- 
tailer.” 

Moeller said Hoak’s experience 
has indicated that newspaper ad- 
vertising is best and television is 
next in generating new prospects 
and new business. Dealers all over 
the multistate territory covered by 
this correspondent have been re- 


doesn’t pull anymore.” 

Moeller said that in Sioux City, 
Savings deposits are increasing at 
a rapid rate, industrial and eco- 
nomic conditions are good and 
that it takes advertising, partieu- 
larly newspaper advertising, to get 
people thinking about a new car 
and about a dealer. 

“Our advertising has been 
bringing them in, and our sales 
are ahead of last year’s,” he said. 


Moeller said TV is a good medium 
but that it shouldn’t be so smooth 
and so pat that it causes the 
audience to yawn and turn away. 

Particularly successful for Hoak 
Oldsmobile was the use of its own 
employes as actors on an interview- 
type TV program. Since they are 
not trained actors, he said, it tends 
to make people look to see what 
might happen. 

On one program, Moeller said, 
an employe who was supposed 
to answer questions about the 
new Oldsmobile became tongue- 
tied with stage fright. 

This made such a hit with the 
“looking” audience that he will be 
used in future advertising. The 
program brought favorable com- 
ment from hundreds of people and 
new sales have been attributed to 
it, Moeller said. 


| porting “newspaper advertising 











A STRONGER TIRE 
A SOFTER RIDE! 


Now —for many new 1959 cars—comes the advanced 
U.S. Royal Safety 8, reflecting improvements in construc- 
tion and performance that make it even better than ever 
before. Of special interest is TYREX—a completely new 
kind of tire cord—that gives the U. S. Royal Safety 8 
greater strength and safety. With this increased strength 
comes greater flexibility ...a softer ride . .. more com- 
fort for passengers. 


TYRExX is another example of the added protection Be sure to look for and ask for the advanced 
and performance built into the tires engineered with U. S. ROYAL SAFETY 8 on the new 1959 cars 
safety as the first consideration. you sell! 


US. Royal & Tires 


US United States Rubber 


Rockefeller Center, New York 20, N. Y. In Canada: Dominion Rubber Co., Ltd. * ’ 
See things you never saw before. Visit U.S. Rubber’s New Exhibit Hall, Rockefeller Center, New York 
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News to Note... 


Auto World in Brief 





CHICAGO.—Items ranging from 
oil-line seals weighing less than an 
ounce to two-ton transmissions are 
among more than 4% million parts 
stocked at the new seven-acre cen- 
tral parts division warehouse Clark 
Equipment Co. has officially opened 
at 7300 S. Cicero Ave., where elec- 
tronic and integrated data process- 
ing equipment assists in eliminating 
the customer’s problems ahead of 
time. 

The IBM system tabulates, re- 
cords and remembers every vital 
fact about parts ordered. Based on 
normal usage experience with con- 
struction, for example, the company 
uses electronic equipment to com- 
pile a list of “fair wear and tear” 
parts that it automatically ships to 
the dealer when he orders a new 
model machine. 

* > > 
Tire Plant in Portugal 
Being Built by Firestone 

AKRON.—Firestone is building a 
tire plant in Portugal that is sched- 
uled to go into operation late in 
1959, according to Harvey S. Fire- 
tone jr., chairman. 

Formed by Firestone and a Span- 
ish associate with Portuguese bank- 
ers and industrialists, the new firm 
will be known as Firestone Portu- 
guesa and is located in Alcochete 
on a 93-acre tract 10 miles east of 





dio Network continue to attract the 
_ largest audiences in all radio. That’s 


why the Oldsmobile Division of Gen- 
eral Motors Corporation presents its 
Patti Page Show here, seven shows 
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every week. Automotive companies 
__ place a greater volume of advertising 
on the CBS Radio Network than on 
all other radio networks combined. 


| demand continues and supply slack- 


| "53 is sticky. 
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this country to install a production 
line of the new bladder type presse, 
= 


Flintkote Board Approves 


Hankins Container Merger 
NEW YORK.—Directors of Fint- 
kote Co. have approved an agree 
ment calling for the merger of 
Hankins Container Co. into Flint. 
kote and have set Nov. 25 as the 
date for a special meeting of stock. 
holders to vote on the proposal. 
The proposal, already approved 
by the Hankins board, calls for an 
exchange of stock on the basis of 
1.234 shares of Flintkote $5-par 
common for each of the 267,458 
shares of Hankins $10-par capital 
stock outstanding. Acquisition of 
Hankins would give Flintkote na- 


Lisbon. Annual production capacity 

will be 120,000 truck and passenger 

tires, including tubes, Firestone said. 
* aa = 


Goodrich L. A. Plant Using 
New: Tire-Curing Equipment 
LOS ANGELES.—The most mod- 
ern tire-curing equipment used by 
B. F. Goodrich Tire Co. anywhere 
in the U.S. is in operation at the) * Sadieall : : — 
company’s plant here. Representing oan distribution in the container 
a capital investment of $500,000, the | “©** a. - 
new line of presses will increase 
tire production capacity about 15 
percent, according to Plant Man- 
ager J. M. Robbins. 


Robbins said other methods of | 


New Publication Covers 


Vehicle Suspension Systems 
CLEVELAND. — The Spring Re- 
; ; ; search Institute has launched a new 
tire curing still used in the plant publication, The Springboard, de 
will ultimately be replaced by the| signed to provide latest information 
newer type of electronically con-|and service data on standard and 
trolled equipment. The Los Angeles | special vehicle suspension systems, 
plant is the first of the company’s R. L. Burton, institute secretary, 
five tire manufacturing plants in| said the publication will be distrib- 


~|uted among spring service shops, 
Dodge Sales Soar 


independent garages, gasoline and 
auto dealers and vehicle manufac- 
° turers. 
In 3-Day Special are 
CLEVELAND.—A special three- Coss Resuetion ee 
day sales sponsored by Cleveland-| To Be Discussed by Experts 
area Dodge dealers resulted in a CHICAGO.—The 22nd annual in- 
122 percent jump in sales, Dodge| dustrial engineering and manage- 
said. ment clinic will be held at the 
In the 10-day period before the| Hotel Sherman Nov. 5-7 by the 
sale, dealers delivered 47 cars. In| Industrial Management Society. 
the next 10-day period, which in-| Experts from industry, iabor and 
cluded the sale, 102 Dodges were| education will discuss latest cost- 
sold, the firm said. reduction techniques, covering such 

The sale was held at the Cleve-| subjects as work simplification, 
land Arena from 10 a.m. to 10 p.m.| time study, incentives, motion econ- 
daily. Fifty-eight vehicles were sold| omy, automation, plant layout and 
at the Arena, Dodge said. materials handling. 





Used-Car Notes 





MINNEAPOLIS. —The Motor! Ensor, who was with Universal 
Corner, 215 E. Lake St. has dis-| Credit Corp. before opening his 
covered three things about the| Ford dealership in 1944. He left 
average used-car buyer: the auto business after a serious 

He is an optimist, he expects new-| auto accident in 1948 
car performance regardless of the " 
age of the car and he is becoming | 
a price-conscious every year. S & R Used Cars Opens 

The average purchaser simply| SPRINGFIELD, Ill—S & R Used 
can’t be discouraged, a Motor Cor-/ Cars, Inc., has opened for business 
ner spokesman said. He comes back} at 1108 W. Jefferson St. here. Oper- 
again and again, always hopeful/ ators are Lou Sharrar and Paul 
that by some minor miracle he will| Riemer. 


|get a car that will be free of | * * * 


troubles for six months to a year.) 
Customers want service guaran-| 
tees, the spokesman said, and as- 


U. C. Deal Opens in N. H. 
MANCHESTER, N. H.— Harlan 


. : Motor Sales has opened on the 
sume a pained expression when a : : 
30-day, 50-50 warranty is broached. ogy Webster Highway, North, 


Used cars are becoming scarcer, 2m 
he said, and prices will go up as 


Harper Back in Business 
ens. SAN ANTONIO.—Harvey Harper, 
Best movers right now are ‘'53s| formerly a partner in the Turner- 
and ‘54s. Anything older than a| Harper Plymouth Company on San 
Pedro Ave., has reentered the auto- 
mobile business, opening a used-car 
Roush Opens U. C. Deal | ict at 638 S. W. Military Drive. 
CHARLESTON, W. Va.—Market 2 2 
Motors, Inc., has been opened by : : ens 
Bob Roush at Seventh Ave. and ote aaeer Op 
Patrick St. Roush has been in all - PAUL.—Mid-City Motor Co. 
a used-car lot, has opened at 700 


phases of the new and used-car! 1) iversity Ave. William Mikres and 


busi i 1 ; : 
ee the — for S yeare Dick Rund are the owners. 


Rinal Opens U. C. Deal 
AKRON.—Suburban Motor Sales 
has been opened at 215 Darrow Rd. 
by Dal Rinal, who formerly was 
with Spot Motor Co. 
a a 


Insurance Packs 
Curbed by New 
Laws in N.Y. 


+ 
Curb.on Used-Car Lots 
ALBANY, N. Y.—New state laws 


Is Sought in Hamilton, Ont. designed to\stop auto dealers and 

HAMILTON, Ont.—Steps should! finance agencies from padding 
be taken to control the “indiscrim-| time-payment contracts went into 
inate mushrooming” of used-car) effect Oct. 1. The laws affect insur- 


lots throughout the city, Alderman) ance charges that frequently are 
Fred Whitehouse told the Board| made part of auto loans. 


of Control. : . 
The major provision sets a new, 
He suggested that the zoning by-)| j,wer ceiling of $7 per year on the 
law be altered to confine used-car) . nount that can be charged for 


lots to specific areas. | insuring an auto loan. The old law 


: allowed charges up to $13 100. 
Cambridge Motor Sales oS eS Y 


Another change requires dealers 
Reopens as Independent Deal | to itemize each insurance charge. 


CAMBRIDGE, Md.— Cambridge The law specifically bars vague, 
Motor Sales, Inc., which closed in lump-sum charges usually labelled 
1951 after seven years as a Ford| other benefits.” 
outlet, has returned to the auto Dealers or finance agencies also 
business as an independent new/| have to give buyers a refund on 
and used-car dealership. insurance charges when loans are 

The firm is headed by Fred| paid up ahead of time. 
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New Swing-Out Swivel Seats invite prospects to discover the newness and greatness of the 59 Dodge, the first all-pushbutton car! 


t Used 
isiness 
Oper- 
Paul 


-| “Che Newest of Everything Great! 


iarlan 
n the 
North, 


The Greatest of Everything New! Dodge for '59 has everything it weather. New Level-Flite Torsion-Aire smoothes out the road, 
ond takes to put that “I'll take it!” look in a prospect's eye. New Swivel levels the load. Outside mirrors adjust from the inside. Inside 
ee Seats invite him in. New HC-HE engines deliver more thrust, use mirrors adjust themselves electronically to banish glare. Styling 
n San less gas. Orderly rows of buttons on a gleaming panel introduce the is fresh and crisp and clean. In a nutshell: Distinctive new styling, 
om first all-pushbutton car — with fingertip control of driving and backed by features that sell—that’s Dodge for ‘59! 


off §,92 New 59 DODGE 


laws 
; and y af as 
dding ‘ , aera 
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So much that’s new! So much that’s great! So much that’s Dodge! 
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Saving of 2,000 Lives 
On Road Seen for ’58 


A saving of 2,000 lives on the 
nation’s highways in 1958 is now a 
realistic goal, the National Safety 
Council has announced. 

The Council based its conclu- 
sion on the fact that a traffic 
death total of 22,880 for the first 
eight months of the year—6 per- 
cent below the like period last 
year—represented a saving of 1,- 
566 lives. 

“If the same rate of improvement 
can be maintained the rest of the 
year,” said the Council, “the high- 
way death toll for 1958 will .be at 
least 2,000 below the 1957 total of 
38,500. 

“But it won’t be easy. The most 
hazardous months of the year are 
ahead—months of added darkness 
and of treacherous road and 
weather conditions. 


“The goal can be achieved, how- 





ever, if drivers are willing to put 
forth a little extra effort to drive 
as they would like others to drive 
—carefully, courteously, skillfully,” 
the Council said. 

The Council estimated that 
traffic accidents in the first eight 
months of 1958 brought disabling 
injuries to 800,000 persons, com- 
pared with 850,000 for the corres- 
ponding period last year. 

The traffic death toll for August 
alone was 3,500, a 5 percent drop 
from the 3,690 deaths in August 
last year. 

August was the 12th month in a 
row and the 20th in the last 21 to 
show a drop in traffic deaths from 


the same months of the year before. | cent: 


deaths were down 7 percent. This 
produced a mileage death rate 
(number of fatalities per 100 million 
miles) of 5.1, lowest on record for 
a comparable period. 

The June mileage death rate of 
5.3 also was the lowest ever re- 
corded for that month, the Council 
said. 


Twenty-eight states had fewer 
traffic deaths in August than in 
August, 1957. Nineteen showed in- 
creases and one had no change. 


For the eight-month period, 32 
states had better records than they 
had for the same period the year 
before, and 16 showed increases. 

The 32 states with decreases for 
eight months were: 

West Virginia, 29 percent; Ver- 
mont, 26 percent; South Carolina, 
25 percent; Connecticut, 25 percent; 
Iowa, 18 percent; Arkansas, 18 per- 
cent; Rhode Island, 18 percent; 
Illinois, 17 percent; Alabama, 17 
percent; Delaware, 17 percent; New 
Jersey, 15 percent; Indiana, 15 per- 
cent; Michigan, 14 percent; New 
Mexico, 14 percent; Ohio, 13 per- 
Pennsylvania, 11 percent; 


At the end of six months (latest| Texas, 10 percent. 


figures available) travel was up 2) 
percent from the corresponding| 10 percent; 
period of the year before, and traffic} Montana, 9 percent; North Caro-|5 percent; 


Virginia, 10 percent; Maryland, 


Wyoming, 10 percent; 


New Building for Ronald Rice— 


Ronald Rice Chevrolet-Buick, Inc., has moved into this new building in El Dorado, 





Kans. The building covers an area 145 feet by 145 feet and has about 22,000 square 
feet of floor space. A paved area of similar dimensions is used as a customers’ 


parking lot and for new-car storage. 





lina, 8 percent; Nevada, 8 percent;| Oklahoma, 3 percent; Utah, 3 per. 
Wisconsin, 7 percent; Missouri, 6| cent, and Oregon, 1 percent. 


percent; Georgia, 6 percent; Ken- 
tucky, 5 percent; New Hampshire, 
California, 4 percent; 





They’re making . 


BLUE 


Nearly half a billion dollars are being 


——-—— 4. --—_— 
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invested in the growth of the Bay City area 


Look at the stacks of blue chips laid on the line for 
industrial and commercial expansion in Bay City: 

Consumers Power is developing a $150 million 
electric generating plant and a $2 million service 
center. Dow Chemical is constructing a series of 
plants for more than $25 million, and now has the 
first St. Lawrence Seaway facility in Bay City. 
Defoe Shipbuilding has a $68 million Navy de- 
stroyer contract. $6 million is being spent on bay 


and river channels. 


A $50 million network of 


superhighways is being built in Bay County. The 


err iteabanatats wp afhaireinh dvtrbiahdiae 





A Booth Michigan Newspaper 


central business district is being anchored by new, 
impressive stores (with private off-street parking) 
and modernized buildings estimated to run $4.3 
million plus municipal off-street parking costing 


$.36 million. 


The Bay City market is solid, prosperous and 
growing. Worth a blue-chip advertising program. 

Your advertising covers the market through a 
single medium, The Bay City Times. It takes your 
message into 85% of the families in Bay County. 
Put The Bay City Times to work for you. 


THE BAY 2 TY 71> 


* * * 


Estimating Courses Set Up 

Insurance adjusters and auto 
repairmen in Winnipeg, Man., are 
sponsoring courses to establish ac. 
curate procedures for estimating 


property damage in auto crashes 
* > * 


Stricter Licensing Rules 


Urged to Reduce Accidents 


One of the most effective ways to 
reduce traffic accidents is to have 
more stringent requirements for 
licensing drivers, Mrs. B. V. Todd, 
national chairman for safety of the 
General Federation of Women's 
Clubs, told the Nevada Safety 
Council in Reno. 

“Although most legislators will 
recognize that the driver licensing 
procedure is a basic point from 
which to attack the traffic accident 
problem, they understandably hes- 
itate to enact more rigid licensing 
regulations unless they are con- 
vinced the public will accept them 
and support them,” she said. 

. 


Bulk of Actbiients 
Called Minor on 
Holiday Weekend 


The bulk of auto accidents dur- 
ing a holiday weekend are minor 
collisions and near-home mishaps, 
rather than the spectacular type of 
crash, according to Travelers In- 
surance Co., Hartford, Conn. 

Travelers checked 1.5 million cars 
over the Fourth of July weekend 
and found that rear-end collisions, 
traffic-light violations and failure 
to grant right of way caused most 
of the trouble. In seven out of eight 
cases, the mishap occurred not far 
from the driver’s home. 


The greatest number of accidents 
happened on Saturday and Sunday. 

Not a single seat belt was used 
in the cases analyzed. Drinking was 
reported in only 5 percent of the 
cases, and mechanical defects were 
indicated in only 3 percent. 

Half of those killed or injured 
were under 30. Four out of five 
drivers were male; seven out c 
eight accidents occurred in cle 
weather on dry roads, and 5 percent 
of the victims were pedestrians. 


Tighter Auto Laws 
Urged in Colorado 


An interim legislative committee 
has called for a major revision of 
Colorado’s motor-vehicle laws. The 
group predicted its recommenda- 
tions would cut highway fatalities 
between 25 and 30 percent. 

The suggestions included: Repeal 
of a 1957 law allowing 14-year-olds 
to operate motor scooters; full State 
control of driver licensing; a $1 mil- 
lion annual subsidy for high school 
driver-training courses; a point sys- 
tem for license suspension, and 
placing of stickers on cars damaged 
in accidents. Repairs could not be 


made unless the sticker was at-' 


tached to the windshield. 

Another proposal called for a law 
under which a driver’s license could 
be suspended or revoked if he re- 
fused to take a blood-alcohol test 
when suspected of intoxication. 
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'W truck sales continued to 

lag through the summer leav- 
ing registrations at the end of the 
first eight months of this year 17.61 

nt behind those in the like 
period of last year. 

Figures supplied by R. L. Polk 
& Co. show registrations in the 
first eight months totalled 474,953, 
well below the 576,442 in the comp- 

ble period of 1957. Oregon totals 
for July and August are not in- 
cluded. 

Sales in July amounted to 63,383 
units, down 18.41 percent from the 
77,684 new trucks registered in July 
of last year. 

In August, the comparison with 
the year-earlier results was a 
little better. August sales were 
put at 63,981, off 15.75 percent 
from the 75,946 for the like month 
of 1957. 

As had often been the pattern 
through the earlier months of 1958, 
all producers, with two exceptions, 
had fewer sales in July and August 
than in the like months of 1957. 

Brockway and the miscellaneous 
group posted gains in both months. 
This, too, was in line with results 
in the earlier part of the year. 
* > = 

ERE are the registrations of 

the various producers for July 
of this year and last: 


duly, duly, 

1958 1957 

Chevrolet .............. 23,044 27,265 
SIL. Gaisopriansiniiguesuents 17,346 25,186 
International 7,325 9,099 
a 5,195 
Dodge .................... 3,263 3,942 
0 EEE 1,523 1,754 
SED, - cindsiusicnnieicces ae 1,231 
ae 1,333 
Studebaker 393 516 
Diamond T ......... 275 306 
Brockway ............ 74 57 
Miscellaneous 2,680 1,800 
Total 63,383 77,634 


The results for August were much 
the same with the exception that 
White edged out Mack for seventh 
place in the standings. Registra- 
tions by makes were: 


August August, | 

1958 1957 | 
Chevrolet ........... 23,409 27,037 
Ford 18,157 24,141 
International 7,331 8,738 
GMC 5,177 5,250 
Dodge 2,921 4,020 
Willys 1,639 1,689 
White 903 1,300 
Mack 876 1,158 
Studebaker 299 501 
Diamond T 261 304 
Brockway . aia 70 55 

Miscellaneous .... 2,938 1,753 | 

Total 63,981 15,96 | 


Results for the first eight months 
showed Brockway and the miscel-| 
laneous group with the only gains| 
in both units sold and percent of | 
market captured. 

« * > 


SX producers showed increases 
in share of market taken al- 
though their unit sales were down. 
Ford, Dodge, White and Studebaker 


Litchfield Marks 
30 Years as a 


DeSoto Dealer 


EAU CLAIRE, Wis.—Thomas R. 
Litchfield, president of T. R. Litch- 
field Auto Sales, celebrated his 30th 
anniversary as a DeSoto dealer Oct. 
10. The occasion was marked by a 
dinner at the Eau Claire Hotel. 

Litchfield received a letter from 
J. B. Wagstaff, DeSoto general 
Manager, congratulating him for 
“his many years of fine service to 
DeSoto owners in his area.” Ray 
Fisher, DeSoto regional manager, 
Presented Litchfield with a plaque. 

Litchfield opened his first auto 
dealership in 1926. Among the cars 
he has handled are Marmon, 
Roosevelt, Graham-Paige, Star and 
Durant. He recalls that in the early 
days many of his cars were bar- 
tered for horses, eggs and produce. 

He became a DeSoto dealer in 
1928 and sold the first DeSoto in 
Eau Claire County. In 1929 he sold 
tthe first Plymouth in the county. 

In 1930, he moved into his present 
Quarters at 402 S. Farwell, and in 
1946 built a service station and 
truck center which now is man- 
aged by his son, Tom. Another son, 
Donald, is acting manager of the 
DeSoto dealership. 





Lag Through Summer... 


Truck Sales Trail ’57 by 17.6 Pct. 








lost ground in both units sold and 
percent of market. 

Brockway’s sales of 540 units 
were good for .11 percent of the 
market, up .03 percentage points 
from last year’s showing. The mis- 
cellaneous group sold 19,909 units 
or 4.19 percent of the market, a 
gain of 2.01 percentage points. 

The other producers, their unit 
sales, percent of market and per- 
centage-point changes were: 

Chevrolet, 168,997 units, 35.58 per- 
cent of the market, up .86 percent- 
age points; Ford, 134,562 units, 28.33 
percent, down 3.74 points; Interna- 


Dual Celebration 
Dealer Marks Golden, 


Silver Jubilees 
NEW HAVEN, Conn.—A dual 
anniversary was celebrated by 
Brown & Thomas Automobile Co. 
(Cadillac-Oldsmobile) on Oct. 11. 





The firm marked its 50th year as| 


a Cadiilac dealer and 25th as an 
Oldsmobile outlet. Representatives 


of government and industry were | 
|sales were down in 40 states and 


among guests at the celebration. 
Harry H. Brown jr. is president 
of the company. 





} 
| 
| 


| 
| 


| 
| 


for this August and last were: 
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tional, 57,795 units, 12.17 percent, up 
1.26 points; GMC, 35,504 units, 7.48 
percent, up .11 points; Dodge, 25,080 
units, 5.28 percent, down .31 points. 
Willys, 12,182 units, 2.56 percent, 
up .10 points; White, 7,826 units, 
1.65 percent, down .19 points; Mack, 
7,678 units, 1.62 points, up .07 points; 
Studebaker, 2,944 units, .62 percent, 
down .21 points, and Diamond T, 1,- 
936 units, .41 percent, up .01 points. 
* a * 

ALIFORNIA continued as the 
top truck-buying state in Aug- 
ust, although purchases there were 
off by more than 300 units. The top 
10 states and their registrations 


August, August, 
1958 1957 
1. California .......... 7,356 7,666 
i. ED strceintionecenincl 5,726 6,578 
3. New York ........ 3,155 3,713 
4. Pennsylvania .2,357 3,546 
ie SIE ccevictbennitnanied 2,443 3,639 
FO EE 2,263 2,932 
4. Florida ............ 2,121 2,171 
8 North Carolina 1,946 1,901 
9. Georgia ............ 1,752 2,231 
10. Michigan .......... 1,740 2,283 

Reflecting the national results, 


the District of Columbia in August. 
Gains were noted in seven states. 
> 


—_ 7 > * > 





How They Fared ... 


Commercial Car Registrations 


By Makes 


First Eight Months, 1958 vs. 1957* 


First 8 
Months, 
1958 


68,997 
134,562 
--- 57,795 
--. 25,080 
. 12,182 
7,826 
7,678 
2,944 
1,936 


Make 
Chevrolet 
Ford i 
International 
GMC . 
Dodge 
Willys 
White** . 


1957 


First 8 
Months, 


200,142 
194,878 
62,892 
42,494 
32,193 
14,150 
10,604 
8,956 
4,806 
2,329 


Percent 
Share of 
"57 Market 
34.72 
32.07 
10.91 


Percent 
Point 
Change 
36 
—3.74 
+126 


+ 
— 31 


Percent 
Share of 
'68 Market 

35.58 
28.33 
12.17 

748 


463 
12,537 


Total -veeeh 74,953 


576,442 


100.00 


* Oregon registrations for July and August not included. 
** White includes Autocar, Freightliner, 
*** Miscellaneous includes Corbitt, Diveo, Four Wheel Drive, Kenworth, Marmon- 


Herrington, Peterbilt, etc. 


Reo and Sterling. 


Compiled from R, L. Polk & Co, data 








By Buffalo Dealer Group... 
Sticker Queries Answered 


BUFFALO.—A number of ques- 


| tions in connection with price stick- 


ers on 1959 autos were answered | 
by the Buffalo Automobile Dealers 
Assn. They follow: 

Q.—Do the labeling requirements | 
apply to new 1958 models I may 
have left in stock? 

A.—_No. 
Q.—At what point do we remove | 
the sticker after the car is sold at} 
retail? 

A—The law says the sticker 
may not be removed “prior to 
the time that such automobile is 
delivered to the actual custody 
and possession of the ultimate 
purchased of such new automo- 
Ee cea 

One dealer has solved this by 
actually delivering the car to the 
purchased and letting the pur- 
chaser remove the sticker himself. 
In this way, there can be no pos- 
sible slipup. 

Q.—We received a 1959 car with 
white walls, and these were shown 
on the factory price sticker. The 
purchaser does not wish white 
walls. How do we handle this? 

A.—You may not alter the sticker. 
Just remove the white walls and 
show the allowance credit on the 
customer’s invoice. 

Q.—Are “demonstrators” consid- 
ered “new automobiles” under the 
law and is the dealer required to 
leave the label on such vehicles? 

A—Yes. Generally, a demon- 
strator in the strict sense has not 
been sold to an “ultimate pur- 
chaser” within the meaning of 








the law. A dealer who purchases 
new cars “in his capacity as a 
dealer” is specifically removed 
from the definition of an “ulti- 
mate purchaser.” Hence, a dem- 
onstrater would be considered a 
“new automobile” under the law 
and the label would have to be 
retained. 


Q.—Do the same rules apply to 


|“company cars”? 


A.—No. If such cars are actually 
registered and titled in the name 
of the company or the dealer and 
are held primarily for company or 
individual use (not primarily for 
resale in the ordinary course of 
business) the label can be removed. 


$ 





More Imports for '59 








Renault Offers a Convertible— 

This convertible is one of several models in the new Floride series announced by 
Renault. Styled by Ghia, the car is expected to be in production by June. It will be 
priced around $2,300. Strong demand for such a car was reported from American 


Renault dealers. 





Jaguar's Newest Luxury Sedan— 
The Mark IX is Jaguar's newest luxury sedan for the American market, 


Interior 


features include genuine leather upholstery, deep-pile carpets, and instrument panel, 
garnish rails and rear appointments, including flush-folding occasional tables, carried 


| out in English walnut. The car is powered by a six-cylinder, twin overhead camshoft, 


twin-carburetor engine of 3.8 litre capacity and 225 horsepower. Maximum speed is 
approximately 110 m.p.h. The sedan is equipped with power steering and four-wheel 


disc brakes. 


tiple x. 3 


The New Goggomobil— 





The new Goggomobil, model T-700, has a front-mounted, two-cylinder engine which 
produces 32 h.p. The car will seat four to five passengers, weighs 1,360 pounds and 
gets 45 miles to the gallon of gasoline. Featuring a top speed of 80 m.p.h., the car 


will sell for about $1,485, Port-of-Entry at New York. 





Sales of Imports Gain Steadily in Canada 


By Jules Larochelle 
Staff Correspondent 

MONTREAL.—S ales of British 
and other European autos have 
grown steadily this year, while 
those of domestic cars have 
dropped, according to figures pub- 
lished by the Dominion Bureau of 
Statistics. 

The bureau said import busi- 
ness dipped momentarily in May 
and then picked up again. Sales 
of Canadian and U. S. vehicles 
reached a peak in April and have 
eased progressively since, the bur- 
eau said. 

Imports took 24.3 percent of the 
new-car market in July, the bureau 
reported, accounting for 8,514 of 
the 34,978 units sold. Foreign cars 


took 20.6 percent in June and 17.9 
in May. 

The bureau said the sale of Can- 
adian and U. S. cars dropped from 
82.1 percent in May to 79.4 in June 
and 75.7 in July. In July, 1957, do- 
mestic cars accounted for 87 per- 
cent of total sales. 

Import sales in the first seven 
months of 1958 jumped 53 percent 
over the comparable period last 
year, figures showed. Seven-month 
import sales totalled 45,063 units, 
compared with 29,449 in 1957. 

Total sales of passenger cars 
during the seven months amounted 
to 245,133 units, down 4.8 percent 
from the year-ago mark of 257,379, 
the bureau said. “' 

During the period, sales of Can- 





adian and U. S. slipped 12.2 percent 
to 200,079, compared with 227,930 
last year, the bureau reported. 
Imports accounted for 18.4 per- 
cent of the seven-month total this 
year, compared with 114 percent 
@ year ago, and domestic makes 
took 81.6 percent, as against 88.6 
percent in 1957. 

Foreign models are selling at an 
annual rate surpassing 75,000 units, 
the bureau said, compared with 
registrations of 48,533 units in 1957 
and 33,163 in 1956. 

The bureau’s estimates for the 
entire 1958 market put passenger- 
car sales at 375,000 units, compared 
hae Ba a@ year ago and 408,233 
n b 
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Chevrolet Executive Addresses TBEA Parley e's 


875,000 Truck Sales Seen in ’59 


Midwest Body & Mfg. division, 


(Continued from Page 2) 
sales assistance, supply prompt in- 
formation on price or policy 
changes and to expedite deliveries. 

“We expect you to do a good 
and careful job installing your 
equipment,” Sattler continued. 

“We expect you to reject a deal 
if your experience and knowledge 
of the chassis and special equip- 
ment limitations indicate that the 
complete vehicle will not do the 
job satisfactorily.” 

He also said the distributors 
should provide prompt service on 
equipment, maintain a high degree 
of ethics and maintain price uni- 
formity among dealers. 

“Finally, we abhor direct selling 
or special inducements to retail 
salesmen which circumvent the 
dealer,” Sattler said. 

He said distributors could re- 
duce selling expenses by concen- 
trating their time and efforts on 
dealers “who are most productive 
of truck sales.” 

Other advice offered by Sattler: 

Spend more time in direct per- 
sonal contacts with dealers who sell 
most of the new trucks. 

Maintain regular contact by 
phone, letter or direct mail with 
dealers who sell 20, 30, 40 or even 
50 new trucks a year. 

Maintain more frequent personal 
contacts with dealers who sell 75 
or more units a year. Join in their 
meetings with retail salesmen. Con- 
duct training session for their re- 


tail salesmen. 
> > > 


HAROLD DeGRAFF, Cornell 
University economics professor, 
said the economy has risen “amaz- 
ingly” since April, and should top 
the 1957 peak for the third quarter 
and continue upward. 


currently running at 
time high level and in the fourth 
quarter will probably run about 
2 percent above the high of last 
year,” he added. 

A. F. Collins, Cincinnati sales- 
management consultant, also urged 
body and equipment makers and 
distributors to quote only one price 
to all dealers. 

“You must have but one price to 


5 Executives Shifted 
By AC Spark Plug 


MILWAUKEE.—Five new execu- 
tive appointments at AC Spark 
Plug Division have been announced 
by Martin J. Caserio, manager of 
Milwaukee operations. 

Jack G. Briner became director 
of field service; Joseph Holland, 
special assistant to the works man- 
ager; S. Jack Demorest, special 
assistant-Berryllium gyros; Michael 
P. Lauret, director of purchasing, 
and Alvin B. Goodspeed, contract 
manager. 





the retail buyer if you are to hold 
the confidence of the buyer and the 
franchised truck dealer,” Collins 
said. 
= am * 
EW officers who will take over 
on Jan. 1 include: 

Walter A. Carlson, Heil Co., Mil- 
waukee, president; Franklin B. 
Platt, Platt, Inc. Chicago, first 
vice-president; E. S. Grumbache, 












GM Workers Stay Off Job; 
Car Production Is Delayed 


(Continued from Page 4) 


union stewards and committee- 
men in plants formerly operated 
by Briggs Mfg. Co. The contract 
also provided for an area-wide 
seniority-pool plan. 

The new three-year contracts 
signed by the Big Three with the 
UAW were hailed by leaders in 
business, finances and government 
as “good for the whole of America 
and non-inflationary.” 

They said the agreements “will 
help restore public confidence, 
lossen pursestrings and give the 
nation’s economy a shot in the 
arm.” 

They agreed that the three-year 
period of the contracts and the 
fringe benefits were the most sig- 
nificant developments of the settle- 
ments. 

Meanwhile, American Motors 
Corp. and the UAW resumed con- 


Rotary Valve 
Adapted to GM 


Power Steering 


DETROIT.—Saginaw Steering 
Gear division last week unveiled its 
new rotary valve power steering 
system which is available on the 
59 Cadillac, Oldsmobile, Buick and 
Pontiac. 

W. H. Doerfner, division general 
manager, said the rotary valve 
principle is as radical an improve- 
ment over previous power steering 
mechanisms as power steering it- 
self was over manual steering when 
it was introduced in 1951. 

The principal advantages of the 
new system is that it responds to 
a % degree of movement of the 
steering wheel and that it reduces 
steering effort to less than one 
pound for down-the-road driving 
and to about 2% pounds when 
parking. Saginaw said the unit still 
maintains its “feel of the road.” 

Each GM division using the ro- 
tary valve steering has a special 
name for it. 








At Plymouth Preview— = 


Plymouth dealers in Los Angeles were given a preview of the 1959 Plymouth when 
factoty officials showed the car's new features, including the swivel seat. Shown 
trying ovt the new seat are, from left, Harry E. Chesebrough, Plymouth general 

































Paris, Ill., second vice-president; R. WASH 
H. Hunter, Hunter Mfg. Co., Solon, that alu 
O., third vice-president, and Paul with iro 
R. Hafer, Boyertown Auto Body for auto 
Works, Inc., Boyertown, Pa., secre- eral Mot 
tary-treasurer. Iron Fou 
Next year’s convention will be The | 
held Oct. 5-7 in the Sherman Hotel, ¥ Sa 
Chicago. the cort 
tories. 
They | 
of alumi 
the eng! 
tute alu 
weight : 
Caris 
are the 1 
their m 
tract talks last week, the first in tempere‘ 
four months. good f 
_ UAW smamediately served eauy 
AMC with a 10-day contract Chassis for the Lark— ae 
termination notice and said 13,000| The pert lass at the wheel of the 113-inch chassis for the new Studebaker lot® economy 
workers would strike anytime after | station wagon is Barbara Dixon. The Lark series, which will appear in dealer show pile’s w 
10 a.m. Oct. 17. rooms in mid-November, is powered by an overhead valve V-8 engine. S-P now i@ start thi 
The AMC-UAW contract ex- | in full production on its new, smaller Lark car for 1959. The new car was shown tb B weight 
pired June 15 but had been ex- | newsmen last week in South Bend. engine 
cone p a day-to-day basis. less tha 
ego ions had been in recess ° 4 
as dee @ Called Too Long, Wide and Gaudy ... aioe 
Despite the termination notice, less stri 
both sides were confident they could . @ tires, li; 
wrap up a new contract before the L B 59 C dill weight 
Oct. 17 deadline. The new contract ots an a ac is SI 
is expected to fit the general pat- An in 
tern set by the UAW and the Big makes ¢ 
Three. ST. LOUIS.—City Auto Parks| thought his Plymouth was about § ;_.-tive 
The United Glass and Ceramics|Co., operator of six parking lots| as long as the Cadillac. is applic 
Workers Union last week ordered | here, announced it has instructed; Another said that perhaps the® anoys t 
strikes at 16 plants of Pittsburgh|its attendants not to accept 1959|manufacturers should call in cylinder 
Plate Glass Co. and Libbey-Owens- | Cadillacs for parking. parking-lot owners when they style “Loc 
Ford. Some 25,000 workers are af- The company placed advertise- | NeW cars so they (manufacturers) § jacent 
fected at the two companies, the| ments in newspapers asking 1959 | could have the benefit of their§ plants, 
nation’s largest makers of auto| Cadillac owners to stay away | “Wide” experience in designing 29% hot m 
“On the dealership f a ae “Inseam ant ae 
n e dealership front, a state- | Another man said: “What are tia 
wide committee has been estab- Wayne Stodeiia, vieo-premttent of | cars for? Parking, riding or mak- oe 
lished _ | the firm, said: “Cadillacs now have |; : be ss 
s by the New York State Coun headlights in the front bumpers | !™S the Joneses’ look silly? Parking "This. 
cil of Machinists to promote the a mock al hts in the cone is only a small facet of the owner ® foundry 
organizing of nonunion automotive — uP & r ship of an automobile.” hini 
umpers. They are nine inches a . mac 
mechanics. One man said: “This is just 4% num hi 
Pa - longer this year and they are s0| case of a parking-garage company f 
NELSON DUERR, business repre-|!ong and so wide that we would that is not keeping up with the = — 
sentative for Machinists District |h@ve to rebuild our ramps to ac-|,. 3. and where the owners have od - 
” num 
76, said the action setting up the|C°mmodate them. closed their eyes to new ideas.” 
committee was taken during the Stedelin said such cars increase —L. H. Hovce @ wear ch 
machetes convention in Rochester| the firm’s legal perils because of SEEPS ometer 
recently. glass in the bumpers and other 
In Seattle, salesmen and mechan-| fancy grille work. Hurd Lock Elects —. 
ics at West Seattle Dodge, Inc., He said the firm also is studying . various 
voted me oquinat representation the dimensions of other 1959 cars| New President cluding 
y e Auto rades uncil of | and may have to bar some others. | ’ 
Seattle, King County & Vicinity in After reading the ad, Tari | ee eee Sad eal ile 
© ional Labor Relations Board| Lindburg, general manager of ident of Hurd§ molybd 
: Lindburg Cadillac Co., took a car Lock and Mfg.§ and its 
E of Subsidi = the Ninth Street headquarters Co. “Thes 
of City Auto Parks for testing on A registered§ s8tees 
nd of Subsidies the rampa | engineer, Sube] {0 uns 
ayne J. Stedelin, who drove formerly was 
Perils N. | - Plan the car under Lindburg’s direction, | manufacturing § idicate 
NIAGARA FALLS, N. Y.—The/ said he scraped a post and that) vice-president for to wea! 
Big Three's cessation of direct bids|the ban stood. Allen Industries, § ®°rmal 
and elimination of subsidies to| Lindburg said he had proved his Inc., Detroit. He “In 
dealers on auto sales to state and| point. The car went up the ramp was with Allen§ (coati 
local governments may mean the| Without being scratched, he added. . for 5% years 
end of New York’s present car-| The scratch occurred after the car D. C. Suhr Before that he Mis: 
purchase plan, according to a| Was off the ramp, he said. served as assistant manager of the 
spokesman. St. Louis newspapers reported|™management services division for I 
The plan involves yearly tradeins| that a Cadillac spokesman in De-| the Detroit office of Ernst and nst 
and assignment of State cars in|troit offered no comment other/| Ernst. JEF 
lieu of mileage expense. Before| than: “After all, it’s pretty silly.” i a ein Lawrer 
the Big Three's policy change last| Man-in-the-street comment Bennett Heads Kiwanis tendent 
June, the State had been buying/| ranged from the ridiculous to the BUFFALO.—James R. Bennett, 8 @ ordere< 


new cars for as much as $400 be- 
low dealer cost. 

Niagara Falls City Manager Ed- 
ward H. Polthoff jr. said he did not 
expect any great impact here. 


Wholesalers Meet 
Today in Jackson 


JACKSON, Mich.—More than 100 
automotive wholesalers will gather 
at the fifth annual Michigan Auto- 
motive Wholesalers Assn. fall work- 
shop, to be held at the Hayes Hotel 
here, Oct. 13, it is announced by 
J. D. Churchill, Stewart Distribu- 
tors, Ypsilanti, program chairman. 

The one-day session will feature 
Joseph W. Thompson, director of 
executive program in sales manage- 
ment at Michigan State University. 
Vincent Fochtman, Fochtman Mo- 
tor Co., Traverse City, president of 
MAWA, will preside at the opening 
session. 

Other officers of the association— 
W. E. Hamlin, C. E. Hamlin Co., 


sublime. 

One man said the parking com- 
pany ought to handle only im- 
ported and small cars, since he 


Poughkeepsie automobile dealer, 
was elected president of the N 
York State Kiwanis at the annual 
convention here. 





Cadillac's Seventy-Five in $10,000 Ciass— 


Among the most luxurious products of the American automobile industry are the 


Jackson, vice-president, and Robert | eight-passenger sedan and limousine in Cadillac's Seventy-Five series. Wheelbase is 
McNally, Battle Creek Motor Parts, | 149.8 inches, and the cars are 245 inches long, 80 inches wide and 59 inches high. 
treasurer, will assist in conducting | The prices are luxurious, too—$9,533 for this eight-passenger sedan and $9,748 for 
the workshop. the limousine. Both are $1,073 more than the ‘58 models. 





‘ 













WASHINGTON.—Indications are 
that aluminum now is competitive 
with iron from a cost standpoint 
for automobile engines, two Gen- 
eral Motors engineers told the Gray 
Iron Founders Society last week. 

The speakers were Dari F. 
Caris, of the engineering staff, 
and Dr. Robert F. Thomson, of 
the corporation’s research labora- 





They discussed the implications 
of aluminum engines and said that 
the engineering incentive to substi- 
tute aluminum for iron is to cut 

t and boost efficiency. 

Caris said today’s auto engines 
are the most efficient in history, but 
their miles-per-gallon efficiency is 
tempered by customer demand for 
good performance (acceleration), 
additional power accessories and 
steadily increasing car weights. 

“One important way to improve 
economy is to reduce the automo- 
bile’s weight and a good way to 
i start this is to reduce the engine’s 
weight,” he declared. “An aluminum 
engine can weigh up to 200 pounds 
less than its cast-iron counterpart. 

“But this is only the beginning 
because the lighter engine requires 
less structure to support it, lighter 
tires, lighter brakes and better 
weight distribution. It’s like start- 
ing a snowball downhill.” 

An important development that 
makes aluminum engines look at- 
tractive for future passenger cars 
is application of high wear resistant 
alloys that eliminate the need for 
cylinder liners, Caris explained. 

“Location of the foundry ad- 
jacent to aluminum reduction 
plants, which permits pouring of 
hot metal directly from the re- 
duction cells, has affected a sub- 
stantial cut in the cost of alu- 
minum,” he added. 

“This, together with improved 
foundry techniques and saving in 
machining, etc., has made alumi- 
num highly competitive with cast 
iron from the cost standpoint.” 

Thomson said wear-resistant alu- 
minum alloys, including high silicon 
materials, have shown satisfactory 
wear characteristics both in dynam- 
ometer and field tests with experi- 
mental V-8 engines. 

He reported GM had investigated 
various cylinder bore coatings, in- 
cluding chromium plate, iron plate, 
electroless nickel plate, oxide type 
coatings, sprayed steel, sprayed 
molybdenum, sprayed aluminum 
and its alloys. 

“These have shown varying de- 
grees of promise from very good 
to unsatisfactory,” he commented. 
But 100,000 miles of test driving 
indicate several possible solutions 
to wear and score problems under 
normal driving conditions. 

“In the event none of these 
(coatings or alloys) finally meets 








Missouri Shuts 


Insurance Firm 


JEFFERSON CITY, Mo—c. 
Lawrence Leggett, State superin- 
tendent of insurance, has been 
ordered by the Cole County Circuit 
Court to take over the Eagle 
Reciprocal Exchange, Kansas City, 
as receiver. Policyholders will be 
notified that their automobile in- 
surance in this company has been 
cancelled. 

Eagle wrote only motor-car in- 
surance, and Leggett said the 
company frequently wrote policies 
on drivers who could not get in- 
surance from other companies. He 
said about 9,000 drivers are insured 
with Eagle. 

Capital required by insurance 
companies was increased from $50,- 
000 to $100,000 at the last session 
of the Legislature. 


Landa Quits as Lawyer 
For S-P Protest Group 


DETROIT. — Alfons Landa, pres- 
ident of Penn-Texas Corp., has 
Withdrawn as an attorney for a 

up of Studebaker-Packard stock- 

ders who are protesting S-P’s 
Management agreement with Cur- 
tiss-Wright. 

Landa reportedly left the group 
after disagreements on a policy de- 
cision. Sol A. Dann, Detroit lawyer, 
heads the stockholder group, which 

two suits pending in Federal 
Court. 


he 
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Called Competitive with Iron... 
| Aluminum Engine Cost Cut 


all requirements, one can always 

rely on ...a cast-iron (cylinder) 

liner, although this is not the 

ideal solution and will not achieve 

the goal of maximum weight re- 

duction at minimum cost. We do 

not believe ... cast iron as a 
bore material will finally be 

necessary,” he said. 

Discussing production problems, 





Ten Ohio Dealers Win 


Dobie Merchandising Kits 


COLUMBUS, O. — Ten dealers 
won used-car merchandising pack- 
ages at a drawing held by Dobie 
Co., Cleveland, at its fifth annual 
package show at the Ohio Automo- 
bile Dealers Assn. convention. 

The winners were: Trautman 
Motor Co., East Palestine; Univer- 
sity Pontiac, Perrysburg; Eisen- 
hour Motor Sales, Pemberville; Na- 
tional Highway Garage, Lemoyne; 
Bob Beck Chevrolet, Lorain; Lloyd 
Motor Sales, Rockford; Harden 
Chevrolet, Circleville; Emhoff Mo- 
tor Sales, Conneaut; Harris Olds- 


Cadillac, Mt. Vernon, and Bond| 


Buick, Medina. 





Thomson explained that metallur- 
gists have some latitude in molding 
methods, such as diecasting, per- 
manent mold equipment or semi- 
permanent mold methods. Also, 
both integral bore blocks and in- 
serted liner blocks have been cast 
successfully in green and dry sand 
molds. 

“Ultimate economics will finally 
determine the molding method, but 
at the present time sand molding 
appears most uneconomical,” he 
said. 

Explaining that aluminum en- 
gines present no impossible machin- 
ing problems, Thomson added that 
“there has been considerable loose 
talk to the effect that machining 
rates may be much higher than 
presently used for cast iron.” 

“This may or may not be true 
depending on which alloys are sub- 
sequently specified. The very high 
silicon alloys, for example, have 
about 50 percent greater tool wear 
than conventional aluminum alloys, 
whereas conventional alloys can 
probably be machined faster than 
gray iron,” he said. 

He reported cost surveys had 
indicated aluminum is competi- 
tive with cast iron, although alu- 
minum castings are considerably 
more expensive per pound than 
iron castings, “but the greatly 
reduced weight of the aluminum 
engine offsets this disadvantage.” 

He added this note of caution: 





Suburban Shops Help 
Reeves Unveil ’59 Olds 


MEMPHIS. — Russell Reeves 
Co. (Oldsmobile) is taking the 
product to the prospect during 
the ’59 introduction season. 
Through arrangements with sub- 
urban stores, Reeves unveiled its 
59 cars at six suburban locations 
with models displaying a depart- 
ment store’s latest fashions at the 
same time. 

The promotion has earned 
Reeves front-page newspaper 
publicity, and Oldsmobile division 
is preparing a report on the plan 
for distribution to dealers 
throughout the nation. 





of the problems have been satis- 
factorily solved because it takes 
many years, millions of passenger- 
car miles and large production ex- 
perience to point up all problems 
and find satisfactory solutions .. . 
Some of these are technical, others 
economic and still others are cus- 
tomer reactions to the end product.” 


Commenting on the impact alu- 
minum engines might have on the 
iron foundry business, Thomson 
said the average amount of alumi- 
num per car since pre-World War 
II days has risen from two pounds 
to an estimated 57 pounds in 1959. 


“One should not conclude that all But the gray-iron casting business 
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has not felt this too much because 
of increasing car weights. 

“I think of immense concern,” he 
declared, “is the future thinking 
that car weights will be decreased. 
This will have two effects. The 
actual number of pounds of ferrous 
product will be reduced as car 
weight goes down but more im- 
portantly there will be an increased 
emphasis on reducing car weight 
without corresponding decrease in 
roominess and performance. 

“So more and more, engineers 
will be trying to replace ferrous 
materials with light metals.” 

Admitting that gray iron is a 
good, cheap material, hard to im- 
prove and still decrease its cost, 
Thomson urged the gray iron foun- 
dry industry to: 

1. Improve its product to meet 
the challenge of competitive ma- 
terials. 

2. Make its outlook flexible so 
that, if improvement is insufficient 
to meet the challenge of lighter 
metals, it can produce the competi- 
tive material on an economic basis. 

3. Develop new products to re- 
= business it must inevitably 
ose. 


Holer Heads M-E-L Deal 


Henry Holer is president of Glen- 
nar Sales, Inc. (Mercury-Edsel- 
Lincoln), 20 S. Sixth, Lafayette, 
Ind. He formerly was with Sham- 
baugh’s, the dealership which pre- 
ceded Glennar at that location. 


« , Sey 
American’, 
Discount 4 Wr 


TO OUR DEALER FRIENDS: 


customers for your loyal patronage. 


We are changing the identity of our North and South Carolina branch offices from 
AUTO FINANCE COMPANY to AMERICAN DISCOUNT COMPANY! 
transition will unite our branch offices under the name of our oldest operating unit and 
will readily identify us throughout our entire territory. Aside from the conveniences 
made possible to us, the change will also provide uniformity in many procedures which 
will benefit you—our valued customers. 


This 


AMERICAN DISCOUNT COMPANY has engaged in the automobile finance 
business since 1919 and enjoys a history of nearly forty years of service to the automobile 
dealers of the Southeast and their customers. Our Company is one of the South's pioneers 
in the vitally essential field of specialized automobile financing. It shall be our purpose 
to continue our leadership by providing an even better service in the future. 


I take this opportunity to extend personal greetings and thanks to our many dealer 


E. P. LATIMER 


President 


W. are naturally proud to be an integral part of the progressive cities and their surrounding areas which we serve. We feel that 
we are making a substantial contribution to the economy of the Southeast in furnishing it our capital, service, and experience. Instalment 
financing has played an important part in providing a higher standard of living and a better way of American life. 


Changes over the years make the service requirements of companies like ours more exacting each year. 
Soundly trained, experienced personnel must satisfy your needs for dependable local service and counsel on 
matters relating to instalment sales and insurance coverage. 


The steady growth of our Company during almost four decades proves that our policy 
of strict attention to dealer and customer welfare has met with success. Quick decisions which 
can be made because of local supervision and liberal policies in keeping with existing local 
economic conditions, are significant reasons for our growth and progress. 





THE MOST TRUSTED NAME IN AUTOMOBILE FINANCING 


We solicit your business on the basis of our pledge to 
furnish a helpful, and faithfully tendered service. 






MUNTSVILLE 
SHEFFIELD 
GAOSDEN 
ANNISTON 
BIRMINGHAM 


American Discount Company 


i 


EXECUTIVE OFFICES, CHARLOTTE, N. C. 









BURLINGTON 
GREENSBORO DURHAM 
ASHEBORO RALEIGH 








KANNAPOLIS 
CHARLOTTE 
SPARTANBURG 
GREENVILLE 
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Dealers Tell How They Hang Onto Help vee 


Selling Salesman on His Job 


ST. PAUL.—There’s just not 
enough good car salesmen to go 
around. That’s the word from deal- 
ers from Kalamazoo to L. A. Good 
salesmen are worth their weight in 
gold, they say. 

Statistics reveal that the aver- 
age salesman changes employers 
at least a half dozen times in as 
many years. It’s a question of 

higher commissions, better work- 
ing conditions, getting with high- 
volume dealers, a little of every- 
thing. 

Then, too, it’s a job with a lot of 
night work and wives don’t go for 
that to any great extent. There’s 
little security, no old-age pension 
plans, and competition not only be- 
tween dealers but between sales- 
men. 

All these factors add up to an 
exodus from the field by many who 
have something on the ball but 
don’t want to face a lifetime of 
“day-to-day” living. 

Dealers say too many salesmen 
are “floaters,” here today, gone to- 
morrow, and some are “boozers,” 
who can’t resist carrying the social 
drink a little too far. 

Salesmen retaliate by saying 
giveaway and price-throat com- 
petition have ruined the field for 
the salesman who wants a long- 
range carrer with a guaranteed 
future. 

Dealers are taking many steps to 
remedy the deficiency of honest-to- 
goodness salesmen. One visits high 
schools and invites all seniors with 
an interest in car-selling to talk! 
with him. He creates a “pool” of| 
interested teen-agers with a year 
or so left in high school, and selects 
a few for after-school on-the-job 
training. | 

The latter spend four hours daily | 
on the lot with older salesmen,| 
learning the ropes. Gradually they | 
handle sales on their own. They 
work summer vacations and week-| 
ends. 

If they show definite promise, 





Cobley Elected President 


Of Toledo Dealer Group 


TOLEDO.—James E. Cobley has 
been elected president of the Toledo 
Automobile Dealers Assn. for the 
coming year. Other new officers 
are: 

Richard W. Moore, first vice- 
president; John J. Grimley, second 
vice-president, and Edward P. 
Trepinski, secretary-treasurer; 
Arch W. O’Rourke, David D. Smith, 





James E. Ward, Donald B. Wearley 
and D. Nelson Banham, trustee. 


1 


the dealer loans them money to 
go through college. They work for 
him during vacations, and when 
they graduate, there’s a perman- 
ent job waiting for them. 

High school students who do not 
want to go to college may start 
working immediately. In this way 
the dealer has a constant source of 
“new blood.” 

Another dealer looks to the re- 
tired businessman who has too 
much leisure time. This dealer says 
many men retire at 60, even 55, and 
welcome a part-time career as auto 
salesman. 

“They're reliable and don’t feel 
they know it all,” he says. “If they 
have made a success working for 
others, they'll make good on the 
lot or in the showroom.” 

The dealer also has observed that 
customers have more confidence in 
the older men. 

Still another dealer feels there 
should be at least one sales- 
woman on the lot. Some dealers 
think a woman upsets the apple- 
cart and is a bad influence on her 
fellow compatriots. But this dealer 
has had success with a sales- 
woman who concentrates entirely 
on the female customers. 

This dealer uses newspaper ad-| 
vertising to inform housewives and| 
working women that he has created | 
a department especially for them.) 
Finding the right woman is a diffi- 
cult but not insurmountable task, 
he said. 

Usually he tries to select someone | 
with ad-writing experience who has} 
worked in a department store and 
knows how to deal with women 
shoppers, he said. 

Other dealers offer salesmen 
special incentives. One offers a | 
“5-10-15-20” plan. At the end of 
five years a salesman gets $500. 
At the end of 10 he gets $1,000, | 
with $1,200 after 15 and $2,000 | 
after 20 years. 

Such an investment adds up to 
about $10 a week per salesman, and 
makes a salesman less tempted to 
stray to greener pastures. | 

Others offer a new car free to} 
the salesman at the end of a year 
when his volume justifies it. Others 
give yearly bonuses depending upon 
the salesman’s business volume. 

“Quota” plans are as old as the 





Borgward Signs Two 


Dan Broom Motors, 970 N. Vine 
St., Hollywood, has been appointed 
a Borgward dealer. A Borgward 
franchise also has been signed by 
Eddins Edsel, Inc., 110 N. Pearl 
St., Centralia, Wash. 
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Adding a small-car line? 
Now, more than ever, you need effective, low-cost turntable dis- 


of your im second line. 


pley to show off new features 
. in addition to the famous portable PARAVANE turn- 


the most dramatic di 


minutes 


Makin 


companion PA 
Ground the world for several years, both 
simplicity, economy and dependability. 
invisible in use, they consist of only four simple parts, 
to set up, pennies a day to operate. No 


or call today for full information 
PARAVANE or PARAVANETTE Turntable. 
using PARAVANES, Macton can provide adapters for smali- 


of your 1959 Detroit models, 
VANETTE for short wheel- 


or prompt delivery of 
ble. you already 


Machinery Company, Inc. 


Stamford 12, Connecticut 


| utor of the British-built Triumph. 


| Wilhelm, who had been with United | 





hills, and so are sliding commis- 
sions. They've all been tried and 
found partially successful. 


One dealer makes mortgage 
payments on new homes of sales- 
men who have spent at least two 
years with him and show produc- 
ing ability. This plus commission 
makes a highly tantalizing offer. 


The day of the high-pressure 
salesman is over, according to most 
dealers. Salesmen now must have a 
knowledge of customer psychology, 
a love for dealing with people, and 
a knowledge of cars, not necessarily 
mechanically, but design-wise. 


Willingness to study trade jour- 
nals, attend schools, keep abreast 
of new developments all are highly 
important traits, dealers say. 


Most of all, dealers say, the sales- 
man has to believe in the cars the 
dealer offers, has to feel confidence 
in the dealer himself, his methods 
of doing business and his “per- 
manency.” 

Some dealers will pay tuition 
charges for salesmen who attend 
Dale Carnegie or similar courses. 
Others have banded together in a 
community and sponsored “sales 
clinics” which salesmen attend 
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New Hampshire Dealers Aid Handicapped— 


it 


| 
ae 


ER. M 
Rambler 
HRYSLE 
Chrysler 
Imperi 
DeSoto 
Dodge ... 
Plymout! 
ORD MO 
Edsel ... 
Ford .... 
Lincoln 
Mercury 
HENERAI 
Buick ... 
Cadillac 
Chevrole 
Oldsmob 
Pontiac 
P CORP 


Adelard Pelissier, left, Pittsfield, N. H., member of the New Hampshire Automobile § Packard 
Dealers Assn., turns over keys for a Ford station wagon to Dennis Green of Plymouth, 
N. H. Dennis, who lost his leg in an accident, represents the New Hampshire Crippled 


one evening or several hours a two restoration rehabilitation centers in the state. The station wagon was presented 


week. 





to the organization by the NHADA for use in transporting handicapped patients. &, 


Triumph Names New Sales Chief, 31 Dealers 


PPOINTMENT of a new sales 
manager and 31 dealerships has 
been announced by Standard- 
Triumph Motor Co., U. 8S. distrib- 


The sales manager is Richard D. 


Auto Sales, Wheaton, Md., Triumph 
distributor for the Middle Atlantic 
States. 

The dealers are: 

California: R. W. Marsellus, Inc., 
Garden Grove; Hughes Bros., Santa 
Barbara, and Marina Sports Car 
Service, Venice. 

Colorado: Adams Motor Co., Inc., 
Colorado Springs. 

Florida: Alan Peterson Motors, 
St. Petersburg, and Leesburg Motor | 
Co., Leesburg. 

Georgia: Pruett Motor Co., Thom- | 
aston. 

Idaho: National Triumph Sales, | 
Boise. 

Louisiana: Downtown Motors, 
Lake Charles; Nabors Motors, 
Mansfield; Hood Motor Co., Amite, 
and Sellers Motor Co., Ponchatoula. | 

Missouri: Mexico Motors, Inc.,| 
Mexico. 

New Jersey: Morris Motors, Inc.,| 
North Bergen. 


New York: Seavale Motors, Inc.,| 








Southampton; Le Val Auto Im- 
ports, Inc., Roslyn; Curtis Pontiac, | 
Inc., Port Jefferson Station; Vail| 
Bros., Inc., Peconic; Vail Motor! 
Corp., Riverhead, and Ted Schultz 
Auto Sales, Inc., Pearl River. 

Pennsylvania: Funner Oldsmo- 
bile, Inc., Somerset; Griffin & Cot- 
terman, Cochranton; Fleming Ford 
Co., Titusville; McClellan Chevrolet, 
Inc., State College; Maff Motor 
Sales, Tamaqua, and Richard Lo- 
dico Motors, Clearfield. 

South Carolina: Ashe Bros. Mo- 
tors, Orangeburg; City Motor Car 
Co., Spartanburg, and John Nance 
Motors, Inc., Columbia. 

Texas: Fenner Tubbs Co., Lub- 
bock. 

Virginia: Barnett Motors, Front 


Royal. 


> * + 





Volkswagen 


MPORT MOTORS OF CHICAGO, 
INC., Volkswagen distributor for 
six states, became the 100th exhibi- 
tor to contract for space at the In- 
ternational Trade Fair to be staged 
July 2-18, 1959, at Navy Pier. 

The occasion was marked by a 
special display of a VW sedan, 
Micro-Bus and van on the plaza of 
the Inland Steel Building, which 
also is the headquarters of the Chi- 
cago Assn. of Commerce and In- 
dustry, sponsor of the trade fair. 

ca * * 


Datsun 


PPOINTMENT of seven more 
dealers in the East Coast re- 
gion has been announced by Luby 


4 


Datsun Distributors, Inc. They are: 

B & S Motors, Bronx, N. Y.; Buff 
Motors, Utica, N. Y.; Gladding 
Chevrolet, Glen Burnie, Md.; Grant 
Motors, Yonkers, N. Y.; O’Mera 
Motors, E. Hartford, Conn.; Rosen- 
thal Chevrolet, Arlington, Va., and 
Scribner Chevrolet, Bridgeton, N. J. 

> > * 


Vauxhall 
HE British Vauxhall advanced 
to fifth place in import-car reg- 
istrations for August, according to 
Frank V. Bridge, Pontiac general 
sales manager. 

He said Pontiac dealers reported 
sales of 1,958 units during the 
month. Pontiac is importing four- 
door Victor Super sedans and the 
new Vauxhall station wagon at the 


|rates of 1,500 and 500 per month, 


respectively, Bridge said. 
> 


> > 


Peugeot 


sales goal, having already sold its | 


entire allocation to distributors and 





for August, according to John 
Green, president of John Green 
Corp., Renault distributor in Cali- 
fornia. 

Chevrolet, Ford and Plymouth 
finished in that order ahead of 
Renault. Green said his firm will 
distribute more than 12,000 units 
in 1958, and is hoping for an in- 
creased quota of more than 24,000 
for California, Arizona, Nevada and 
Utah next year. 

> 


New York Firm Services 


Smith Parts for Imports 


NEW YORK.—Service on Smith’ 
instruments, standard equipment on 
most British and some continental 


|cars, is provided in the U. S. only 


by Nisonger Corp., representative 
for Smith & Sons, Ltd., producers 


|}of the instruments. 


Service is handled in the same 


|method established by the factory 
EUGEOT has reached its 1958) 


dealers for the balance of this year, | 
|}of component parts is prohibited 


it was revealed by James LaMarre, 
Peugeot, Inc., sales manager. He 
stated that total orders now in 
hand amount to 7,992 vehicles from 


distributors and dealers, and pre-| 


dicted sales of 12,000 cars in 1959. 
> > > 


Renault 
T HE Renault Dauphine moved 
into fourth place ahead of Volks- 
wagen in California registrations 


Chrysler Reports Dealers 


in England. Nisonger maintains a 
staff of technical experts to rebuild 
speedometers, tachometers, gauges, 
fuel pumps and carburetors. Sale 


by the factory for the protection 


of car owners, Earl Nisonger said. 
> > > 


Auto-Repair Guides Available 


A series of handbooks on the 
maintenance and repair of Austin, 
Vauxhall and Morris cars has been 
announced by Arco Publishing Co. 
The books were written and printed 
in England. 


Elated by ’59 Models 


ATLANTA. — Enthusiastic dealer 
response to the showing here of 
the 1959 line of Chryslers and Im- 
perials indicates a big year for 
these dealers, Chrysler Corp. execu- 
tives said. 

“I'm tickled to death with the 
new models,” said Tem Smith, 
Atlanta Dodge, Chrysler and Im- 
perial dealer. “We have beautiful 
products, improved engineering 
and luxury features. I believe our 
new models will meet with fine 
public acceptance and we will 
have a big year.” 

Smith’s optimism was shared by 
other dealers from the Atlanta, 
Charlotte and Memphis regions 
after hearing C. E. Briggs, general 
manager of the Chrysler division, 
and viewing new models. 

“As soon as our labor problems 
are settled and our new models 
have been introduced to the public, 
we will be pushing upward right 
along with the rest of the economy,” 
Briggs said. 

He said he based this viewpoint 
on the fact that there has been a 


decided upturn in other major 
fields of business. 

In a press interview, Briggs de- 
clared that while there is a definite 
market for small cars, “there is an 
important overall trend toward 
more luxury, convenience and extra 
comfort in fine cars. To please this 
important segment of the public, 
we will equip about 35 percent of 
1959 Imperials and 20 percent of 
Chryslers with Auto-Pilot. 





Dodge Dealers Expect 


Big Swivel-Seat Demand 


DETROIT.—Dodge dealers are 
anticipating a great demand for 
swivel seats, according to M. C. 
Patterson, Dodge general man- 
ager. They are available in most 
models, he said. 

“In the Custom Royal series 
alone,” Patterson said, “dealers 
are specifying swivel seats on 
45.6 percent of their advance or- 
ders.” 





Studebal 


| Children Society, an organization which operates the Crotched Mountain Hospital and Total Ca 
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Car, Truck Output Estimates 
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Week Week dan. 1 Jan. 1 

Ended Ended Output, To To 
Oct. 11, Week, Oct. 4, October, Oct. 12, Oct. 11, 

1958 1967* 1958" To Date 1967* 1958 
ER. MOTORS** .... 6,000 3,129 3,918 8,989 78,066 142,042 
Rambler .......0.------e0-- 6,000 3,129 3,918 8,989 73,160 142,042 
TA@HRYSLER CORP. .... 8,350 18,853 5,679 10,251 996,698 432,015 
1271 388 574 97,622 37,410 
367 190 349 31,476 9,091 
2,541 402 567 95,884 26,265 
5,476 2,202 2,730 236,742 81,400 
9,198 2,497 6,031 534,974 277,849 
2,868 4545 21,548 1,487,849 795,638 
1,002 308 695 44,148 9,299 
Pinetdanni 4,082 20,468 1,184,896 683,291 
seeieniats 155 385 29,254 18,099 
nn a 229,107 84,949 
11,743 19,134 8,455 2,113,229 1,531,362 
2,891 3,277 1,440 300,974 163,591 
15 1,141 541 120,913 93,230 
8,417 9,640 3,893 1,131,782 910,308 
246 2,941 1,356 296,868 218,664 
174 2,135 1,025 262,692 145,569 
2,222 1,188 2,600 56,668 26,253 
11 a 4,631 1,745 
2,211 1,188 2,600 52,037 24,508 
oad Total Cars, U. S. ........ 33,278 38,315 34,464 51,843 4,732,510 2,927,310 
n a - —— ee - ——EE aan _— 

ents. @y 


American Motors’ totals for 1957 include Nash and Hudson production. 


*Ford Motor Co. totals for 1957 include Continental production. 


COMMERCIAL CARS 


(U, S. PRODUCTION ONLY) 























AUTOMOTIVE NEWS, OCTOBER 13, 1958 


Parts Shortages Hurt, Too... 


Production 


Curtailed 


By Labor Difficulty 


(Continued from Page 1) 


likely the manufacturers will meet 
the 270,000 assemblies forecast for 
the last quarter of this year. 
Industry sources had estimated 
commercial-car makers would 
turn out 90,000 units in each of 
the last three months of this year, 
but with Chevrolet and GMC both 
hampered by strikes, it would be 
next to impossible for the indus- 
try to meet that goal for October. 
Commercial-car output for the 
first nine months of this year 
totalled 608,762 units, as compared 
with 816,207 assemblies during the 
first three quarters of a year ago. 
= a * 
ONTINUED record-breaking 
performances by American Mo- 
tors plus an upturn in production 
activities at both Chrysler Corp. 
and Ford Motor gave the industry 
an estimated 33,278 car assemblies 
last week, compared with 34,464 a 
week earlier and 38,815 during the 





New Accessory 
Prevents Stalling, 
Rough Idling 


ROCHESTER, N. Y.—An auto- 





At 

















ohn Week Week Jan.1  Jan.1 | motive device which overcomes 
een pe 4 — Output, oak 0 ou. = rough engine idling and stalling 
_ isos” Toor’ “oat” Se'tate Cheers” Gben” |eaused by high, under the-hood 
uth Fe oes ~~. 6593 4,254 = 1,694 267,492 198,489 1, Rochester Products division, 
of IAMOND Ee cstauenitntnanteine 140 133 136 277 4,369 4,321 General Motors Corp. 
will Brvco 70 60 106 111 2,418 2,123 Called the Carb-Airator, the unit 
mo ODGE 500 1,161 608 703 «61,507 41,580 | is —— to ao > - car 
2 5,800 or truck, regardless of make or 
009 FOS" 5nee wae eS age, according to Wallace E. Wil- 
and aeteapinuinionan -* 1,464 827 378 52,234 44,254 son, Rochester general manager. 
INTERNATIONAL ...... 1,368 2,386 1,920 2,927 96,782 71,969| Other features are said to be easier | 
a 300 355 27 327 14,192 11,311 | starting and greater efficiency 
s IDEBAKER .. 220 160 174 351 7,655 7,131 | When the engine is hot. 
. y <0 5 Sh ATL HAND | ins encbunston, ontaes auneasiOGly 
th’ ¥8 .......... ve 1,950 1,039 1,947 4,216 = 47,495 = 66,994 | high temperatures and allows extra| 
on #MISCE! NEOUS** .. 70 58 72 113 3,639 3,601 |air to pass through the engine to 
ital ———- ————-| compensate for the extra richness | 
oo, Total Trucks, U.S. .... 11,328 18,810 14,333 19,001 844,516 627,763|\caused by vaporization. This is 
ve —- a ae aT eatin ————|done by a thermostatically con- 
ers | Total Cars, Trucks, “ trolled valve which opens an air| 
U. Ss. salineaies . 806 57,625 48,797 70,844 5,577,026 3,555,073 bleed to the manifold. Timing of | 
ime Fa) pare =e 7 . -_ sd te valve can be set to suit differ-| 
Total Cars, Trucks, ; | 
ory | Canada ................. 6545 2,300 4814 9,629 330,079 271,579/@nt under-the-hood conditions, 
sild ———— —_—— — LL a A similar screw adjustment con- | 
a Grand Total, trols the amount of air allowed to/| 
ie Cars and Trucks, enter the engine for different dis- 
ted U. 8. and Canada ecco 51,151 59,985 53,611 80,473 5,907,105 3,826,652 placements. The resultant fuel-air | 
ion — «i ation then can be adjusted for 
sid. normal operations even though the | 
Al : includes Corbitt, Marmon-Herrington, Federal, Four Wheel Drive, etc. engine is hot enough to boil. 
Autocar, Freightliner, Reo and Sterling are included in White totais; Brockway in |lower air temperatures the valve 
ble | Mack totals. |closes and the Carb-Airator is in-| 
he 3. All U. 8S. totals include cars and trucks for military orders. |operative, according to Wilson. 
tin, = a ss ee” ae —— — : ; 
een 
© | New-Car Interest Up 21%, Survey Sh 
ted eCw-Uar interes P 05 urvey OWS 
~ §RIDLEY PARK, Pa.— The U.S. , 1957, talk about the Edsel averaged | were being talked about by 724,000. 
blic is showing a 21 percent | 19.4 million per day. Albert Sindlinger, president, 
feater interest in 1959 model auto-| Here is the way the average | Stated that his firm did not publish 
dbiles now than they did a year|day’s figures break down for the | its 1957 data, but gave it confiden- 
>on the ’58s, Sindlinger and Co., | Week ending Sept. 18: — 8 —— ——s of oo. 
et analysts, disclosed last 21.3 million talked about auto- ar h a. Ss a ae 
pe mobiles in general; “oy ° . h 1a eile ” 
: sats sy 35.9 million talked about specific e also held back our reporting | 
© a wa esr waes| a last yout Sindlinge eld, “pocau 
4 coi we wan o further develop cer- 
de- cars during mid-September ae en o— — ee tain clues we were uncovering in 
lite year, following Buick’s an- ; ° eens 7 the use of media and approach in 
an h Chevrolet; 2.3 million, Ford; 1.3 t bil ling.” 
ard pumcement. Last year at the same | milion, Oldsmobile; 1.2 million, | *¥%0™moDue selling. 
ve only 47.1 million were talking | Pontiac. Mid-September daily talk His staff, he said, had 250,000 
his Put new models, following intro-| about imported cars averaged 854,-| interviews tabulated on automo- 
lic, Potion of the Edsel. 000, while American sports cars| bile questioning before he felt 
of | The report marks the first | — : they were ready to evaluate for 
of Automobile Talk About the record. 


orts. Sindlinger issues similar 
rts about other industries, 
g motion pictures, media, 


—- ne 


The new Buick was announced 
ost one year to the week behind 


d 


re initial schedule of the color 
or for the Edsel. During the week 
C. flowing the Buick announcement 
n- year, more people were talking 
st Put the new Buick than talked 
the new Edsel last year in 
es of the heavy publicity cam- 
rs in. 
- During the average day for the 


ending Sept. 18, 24.4 million 
® talking about the new Buick. 
ting the comparable week in 





Jeep’s Sept. Sales 
Hit 3-Year High 


TOLEDO.—September retail sales 
of Jeep vehicles and factory sales 
to dealers were the highest since 
December, 1956, it was reported by 
C. W. Moss, general sales manager 
of Willys Sales Corp. 

Retail sales volume for the third 
quarter, as well as third-quarter 
sales to dealers, were the highest 
of any three-month period since the 
last quarter of 1956, he said. 

Sales of specialized Jeep equip- 
ment also are up substantially over 
the 1957 level, Moss added. 


In September, when weekly inter- 
viewing found a steady upturn in 
interest and curiosity about the 
1959 models, Sindlinger & Co. began 
stepping up its auto interviewing 
from 3,200 to over 5,000 weekly. 


In reference to imported cars, 
the market analyst has released to 
Newsweek magazine a two-volume 
study on the U.S. market for im- 
ported cars. The study reports 686,- 
000 U.S. households with 733,000 
foreign cars in use. 


The back pages of every issue of AUTO- 
MOTIVE NEWS contains the WANT AD 
SECTION. Others are profiting from 
wn NEWS WANT ADS! Are 
you 


week ended Oct. 17 a year ago. Idle- 
ness at General Motors caused the 
decline from the previous week. 


Truck output last week, how- 
ever, totalled only 11,328 units, as 
compared with 14,333 units a week 
earlier and 18,810 during the week 
ended Oct. 12 last year. 


Canadian vehicle production be- 
gan to show an upswing last week 
as the makers turned out an esti- 
mated 6,545 cars and trucks, com- 
pared with 4,814 vehicles a week 
earlier, and 2,360 during the comp- 
arable week of 1957. 


Car output in Canada last week 
totalled 5,350 units, compared with 
3,720 a week earlier, and truck 
assemblies climbed from 1,094 to 
1,195 units. 


* * + 


,RAMSLan marking up its third 
record-breaking performance in 
the last month, turned out 6,000 
cars in a six-day operation last 
week. This compared with 3,918 
units a week earlier, when one of 
its major suppliers went out on 
strike and forced a two-day shut- 
down of assembly operations at the 
auto company’s Kenosha (Wis.) 
plant. AMC’s former high for 
weekly output was 5,265 units, set 
during the week ended Sept. 20. 


Ford division finally got most | 


of its plants back into operation 
last week after having been 
crippled by parts shortages the 
previous week. 
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car-assembly units working six 
days, built an estimated 16,500 cars 
last week to mark up its highest 
weekly outturn of cars since Aug. 
23. The previous week, with all 
except its Louisville plant down the 
first three days, turned out 4,082 
ars. 

In other Ford Motor operations, 
Edsel turned out 450 cars at its 
Louisville plant, and Lincoln rolled 
230 cars off the lines at its Wixom 
(Mich.) unit. A week earlier, Edsel 
built 308 cars and Lincoln 155 units. 


* * * 


HRYSLER CORP., still ham- 

pered by parts shortages and 
strike activity, turned out 8,350 
cars last week, as compared with 
5,679 units a week earlier. Only the 
corporation’s Los Angeles plant was 
unaffected by strikes or parts 
shortages last week. 


A breakdown of Chrysler Corp. 
operations showed Plymouth with 
an estimated 5,000 assemblies last 
week, compared with 2,497 a week 
earlier; Dodge up from 2,202 to 
2,500 units; DeSoto off from 402 
to 300 cars; Chrysler (excluding 
Imperial) off from 388 to 300 
units, and Imperial up from 190 
to 250 assemblies. 

Studebaker turned out 1,748 cars 
last week, compared with 1,188 a 
week earlier. The previous week 
| was Studebaker’s first in produc- 
i of ’59-model cars, 

> > 7” 


° 


'Public Gets First Look 


At Ford Lorain Plant 
| LORAIN, O.—The Ford division’s 


| giant new assembly plant here was 
|opened to the public for the first 
-_— today (Oct. 13). 

| The 1,880,000-square-foot assem- 
| bly plant is located on a 250-acre site 


The division, with eight of its| overlooking Lake Erie about 3% 





Alaska Vehicle Licenses 


| Put at 59,305 for 1st Half | 
JUNEAU, Alaska.—There were | 


59,305 motor-vehicle licenses is- 
sued in Alaska during the first 
six months of 1958, compared 
with 67,301 during the entire year 
of 1957, according to R. D. Stev- 
enson, territorial tax commis- 
sioner. 

R. L. Polk & Co. has announced 
that it will begin issuing reports 
on Alaska’s new-vehicle registra- 
tions next January. 





| miles west of Lorain and four miles 
|east of Vermilion. Vehicles assem- 
bled at the plant are shipped to 
Ford dealers throughout the east- 
ern Great Lakes area. 

Present employment at the plant 
is 1,900 but is being gradually in- 
|creased and is expected to reach 
| 2,500 on a one-shift operation and 
4,500 for two shifts. The plant has 
been designed for the assembly of 
960 vehicles daily if operated on 
two shifts. 
| The Lorain plant is scheduled to 
| assemble the complete line of Ford 
| passenger cars with the exception 
of the Thunderbird. 
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Senate Probers Told 


Chrysler to 








Stay Out 


Of Glass Business 


(Continued from Page 8) 


appears at this date from the in- 
formation which the commission 
now possesses that both Pittsburgh 
Plate Glass Co. and Libbey-Owens- 
Ford have stopped discriminating 
in price in favor of their automo- 
bile manufacturer customers. 

The long list of witnesses in- 
cluded: Assistant Attorney-General 
Victor R. Hansen, representing the 
antitrust division of the Depart- 
ment of Justice; Felix T. Hughes, 
vice-president, Pittsburgh Plate 
Glass Co. 

Russell Rice, president, Fourco 
Glass Co., Rolland Glass Co. and 
Harding Glass Co., of Clarksburg, 
W. Va. 

A. Alvis Lane, jr., attorney for 
the Flat Glass Jobbers Assn., 
Chicago. 

W. P. Fuller III, vice-president, 
W. P. Fuller & Co., San Francisco. 

Morris Bienenfeld, Florida Glass 
& Mirror Co., Miami, and Wayne 
E. Harding jr., president, Acme- 
Harding Glass, Inc., Topeka, Kans. 
George P. MacNichol jr., presi- 
dent, and Stuart S. Wall, general 





Obituaries 


Joseph J. O’Niel 

FORT LAUDERDALE, Fia.—Joseph J. 
O’Niel, retired sales manager of Truck- 
stell Mfg. Co.. drowned Oct. 3 when he 
fell off a fishing boat here. He was a for- 
mer truck-fleet manager for Ford Motor 
Co. and truck district manager for Chev- 
rolet. 

* * * 


S. Clifford Merrill 
DETROIT.—S. Clifford Merrill, 61, died 
suddenly on Sept. 20. For 21 years he had 
been assistant general manager of the 
automotive division, Timken Roller Bearing 
Co., which he joined in 1924. 
* *. - 


Scott Gisinger 

WOOSTER, 0O.—Scott Gisinger, 67, an 
auto dealer in Akron and Wooster for 43 
years, died Sept. 28. He operated a Chev- 
rolet-Westcott dealership in Akron from 
1915 to 1923, then opened Gisinger Chev- 
rolet Co. in Wooster. The firm later took 
on Buick and Cadillac. Mr. Gisinger was 
a 30-year member of NADA, a former 
director of the state dealer association and 
a past president of the county dealer 
organization. An ardent sports fan, he 
Played semi-pro baseball in earlier years. 

* *. . 


John Reising 
CINCINNATI.—John (Babe) Reising, 50, 
a Greater Cincinnati auto dealer for more 
than a quarter of a century, died as the 
result of a heart condition. He owned two 
Rambler agencies. 
* . * 


Dick D. Miller Jr. 
KLAMATH FALLS, Ore.—Dick D. Miller 
jr., 69, founder and president of Dick B. 
Miller Co. (Oldsmobile-Cadillac) and head 
of the organization since 1936, died follow- 
ing a long iliness. 
. * 


Albert W. Julius 
BUFFALA. — Albert W. Julius, 62, a 
retired auto dealer, died Oct. 4. He headed 
the A. W. Julius dealership from 1947 until 
his retirement in 1953. 
* + * 


Andrew M. Petros 
PUEBLA, Colo.—Andrew M. Petros, 84, 
died Oct. 1. He founded Petros Motor Sales 
here in 1920 and was a pioneer member 
of the Pueblo Automobile Dealers Assn. 
Mr. Petros was born in Dalmatia and 
served as a Marine in the Austrian Navy, 
where he sailed several times around the 
world in windjammers. He came to the 
U. 8. in 1893. 
* * *. 
Lewis William Stafford 
TOLEDO.—Lewis William Stafford, 54, 
founder and first president of the Toledo 
Automobile Boosters Club, died Oct. 1 at 
a local hospital, He had been a manufac- 
turer’s representative for automotive parts 
in this area in —— years. 
* * 
Robert B. Parker 
PHILADELPHIA.—Robert B. Parker, a 
former director of Packard Motor Co., died 
Sept. 29 in Stone Harbor, N. J., where he 
was visiting. He was 72 and lived in 
Gladwyne, Pa. He joined Packard in its 
Detroit plant as a shop trainee in 1909. 
He later served as general manager of 
Packard’s Boston operations before coming 
to Philadelphia as head of the distributor- 
ship. He served on the Packard board from 
1930 until 1948, am, he sotived. 


Taylor eeu giteies Sr. 

WASHINGTON, N. C.—Taylor Bynum 
Attmore sr., 71, a former president of 
the North Carolina Automobile Dealers 
Assn., died Oct. 6. Mr. Attmore entered 
the automobile business in 1931 as a 
Chevrolet dealer. He had served on the 
State Board of Equalization and the State 
School Commission and as a trustee of 
North Carolina State College and Elizabeth 
City State Coleg. . 
+ 


Fred J. Bowling 
SEYMOUR, Ind.—Fred J. Bowling, who 
had operated Bowling Motors (Studebaker) 
since 1950, ae, Somt. 30. He was 60. 
* 


Licyd F. Bayer 


counsel, Libbey-Owens-Ford Glass 
Co., Toledo. 

William F. Hufstader, distribu- 
tion vice-president, and A, F. 
Power, associate general counsel, 
General Motors. 

W. B. Chase, president, Shat- 
terproof Glass Corp., Detroit. 

Irving A. Duffy, vice-president, 
Ford Motor Co., and Otto G. 
Schwenk, president, American-Saint 
Gobain Corp., Pittsburgh. 

Robert Ingouf, vice-chairman, 
Franklin Glass Corp., Butler, Pa. 


Insurance Agents 
In Virginia Appeal 


Commission Cut 


RICHMOND, Va. — Richard E. 
Smith, executive secretary, said the 
Virginia Assn. of Insurance Agents 
has challenged in the Virginia Su- 
preme Court of Appeals two State 
Corporation Commission orders ad- 
justing rates for auto liability and 
collision insurance. 

Last July the SCC authorized an 
overall 10 percent increase in lia- 
bility rates, effective Oct. 1, after 
rejecting a proposed 24.9 percent 
increase. On Aug. 1, the Commission 
ordered an overall 6 percent aver- 
age rate reduction for collision in- 
surance, effective Nov. 1. The de- 
crease largely offset an average 6.12 
percent increase granted Virginia 
companies June 2. 

In both cases the Commission 
ordered “production costs” cut from 
25 to 20 percent of the rate formula. 
Smith said production costs are 
largely commissions paid to agents. 

Smith said both appeals are 
“aimed at challenging the commis- 
sion’s authority to reduce allowable 
production costs as it has done.” 

“The part of the policyholder’s 
dollar which goes into the agent’s 
commissions is strictly a private 
matter between the company and 
its agents,” he continued. “The 
agent’s commission is not subject to 
regulation by the SCC. Factual 
proof is required before the SCC 
can require changes in the rating 
formula.” 


6 Firms Acquired 


By Gould-National 


ST. PAUL.—Gould-National Bat- 
teries, Inc., makers of storage bat- 
teries for 40 years, has entered the 
engine and compressor-parts man- 
ufacturing field. 

Albert H. Daggett, president, said 
Gould-National is acquiring the 
capital stock of six affiliated Mid- 
west companies which produce pis- 
tons, cylinder sleeves and rings for 
gas and diesel engines. 

One set of three firms includes 
White Machine Works, Eau Claire, 
Wis., and its two subsidiaries, Burd 
Piston Ring Co., Eau Claire, and 
Liberty Foundries, Inc., Eau Claire 
and Rockford, Ill. The other set in- 
cludes Gillett & Eaton, Inc., Lake 
City, Minn., and its two subsidiaries, 
Gillett & Eaton Realty Co. Lake 
City, and Arrowhead Steel Products 
Co., Howell, Mich. 


Fleet of Ramblers Called 


Thrifty Business Booster 


WICHITA—Economy ranked 
second to promotional value when 
he bought a fleet of 30 Rambler 
Americans for his water softener 
business here, according to J. M. 
Merritt. 

Merritt said the 30 “traveling bill- 
boards” played an important part 
in boosting his sales 25 percent this 
year. The Americans, he said, have 
promotional value in themselves 
and increased the “visible prestige” 
of his organization. 


Snelling Buys L-M Deal 


Harry F. Snelling, president of 
Snelling Motor Co. (Edsel), Hous- 
ton, announced the purchase of 
Greater Houston Motors (Lincoln- 
Mercury-English Ford). Both deals 








ide-| have been consolidated as Snelling 


Motor Co., he said. 
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RATES: TWENTY-TWO CENTS 
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HELP WANTED 


MECHANICS. Cadillac and Oldsmobile. 
Either permanent or winter :eason, Write 
Hoyle Cadillac, Delray Beach, Florida. 


SALES MANAGER—FORD — Southeastern 
metropolitan city, trade area one million. 
Need young (30-40) enthusiastic hustler 
who wants to work for a profit. Dealer- 
ship less than two years old with ter- 
rific growth potential. Sold 750 new units 





last year. Must be Southern man. Reply 
to Box 8586, c/o Automotive News, 
Detroit 26. 





WANTED—USED CAR MANAGER, Must 
be thoroughly experienced and ambitious. 
Must train and work men. Good salary 
and bonus plan. State qualifications and 
experience. Franchised Dodge-Plymouth 
dealer located southeast United States. 
Population 200,000. Ali replies held in 
confidence. Address replies Box 8587, 
c/o Automotive News, Detroit 26. 


OPPORTUNITY for aggressive used car 
manager to make $15,000 per year. Must 
be terrific closer, able to appraise, buy 
and sell retail or wholesale, Qualifica- 
tions: Must be 30-45 year old, sober, 
good personal habits, and able to operate 
on a volume basis. ‘Must be powerful 
closer. Excellent opportunity with Ram- 
bier and English Ford dealer who has 
been in same location for 27 years and 
finances 95% of own paper. Salesmen are 
not allowed to close their own deals. 
Starting salary $4,800, plus commission 
on all used cars sold. Write resume of 
experience to Southern Motors of Sa- 
vannah, Inc., 301 East Broughton St., 
Savannah, Georgia. Attention: Julius Ka- 
minsky, President, or John Rhodes, Sales 
Manager. Telephone: ADams 4-3478. 

GENERAL SALES MANAGER—Automobile 
dealer, Ford, metropolitan Detroit area. 
Salary and commission with ownership 
possibilities. State complete qualifications 
in confidence. Write: 2143 National Bank 
Building, Detroit 26, Michigan. 


LOWER RIO GRANDE valley of Texas— 
GM dealer needs experienced service man- 
ager. Take complete charge of modern 
service department. Reply with age, ref- 
erences, present salary, etc. Box 8581, 
c/o Automotive News, Detroit 26. 


OUR THANKS to the hundreds who applied 
for, and apologies to the many who were 
disappointed in not getting a distributor- 
ship for ‘‘Syna-Chrome.’’ Public accept- 
ance to this remarkable synthetic chrome 
product made it necessary to stop ap- 
pointing new distributors until produc- 
tion was greatly increased. Many sales 
opportunities and a few distributorships 
are now open. ‘‘Syna-Chrome”’ is not a 
paint, but a guaranteed chemical process 
in spray cans to re-surface grilles, bump- 
ers, headlights, rims, etc. ‘‘Syna-Chrome”’ 
may be polished and waxed and lasts 
for a year or more. Syna-Chrome Dis- 
tributors, P. O. Box 461, Wooster, Ohio. 
Phone: HOward 2-5274. 











AN EXCEPTIONAL 
OPPORTUNITY 


General sales manager with general 
manager potential. Must be a man of 


high calibre who is ambitious to get 


ahead and can field a strong efficient 
sales organization. Capable of selling 
@ minimum of 1,350 new units an- 
nually. An association with this par- 
ticular large Ford dealership offers 
sound future opportunity as well as 
substantial earnings now. Will be lo- 
cated in Pittsburgh, Pa. territory. Box 
8574, </o Automotive News, Detroit 26. 








Treasurer 
Accounting Manager 


Well established, reputable GM franchised 
dealer in metropolitan Chicago, thousand-plus 
car potential, seeking top level man qualified 
to organize and direct os department. 
Must possess excellent working knowledge all 
phases GM accounting, costs, budgets, sys- 
tems, procedures and taxes. Compensation ap- 
propriate to background. Only applicants 
seeking permanent career opportunity need 
apply. Please send complete resume, educa- 
tion, experience, salary, reasons for seeking 
new employment and photograph to: 
8570, c/o Automotive News, Detroit 26. 


e 





FRANCHISES 
OPEN 


Can you efficiently administrate and 
operate a |-year guarantee program 
among dealers in your area? To this 
man we offer the most lucrative profit- 
sharing arrangement plus a substantial 
bonus based on performance. Special 
consideration to men with experience 
in this field. Send short resume to: 


SURE-CAR OF AMERICA, INC. 
DEPT. E 
SEA CLIFF, NEW YORK 
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HELP WANTED 


TERRIFIC OPPORTUNITY AVAILABLE— 
For an aggressive, alert and volume- 
minded man between 32 and 40 years of 
age, to act in capacity of general man- 
ager for an expanding dealership han- 
dling Chrysler products in upper New 
York state. Present volume approxi- 
mately 2,000 units (new and used). Min- 
imum starting salary $10,000, depending 
on past experience. Also, after proven 
ability, buy-in proposition. Box 8576, 
c/o Automotive News, Detroit 26. 


WANTED—NEW CAR MANAGER. Expe- 
rienced, Capable training, working men, 
producing volume with profit. Wonderful 
opportunity for young, aggressive man. 
Good salary, bonus plan. Franchised 
Dodge-Plymouth dealer, southeast United 
States, population 200,000. All replies 
held in confidence. Address replies Box 
8588, c/o Automotive News, Detroit 26. 


SALES 
FINANCE MEN 


With management ability and several 
years’ of auto finance or factory-dealer 
experience. 


Seeking opportunity and security with 
rapidly expanding company covering 
eastern half of U. S. 


Interested in profit sharing, compre- 


hensive hospital-medical expense cov- 
erage, Life Insurance and many other 


benefits for personal and family secur- 
ity. 

Wanting a position where individual 
effort determines progress. 


Write, wire or phone UNiversity 9- 
9800 for an interview: 


W. D. Whiteman, Vice-President 


GENERAL FINANCE 
CORPORATION 


1301 Central Street 
Evanston, Illinois 


POSITION WANTED 


To encourage this classification for 


ben 
Po 


efit of those seek mploy 


SERVICE MANAGER—GM trained. Proven 
ability—20 years’ experience. Prefer deal 


in Ontario or western Canada, in town 
of 50,000 or less. Best references. Jack 
Sarinen, Kentville, Nova Scotia, Canada. 


SALES MANAGER — Experienced in all 
phases of automobile business. Will back 
up 14 years’ of experience with best of 
references from dealers and finance com- 
panies. Willing to relocate. Box 8589, 
c/o Automotive News, Detroit 26. 


NEW CAR DEALERS ARE USED CAR 
BUYERS. Used car manager available 
with good sense of values and timing. 
My 20 years’ experience in all phases of 
used car merchandising will assure profit- 
able operation. At present in New York 
area, but will locate elsewhere. Box 8590, 
c/o Automotive News, Detroit 26. 


GENERAL MANAGER of Volkswagen 
agency desires change. European college 
background, proven ability. Ambitious, 
loyal, best references. Will relocate. Box 
8578, c/o Automotive News, Detroit 26. 


GENERAL MANAGER—Buy-in or buy-out 
program with GM or Ford dealer who is 
seeking highly capable and experienced, 
all around assistant. Excellent references. 
Age 43, married, children. San Francisco 
Bay area and vicinity. Replies confiden- 
tial. Box 8579, c/o Automotive News, 
Detroit 26. 


GHRISTIAN AUTO DEALER will manage 
your business while you are on vacation. 
Former “Big 3’’ dealer—Best of refer- 
ences. I’m available in December, Jan- 
uary, February. Phone or write: Gienn 
Walraven, P. O. Box 25, Marion, Ohio. 
2-4135, 2-5708. 


ACCOUNTANT—Business manager, univer- 
sity graduate, diversified automobile ex- 
perience with volume dealers. Thoroughly 
qualified to assist general manager and 
run efficient office. Box 8582, c/o Auto- 
motive News, Detroit 26. 


MANAGER—General, sales, new and used. 
Twenty years’ experience, twelve years’ 
general sales manager, sales manager and 
dealer, Manage any size deal, experi- 
enced buyer, seller and appraiser; top 
closer. References pertaining to character 
and ability excellent. Contact: Thomas 
Hollingsworth, 35 Amherst Road, Well- 
esley, Mass. Phone: CEdar 5-6668. 


OFFICE OR PARTS MANAGER—15 years 
GM dealership—closed in August. Con- 
sider assistant position in large deal. 
Excellent health. Can locate anywhere 
and arrange personal interviews imme- 
diately. Ervin Dixon, 342 W. Wesley, 
Jackson, Michigan. 
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POSITION WANTED 


GENERAL MANAGER OR SALES M 
AGER—Now employed as genera! 
ager. Ten years’ experience with 
same dealership. College graduate 
degree in marketing, also graduate 
factory management training scho 
(General Motors). Desire position 
ethical dealer and opportunity for 
out proposition later. Age 30, ma 
four children, Excellent references. 


c/o Auto 


fer midwest or southwest, but will « WAI 
sider other locations. Box 8562, . 
Automotive News, Detroit 26. lowld like 
OFFICE MANAGER—22 years’ expe cash in 
credit, collection and dealer accoun factor) 


Can operate efficient office—Prompt 
every detail. Age 45 and in excel 
health. Banks and other reliable exeq 
tives for reference. Prefer locating 
Virginia or North Carolina. Box & 
c/o Automotive News, Detroit 26 


New 


VE $50 
able to b 
new car 
ord of sv 
ation as 
reply wil 
Box 859 
troit 26. 


HEV RO Li 
CADILL: 
west or 


GENERAL MANAGER Good organi 
volume operator, married, reliable 
responsible. Thoroughly experienced 
all phases of dealership operation. Ha 
outstanding proven ten year record 
very successfully and profitably ma 
ing large, 2.000 new car metropoli 
dealership. Factory approval and 
imum operating results assured. Wil! b 


part interest if available, and if sons (27 
desire. Will keep confidential. Box Buick de: 
c/o Automotive News, Detroit 26 vey, Iilir 
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DEALERSHIPS AVAILABLE 


DEAL HANDLING CHEVROLET 


loc 


in the heart of the west Texas oi! WA 
and adjoining 100,000 acres of rich, 

gated farming, plus many added p lik 
eum industries. Over 50 percent price aneowld like 
weight class for 20 years. 250 p.p cath in 
orable lease on property. Must . 
factory approval. Box 8530, c/o A I have 


motive News, Detroit 26. 

FRANCHISE “HANDLING G Ez N ERA 
MOTORS, central Pennsylvania. Hig 
shop volume. Partnership dissolving 
priced for quick sale. Financing « 
able. Principals only. Box 8565, c/o A 
motive News, Detroit 26. 


otive 








MILI 


HANDLING CHRYSLER-PLYMOUTH, 
cated in a growing community in 
ern New Jersey. Will sell inventory 
lease building and used car iot. 
and poor health reasons for selling. 
8566, c/o Automotive News, Detroit 











































FOR t SALE: Dealership handling — 
Chicago—600 car potential. R 0 
rent. Only necessary to buy equi 
and parts. State qualifications and « 
able capital. John W. Stokes & Co., I 
Broadway, New York 19, New York. 


CALIFORNIA DUAL HANDLING GM 
located in Central Valley area; app 
mately 200 new sales per year: 
profit record. including 1958 No 
cars or accounts receivable to buy 
ern facilities, favorable lease. Reply 
business experience and banking 
ences. Box 8591, c/o Automotive N 
Detroit 26. 

SOUTHERN OHIO—Deaeirship estab! 
same lines 15 years—Handling Me 
Lincoln, Edsel, Willys — English 
available. Building, used car lot adjac 
Inventories and equipment. Outright 
building facilities only. Dealer reti 
Inquiries handled in strict confi 
Box 8580, c/o Automotive News, 
troit 26. 


A PROFITABLE combination deale 
handling “Big Three’’ located in Colo 
—County seat town and wonderful 
ing and hunting area, good climate 
round. No used cars or accounts C1 
able. Can be purchased on attract 
terms because present dealer wil! 
part of inventory to his new locat 
Wilkinson Motor Co., Salida, Colo | 





HANDLING CH RY 8 LE R-PLYMOU 
Dodge-DeSoto. Sunny southeast Filo 
Potential 250-300. Rapid growth area. 
accounts or used cars to buy, low o 
head with full concentrated facili s 
Favorable lease. Reasonably priced. 
8583, c/o Automotive News, Detroit 


DEALERSHIP AVAILABLE to quali 
dealers for the sensationally new 
Marina trailer houseboat—Perfect 
family boat outings, vacation and h 
ing trips the year around——$2,495 u 
See page No. 65. Don Pierson, East 
Texas. 


RY W 


list 
Ww 
?¥ 
ilities 
AD. 
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HANDLING GENERAL MOTORS DUA 
Western Pennsylvania, 150 car poten 
Good equipment and facilities. No 
cars or accounts to buy. Present o 
wants to relocate. Write Box 8593, ¢/| 
Automotive News, Detroit 26. 


DISTRIBUTORS 
WANTED 


Europe's Finest 2-3-4 Wheel Motor Scoot 





Several choice territories available. 
Write, Wire, Phone { 
Sales Manager, J 
Transport Motor Co. 
3737 Broadway 


Oakland, California 
Phone: OLympia 2-8313 





AUTOMOTIVE NEWS, OCTOBER 13, 1958 


DEALERSHIP WANTED DEALER SERVICES seneresetnin eater ace eee CARS WANTED 


IRSHIP WANTED—"BIG THREE’’|sTop LOSING NEW CAR SALES! Dis- LATE MODEL WRECKS—Parts bought 


southeastern Florida. Will pay cash cover how much your competitors’ cars and sold. Large selection. Ed Matt, 55 
jease or buy facilities. Factory ap- really cost, The book, “AUTO COSTS,” Madison Ave., Paterson, New Jersey. B L U E & C H | P 


red. Strict! fidential. Bo: u . 
c/o Automotive News, Detroit 26-| Sn "{o06"american cats, ST foregn care || 1999 WOLKSWAGENS J) _Stervoos 2105s 


: 4 American trucks and all their equip-|— immediate Delivery — SEVEN PASSENGER CADILLAC limou- 
SEYROLET DEALERSHIP WANTED in| ment. Used by dealers and banks nation- ediate Delivery — Southeastern Stetes sines. Ridgway-Baker, Belmont 4-6611. = 
; cere 2 po By wide. Order your '59 edition today for All Models 2836 N. E, Sandy, Portland 12, Ore. 
' 0: w cess r only $10—three year subscription $18 - yg sey, ee ee 
‘tart volume ar ‘dealership. oe (including all supplements), AUTO Karmanns, Sunroofs, Sedans $4,000 CASH for best 1958 Cadillac WITH LUBRICATED 
approval and necessary cas COSTS, Box 224, Dept. 3Z, New York . convertible offered. Contact Hugh Lind- 
4 ie a 400-1,000 car dealership. Will 1, N. ¥. Minimum Order—25 sey, Jr., Lindsey Motor Sales, Inc., 112-14 AUTOMATIC BRAKE 
, immediately. No real estate desired. North Lynn St., Bryan, Ohio, Phone: 
im replies confidential. 8S. M. Walsh, 55 Write—Wire—Phone 6-1128. & BRAKE CABLE 


u 
autre Stone Ra., Providence, ‘nod | @ © TWO ESSENTIAL SERVICES © © DEALERS’ SPECIAL (F.0.8. Factory Net) 
facia meg be MOTORS IMPORT, INC 


ENTED: CHEVROLET DEALERSHIP, ; i $ 35 Fed. Tax included 
1 politan New York, 500 or better Parts, accessories and similar goods. 799 1.W. and S, Miami, Florida 52. 5 


al. Ample capital and twenty APPRAISAL SERVICE Plaza 4-0705, 4-2026 1959 ORDERS THE FAMOUS 














background should assure factory | Furniture, equipment, machinery and tools. 


peers. Replies in strict confidence. | For Buy/Sell Agreements 
wil 
Tee creareyt nce Mat aie awe | Sager Seems BEING PLACED MOTO-MATIC 


S May motive News, Detroit 26. ___| © © Call or Write for Details @ @ All Makes - All Models - All States TOW . GUIDE 
ral TyROLET DEALERSHIP desired in| AUTOMOTIVE INVENTORY & APPRAISAL CO. 200 1958 MODELS 


with HE, 


ate Florida, west or southwest area. Have/ 10040 Freeland Ave. Detroit 27, Michigan New-car Dealers Interested in Volume With Universal Swivel 


d can obtain factory approval. Fleet Sal id Servi Contact: 
ene oy strictly confidential, Box 8567, | a eee WHOLESALE IN MIAMI 2 ge etre alae ng Action 


ion c/o Automotive News, Detroit 26. CHEVROLETS - FORDS - RAMBLERS National Purchasing Department Four Sa ee Hook-U 


al ———————=—=Ex Ate Paves Qatate BUICKS - CADILLACS “nee Leasing Corp. ¢44.Q5 fet. 7 ; A foes wt 

ces. P | HARDTOPS AND CONVERTIBLES | and Union Sts. Wilmington 99, Del. $44 . 1ax incie 

ae * WANTED TO PURCHASE No Down Payment Chevrolet-Ford-Plymouth Dealers canatenhtiaennactiamnginginimnmpaniteaiias 
3 lovid like to purchase Chevrolet Dealership 36 Months to Pay Driven only 7,000 to 8,000 miles. Especially Invited Liberal Quantity Discounts 


xperie cash in the Delaware Valley area. Will low Genk Rates Fully equipped. Delivery arranged. | To Distributors 
coun factory approval. Box 8584, c/o Auto-| We handle all branches of the service, tech. . |. —_—$—<— — — 
sgts. and officers, No dealer liability. Car MORSE AUTO RENTAL Write for Illustrated Catalog 


News, Detroit 26. may be taken overseas. 


772 N.E. Second Avenue Miami, Floride| Foreign Car Dealers!! Factory Sales Division 
enemas - Write, eo 
(aes en 0 aman eee NEW AND USED PILOT DISTRIBUTING CO. 


500,000 CASH immediately avail- Don't sacrifice your foreign car inventories 
- o buy dealership with large volume | 2625 Broadway —Call* the largest import dealer in the mid- BATTLE CREEK 9, MICH. 
new car sales potential. My proven rec- San Antonio, Texas —— — == | west. No too small or too large for Phone WO. 2-5257 All Dept's 
— ord of successfully managing large oper- RAMBLERS NATIONALLY us to handle. Send for free wholesale list. | pa 2 
= ation assures factory approval. Your | » oaann ananeen came: | Will deliver new Ramblers and handle used Write or call Bernie Gay. Leaders in the Industry 


need ss i re ERR re e ee 
n. Hegrenty will be kept strictly confidential. in the U.S.A. Let us solve JAN ROSS MOTOR CO. Since 1939 


Box 8594, c/o Automotive News, De- 
pcord your fleet problems. Import Division, 380 E. Broad St., 
man - a Call Eddie Vaeth, Wilmington, Delaware, Columbus. Ohio Canadian Distributors 


ropollileVROLET, OLDSMOBILE, B UIC K, WISH TO EXPAND? POrter 44421. CApitol 8-4514—CApitol 84607 FIVE WHEELS, LTD. 
. CADILLAC, or a dual dealership in mid- ECONOMY MOTORS seo Y. Se. 

‘ll Dl west or Florida. Former GM dealer and| We can find locations, erect facilities and | 3400 Market St. Wilmington, Delaware Toronto, 

if Y8isons (27 years Chevrolet, Pontiac and | . Rambler Sales and Service — sates 
\ Buick dealers). 163 East 154th St., Har-| Provide competent personnel for new auto | ___ —_—— PARTS | FOR | SALE 


6 _ E a | . 
= —— EDison 1-6015 OF) dealerships, Complete management serv- aT Te ee eee —_—— 
¥ : 








TRUCKS FOR SALE 


Direct From Fleet Owner to Yout ff 1955 FORD F600 W45 Holmes Wrecker; 


50 W45 Hol Wrecker; 
1957-1958 N.Y.c. * Ex-Studebaker-Packard i903 Ford F100 W45 Holmes Wrecker. 
Write or call: Bill or Marvin Fishel, 


TAXIS : Dealer has the following Vandeventer Auto Sales, 717 So. Vande- 


venter, St. Louis 10, Missouri, Phone: 
st 


b a to sell: FRanklin 1-1750. 
0 Amal have factory approval. Box 6505, 2415 E. Seven Mile Road Detroit, Michigan FORD CHEVROLET ' 
om, ow & ePLYMOUTH © DODGE §g) 26 tins of studeboker-Pockerd ports ond 


i Serena 32 TRUCK 


olving ' with Standard or Automatic Transmission ' 


es ———_ SUSINESS_OFFORTUNTTIES || ELEET OWNERS SALES AUCTION 


' 
CAR — TRUCK 18 Winthrop Ré., Port Washington, N.Y. 
MILITARY BUSINESS oat: ae 
7 


ices available. 


a, WANTED TO PURCHASE Call or write: FOrest 6-2550 
‘ich, | 
Peg tke to purchase Chevrolet Dealership | DEALERSHIP MANAGEMENT 
Pp ar cath in the Los Angeles, California area. COMPANY 








i 
4 
a — Get Your Shere? — RENTAL FRANCHISES OPEN Cable Add: AUSTEX : scion 
tory : . 
people will wont to: New York Metropolitan area. DYER AUTO A 
— Finance for 30 to 36 months. Aladdin Car Rental System 2.2.2.2.2.23:3.2.2:3:2° 641 Joliet St. Dyer, Indiana 
i on, oveenees thee! eafiaandiag Centusts Gteie Gur Geetel, tae. MAKE MONEY WITH UNion 5-2361 
Buick cor overseas wi * 1229 N. Franklin St.. Hempstead, New York 
ut Toke immediate ao pee EXCELLENT USED Engich Ford Parts AL TRANSFERS 
o. Tg, pecialize in iy AY - CARS FOR SALE ods cus a a iene _ ing | TRUCK SECALE. mo charge for sketch; 
o., wi ri on. 
Fork. Bicers end’ enlisted personne! of pay Sete Se VOLKSWAGENS durable, brilliant colors, Write for sam- 





ples. Allied Decals, Inc., 8356 Hough, 
Cleveland 3, Ohio. 
pee anny AND EUROPEAN SPORTS CARS STUART MOTORS, INC. ——_ ee ee oo 


co. ‘ANCE CORP. ’ 2708 Portage St. Kalamazoo, Mich. BUSES WANTED 
' into 1 Ss Phone: Fi 5-3603 WANTED: SCHOOL BUSES — Transit 
San Evropean Automobile Export Co. can Coaches. Babcox Bus Sales, 11136 Ra- 


i i enna Rd., Twinsburg, Ohio. 
DEALERS ONLY vide with A-1 used cors—tully : v , ove ae 
nd a TRUCKS FOR SALE BUSES FOR SALE 


CHEVROLET BEL AIRS, Americonized. Prices quoted in U.S.A. 35 USED SCHOOL and passenger buses. 


; ; hn Tr rtation 
FORD 500'S, freight and customs included. M215 GMC 6 x6 TRUCKS with winches ~ a John Transpo! 
BUICK SUPERS Be the first to import directly from $3,500, Parts also. Used veries 42 Cadil- 
ree os | OLDS SUPER 88'S European Common Market (six coun- [| '¢, eneines, $80, including '12V starters | —___SMOe_TQUIRENE FON So 
haces sean Sass ADILLAG 62'S" ||] man oy Wye ty ae 
mm, me only) avaeledie . cant . . rts mplement, Cc mney, exas. se or ever unpac . 
Sue aap dealer t ends foun or Gt, cS. Cc 62'S tries, 150 million inhabitants). Manager LI 2.2060. A 











—all hardtop; with automatic transmission, will visit U.S.A. from November 15th 


r ALF PRICE oo Se, eee eagle. Sadie’ ‘til December 16th, is ready to visit 


Olds and Cads with brak ind YOU. For further details write or cable 
Price of local franchise is based on pop- ee 


dation. For FREE INFORMATION. write, : immediately vo: ORGRA, 32 Avewe |! Order your subscription NOW, 


busi statione stati la- These are clean low mileage cars for . : 
of ar cae mary, _ oo sale in small lots—available for inspec- des Heliotropes, Brussels 3, Belgium. 


John Randolph ——" "= and avoid increase in price to 


For information call, write or wire YOU WA 
PRIESS ERT? RENT-A-CAR neat oun be announced soon. 
804 No. Notre Dame Ave. 9 W. Kinzie Wholesale to Dealers Only a oe ne ne ee 


seni || ~~] ,oicwices |New Subscription Order 


DElaware 7-7272 Don Miller 
; VOLKSWAGENS 
RY WEE K— Automotive News 
Send Automotive News to Address Below 


ect they Gatien, Gilead. FORD FLEET DELIVERIES 1959s,-1958s,-1957s,-1956s. 
U. S., Canada and U. S. Possessions 


Tee 
One Year $8 [] or Two Years $14 [] 


lists the top U. S. Auto Auc- — 2? ae ee eee = Se Set by the 
All Other Countries — One Year $12 [] or Two Years $20 [) 


When you want to know | transfers, ond used or, sales. We ae heedie World's count Ind 
? when? what time? and what | iam: Wilmington ‘Delaware, POrter 44421. Volkswagen Operation 


’ ffer ROLLINS MOTORS, 38th & Market Sts., ; 
ities are o ed? LOOK IN Wilmington, Delaware, Ford Sales and All Cars Selected, Serviced, Cleaned 


Service. 


can Representatives for Details. 
CARS WANTED nc 


orp. 
Lyndhurst, New Jersey 


WE WANT TO BUY! | --322532 


Know Your Supplier) 
CHEVROLETS ie a a on ee he 
Export Industrial Corp., S. A., 


1957 and 1958 (NEW) Hamburg 1, Germany 


Offers in lots of 10—FIFTY CARS ARE 


" USED TAXICABS 
AWAITED BY: Priced from $300 to $400 Each 


DUYMA, N. V., ‘57 FORDS, CHEVROLETS, PLYMOUTHS 


Rijksstraatweg 336, EMKAY MOTOR SALES, INC. 


Wassenaar. (Holland) eounees teealicoaes 








AUTOMOTIVE NEWS, PENOBSCOT BLDG., DETROIT 26, MICH. 





TRADE CONNECTION: 
Car Dealer [) Truck Dealer [] Manufacturer [] 
Jobber [] Insurance (] Financial [] Supplier [] 





Make of Car ogenececcosccecse MMaccvéscodoesdaawenn 
10-13-58 
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Exclusive... 


or added to your present line... 


The 
Jeep 


franchise 


will give you 
greater return on 
your investment 


a 


The ‘Jeep’ franchise gives you more profit opportunity every way. 
The ‘Jeep’ line leads the field with more sales...and gives you higher 
retained profit per sale. Reported gross profits average $447.74 after 
washout. There’s no “wheeling and dealing” competition. 40.2% of 
reported ‘Jeep’ sales are “clean deals”. The constant demand for 
trade-in ‘Jeeps’ regularly brings prices above book value. You can 
handle ‘Jeep’ vehicles as your exclusive line... or add the ‘Jeep’ fran- 
chise to your present line with practically no increase in overhead. 
Either way, you retain a higher gross profit per sale with the ‘Jeep’ 
Family of 4-wheel drive vehicles. 


Make more profits. ..retain bigger profits with a ‘Jeep’ Dealer fran- 
chise! Learn how a ‘Jeep’ franchise can increase your profits, either 
added to your present line—or as your exclusive line. Just fill out and 
mail this coupon. 


Tune in “MAVERICK” every Sunday night! 


* Z 

se ep 4-WHEEL DRIVE VEHICLES 
| KEEP AMERICA ON THE MOVE 
| ® 
b 


| KAISER 
WILLYS 


{ ; 

: f MOTORS 
---one of the growing Maser industries 
7 









UNIVERSAL ‘Jeep’ 


Veteran performer in all fields, the Universal ‘Jeep’ does a thousand and one jobs. 
With power take-off, it operates a wide variety of special equipment. The rugged, 
versatile, 4-wheel drive ‘Jeep’ takes men and equipment to the job, wherever it is. 









‘Jeep’ TRUCK 


Hauls one-ton payloads “anywhere — anytime”, in good weather or bad. ‘Jeep’ 
4-wheel drive vehicles carry loads up steep 65% grades. They are the indispensable 
vehicles in industry, agriculture, public service. ‘Jeep’ vehicles are known the world 
over for dependability, maneuverability, and versatility. 









en 
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FORWARD CONTROL ‘Jeep’ FC-170 
Newest member of the top-selling 4-wheel drive ‘Jeep’ family, the 7000 pound 
GVW FC-170 truck hauls 3500 pound payloads to areas ordinary vehicles can’t 
reach... has a huge 9 foot pickup box on a wheelbase of only 103% inches...and a 
comfortable Safety-View Cab with a large wrap-around windshield. 


er Na. 








‘Jeep’ UTILITY WAGON 


Dual purpose... for business and pleasure. 4-wheel drive takes you wherever there 
is work to be done, or to off-road hunting and fishing areas where ordinary road- 
bound station-wagons can’t go. Shifts easily into 2-wheel drive for economical high- 
way travel at top legal speeds. 





DEALER FRANCHISE DEPARTMENT 621 
Willys Motors, Inc., Toledo 1, Ohio 


Yes, without obligation, I’m interested in learning the detailed facts about the ‘Jeep’ 
family franchise. 


NAME 

ADDRESS 

CITY I i mmrpccrestiitnscaiiinaciaainacatinaiaieti 
BUSINESS POSITION. 
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